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SITUATIONS WANTED. 


A FOREMAN of large repair shop who is also a typewriter 

salesman is looking for new connection to get in a different 
climate. Has had nine years’ experience on all makes of 
machines Twenty-seven years of age, married Prefers south 
or southwest but wil!l gladly consider other location. Address 
Q-33, care Office Appliances, Chicago. 


ALES MANAGER and buyer now employed in complete 


charge of buying and selling Thirteen years’ experience. 
Thceroughly understands office furniture, filing equipment, 
ioose leaf, commercial stationery and office appliances. Best 
of reasons for making a change. Address A-29, care Office 


Appliances, Chicago. 





A POSITION as factory manager by a man who has had 

twenty-five years’ experience manufacturing carbon papers 
and typewriter ribbons and who is fully capable of taking 
entire charge of a manufacturing plant. Has had charge of 
all buying of both colors and carbon tissues for the past eleven 
years. Samples of the different grades of paper and ribbon 
now being made will be furnished to interested parties. Address 
E-31, care Office Appliances, Chicago. 





AN—Experienced salesman, general stationery and supplies, 
underwriter’s and commercial steel safes, filing cases and 
supplies, loose leaf, printing, etc., wants position as store sales- 


man or city salesman where he can be heme nights. Would 
like to connect with stationer anxious to expand his business 
and where opportunity would be given of obtaining interest in 


business, 
Chicago. 


Permanent. Address P-31, care Office Appliances, 


OUNG MAN twenty-eight years old wants position with 

office furniture and supply house. Has had experience as 

assistant manarer and as inside and outside salesman can 
do buying Address R-31. care Office Appliances. Chicago. 


FP IRST-CLA SS repairman with 18 years experience on all 
makes of typewriters wants to make connection with a 
good concern Address L-29, care Office Appliances, Chicago. 


M R. STATIONER—A young man, married, who has been con- 
I 





rected with the stationery trade for the past seven vears, 
and is now employed would like to make a change. Thor- 
oughly experienced in both social and commercial stationerv 
lines, also greeting cards and gifts Good reason for wanting 
to make a chanre and the best of references furnished. What 
have you to offer? Address C-30, care Office. Appliances, 


Chicago 
HELP WANTED. 


ANTED—An experienced stationery salesman calling upon 
the Indiana drug stationery and office supply trade to sell 
a line of real necessities carried by these houses A fine 
opportunity for an up and doing voung man on a liberal com- 
mission Address E. E. B., care Office Appliances, Chicago. 
EW YORK stationery specialties manufacturer seeks south- 
ern representative. Commission basis. exclusive territory 
for results Address G-32, care Office Appliances, Chicago. 








ALESMAN WANTED—Salesman to represent large manufac- 
turing stationery concern over well established territory, most 
of which is in Ohio. We manufacture blank books, special 
loose leaf forms, loose leaf binders of all kinds, machine book- 
keening equipment and supplies, bank pass books, lithographed 


and embossed stationery, and all kinds of printing. The pnosi- 
tion we have open is an absolutely permanent one and only a 
man with a creditable and successful past record will be con- 


commensurate with results 
expenses. Address with 
eare Office Appliances, 


sidered. We will nav a stated salary 
obtained and will allow.liberally for 
fell particulars in first letter, F. M. W 
Chicago 





EXCEPTIONAL opportunity for man experienced in the sale 
of office furniture and stationery. Growing establishment in 
central New York wants a man with exceptional abilitv to 
take care of inside work or may buy an interest in the business. 
Reference required and _ given. Address D-35, care Office 
Appliances, Chicago. 


W ANTED—High-class local distributors and salesmen of recog- 
nized ability to handle the best calculating machine known. 


We want men who can furnish bond We will furnish the 
capital Earnings will be large for men who can show results. 
Our machine would make an excellent side-line for adding 


machine salesmen. Strictly commission and profit sharing basis. 
Address D-34, care Office Appliances, Chicago. 


W ANTED Typewriter and adding machine repairmen and 
mechanics for membership in the Typewriter & Adding 


Machine Mechanics’ Aid Ass'n, Inc., Employment Bureau. gen- 
eral information bureau. Purpose, Nation-wide organization. 
Address 8 Nevins street, Brooklyn, N. Y., at once, for detailed 
infcrmation Branches in Kansas City, Mo., and in Boston, 


Mass. 


W 4NTED—Experienced, hustling salesman, outside territory, 
office equinment, supplies, safes, manufacturing blank 
books, printing, etc. Also want expert L. C. Smith & Bro. 
typewriter salesman with knowledge of repairing Exclusive 
territory. best in state. Fine opportunity, immediate accept- 
ance. Address P. O. Box 1853, Jacksonville, Fla 


APPLIANCES 7 


Bic money-maker for typewriter men, carbon and ribbon 
salesmen and others calling on offices. New, fast selling 
specialty. Immense demand, positive repeater. Don't miss 
aad Perfection Mfe. Co., 121 South Fourth Street, Philadelphia, 
a, 








ANTED—Salesmen to sell a line of metal name plates ta 
stationers and office furniture dealers and manufacturers. 

Big profit. No bulky samples. Commission paid on receipt of 
order. Can be handled in connection with any line. Write for 
our proposition today. Fogarty Manufacturing Co., Dayton, Ohio. 





F ILING equipment salesmen, real opportunity for good men 
with experience in ours or allied lines. Retail or wholesale 
in various parts of the country. Shaw-Walker, “Built Like a 
Skyscraper,’ Muskegon, Mich. 





ANTED—Salesmen calling on stationery trade to carry as 





a sice line office specialty. Liberal commission. Richards 

Tag Company, Omaha, Nebr. 
SALESMANAGER WANTED. 

CAN you organize, train and hold local salesmen? Are you 

a worker and a thinker? Are you steady and ambitious? 
Can you give bond? If you have these qualities, we may need 
you as a local or district sales manager. We will supply you 
whatever stock you need, to be paid for after you sell it. You 


furnish the ability—we furnish the stock and finance your 
sales. We want real men, men who have earned big money, 
men who will appreciate a big opportunity and who will stay 
with it. Address Casey. 4730 McGraw Ave., Detroit. 





ANTED—Salesmen with knowledge of commercial stationery 
and printing, for store and city, by large Kansas City office 








supplv house Address Burnap Sta. Ptg. Co., 107 West 10th 

Street, Kansas City, Mo. 

S TYLO MEN—High-powered salesmen and organizations 
wanted to comb all territories for dealers. The product, 


B. B. STYLO Pen, is supreme in its class—(see our ad in this 
issue)—complete selling helps—straight cemmission—highly 
remunerative as sideline or specialty. Write in detail to B. B. 
Stylo Co., Inc., 850 Dekalb Ave., Brooklyr, N. Y. 





ANTED—Experienced commercial stationery salesman and 
one exnerienced salesman to sell Y. & E. line. The C. F. 
Hoeckel B. B. & L. Co., 1700 Lawrence St., Denver, Colo. 





ANTED—A first-class salesman of office specialties in Mich- 

igan, Indiana, Ohio and West Virginia. Trade well estab- 

lished teply advising immediately experience and territory 
covered Address N-30, care Office Appliances, Chicago. 





ANTED—Salesmen to sell the Robinson Waste Paper Bag 
direct to users. Robinson Manufacturing Co., Westfield, 
Mass. 





VALUABLE territory is open for a salesman on an estab- 


lished favorably known office device that proves its merit 
in use Sold direct on commission basis only. Machines to 
place on trial furnished. If you measure up to the require- 


ments of this work and are interested in securing management 
of a valuable sales agency our’ proposition will interest you. 
Address $24 R, care Office Appliances, Chicago. 





"TIVE WIRE salesman, or mechanic with $3,000 to $5,000 to 
invest can make connections with growing typewriter 
organization. Address Metsys, 8809 Dennison, Cleveland, Ohio. 





ERVICES are desired of experienced mail order executive 
who can organize and successfully manage mail order de- 
partment in old established printing, binding, lithogriphing and 
engraving house in south. Correspondence solicited from par- 
ties with successful record in this particular work. Unusual 
opportunity in virgin field. Address F-36, care Office Appliances, 
Chicago. 





W ANTED—Young man with experience in outside selling of 
leaf lines, cabinets and stationery supplies. Corre- 
confidentially considered. Address B-34, care Office 


Chicago 


loose 
snor dence 
Appliances, 











FOR SALE. 





RINDER—Automatiec electric for truing re-covered type- 
writer cylinders. Small, compact, efficient, light-weight and 
price. Write for photo and price. Typewriter Exchange, 
Birmingham, Ala. 


low 





ATENT on automatic envelope sealer for sale or license 
Investigate. Patentee, 475 Hope St., Providence, R. I. 





NE-THIRD interest in growing office furniture and sta- 

tionery business for sale. We need one more man exneri- 
enced in above lines, to take charge of inside work. Store 
located in best city in central New York state. Five thousand 
dollars needed to handle this proposition. Would sell any part 
of this one-third interest. References required and given. 
Address X-26. care Office Appliances, Chicago. 





OR SALE~Agency for four leading specialties in one of best 
cities in Texas. At present time business making a net 
profit of five hundred dollars per month. Not trying to unload 
a worthless business but have best reasons for selling. Per- 
fectly willing for you to work with me and determine value 
for vourcelf Investment fovr thousand dollars inventory. 
Address H-37, care Office Appliances, Chicago. 





OR SALE—First-class typewriter repair and rebuilding busi- 
ness in large western Canada city carries 250 inspections 
and clear of all incumbrances. No bad accounts. Every chance 
in the world for first-class mechanic. Owner forced to sell on 
account ill health. One thousand dollars cash will buy. Will 
stand strictest investigation. Address J-33, care Office 

Appliances, Chicago 

(Continued on page 11.) 




















OFFICERS OF 
ASSOCIATIONS, 


A LIST OF 
STATIONERS’ 


THE 





bs : 


Secretaries are requested to notify Office Appliances of any changes in personnel or addres 
annual elections 


Association Officers 
THE 
THE 
NATIONAL ASSOCIATION OF STATIONERS AND MANUFACTURERS, 
LOCAL ASSOCIATIONS OF OFFICE 
VARIOUS AFFILIATIONS OF 

TATE CONTACT WITH 


LOCAL 
THE 


VARIOUS STATE AND 
REGIONAL BODIES OF 


MANAGERS, AND 
TO FACILI- 


APPLIANCE 
MANUFACTURERS 
THE -FIELD. 


and to report 





Stationers—Local and State 


ATLANTA STATIONERS’ CLUB 


Cc. M. Marshall (Fielder & Allen Company), president. 
A. FP. Baylis (Baylis Office Equipment Company), vice 
president. 
. M. Kopplin (Stationery Division, The S. P. Richards 
Company), secretary, 90 Central Avenue, Atlanta, Ga. 


STATIONERS’ ASSOCIATION. 


(Meyer & Thalheimer), 
Printing & Stationery 


BALTIMORE 
Sanders J. Thalheimer 
W. Booth Settle (Commercial 

pany), vice president 
John W. Kennedy 
Lewis R. Curlett 


BIRMINGHAM STATIONERS’ ASSOCIATION 
R. H. Pogue (Dewberry & Montgomery Stationery Company), 
chairman, 
(Mr. Pogue is acting 
successor to W. G. King, 


BOSTON STATIONERS’ ASSOCIATION 

Merrill (Francis Doane & Company), president. 
Thomas Groom (Thomas Groom & Company), vice president. 
Wm. H. Cogan (Service Stationery Company), treasurer. 
L. E. Muran (L. E. Muran Company), auditor. 
Alexander Hepburn (Adams, Cushing & Foster, 

tary, 112 Federal Street, Boston, Mass. 


president. 
Com- 


(John W. Kennedy Company), treasurer. 
(John H. Saumenig & Company), secretary. 


the 
from 


election of a 
Birmingham.) 


pending 
moved 


secretary 
who has 


Frank J. 


Ine.), secre 


BUFFALO STATIONERS’ CLUB 


Harry T. Williams (Ryan & Williams), president. 

Richard B. Lockwood (Millington Lockwood), vice president. 
Clarence T. White (Adams & White Company), treasurer 
Geo. W. Davis (Otto Ulbrich Company), secretary. 


ASSOCIATION OF CALIFORNIA 
California Street, 


STATIONERS’ 
Henry C. Dimond, 
Francisco, Calif. 


THE STATIONERS’ 


255 San 


chairman, 


ASSOCIATION OF SOUTHERN 
CALIFORNIA 


chairman, 608 O. T. Johnson Building, Leos 


J. L. 
Angeles, 


Garner, 
Calif. 


CHICAGO STATIONERS’ ASSOCIATION 


John W. Ogren, chairman, Conway Building, Chicago, III. 
CINCINNATI STATIONERS’ CLUB 

John H. Gibson (Gibson & Perin Company), president. 

Frank L. Mills (Armstrong Stationery Company), statistician 

E. BE. Davis (Sellers, Davis & Company), secretary, 311 Wal 
nut Street, Cincinnati, Ohio. 

THE COLORADO STATIONERS’ ASSOCIATION 

George Matheson, chairman, 301 Colorado National Bank 
Building, Denver, Colo 

CONNECTICUT VALLEY STATIONERS’ ASSOCIATION 

D. D. MacDonald (Bradley & Scoville, Inc.), president, New 
Haven, Conn. 

J. B. Tower (John R. Rembert Company), vice president, 
New Haven, Conn 

F. L. Chamberlin (The Chamberlin & Shropshire Company), 
treasurer, Bridgeport, Conn 

E. W. Pape (Adkins Printing Company), secretary, New 
Britain, Conn. 


ILLINOIS STATIONERS’ AND BOOKSELLERS’ 
ASSOCIATION 
CQ W. Wilcox & Follett), president, Chicago, 
Ill. 
George C. Brockman 
Mount Sterling, Ill. 
Fred Greenwood 


urer, Chicago, Il 


KANSAS 


Follett (J. W 


(Brockman & Son), vice president, 


secretary-treas 


(Woodworth’s Book Store), 


BOOK DEALERS’ ASSOCIATION 


Phil M. Anderson, president, Newton, Kans. 
A. 8. Allen, vice president, Wichita, Kans. 
F. G. Orr, secretary-treasurer, Wichita, Kans. 


KANSAS CITY STATIONERS’ ASSOCIATION 


Oliver Wroughton, chairman, S801 Graphic Arts B 
Kansas City, Mo. 
LOUISVILLE STAMP AND STATIONERS’ CLUB 
John Fetter (Geo. C. Fetter Company), president 
Chas. Boone (Hammer Printing & Office Supply 
treasurer 
George H. Koerner, secretary, 208 Lincoln Building 


ville, Ky. 
MILWAUKEE STATIONERS’ ASSOCIATION 
J. L. O'Connor, chairman, Camp Building, Milwaukee W 
STATIONERS’ ASSOCIATION OF MOLINE AND ROCK 


ISLAND 


E. O. Vaile, Jr. (The Vaile Company), president 


M. H. MacArthur (MacArthur L. L. Book Concert 
president 

D. S. Hansen (Carison Bros., Inc.), secretary-treasurer 
line, Ill 

THE STATIONERS’ ASSOCIATION OF MONTREAL 

Emilien Daoust (Libraire Beachemin Ltee), president 

Oliver W. Barwick (O. B. Barwick, Ltd.), vice presiden 

Thos. V. Bell (Thos. V. Bell, Ltd.), secretary-treasure 

NASHVILLE STATIONERS’ CLUB 
J. Vietor Barr (Brandon Printing Company), president 
John Ambrose (Davies Printing House), secretary 


STATIONERS’ ASSOCIATION OF NEW ORLEANS 


Burt W. Henry, chairman, Weis Buliding, New Orleans 
STATIONERS’ ASSOCIATION OF NEW YORK 

Henry Frank (Frank & Tichenor Company), president 

E. E. Huber (Eberhard Faber), second vice president 


Mortimer W. Byers, third vice president 
Joseph I. Kilbourn (L. H. Bigelow Company) 
William E. Ward (John Ward & Son) 
Street, New York, N. Y. 
NORTHWESTERN STATIONERS’ ASSOCIATION 
E. D. L. Sperry (Brown, Blodgett & 
chairman, St. Paul, Minn. 
OMAHA STATIONERS’ 
Charles E. Moyer (Moyer Stationery 
Guy McKenzie, treasurer. 
c<. C. Cope, secretary. 


PACIFIC NORTHWEST STATIONERS’ ASSOCIATION 


treasure 


secretary 


Sperry Comy 


ASSOCIATION 


Company ) pres 


OK 





r 


John W. Graham (John W. Graham & Company), president 
Spokane, Wash. 
’. L. Hawley (Lowman & Hanford Company), vice pre 


dent, Seattle, Wash. 
D. C. Reid (Seattle Office Equipment Company), secret 
treasurer, 1518 Third Avenue, Seattle, Wash 


PEORIA STATIONERS’ ASSOCIATION 


Mr. Fuller (Fuller-Peerless Company), president 
John Gallagher (John Gallagher & Company) secre 
treasurer, Peoria, ILIl. 


PHILADELPHIA STATIONERS’ ASSOCIATION 


Frank R. Welsh (Wm. Mann Company), president 
Wm. S. Yeo (Yeo & Lukens), first vice president 
Walter G. Stringer (Joseph Dixon Crucible Company) 


ond 
Charles A 


vice president. 


Connell (Automatic Printing & Stationery ‘¢ 


pany), treasurer 
Francis B. Irwin (James Hogan Company), secretar 
Chestnut Street, Philadelphia, Penna 
PITTSBURGH STATIONERS’ CLUB 


Charles H. Langbein (Stevenson & Foster Company) 
dent. 

H. B. Smith (A. W. McCloy Company), vice president 

John A. Brown (J. R. Weldin Company), treasurer 


Robert Crawford Shinkle Company), recor 
secretary 
George H. Alexander 


sponding secretary, 242 


(Myers & 


Alexander & 
Street, Pittsburgh, Penna 


(Geo. H 
Diamond 


Company), cor 
































Oo 

















RICHMOND STATIONERS’ ASSOCIATION ST. LOUIS STATIONERS’ ASSOCIATION 


Samuel Iseman (Virginia Stationer Company president a B. Wyrick, chairman, 705 Olive Street, St. Louis, Mo, 
J. S. Frances (The Baughman Stationery Company), vic SEATTLE STATIONERS’ CLUB 
president Ww 4. Gillam (Gillam-Bird Company), chairman. 
4 4. Schwartz (A \ Schwartz Company), secretat Cc # Moors secretary-treasurer, 505 Pioneer Building, 
! Richmond, Va Seattle Wash 


Stationers—Regional 


MIDWEST DIVISION—NATIONAL ASSOCIATION OF SOUTHEASTERN DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS STATIONERS AND MANUFACTURERS 


Charles L. Mitchell (Crane & Company), president, Topeka John R. Dewberry (Dewberry & Montgomery Stationery 
rl ; ; a Beil ' Company), president, Birmingham, Ala. 
ee Sidney Gassenheimer (Mercantile Paper Company), vice 
Cc. W. Seely (Hall Litho Company), vice president for Kan president for Alabama, Montgomery, Ala. 
sas, Topeka, Kans E r. Chambers (Chambers Office Supply Company), vice 
u , president for Mississippi, Jackson, Miss. 
Clark Field (Field Stationer Company), ce president for j Henry Petetin (Petetin-Beaudean), vice presidcat for 
Oklahoma), Tulsa, Okla Louisiana, New Orleans, La. 


W. S. Moody (Williams Printing Company), vice president 


Gerry \ Mz ing (Joplin Printing Company) vice resi : . Sa 
dent for ieciumeene: Joplin Mo ; for Tennessee, Nashville, Tenn. 2 
y de F Charles M, Marshall (Fielder & Allen Company), vice presi- 
R D. Latsch (Latsch Bros.) vice president for Nebraska dent for Georgia, Atlanta, Ga. 
Lincoln, Nébr. Leo. F. Johnson (Florida Office Supply Company), vice presi- 
dent for Florida, Tampa, Fla. 
Horace G. Mitchell (Democrat Printing & I ho. Company) Geo. H. Moore (Pound & Moore Company), vice president 
ice president for Arkansas, Little Rock, Ark for North Carolina, Charlotte, N. C. 
A. S. Matthews (Hall Lithographing Company), secretary) R. H. Pogue (Dewberry & Montgomery Stationery Com- 
Topeka, Kans pany), secretary-treasurer, Birmingham, Ala. 


Office Appliance Managers 


CINCINNATI OFFICE APPLIANCE MANAGERS’ ‘ J. Nachtigal (Globe-Wernicke Company), vice president. 


ASSOCIATION . Cc. Wittenmyer (Felt & Tarrant Manufacturing Company), 
H. W. Rutherford (Ditto Sales Company), president. secretar 224 La Fayette Boulevard, West, Detroit, Mich. 
at L. Gibson (Dayton Adding Machine Company) ice€ 


president PHILADELPHIA OFFICE APPLIANCE MANAGERS’ 
George T. Baker (Corona Typewriter Sales Company), secre ASSOCIATION 


tary-treasurer, Cincinnati, Ohio P. A. Swartz (Rand Company, Inc.), president. 
DETROIT OFFICE APPLIAN( E MANAGERS’ ( E. Smith (Ditto Sales Company), vice president. 
ASSOCIATION W I Abell (American Sales Book Company, Ltd.), secre- 
M. John Joyce (Rand Compan Inc.), president tar treasurer, 908 Chestnut Street, Philadelphia, Penna. 


Manufacturers and Wholesalers 


ASSOCIATED OFFICE FURNITURE MANUFACTURERS District Organization No. 6—John Walker, governor (Walker 
George W. Searles (National Desk Company) president, & Campbell, 93 Bleury Street, Montreal, Quebec); 8. J 


Herkimer, N. ¥ Dougherty, secretary (Montreal Stencil Works, 221 McGill 
John Dornette, Jr (The J Dornette & Bro. Company), Cin Street Montreal, Quebec) 

cinnati, Ohio. ; : District Organization No. 7—George H. Hewitt, governor 
Alf Normann (Central Manufacturing Company), treasurer, (The George H. Hewitt Company, 576 Richards Street, Van- 

Chicago, Ill. , : f couver, British Columbia); F. H. Bronner, secretary (The Ir- 
Walter Gerwig (Bentley & Gerwig Furniture Company), sec vin-Hodson Company, Fifteenth and Glisan Streets, Portland, 

retary Parkersburg, W Va Ore.) 
J Arthur Whitworth, manager, 801 Michigan Trust Build 

ng, Grand Rapids, Mich District Organization No. 8—F. T. Rinehart, governor (Los 


Angeles Rubber Stamp Company, 131 South Spring street, Los 

PRAWING MATERIALS, BLUE PRINT AND ARTISTS’ Angeles, Calif.): S. Pels, secretary (Moise-Klinkner Company, 
MATERIALS MANUFACTURERS OF THE NATIONAL 369 Market Street, San Francisco, Calif.) 

ASSOCIATION OF STATIONERS AND District Organization No. 9—C. A. Kuper, governor (The 

MANUFACTURERS i, F. W. Dorman Company, 526 North Calvert’ Street, Balti- 

W. Ogren, chairman, Conway Building, Chicago, I mor Md.); R. H. Hay, secretary (Hay Rubber Stamp Com- 


6 Thirteenth Street, N. W., Washi » C. 
INTERNATIONAL STAMP MANUFACTURERS’ a se. bates 5) 
ASSOCIATION NATIONA 





L ASSOCIATION OF CHAIR MANUFACTURERS 


Char 4 L Sate’ (Safford Stamp Works, 205 West Madison Ashton P. Derby (P. Derby & Company), president, Gardner, 

Street ‘ 1icagzo, l.), president 
Mass 

B. Cairns (B. Cairns, Ltd., 134 Richmond Street, West Samuel Sailor (Haywood Bros. & Wakefield Company), vice 
Toronte Ont.), first vice president Mee 7: aaa Chicane fll 

E. T. Partridge (Partridge-Scotford Stamp & Seal Compar Wr B. Baker secretary, 581 Monadnock Building, Chicago, 
12 West Tenth Street, Kansas City, Mo.), second vice president ' 

E. Q. Cannon (Salt Lake Stamp Company, ¢ Broadwa) . , ‘VICE 
West, Salt Lake City, Utah), third vice president NATIONAL ASSOCIATION OF OFFICE APPLIANCE 


Company, 29 Corn} Boston MANUFACTURERS 


H. M Allen (Allen, Doane & 

Mass fourth vice president ( K. Woodbridgs rhe Dictaphone), president, New York, 
R. E. Curtis (The Dickey-Grabler Works, Madisor Avenue N 

ind West 103d Street, Cleveland, Ohio), treasure R. N. Fellows \ddressograph Company), vice president, 
Directors—William Jenkins, chairman (Jas. H. Matthews & Chicag I 

Comp Inc., 3942 Forbes Street, Pittsburgh, Penna.); R. F , N. Smith (Wales Adding Machine Company), secretary- 

Hers}! Pannier Bros. Stamp Company, 207 Sandusky Street treasurer, Wilkes-Barre, Penna 

N s Pittsburgh, Penna.), G Fred Hiss (The Hiss Stam] 


Compeny. 58 SORE SS ree aaa ee NATIONAL ASSOCIATION OF STEEL FURNITURE 
reste Bie has PL gag ot Seer pager page ot no : =e MANUFACTURERS 


Street H tford, Conn.) \ G Fales (Northwestern Stamp 
worn 0 East Third Street, St. Paul, Mint O. A. Wilkers« (Steel Equipment Corporation), president, 
Campsey,. secretary 60 Empir B ling, Pitt A I N. J 
r ee = D. Rog Ss \ Meta! Construction Company), vice presi- 
ah iain i. ol stow cw. ¥ 
District Orguaiaation Me. bai ees” poe ies “ ,. Vawt iI. (Baker-Vawter Company), treasurer, 
Exes Stamp Works Compat 1 Eu enu Cleves i _ f ~ 
and. Ohi M. C. Lederer, secretary (A¢ e St p Compan ) [. Ph s, secretary Engineers Building, Cleveland, 
Pros} t Avenue Clevelar Ohio) a 
Dist Organization No J L, Brya Zz S VW 
Ree & Company 44 Vese Street New York N y \ J NATIONAL ASSOC [ATION OF WOOD FILING DEV ICES AND 
schmidt ecretary (Consolidated Stamp Manufacturing Con SUPPLIES MANUFACTURERS 
par Maiden Lane, New York, N. Y.) r H Spragu Weis Manufacturing Company), secretary, 
Lb Organization No 4 G. Fales. g > (Marth A. ow 
t mp Works, 110 E t Third Street, St. Pau Minn 
Gus D. Messing, secretary (141 1 Th St t, St. Pau WHOLESALE STATIONERS’ ASSOCIATION OF THE 


Minr UNITED STATES 


Dist Organization No. 4—George T. Schmidt, governor Paul J. Wiela Blackwell-Wielandy Book & Stationery 
4100 Ravenswood Avenue, Chicag t Roe F. Res secretar c« pal pres nt st Louis, Mo 
(R. & S. Engraving & Die Works, 625 West Jackson Boul G. L. Davis \dams, Cushing & Foster), vice president, 
vard, Chicago, Ill.) Boston, Mass 

District Organizatior No Harold M Aller governo R. P \ndre 2 Andrews Paper Company), trtasurer, 
(Aller Doane & Company + Cornl Bost« Mass H \ Was! gton, D. ¢ 
Behnke, secretary (Becker Engraving Compar { Columbus H. ¢ W hitt« é secretary, 1741 West Eleventh Street, 
Avenue Bostor Mas Brooklyr N. ¥ 
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Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. 
patent lawyer, Suite 33, N. 
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nee, 
No. 1,380,743.—Propelling pencil; patented June 7, 1921, by Wil- 


liam M. Saunders, of Waterbury, Conn., assignor to the Hoge 
Manufacturing Company of New York, Y. 

No. 1,329,087.—Typewriter for the printing of Braille characters 
or analogous characters for the blind; patented January 27, 
1920, by Norbert Lallie, of Nantes, France. 


1,378,047. Typewriting and calculating machine. O. O. 
Martin, Chicago, Ill., assignor by mesne assignments, to 
Remington Accounting Machine Corporation, New York, 

Y., a corporation of New York. 

1,378,119. Back bar and bearing for calculating ma- 
chines and the like. OQ. Johnatgen, Chicago, IIL. as- 


Adding Machine Company, Chicago, IIL, 


signor to Victor 
Illinois. 


a corporation of 
1,378,174. Pencil. Ferdinand Kaiser, St. Paul, Minn. 
l, 378,486. Typewriting machine. Geo. A. Seib, Ilion, 

N. Y., assignor to Remington Typewriter Company, Ilion, 

N. Y., a corporation of New York 
1,378,627. Typewriting machine. Jesse A. B. Smith. 

Stamford, Conn., assignor to Underwood Typewriter Com- 

New York, a corporation of Delaware. 


pany, 
1,378,672. Ribbon spool for typewriters. H. A. Foo- 
torap, Harrisburg, Penna., assignor to Elliott-Fisher Com- 
pany, Harrisburg, Penna., a corporation of Delaware. 
1,378,887. Paper feed alarm for adding machines. Thos. 
P. Martin Jr., Oklahoma, Okla. 
1,379,057. Fountain pen. Thos. C. Spelling, New York, 
Ss 


1,379,213—Combined pen and cigar lighter. Frank Rauch, 


Brooklyn, N. Y. 
tabulator. C. D. Lake, Bingham- 


1,379,268. Printing 
ton, N. Y., assignor to the Tabulating Machine Company, 


a corporation of New Jersey. 
1,379,322, 
chines. F. J. 
writer Calculating 

Missouri. 
1,379,425. 


Calculating attachment for typewriting ma- 

Tillman, St. Louis, Mo., assignor to Type- 
Attachment Company, a corporation of 
William Uhl, Rochester, N. 


writer. 


Check 


U. Building, Washington, D. C., 





G. Siggers, 


and mentioning Office Appliances. 
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1,376,667 


No. 1,375,667.—Loose leaf binder; patented April 26, 1921, by 
Gottfried P. Baumann, of Chicago, and Ralph A. Fink, of Oak 
Park, Ill. 

No. 1,372,334.—Computing machine; patented March 22, 1921, 
by Alexander T. Brown, of Syracuse, N. Y. 





Y., assignor to Todd Protectograph Company, Rochester, 


N. Y., a corporation of New York. 

1,379,602. Stylographic Pen. Julius Abegg, West Ho- 
boken, N. J., assignor to Gordon Pen Company, West New 
York, N. J., a corporation of New Jersey. 

1,379,603. Stylographic pen. Julius Abegg, West Ho- 
boken, N. J., assignor to Gordon Pen Company, West 
Hoboken, N. J., a corporation of New Jersey. 

1,379,608. Eraser and pencil holder. David Bailey, Sa- 
lem, Ohio. 

1,379,890. Fountain pen. Paul E. Wirt, Bloomsburg, 
Penna. 

1,380,081. Tape for adding machines.  ( 1unders, 


assignor to Piggly Wiggly Corporation, 
Memphis, Delaware. 

1,380,109. Fountain pen. Chas. A. Luck 
assignor to The Conklin Pen Manufacturing 
Toledo, Ohio, a corporation of Ohio. 


Memphis, Tenn., 
Tenn., a corporation of 
Toledo Ohio, 


Company, 


1,380,129. Attachment for ink bottles. Henry Wolff, 
New York, N. 

1,380,231. Fountain pen. Ken Matsumoto and K. Tak- 
agi, Tokyo, Japan. 

1,380,455. Typewriting machine. Oscar Woodward, 
Babylon, N. Y., assignor to Remington Typewriter Com- 
pany, Ilion, N. Y., a corporation of New York. 

1,380,692. Typewriting machine. John Waldheim, Eliza- 


beth, N. J., Typewriter Company, 


assignor to Underwood 


New York, N. Y., a corporation of Delaware. 
1,380,709. Method of forming and aligning type on the 
type bars of typewriting machines. Fred Gansert and 


Herman Gansert, Jr., Syracuse, N. Y. 





Wm. M. Saunders, 
Manufacturing 


York. 


Waterbury, 
Company, 


1,380,743. Propel pencil. 
Conn., assignor to the Hoge 
New York, a corporation of New 


1,380,746. Typewriting machine and supports therefor 
Jesse A. B. Smith, Stamford, Conn., assignor to Under- 
wood Typewriter Company, New York, N. Y., a corpora- 


y 
tion of Delaware. 
1.380.755. Loose leaf binder. C. G. 
Illinois. 
1,380,694. 
cinnati, ( yhio. 
1.380.788. 


VanBuren, Chicago, 


Flexible bound book. Frank J. Wilkins, Cin- 


Type bar mechanism. Herbert Etheridge, 


li 


Ealing, England, assignor to the Bar-Lock Typewriter 
Company, Ltd., London, England. 

1,380,762. Convertible interest-bearing savings check. 
George H. Banks, Memphis, Tennessee. 

1,380,792. Calculating machine. H. E. Goldburg, (now 
by judicial change of name Himan Goldber) Chicago, IIL, 
assignor by mesne assignments to Remington Accountin 
Machine Corporation, New York, N. Y., a corporation o 
New York. 

1,380,931. Typewriting machine. J. J. Sherry, N. Y., 
assignor to Underwood Typewriter Company, New York, 
N. Y., a corporation of Delaware. 








(WANT ADVERTISEMENTS 
FOR SALE 


Continued from page 7.) 


fF OR SALE—I S. Patent 1,373,512 teply envelope used twice 
for mailing cr other purposes (sealed twice). Economical 
and efficient For details write John Kuhhorn, 13 Chestnut St., 
Bradford, Pa 


M ULTIGRAPHS, Dictaphones, Ediphones, Writerpresses, 

Mimeographs bought, sold and rebuilt like new. Multigraph 
and Multicolor ribbons, ink and platens. We save you money 
Price, Inc., 440 South Dearborn street, Chicago 


DDRESSOGRAPHS, Multigraphs, duplicators, envelope seal- 

ers, letter folders, Mailometers, supplies. Less than half 
price Guaranteed one year Pruitt Company, 112-H North 
La Salle, Chicago. 


LL MODELS Multigraphs, duplicators, folding, sealing, ad- 
dressing machines and supplies. Guaranteed serviceable as 
new One vyear free service Chicago. Machines bought for 
cash, taken in trade and handled on consignment. Office De- 
vice Company, 162-H North La Salle, Chicago 


M U&TIGRAPHS—Like new at one-third to one-half cost. 
i Tnoroughly rebuilt, including new type, platens, bearings, 
ete. lron-clad two year guarantee. Will ship on approval. Rus- 
sell Earnest Baum, 33 South Broad street, Philadelphia. 


EOSTYLES, Multicolors, Multigraphs, copy holders, new and 
rebuilt, at less money. . W. Wales Co., 215 McCarthy 


Bidg., Syracuse, N. 


ULTIGRAPH, Writerpress, 
blue or purple, $6 per dozen. 
Dearborn street, Chicago, II. 





ete., ribbons re-inked black, 
Ajax Ink Company, 440 South 








YPEWRITER CYLINDERS recovered, finest stock, workman- 
ship and most prompt service guaranteed. Save time and 
expressage by sending all Southern work to us. Prices 50 cents 
up, according to lengths. Typewriter Exchange, Suite 400-16 
Farley Bldg., Birmingham, Ala. 
AGENCY WANTED. 
NE of the oldest manufacturers of office equipment in this 
country desires the exclusive distribution of a few office 
appliances of superior merit. A well established sales organiza- 
tion will asSure good results. Address P-30, care Office Annli- 
ances, Chicago, Il. 











W ANTED. Sole agency on a commission basis from reliable 

manufacturers who make reliable goods to sell to the 
retail dealers a line of desks, chairs, tables, filing devices, etc.., 
for the territory St. Paul, Minneapolis, Duluth and State of 
Minnesota, also Grand Forks and Fargo, N. D. S. 8S. Crooks, St. 
Paul, Minn. 











The Service Bureau of Office Appliances Is for 


the Exclusive Use of Subscribers 
and Advertisers 


For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upon 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together, 
aids foreign dealers in securing U. S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes liste 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 


ways supplements the value of the advertising space. 


Subscribers 


in every corner of the globe make good use of this bureau; 
manufacturers in every section of the field have 
evidence of the value of the service. 
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The Presidents’ Page 


This page was printed in the Washington news- 
papers last March during the Presidential Inaugura- 
tion. It created a great deal of favorable comment, 
and prints were requested by over 2,000 who had 
learned about this unique grouping of our presidential 
succession. 


It is fitting in this, our Independence Month, 
to study these faces of the men who gave their best to 
our country. It should be an inspiration to us as citi- 
zens; it will awaken in us a deeper reverence for our 
National leaders; instill new faith in our institutions 
and renew confidence in our auspicious destiny. 















































Many of our presidents have faced times more 
trying than these, and have guided the Ship of State 
through dangers and trials more severe than recent 
generations have experienced. 
















“The Government at Washington still lives.”’ 









Copyright, 1921, by Parker-Bridget Company, Men's Outfitters, Washington, D.C. Reproduced by permission. 
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The Letter 


“It will be kind of you not to give me 
the conventional stereotyped form of 
commendation but to teli me frankly 
what you think of him and his ability to 
hold the position described.” 


HE REQUEST quoted 
above was received from 





“employer's advisor” of 
country-wide reputation, asking for 
information about a former em 
ployee who had given the writer's 
name as reference, and the phrase 
“conventional stereotyped letter oi 
commendation” brought home with 
great force the realization that it 
must be a common practice among 
business houses to “say nothing that 
will hurt the applicant yet nothing 
that will commit the former em- 
ployer.” 

Is such a practice one that makes 
for progress in the interchange of 
information? Equivocation, guard- 
ed expressions, half truths and 
“safe” statements are not indulged 
in when one firm asks another for 
credit information; but the house 
which is willing to say that a man 
has not discharged his credit obliga- 
tions promptly or fully is strangelv 
reluctant to say that a former em- 
ployee has been unsatisfactory—un- 
less his failings have been of so 
flagrant a nature as to leave a stigma 
behind. 

The man who fails to snake good 
is seldom, if ever, branded by those 
whose time and money he _ has 
wasted, but is often permitted—be- 
cause of a misleading letter of 
reference—to go on and repeat mis- 
takes of judgment and commit fur- 
ther sins of omission because the 
former employer hesitated to hurt 


his chances of securing another 
position. 
Is it not a mistaken sense of 


honor, a mistaken sense of justice. 
to permit a man who thinks or 
wants to think that he is an execu- 
tive—but who you know lacks the 
qualifications—to go to another 


ben) 
house, after demonstrating his 


a personnel consultant and . 


A Pointed Suggestion on a Somewhat 
Unusual Topic—By C. Wilsey, 
Manager Personnel Department, 
General Motors Export Company, 
New York, New York. 


Note.—The article presented be- 
touches a topic concerning 
which we have not heretofore noted 
any suggestions, but it presents the 
matter of recommendation letters in 
a way that will cause the reader to 
think and to wonder if he has been 
weak with reference to a very com- 
mon practice. Many men will con- 
clude that they have not been 
altogether honest with themselves 
and with the business community 
perhaps, in leaving unsaid things 
which an associate or competitor 
had a right to know. 

We expect to hear from Mr. Wil 
sey, who we hope will have some- 
thing to say with regard to the or- 
ganization of a personnel depart- 
ment. We commend his article to 
the consideration of readers of 


Office Appliances. 


Ou’ 


weakness in your firm, and do the 
same thing over again’ Is it fair 
to the employe himself? Is it not 
better to say candidly that while h« 
possesses certain sterling character- 
istics (naming them), he failed to 
develop or exercise the degree ot 
executive ability or organizing 
genius or whatnot required in the 
position he held with your firm and 
that you were forced to dispense 
with his services ? 

Many thousands of dollars are 
spent in job analysis and in the 
work of fitting the square peg into 
the square hole, yet many a crime 
of placement is committe? because 
someone lacked the courage to tell 
the truth about an employee who 
proved unsatisfactory. 

Hosts of letters of recommenda- 
tion or reference come to the desk 
of the personnel manager, and per- 
haps the phrase which recurs more 
frequently than any other ‘s: “I do 
not hesitate to recommend him for 


of Recommendation 


any position for which he may 
apply.” 

Taking such a letter at its face 
value means that it must be dis- 
counted to the extent that your ap- 
plicant may lack the ability to judge 
of his own qualifications, since 
many a man is willing to try a posi- 
tion without ever having had expe- 
rience to justify his assumption of 
merit, simply because he thinks he 
can hold it for a time at any rate, 
or because he puts the burden of 
discovering his unfitness on the per- 
sonnel manager who is supposed to 
be able to determine this, or because 
he is willing to take a chance if the 
prospective employer is willing. 

Such an attitude may hold no ter-. 
rors for the personnel manager who 
can distinguish a doctor from a 
lawyer, a pianist from a harpist, or 
a liar from an honest man by the 
bumps on his head, the size of his 
eye, or the lobe of his left ear, but 
it offers many opportunities to 
make mistakes for the employer 
who does not have the services of 
so skillful a man or woman to se- 
lect his employees, as well as for 
the employment director who ad- 
mits he is human and not infallible. 

There are many things that an 
experienced interviewer can learn 
from the applicant ; but the letter of 
reference, if conscientiously writ- 
ten, can be a great factor ‘n helping 
to place men and women satisfac- 
torily—both to themselves and to 
their employers. 

The writer has seen several thou- 
sand letters of reference. Some of 
them were plainly efforts to play 
safe; some were unskillful attempts 
to unload incompetent help; others 
were so fulsome as to make the 
reader skeptical of the existence of 
such a paragon of virtue, while still 
others were genuine statements of 
fact, uncolored by bias. Two were 
so unusual as to stand out as land- 
marks in a hitherto uncharted sea— 
letters which refused to temporize, 
stretch the truth, or gloss over un- 
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desirable characteristics. Here is 
the larger part of one: 

“In that respect he should be am- 
ply equipped. As to his .... expe- 
rience I cannot say. I know of 
nothing in his past record which 
has given him the necessary equip- 
ment along that line but it is en- 
tirely possible that he has acquired 
some experience of which I am not 
aware. 

“You ask about his 
vision and imagination: 
rate Mr. very high in these 
respects. He is an earnest worker 
—a good, hard plugger—but I have 
never seen in him evidences of the 
ability to initiate, or of any very ex- 
tensive vision. of his type are 
likewise usually lacking in imagina- 
tion and I fancy he follows the 
race. 

“With respect to honesty and de 
pendability, | do not hesitate to rate 
him 100 per cent. 

“Personal habits 100 per cent, in 
my opinion. General appearance— 
you are as well able to judge of this 
as I. Mr. has to me always 
seemed like a respectable, middle- 
class person, rather expressive of 
that classification in his dress and 
general demeanor. 


initiative, 
I cannot 


Bait) ng 


ACH of us is likely to fall 
into some mistakes at 
times, whether our jobs are 
out in the shipping room or 

in the front executive offices. It’s a 
common error to be so close to our 
jobs that we can’t keep the proper 
perspective. The higher up the 
scale a man is, the easier it perhaps 
is for him to have what I call, for 
lack of a better name, the executive 
viewpoint. And the man at the bot- 
tom has little or no opportunity to 
get this viewpoint unless the men 
above help. I would not mention it 
here if I did not consider it a symp- 
tom of a mistaken attitude some- 
times taken by employees. It has 
indicated to me more than once 
what I firmly believe to be the big 
problem in a business—namely, to 
keep every man’s eye on the main 
purpose of his job. 

The question of passing on the 
executive viewpoint to employees 
came up for discussion in the lobby 
of a hotel, not so long ago. As is 





common in a great many cases, it 
started idly, and not a startling con- 
versation, you may say, but the plan 
as laid down by a large retailer and 
wholesaler of stationery, printing 
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“I have always thought exceed- 
ingly well of him and should be glad 
to see him given the best position 
for which he may be qualified. [| 
do not know that the one you have 
open is ideal for a man of his gen- 
eral makeup, but of this much I am 
quite sure, namely, that he will fill 
it with complete devotion to your 
interests.” 

ok tk * oe ok 

And here is part of another: 

“We can speak only in the very 
highest terms of Mr. Blank’s qua!i- 
fications with one exception, and 
that is that in our opinion he lacks 
initiative. 

“He has had sufficient experience, 
is thoroughly honest and depend- 
able, and his personal habits and 
appearance are of the best. 
“However, and in the hopes that 
we are in error as to our opinion 
that he lacks sufficient initiative, we 
suggest that you give his application 
very serious consideration.” 


x * * x 


It is easy enough to recognize the 
patent effort to saddle an unsatis- 
factory employee on another firm: 
there is little difficulty in determin- 


t he 


Being a suggestion on the subject of 
supplying business building mate- 
rial to receptive minds and thus de- 
veloping greater appreciation ot 
business opportunities from day to 
day—By Lee Prior, 125 West 
Jackson street, York, Pennsylvania. 


Note :—I/t is the policy of this 
journal to give currency to those 
ideas which from time to time find 
practical use in the establishment of 
business houses in this and other 
fields. Wherever those ideas ap- 
pear to be adapted to conditions or 
practices in this field, it is our pur- 
pose to pass them along in order 
that our readers may enjoy what- 
ever advantage may be derived from 
them. The gentleman to whom Mr. 
Prior refers in the subjoined arti- 
cle is Frank W. Zercher, president 
of the Regal Umbrella Company, 
having stores in York, Pennsylva- 
nia, Harrisburg, Pennsylvania and 
Vorfolk, Virginia. This company, 
we understand, does not confine it- 
self to the handling of umbrellas 
but does an extensive wholesale and 
retail business in other lines as well, 
including stationery, printing and 
office equipment. 


Open 





ing the worth of the letter which 
“recommends the applicant for any 
position he may seek,” but the letter 
which avoids answers to specific 
questions, or which damns_ with 
faint praise, or which is so carefully 
worded as to give no indication of 
the applicant’s worth is really use- 
less. It would accomplish much 
more and would be of f 

service to the one whom it is in- 
tended to help or shield if it stated 
definitely that the applicant is com- 
petent 
possesses such and such qualifica- 
tions, but is lacking in other 
requisites or has failed to demon- 
strate his worth in this particular 
field; for while it would perhaps 
bar him from consideration for a 
position in which he could only fail, 
it leaves the employment manager 
or interviewer free to try to fit the 
person under into 
some position for which he is really 
qualified. 


far greater 


for certain specified work 


consideration 


Until employers are willing to 
tell the whole truth, painful as it 
may be, about former employees, 
the letter of reference or com- 
mendation will continue to be 
viewed with suspicion. 


Mind 


and furniture clearly demonstrated. 
that while his methods were not out 
of the ordinary, their adaptation 
simply means carrying out the plan 
to keep every one at the right job. 
The plan is not unusual, but it keeps 
the men’s eyes—and by men I mean 
executives as well as minor em- 
ployees—on the big outstanding 
profitable features of their jobs. 
Our informant said, “Pass on the 
executive viewpoint to your men for 
profitable results. In our business 
we definitely recognized this diffi- 
culty and tried to supply the assist- 
ance our men needed. And so I 
worked out the method we are us- 
ing today. This plan keeps before 
every inan the fact that his function 
is to keep the business moving and 
sell I do not mean to indi- 
cate that under the old method the 
men were loafing. They were work- 
ing as hard as they thought they 
could. But each was trying to make 
a showing on his particular job, and 
was letting the other fellow go his 
own way. They are a team now: 
before, they were merely a number 
of individuals. And to keep them 
at the right job all the time, we give 
bonuses. Each bonus is designed to 


goods. 
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show the man who gets it what the 
main part of his job is—to keep a 
man in the warehouse, for instance, 
from holding up a delivery because 
the desk or cabinet has not been put 
in presentable condition. The 
nus plan lumped together, keeps our 
overhead expenses at a better figure 
than we could hope to attain other- 
wise. But our big profits come 
from our sales bonuses. 

“Sales constitute the important 
part of the business for our execu- 
tives to watch. A monthly sum- 
mary enables me to keep track ac- 
curately of what the salesmen—es- 
pecially the outside men, our big- 
gest single source of revenue—are 
doing. The monthly summary 
shows how each man’s sales are dis- 
tributed over our various lines, how 
close each holds to list price, and 


} 
VDO- 


how the men compare with each 
other. If too large a proportion of 


a man’s sales are indirect—that is, 
sales which come into the store—lI 
know that he is not calling on his 
trade frequently enough. Of the 
total, 33 1-3 percent is the limit we 
set on indirect sales, but they sel- 
dom run over 20 percent, because | 
watch them. 

“The whole follow-up is based 
upon the idea that a person who 
comes into the store and asks for a 
certain form of equipment, wheth- 


Ask Yourself 


A Suggestion to Typewriter Dealers. 


|} VERY typewriter dealer is 
anxious to get the most 
possible money out of his 





business and to find out 
those things about his business 
which will be of help to him in 
making the more money that ‘he 
wants. 


And one of the best possible ways 
of determining how to more 
money out of the retail typewriter 
business is by carefully analyzing 
the proposition. 

It is a comparatively easy matter 
to secure a thorough analysis of a 
retail typewriter business. All that 
is needed is to probe into the essen- 
tial features of the business thought- 
fully and honestly. 

You, Mr. Typewriter Dealer, can 
very easily analyze vour own busi- 
ness and secure a new and trade-in- 
creasing slant on it, by asking your- 
self some candid questions. To help 
vou secure this analysis the follow- 
ing questions have been prepared 
concerning your window displays, 
your sales force and service, your 
advertising and the goods you are 


ee 
selling. 


get 
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er he gets it or not, is to be regard- 
ed as a live prospect for future 
The man who comes into 
the store in search of some appli- 
ance, however, owns an office, or is 
deeply interested in one, and the 
fact that he has come into the store 
without solicitation indicates that he 
is of open mind regarding the store 
in which to make his _ purchase. 
With the opportunity such as that, 
the dealer who does not put time, 
effort and money into making the 
customer believe that his store is 
the best to stick to has the wrong 
conception of what good business 
practice represents. 


sales. 


“Although the listing of every 
visitor to the store, and particularly 
those who must go away unsatis- 


fied, means considerable work, 
have found that method a most val- 
uable business builder. It, of 
course, happens in a great many in- 
stances that the customer 
some other store immediately after 
leaving ours and had been able to 
pick up the thing he desired, but 
that does not in any sense mean that 
we have lost the prospect for fu- 
ture sales. 

“Within three sears our business 
has more than doubled. But our 
floor space, our number of em- 
ployees, and our stock have not in- 
creased proportionately. Profits, 


These 


we 


goes to 


—By Frank H. Williams. 


\sk yourself the following ques- 
tions, Mr. Typewriter Dealer, and 
answer them candidly and frankly. 
You will find that it will be a real 
help to you in your business to 
do so. 

Window Displays. 

Do I change my window displays 
frequently? Or do I allow the same 
old display to remain in my win- 
dows for week after week, gather- 
ing dust and actually hurting my 
business through its dingy appear- 
ance ? 


Do I make my window displays 


snappy and attractive? Are my 
displays the sort that make folks 
stop and look and then enter the 
store to buy goods? Or do my 


windows have little influence in cre- 
ating sales? 

If my displays are not very suc- 
cessful in creating sales isn't it a 
certainty that there is something 
radically wrong with them and 
shouldn't I find out what the trou- 
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therefore, have grown out of pro- 
portion to the increase in business. 
The saving in, labor is due largely 
to the bonus plans, which have 
helped the employees to work more 
effectively. The saving in floor 
space is due partly to the bonuses 
and partly to our increased rate of 
turnover. The rate of turnover we 
now have attained is easily traced 
to a department we installed several 
years ago to speed up turnover. 
This is our stock record depart- 
ment. It is one of the methods by 
which our executives keep in close 
touch with the way in which goods 
sell—or do not sell. It is a plan 
which helps them keep after a fast 
rate of turnover, which means prof- 
its. 

“The record clerk gets his infor- 
mation on sales from duplicate sales 
slips and on purchases from the in- 
voices which come to him from the 
accounting department. When an 
item approaches its low limit the 
record clerk notifies the purchasing 
agent. Every three months these 
stock sheets come to me for review, 
and this quarterly review of stock 
keeps us from holding a slow mov- 
ing item very long. We keep our 
minds on the rate of turnover by 
these records. We get our capital 
out of it quickly and into something 
that will pay us profit.” 


Questions 


ble is and go about remedying the 
fault at once? 

Are my displays timely? 

Do I make my displays different 
from the show windows of all my 
competitors, or do my windows 
simply look like those of any other 
typewriter shop? 

Wouldn't a little more time and 
thought spent on my window dis- 
plays help them a lot and make them 
much more successful in the sell- 
ing of the goods displayed ? 

Sales Force and Service. 

Are such employees as I have 
enthusiastic and optimistic ? 

Are all of my employees thor- 


oughly “sold” on my .shop? In 
other words, do all of my em- 


ployees fully believe that my shop 
is the best typewriter shop in town 
and that folks who buy at my place 
are sure to get best values and most 
satisfaction ? 

Do I keep up the enthusiasm and 
optimism of my employees .by hay- 
ing meetings at which I distribute 
candy and cigars and at which I 
give respectful attention to all the 
suggestions that are made? 
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Do | see to it that my salespeople 
are kept alive to the latest things in 
the trade and in the selling game by 
getting them to read the trade pa- 
pers to which | subscribe and the 
house organs which are sent me? 

Do I discuss selling points with 
all my employees so that they will 
be competent to sell typewriters and 
other goods when | am out of the 
shop? 

How about the service my store 
renders—is it as modern and busi- 


- 


ness-building as it could be made: 

Do I deliver goods on the same 
day on which they are bought and 
am | careful to see that there are 
no errors in delivery? 

Do I have an arrangement where- 
by regular customers can phone to 
me or write to me and have me send 
them the sort of things they want— 
knowing beforehand that there will 
be no slip-up? 

Do I cash in to the utmost on this 
phase of my store service? 

Do I watch the tendencies and 
desires of my customers carefully 
and inaugurate new store services 
to meet these tendencies and desires 
whenever I see the opportunity for 
doing so? 

If I was a customer of my store 
would I be thoroughly satisfied with 
the services rendered by my shop? 

If I was a patron of my shop 
what sort of suggestions for addi- 
tional services could I make? 


Advertising. 
Is my advertising snappy, orig- 
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other advertising done by all the 
other typewriter dealers ? 

Do | hook up my advertising 
with my window displays and with 
my store displays? For instance, 
when I advertise a special sale or of- 
fering of typewriter ribbons, do | 
see to it that there is a snappy dis- 
play of ribbons in my show win- 
dows and do I also see to it that 
ribbons are displayed to good ad- 
vantage in my store and do I also 
see to it that the employees push 
ribbons with all the customers who 
come into the store during the time 
of the sale? 

Do I change my advertising from 
day to day or do I let the same ad- 
vertising run more than one time? 
Wouldn't it be better to spend more 
time and thought in turning out new 
ads and thereby getting the utmost 
value out of the space I am paying 
for. than to use the same old ads 
over and over? 

To be perfectly frank with my- 
self, do I spend enough time and 
thought in framing ads that are at- 
tractive, snappy and sure to help 
business? Or do I dash off seme- 
thing in an idle moment without 
paying much attention to it and let 
it go at that? 

If I was a prospective purchaser 
of some of the goods I carry and if 
I was looking through the adver- 
tisements in the paper for attractive 
offerings, would I be influenced by 
my ads to patronize my store ? 

Do I use type arrangements, bor- 
ders and copy which make my ads 
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Are the financing plans which I 
use for selling typewriters to those 
persons who cannot pay cash, the 
sort which are a help to me or not? 

Are the typewriter supplies that 
I carry of the right sort and price 
to appeal to the class of customers 
with which I deal? 

Do I keep my stock of typew rit- 
ers and supplies always neatly dust- 
ed and in the best possible shape ? 

Are my goods attractively dis- 
plaved about the store ? 

Do I keep my stock right up to 
the minute so that all my custom- 
ers will feel that they are dealing 
with an alert, progressive store ? 

The Goods I Sell. 

Do I always carry the supplies in 
stock that experience has shown me 
will be demanded by my old estab- 
lished customers, or do | try to sell 
these old customers some new kinds 
of supplies which they really don't 
want and about which they care 
nothing ? 

Would I, as a customer looking 
for typewriters, supplies, etc., be fa- 


vorably impressed with my store 
and my stock ? 
Answer these questions, Mr. 


Typewriter Dealer. 

If you'll answer them fully and 
frankly you'll find that the answers 
will give you a complete and worth 
while analysis of your business. 
And such an analysis should help 
you in doing things that will bring 
you more money. 








inal, attractive and business-build- stand out from all the other type- Ask yourself these questions 
ing? Or is it simply like all the writer ads in the paper? NOW! 
The Chinese “An unkind word falls 


to put their arms around it. 


few use it. 
for the worst. 
who 


world—(1) those 


humility. 








{ The world may be large, but, thank God, 
there are still in it men who are big enough 


A reinforced concrete heart never built any- 
thing worth while in this world. 


{| Stick to rules until your experience justifies 
an excursion into the field of rule making. 


{ Most men have good judgment — but too 


The best the profiteer can do is to prepare 


up or down. 


{ There are only three kinds of men in this or curse that can enrich or afflict mankind. 
: are humble because 
they lack knowledge, (2) those who are hum- 
ble because they possess it, and (3) those un- 
fortunates who have neither knowledge nor 


| The 


—Thus sayeth Glen Buck epigramist and phamphleteer extraordinary, 


say: 
easily from the tongue but a coach with six 
horses cannot bring it back.” 
man weighs his words with the nicety of the 
goldsmith’s art. 
have the uncanny strength of a Samson to pull 
down the pillars of Good Will that uphold the 
Temple of Mutual Esteem where Friendship 
performs its gracious rites. 


{ By the movement of your tongue you move 
Upon it is hung every blessing 


worst enemy of 
who does it dishonestly. 


{ Men drift into hell—but they can only think 
their way into heaven. 


A trained sales- 


Hastily spoken they may 


the man 


business is 


and it 1s even so. 

















CHANCE encounter I had 
once in England was of ex- 
ceptional interest in its 
bearing on foreign trade. 

I was at the Euston station 
bound for Newcastle-on-Tyne. | 
had failed to find a place in the 
train, when an Englishman of dis- 
tinguished presence offered to share 
his private compartment with me 
Once the train was under way we 
fell into conversation and, inasmuch 
as foreign trade engrosses 
deal of my thought, the talk turned 
naturally in that direction. 





a goo! 


It was apparent to my companion 
that I was an American, and he took 
occasion to discuss American tneth- 
ods of export. 


“The one thing we British have 


to consider seriously,” he said, “is, 


your magnificent sales organizat_on. 
You are twenty years ahead of us 
there. But you have not yet learned 
the value of prompt deliveries.” 

This was no idle compliment, as I 
was to find; for my companion was 
Sir Walter Runciman, the noted 
English shipper. A little later the 
impression his words had made 01 
me was emphasized when I was in 
Berlin. I was talking foreign trade 
again, this time with a director of 
the Deutsche Bank. 

“You Americans,” he said, “are 
ten years ahead of us in sale; meth- 
' But you haven't yet learned 
the value of prompt deliveries.” 


ods. 


Value of Prompt Deliveries. 

Thus he repeated almost verbatim 
what Sir Walter had said. 

This is worth reiterating now that 
\merica has become a real couipeti- 
ior in world markets. Our manu- 
facturers are not, by any means, the 
best exporters in the world; but the 
best exporters on earth are Ameri- 
can manufacturers. As a class they 
cannot hope to excel until they see 
the vital importance of deliveries 
and learn to allocate a certain per- 
centage of their annual output for 
sale abroad. To my mind this is 
the most important fact bearing 
upon our future position as world 
traders. Upon this alone, I think | 
may say, depends our success. 

Our reputation for slow deliv- 
eries may be attributed chiefly to the 
fact that the American manufac- 
turer has oftenest thought of for- 
eign trade only in times of over- 
production, as a means of getting 
rid of surplus stock. When this had 
become an accomplished fact, when 
he had placed his surplus some- 


Value 
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American Manufacturers Should Al- 
locate a Definite Part of Their Pro- 
duction to the Foreign Trade. By 
A. E. Ashburner, Foreign Manager, 
The American Multigraph Sales 
Company. Reprinted from The Na- 
tion’s Business. 

Note.—In urging that American manu- 
facturers allocate a definite part of their 
output to foreign customers, Mr. Ash- 
takes the stand that he 
the overseas trade as business neighbors, 
rather than a convenience for slack 
times. He is an experienced exporter. 
Ur. Ashburner travels extensively, go- 
ing into the field for his :nformation 
and conclusions. His methods are typical 
of the best American practic2 in meet 
ing and dealing with the buyer in other 
iands, 


Ourner regards 


where abroad, often unsatisfactorily 
through lack of a direct selling or- 
ganization, foreign trade has an- 
swered, to his mind, the purpose 
for which it existed. When the do- 
mestic field again became normal 
his deliveries to foreign markets 
ceased. What could be more harm- 
ful than this to definite foreign sales 
development ? 
Foreign Trade Necessary. 

To stabilize American production 
by making our foreign trade a per- 
manent factor in business is sound 
business common sense and good 
reasoning. The economic health of 
the United States demands a per- 
manent foreign trade, built on 
sound business principles. The last 
decade has shown a marvelous 
growth and expansion of our indus- 
trial interests, and our increased 
production must have an outlet. Our 
principal exports for years figured 
largely in raw products. Today the 
percentage is in favor of manufac- 
tured goods. What better proof do 
we need that we have passed the 
kindergarten stage, and that for- 
eign trade is becoming to the Amer- 
ican manufacturer more and more 
an integral part of his every day 
business life? 

The belief that foreign trade is 
mysterious, that it is surrounded 
with intricate problems and _ per- 
plexities, is no longer cherished by 
the American manufacturer. He 
has found that the basic ideas of 
merchandising are much the same 
the world over; and that by adapt- 
ing his policy to local conditions 
abroad, it will be found just as easy 
to sell in Timbuctoo as in Kan- 
kakee. 

\s this important fact has grown 
clearer and clearer to the American 
manufacturer, our foreign trade has 
increased amazingly. A_ business 
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Deliveries 


which used to sell ten per cent, let 
us say, of its product abroad, finds 
now that it must meet an entirely 
new problem of delivery. What 
does it mean if the export manager 
of this concern asks that seventy- 
five per cent of the output be allo- 
cated to his department? It means 
simply that he can’t get it. 
Staggering Figures. 

Three years ago, for instance, a 
foreign manager whom I knew inti- 
mately told the board of his com- 
pany that he expected their annual 
business in the British Isles to in- 
crease after the war to five times the 
volume before the war. 

“Why,” said one of the directors, 
“you must be crazy.” 

“All right,” said he, “just write 
it down in the minutes that I am 
crazy, but give me deliveries. That 
is all I ask.” 

Well, the business jumped to 
more than five times its pre-war vol- 
ume, then to six times, then to eight 
times and then multiplied almost 
tenfold. This was more or less due 
to the particular line of goods, but 
it was also due to the fact that the 
sales organization had got its bear- 
ings. The men had adapted them- 
selves to the conditions in the mar- 
ket and had analyzed conditions to 
such an extent that they were prac- 
tically using the methods which 
they in their domestic organization, 
adjusted to the situation in England. 
Just as they were co-ordinating their 
advertising with their selling plans 
in the domestic market, so did they 
carry out this plan in the British 
Isles. To this largely their success 
can be attributed. 

Sut in spite of close contact with 
the selling force the Americar 
manufacturer has not learned to 
think of his foreign customer as he 
thinks of the man across the street. 
Until he makes a change of mental 
base which will enable him to feel 
the rights, privileges and needs of 
the purchaser in Bombay, just as 
keenly as he senses these things in 
his Dubuque customer, he will slight 
the man abroad, especially if there 
is a conflict of rights, privileges or 
needs. The purchaser in Bombay, 
let us say, has ordered 100 units of 
his product. ‘The customer in Du- 
buque, just as the order is about to 
be shipped, telegraphs that he must 
have 100 units right away. The 
manufacturer knows the man in 
Dubuque, perhaps has sold goods to 
him in person, and the American 
customer gets what he wants while 
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the customer abroad has to wait. 
The American manufacturer needs 
a trade telescope. 

They Are Human Beings. 

Perhaps if we would think often- 
erer of the part played by foreign 
trade in stabilizing the staff at home 
during crises we would be better 
able to visualize the foreign buyer 
as a human being. When a slump 
comes the manufacturer must sac- 
rifice Tom, Dick and Harry from 
his organization, here in the pro- 
ductive end, there in the selling 
force, another in the office staff. 
Tom may have worked for him five 
years, Dick eight years, Harry ten 
years. All of them may be efficient 
men. Their loss cannot be calcu 
lated in dollars and cents. When 
they go, an organization which has 
been built painstakingly over a long 
period of time begins to crumble 
If the foreign buyer has _ been 
nursed along properly, his value to 
the concern is demonstrated con- 
vincingly in a time like this, when 
he takes up the slack in domestic 
production and keeps a valuable or- 
ganization intact. 

Sut we hear a great deal now- 
adays about foreign exchange, and 
how it has disrupted foreign trade. 
Of what use is your customer 
abroad, some men are asking, if the 
rate of exchange is such that he 
can't buy your product?’ The an- 
swer is that ways have been found 
to maintain trade in spite of un- 
favorable exchange, by the purchase 
of foreign securities and by resort- 
ing to what is practically an ex- 
change of commodities, through an 
approach to primitive barter. For- 
eign financiers, it seems to me, are 
vastly cleverer than we are in this 
kind of thing. 

What percentage of our total 
product should we allocate to for- 
eign business ? 

This is a question asked many 
times, but never, so far as I know, 
satisfactorily answered. It involves 
an individual problem. It is not a 
subject for any one to make a de- 
cision upon but you. And you mar 


say, as a manufacturer: “Why 


Once there was a merchant in Bagdad who, having purchased of silks and cashmeres not wisel\ 
much, found himself with high-priced merchandise on a falling market. 
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should I enter the export field? | 
cannot meet the demands for my 
product here in the domestic mar- 
ket. Why enter 4 field of which | 
know nothing ; one replete with dif- 
ficulties ?” 

We who have been interested in 
export have heard this same story 
for years. The writer vividly re- 
calls a discussion, some ten years 
ago, with a large company execu- 
tive who argued along that line. 
Only a short time since, reviewing 
our former conversation, this same 
man said: “You will be interested 
in knowing that seventy-eight per 
cent of our total volume is in ex- 
port. Today we are continuing an 
expansion of our business through 
the impetus that our foreign trade 
is giving us, and this in the face of 
the unusual conditions in foreign 
exchange.” 

Personal investigations made in 
recent years into the percentage of 
his total production the American 
manufacturer sells abroad, have de- 
veloped the surprising fact thai 
there are manufacturers whose total 
volume of foreign trade exceeds by 
a goodly margin their domestic busi- 
ness. In several instances it has 
been found that the foreign busi- 
ness consumes as much as -eighty- 
five per cent of the total. One con- 
cern in particular, whqse product is 
well advertised in this country, ex- 
ports seventy-two per cent of its 
output. This is an exceptional case 
but there are surprising examples 
of what the progressive spirit of the 
American manufacturer has accom 
plished abroad. 

The question has been raised: 
“Can the American manufacturer 
do too much foreign business?” 
This question can be safely an- 
swered by saying No. Obviously 
a manufacturer can do too large a 
percentage of domestic business. 
Sut happy is the organization which 
can allocate wisely its percentage of 
volume to both domestic and export 
business, for this is a spirit of prog- 
ress. 

It is an acknowledged fact that 
the British are the dominant power 
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in foreign trade, and it is interesting 
to note how they became that. The 
answer is not difficult, for there are 
three reasons, in my opinion, why 
they are the dominant factor. 

First: She has an enormous mer 
chant marine. It has meant much in 
the transportation of her goods. 

Second: The marvelous devel- 
opment of her banking interests 
abroad has done much for her trade 
interests. We have all heard it said 
that the center of finance would 
ultimately be changed from London 
to New York, but it is my opinion 
that even the bankers of this coun- 
try see only a remote possibility of 
such a case. London is still the 
center of the money market of the 
world and will be for many years 
to come. 

Third: England’s well developed 
means of distribution through 
British firms abroad, which have 
been in existence for four or five 
generations, gives her advantages it 
will take us years to overcome. But 
with all these advantages, whit 
value would they be without pro- 
duction? For if deliveries cannot 
be made, organization, even though 
the best, will prove of no avail. 

Was it the war that brought home 
to us the realization that foreigi 


trade is essential to our economie 
structure? No : for even before the 
World War our thoughts were 


already centered on foreign trade. 
But it is an admitted fact that the 
war has done much for us in the 
impetus it has given our foreign 
trade interests. We have advanced 
from a third or fourth rate factor 
in foreign trade to a strong con- 
testant for first place. If we are to 
hold our advantages we must not 
lose sight of the fact that if we want 
to sell we must of necessity also 
buy. 

Today our greatest need is to im- 
press upon the American manufac 
turer, from the largest to the smal!- 
est, the importance of a permanent 
foreign trade with an ever increas- 
ing volume as a stcbilizer of Ameri- 
can production. 


ut too 
Seeing an imminent prospect of 


losing some of his gold, he went forth upon the streets crying woe, demanding to know why the Caliph 


didn't do something about it. 


Hearing of the merchant's words, the Caliph sent for him and caused him 


to appear before the seat of judgment. “So you are the man whom the people call the prophet of disaster,” 


said the ruler. 


“J am, O mighty one,” 


replied the merchant. 


“IT have caused your grievance to be 


investi- 


gated,” returned the Caliph, as a hopeful smile began to start upon the features of the merchant. “I have found 


reason to believe,” 
upon me to right the wrongs with which you picture the community as being afflicted. 
man may be a fool, keep still about it and remain in good standing; but when he brayeth his foolishness abroad 
and frighteneth others who look not to the cause of his braying, he becometh a pest. Get you gone, therefore, 
take your medicine and keep silent, lest something heavier fall upon you than my admonition.” 


continued the Exalted One, “that if you had better judgment you would not now be calling 


Know you, then, that a 


And it was so. 
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Keep Your Chin Up 


By Dr. Frank Crane 


AM going to tell you the truth about the poor man who needs it? Not at all, 
this naughty world, and the truth is but to the rich banker who does not 
that whichever way you're going, up need it. 


or down, people want to help you along. ' 
If I ask you for the loan of a quarter 


If you are going up we all want to you will pass it over to me without a 
boost; if you are going down we all word if you think it is a trifling matter 
want to push. That is what we call to me; but if you suspect I really am in 
sympathy. want, and need the quarter to buy a 


little food with, that’s quite another 
affair; you can’t encourage that sort of 
thing; I should go to the Associated 
Charities 


You ‘hear complaints that the rich are 
growing richer and the poor poorer. 


That has always been the case, simply 


because it is human nature. Society has 

always been organized to increase the Now, the way to use this law is to 
wealth of the wealthy and the power of feign prosperity even if you have it not. 
the powerful; also to make the weak Keep your chin up. 


weaker. ; d 
Wear good clothes. Don’t withdraw 


The rule is that “to him that hath from the society of the prosperous. 
shall be given, and from him that hath Look pleasant. Don’t let yourself get 
not shall be taken away, even that down at the heel. Don’t get that poor 
which he hath.” beggar look on your face. 


There’ use imino ahor ’ . . ’ 
There’s no use whining about it. It It isn’t hypocrisy. It isn’t pretense. 


It is sheer courage. It is letting the 
world know that while you live you 

purpose to fight, and that like Old Gen- 

not to complain eral Taylor you “don’t know when you're 
This might be called the law of the licked”. 


is simply one of the flinty laws of Na- 
ture. The only thing to do with Nature’s 


laws is to adjust one’s self to them and 


inertia of prosperity. ont . 
Keep smiling and an unfriendly uni- 


You are guilty yourself. Whom doyou verse will not know what to do with 
want to see? The man everybody wants you; so it will crown you. , 
to see. And you read the book every- - pe 
: Says Alfred de Vigny: All those 


body’s reading, and go to the _ store ‘ : 
4 : ~ pe that struggle against the unjust heavens 
where it is “the thing” to go : 
have had the admiration and secret love 
“Follow the crowds,” Says the adver- ort me ie 


tiser, with his shrewd knowledge of our E ; ; i 
s a bluff ‘ace her, dety her, 

make-up. Fate 1 . é ) 

and she will fawn on you. 

If you have a hundred dollars ahead, 


to whom do you want to hand it? To Fate is cruel, but only to the quitter. 


PYRIGHT, 1921, By Dr. FRANK CRANI 
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“Good-bye, Rubber Sac”!!?? 


ECENT advertisements of a self filling fountain 

pen of the plunger type have aroused considerable 
discussion because of their pointed attacks on the fa- 
miliar rubber ink receptacle employed in self filling 
fountain pens. 

The advertisements acclaim the “plunger” principle 
and relegate the “rubber sac” to the rag bag of time. 
But Office Appliances predicts that the “rubber sac”’ 
will be the survivor of the contest, if contest there be. 

We do not know when the rubber sac was first used 
in fountain pens. 

A member of the staff of Office Appliances, when a 
boy in the early eighties, found a pen made up of a 
steel nib in nickel-plated barrel, inside of which was a 
rubber sac. In the shaft of the pen an oval opening 
was cut, exposing a small section of this rubber sac. 
A curved arm beneath projected from a small leaden 
slug over one end of which the rubber sac was fitted. 
This was perforated, the perforation terminating in a 
curved arm, bearing a minute canal. To fill the sac, 
the pen was thrust into the ink and the sac depressed 
by the finger through the opening in the barrel. When 
the ink on the pen became exhausted, a slight pressure 
on the barrel squirted another drop on to the pen and 
the writer proceeded. For ail we know this may have 
been the forerunner of the self-filling pens of the 
present. 

But the rubber sac was first satisfactorily employed 
as the vital feature of self filling fountain pen con- 
struction by a Toledo manufacturer twenty or more 
years ago. Every possible criticism of the “rubber 
sac” was made at that time. The objections made in 
the advertisements above referred to were offered 
frequently. But the manufacturers proved their claims 
and the public accepted the principle. It was soon dis- 
covered that the rubber reservoir self filling fountain 
pens had certain emphatic advantages. We are told 
that the fountain pen manufacturers regard the de- 
terioration of rubber ink reservoirs as the least of 
their troubles. They simply do not deteriorate as ex- 
pected, but retain their usefulness for many years. 
Elastic rubber kept in a dark place and moist, so that 
as much air as possible is excluded from it, will retain 
its integrity for a long time. 

Absolute perfection is impossible of attainment in 
fountain pens as it is in anything else. If a rubber 
reservoir is left for an indefinite period it will dry out 
and deteriorate. Nor would a plunger pen be proof 
against the ill effects of stich bad treatment. We 
do not know how the new pen is insured against 
drying out by disuse and consequent leakage on re- 
filling. We are informed that in other types the felt 
washer, as long as it was saturated with ink frequently, 
formed effective insulation, but on drying out the 
washer had a tendency to shrink, causing trouble. It 
was also observed that one had to hold the plunger 
pen very firmly while refilling since there was a tend- 
ency when pushing the plunger home to jam the point 
of the pen against the bottom of the ink bottle. 


It is claimed that the new plunger type of pen will 
hold more ink than the older self-filling pens, equipped 


with the usual type of rubber ink reservoir. We have 
reason to believe that to a certain degree such is the 
case, but the amount of ink so held is not greatly in ex- 
cess of that carried by those commonly used, and the 
time required to fill the plunger pen appears to be con- 
siderably greater than that demanded by the simple 
compression and release of the rubber sac. The ex- 
perience of the writer with other types of plunger pens 
seems to indicate that it is desirable to move the 
plunger back and forth several times in order that all 
the air be forced out of the barrel to obtain the maxi- 
mum charge of ink. It is obvious, of course, that the 
plunger mechanism takes up some room inside the 
pen and that the slightly greater amount of ink in 
such pens is only the difference between the room re- 
quired for the plunger mechanism and that required by 
the rubber reservoir. | 

The plunger filling device is ingenious but me- 
chanically simple and its mechanism is familiar to 
every one who understands the operation of a pump. 
It takes advantage of air pressure and the creation of a 
vacuum whereby when the nib of the pen is thrust 
into the ink and the plunger withdrawn, the ink is 
forced into the barrel. When the plunger is forced 
down, some sort of a valve arrangement operates to 
admit the ink into the vacuum above the plunger, as 
it proceeds downward toward the point. 

The new pen referred te in the advertising an- 
mouncement is no doubt a fine piece of construction: 
it is an interesting bit of mechanism, the principle of 
which, however, has been more or less familiar to 
fountain pen users for a number of years. The first 
pen of this type was patented in 1856 by a firm in Fng- 
land and was known as the Warren pen. The filling 
mechanism consisted of a rod or wire to which was 
attached a rubber plunger having two grooves on 
either side to allow the ink to flow in and when filled. 
hold it there so that the pen would not leak. A nib 
was put in the end of the plunger and worked up and 
down inside the barrel to get the desired effect. 

The next pen of this type, of which we have record 
is the Post pen which was purchased by Brigadier Gen- 
eral Cahill of the Salvation Army about 1893 or 1894 
from an Englishman named Post. A number of these 
pens were made up for General Cahill in New York. 
This pen was operated in much the same way as the 
Warren, except that when the pen was filled, the 
plunger apparently had to be pulled clear up and a 
little screw turned to keep the ink from pushing out 
as the plunger was put back. 

The next pen of this type, we believe, was the 
Onoto of English manufacture. In the Onoto, the 
plunger was connected by a knob to the end of the 
pen, the rod plunger working back and forth, the pen 
itself remaining stationary. The knob at the top of the 
pen was arranged on a screw thread which was given 
a turn to the left to release the plunger. 

Sometime about 1897 or 1898 a similar pen was 
brought out by L. E. Waterman Company. Its opera 
tion is similar to the Onoto except that there is a ball 
attached to the end of the plunger to keep the latter 
from working loose from the rod. 





Letters to the Editor. 
OLLOWING are two vommunications addressed 
to the editor of Office Appliances. Both are by 
men well known to the trade for their long experience 
and sound judgment. 

The first article has to do with the history of the 
tabulator and was written by C. V. Oden, head of the 
demonstration department of the Underwood Type- 
writer Company. 

In the article on the history of the tabulator, Mr. 
Oden says: 

The May issue of Office Appliances contained an item 
entitled “History of the Tabulator,” which is not entirely 
in harmony with the facts. Believing that it is the aim of 
Office Appliances to be right, the following is submitted. 

Mr. F. B. Gorin is not the inventor of the tabulator. It 
is true he invented certain improvements on the tabulator, 
but to Josiah B. Gathright is due the distinction of being 
the original inventor. Mr. Gathright was a member of the 
firm of Harbison & Gathright, saddle manufacturers of 
Louisville, Ky., and in addition to inventing the tabulator, 
was also the inventor of an electric tramway sweeper. 

On September 23, 1890, Mr. Gathright patented a device 
for tabulating, No. 436,916. This device was both a deci- 
mal and column selector if understood and properly used. 
It will handle any amount up to $10,000.00, and in actual 
business there are ten thousand entries below ten thousand 
to one above. . 

Interference was made to Gathright’s invention by Har- 
vey D. Gans who claimed priority of the invention, pat- 
ented January 10, 1890. In the contest that followed, cita- 
tions were made to Hammond, 290,149; Boyd, 326,011; and 
Yost, 401,990. The decision was rendered in favor of 
Gathright 

‘rom the patent papers granted Gathright, it is seen that 
the device is attached to a No. 2 Remington, but for some 
unknown reason the Union Typewriter Company, of which 
the Remington was the most prominent factor, did not 
avail itself of the opportunity to secure control of this pat- 
ent. 

On May 5, 1896, patent papers were granted Fred P. 
Gorin, No. 559,449. This, too, was attached to the Reming- 
ton, as that was the best known machine at that time, 
and exclusive rights were secured by the Union Typewriter 
Company to manufacture and sell the Gorin tabulator. 

In 1896 the Wagner Typewriter Company, which later 
became the Underwood Typewriter Company, bought the 
rights of Josiah B. Gathright and incorporated them in the 
first Underwood typewriter sold in 1897. 

A few years later suit was brought by the Underwood 
Typewriter Company against the Union Typewriter Com- 
pany for infringement. The legal pendulum, after swing- 
ing back and forth several times during the long period 
in which the case was in litigation, finally terminated in 
favor of the Underwood Typewriter Company. This de- 
cision gave the Gathright patent, embodying the basic or 
fundamental principal of the tabulator, precedence over all 
others. 

From the Gathright patent papers, we gain additional in- 
formation. In these papers, after setting forth the objec- 
tions and disadvantages accruing from having to raise the 
carriage, consulting and comparing scales to do column or 
tabulated work, the inventor says, “The object of my in- 
vention is to obviate these objections by providing means 
for automatically locating with the typewriter one or more 
columns of words or figures and of mechanically skipping 
any intervening space desired to be left blank.” 

This claim contains the basic principle of all tabulating 
devices and it antedates the Gorin patents by nearly six 
years. As stated before, Josiah B. Gathright is the inven- 
tor of the tabulator, which fact has been established both 
by patent and by court records. 

The second article has to do with certain distinctions 
to be noted between wood and steel furniture. It was 
written by C. W. Straubel, sales manager of, the Auto- 
matic File and Index Company, Green Bay, Wiscon- 
sin. 

Having read carefully the June issue of Office Appliances, 
the writer takes this opportunity to present some comment 
with regard to the respective features of wood and steel 
files and desks. The field for both, of course, is enormous, 
and purchases are guided largely by the recommendations 
of reliable dealers and manufacturers. Their decision, too, 
is governed often by the surroundings in which the new 
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furniture will be placed. I have recently had some very 
interesting visits with many of the largest office equip- 
ment dealers in most of the principal cities west of the 
Mississippi, and I feel quite well qualified as a result of 
these conversations to make a few suggestions. Within a 
few minutes one could tell whether a dealer’s sales ran 
mostly to wood or steel. Whichever he prvferred, that he 
sold the most of—and his salesmen followed. Statements 
have been made that practically place wood equipment in 
the background, giving it hardly any consideration in com- 
petition, but this hardly seems fair. In certain cities steel 
uprights predominate in the market and in others wood. 
The reason for this condition is quite largely due to the 
dealers themselves. My observation leads me to conclude 
that in all cities wood takes the lead in horizontal sections, 
desks, desk files, trays, card boxes, etc. Most men prefer, 
apparently, the natural quiet beauty and permanent rich- 
ness of the real quartered oak or mahogany, particularly 
where the equipment is to be placed near them or for 
them to work with or on. One must not compare the 
antiquated wood files of yesterday with those of today. 
It is no more fair than to refer to the old style metal 
files as representative of the files which have just appeared. 

If wood cabinets are properly built and seasoned, they 
will not crack nor warp, nor will the veneers peel. There 
is expansion and contraction in both wood and steel and 
most of the wood furniture manufacturers are today using 
metal slides to overcome friction and avoid sticking of 
drawers, etc. 

Veneers. 

Many of the leading manufacturers use five ply veneers 
for all panel work, section sides and nearly all drawer fronts. 
\ll of our plies are securely glued together with water- 
proof glue, the material which when prepared is a con- 
crete cement-like substance and when dry is as hard as 
rock, its adhesive properties permeating the pores and 
fibers of the wood it joints together. It is difficult to pee) 
any part of these veneer plies, even from a raw edge. 
Tests have been made where panels are floated in water 
for hours without blistering or peeling apart. The wings 
of Uncle Sam’s aeroplanes are constructed in this way to 
give them strength and to stand severe climatic changes 
and dampness. 

Frames. 

When all joints are grooved in, glued and securely 
screwed, there is no more chance of opening or loosening 
than there is an electrically welded joint in a metal frame. 


Interiors. 


As I have already said, most manufacturers of wood files 
and desks now use steel drawer slides to prevent sticking 
in particularly severe climates. Some use metal drawer 
bodies entirely with metal runners, slides and followers. 
The claims of our company for this latter type of wood- 
steel construction are the same as those made for Pull- 
man coaches—genuine oak or mahogany wherever the 
eye sees or touches it, but steel where it serves its purpose 
best. 

The saving of space, wear of moving parts and ease of 
operation are obtained in metal furniture on the interior. 
To maintain strength the steel exteriors must have angle 
construction which takes practically the same space as 
wood 

Fire Resistance. 

Of course, neither steel nor wood offers any absolute 
protection against fire. Steel manufacturers show in- 
stances of the protection their files have given in severe 
fires and the wood manufacturers do likewise. It is ad- 
mitted that wood is a non-conductor of heat and that the 
contents of the wood file are safe until the cabinet itself 
is burned through or consumed. Steel, on the other hand, 
is a rapid conductor and great heat has a tendency to 
warp and bulge it, exposing its contents. It is claimed 
by many observers that a fire which will consume a wood 
cabinet will destroy the contents of the steel cabinet, unless 
it is of a special fire-resisting construction, such as the 
light safes which are now so generally offered. 

There are points in favor of both wood and steel and 
I am confident there will be competition between the two 
as long as our generation is living. The possibility that 
we shall not be able to obtain cabinet woods is very 
remOte as there is still a great quantity of such wood in 
our country, with enormous forests untouched in the far 
east and in other lands to the south. 

Should any reader of Office Appliances disagree with 
these views, I shall be glad to enter into friendly argument, 
since through argument and constructive criticism we all 
gain, if we are open minded. 
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Salesmanship in Loose Leaf. 


Written for Office Appliances by Frank H. Stephens of 
Gregory, Mayer & Thom Company, Detroit, Michigan. 





propositions, and certain rules ip the art of salesman- 

ship can be applied as well in the sale of loose leaf 
specialties as in other things. We find that certain sales- 
men are apt to sell items of less value than they would 
have sold had they applied the principles of salesmanship 
following the line of least resistance. 

A loose leaf salesman must be able to create, as well as 
suggest, and one of the main points to be brought out is 
that the prospect must be sold the service the loose leaf 
device will give him. It is much easier to sell the service 
that an article will render, and a picture as near as possible 
should be made in the prospect’s mind, showing the de- 
vice in actual use, bringing out the points of service. 

We find that in this territory the users of bound books 
are very few and that they have been rapidly converted to 
the use of loose leaf systems as Detroit is probably one of 
the pioneer towns in the loose leaf game. 

I would suggest that for a young salesman going into 
the loose leaf department, that he get all the advertising 
matter such as booklets and catalogues from competitive 
houses as well as the line he is going to sell, giving the 
catalogue especially a lot of study, as we find that, not only 
the young salesmen, but the older men do not thoroughly 
study catalogues. There is a good deal of detail and 
knowledge to be gotten from them, such as_ standard 
metals, gauges, capacities, stock sizes, etc., also he should 
get thoroughly familiar with the stock forms. 

In demonstrating loose leaf binders, my advice would be 
to avoid getting into technical discussions of the detail as 
to construction, etc., with a customer. I find by experience 
that 80 per cent of the prospects will be interested only 
in the main selling points principally the service of the 
article when in actual use, but he should be thoroughly 
familiar with the construction. This he can acquire only 
by careful study and comparisons. I would suggest that 
these details be used only when demonstrating against 


competition. 
We notice that 


1 oe subject is not one in any way unlike all sales 


some of the younger men try to sell ma- 
chine bookkeeping equipment. We watch this very closely, 
and do not allow the “green” men to demonstrate this kind 
of equipment, as it is a decided specialty, and he is apt to 
get in over his head if he is not familiar with the work. 
We have a specialty department for this line of work, and 
kept entirely separate from our loose leaf department, with 
a specialty man at its head. his specialty man keeps in 
very close touch with the machine posting people and their 
salesmen, working in conjunction so that the equipment 
is the proper kind and the customer absolutely satisfied 
with both the machine and binders or equipment. This 
strengthens your connection with the machine salesmen as 
we find that the bookkeeping machines are not efficient 
unless the equipment is properly installed. 

In regard to selling loose leaf outfits, im our store we 
make it as easy as possible for the store salesmen to show 
the loose leaf outfits. We carry a complete line of loose 
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Service—The Watchword of Selling. 


Written for Office Appliances by E. A. deVoss, Salesman 
for the Office Furniture Department of the Lowman 
& Hanford Company, Seattle, Washington. 


1 


LL true selling is an art whether it be selling 
or locomotives; and what an office furnituré 
~ must know fundamentally, is himself. 

First of all, successfully to sell office furniture or any- 
thing else, one must satisfy himself that success implies, 
primarily, “What can he BE,” not “What can he GET.” 
That settled, he should determine whether or not his house 
is of the same opinion. 


peanuts 


salesman 


We have again evolved to the stage where all manufac 
turers have to give dollar for dollar valuation, and mer- 
chants must do likewise for competitive reasons if for 
other. 

So now it simmers down to SERVICE. Service is the 
watchword of the hour. Both house and salesperson must 
give or sell Service. A house advertising Service, and not 
living up to its declarations is treading on dangerous 
ground. 

A salesman having been awarded an order for a 
ot new office furniture after competitive bids hav: 
submitted and found parallel, has sold his merchandise on 
the Service he and his house can render, or on his Person 
ality. The above statement is based on the assumption 
that all bids are on equal grades of merchandise 


no 


suite 
been 


\ sales 


mnsciously 


Personality is linked psychologically to Servic: 
man has a pleasing personality. His patron c 
or unconsciously has faith in him because he effervesces 
[THAT SOMETHING so rare among people. They feel 
that merchandise purchased through that party will bring 
the desired results for which the purchase is 
Chey feel that Service will be rendered them long after 
the sale is consummated. Goods bought with such con 
fidence is bound to result in satisfaction. 


intended 


It is not very often fully appreciated by the lay mind 
that anything well purchased is not an expenditure, but an 
investment. The office furniture salesman offering his 
merchandise, whether it be desk, safe or filing cabinet. 
must eventuaily seli something beside nicely finished wood 
good material, rigid construction or a nicely finished steel 
box. He must sell the abstract things such as Service. 
Utility, Satisfaction, Pride, Progressiveness, Protection 
etc., if he would make selling a success. 

All truly successful salesmen: Know their line: F 
confidence in it; Are Commercially Honest. 


xpress 


_ No one wishes to deceive himself, but legions are doing 
it. Chey are doing it by deceiving others. It is reflex: in 
its action always. Deceit destroys Personality and THAT 
SOMETHING so valuable an asset to a s 

Selling office furniture is no harder than selline 
thing else. To gain proficiency in the Art of Selling de 
pends largely upon how long one wishes to engage in the 
profession. It is most essential to have an adequate know 
iedge of construction and material, but it is well to avoid 


salesman. 
some- 





leaf binders equipped with sheets and in- 
dexes, different ‘styles of bindings, different 
capacities and different priced outfits within 
arms’ length of the customer and acts as a 
good suggestion. We carry samples of our 
loose leaf forms flat counters covered 
with glass for protection. Our ring books 
are kept in full view also, and arranged on a 
rack so as to show the various sizes and 
grades. In making a window display we 
usually make a window entirely of loose leaf 
binders and forms, featuring any special line, 
also using a large number of signs showing 
the various prices and sizes. 

One other thought I wish to bring out is 
that the big fault with young salesmen 1s 
that they seem afraid to ask questions and 
if they make inquiries as to the needs of a 
prospect, they can usually receive an order 
for equipment of maximum size, and in most 
cases the equipment is satisfactory, if the 
salesman has gotten the required informa- 


tion. 


on 


FRANK H. 





technicalities as much as possible in making a sale. 
Anyone can sell on Price, and I have a 
sincere contempt for any house selling on 


Price only. It is ruinous to prosperity, 
forcing worthy competitors to do likewise or 
be adjudged by some to be _ profiteering. 
There is no necessity in either Price Cutting 
or Profiteering. No salesman is needed in a 
house employing the former methods: and 
in the latter, a salesman would last about as 
long as the house 


If, as a salesman, you are not with an 
open minded, progressive institution, GET 
OUT. Your success is not in the cards. 
_If your house lives up to the slogan of 
Value, Quality and Service, you have a 


foundation upon which to build. It then de 
volves upon you to develop Personality if 


you do not already possess it Learn to 
know Yourself and your relation to this 
world and its inmates. 

It is better to lose a sale that takes a 
lie to win. If your competitor makes such 


STEPHENS. a sale, you have gained a customer 






































“LOOKING FOR A NEEDLE IN A HAYSTACK” WINDOW DISPLAY OF 
F.W. WENTWORTH & COMPANY, SAN FRANCISCO, CALIF. 


The Files 


Reprinted from Office Appliances of April. 1916. Written for Office Appliances by 
Fenn H. Hossick—with apologies to Edgar Allen Poe. 








I. When They Work II. When They Don’t 


See the cases with the files 
Busy files! Hear 
What a wealth of knowledge man into their care exiles! "7 - : 
Crazy files 


How thevy’re yearning, yearning, yearning, q 
In fhe world of business Everyone is wishing they were on the desert isles. 
For still larger chunks of learning Nothing in its proper place, 
Mossy systems overturning, Every hunt a wild-goose chase. 
Just because he never learned, 


Making oftice cares grow less! 
Keeping tab, tab, tab, Some poor boob has gone and turned 
"Em upside down! 


On all kinds of written gab 


them swearing at the files!— 


In those labyrinthine mazes that extend for 1 es and miles By his clumsy, careless bungling the system’s all upset, 
Through the files, files, files, files, 4nd you couldn’t find a letter or a user on a bet. 
Files, files, files Cases sticking from the wet, 
Through the complicated phases of the files Making everybody fret, 
Till the Boss gets sore and sorer, 
Watch the busy office files : And the stenos gasp with horror 
Dizzy files! \t his swearing and his frown. 
What a wealth of information one from them beguiles! Oh, the files, files, files! 
Here a letter—there a bill How the office staff reviles 
What important roles they fill, At the hunt! 
In the hurry, rush and worr What an endless source of woe! 
Uncomplaining! What a useless waste of dough 
What their indices reveal! While the office waits the disentangling stunt! 
If the plump and pretty steno hunts with zeal Data mixed with index carda— 
Never waning! All a-jumble 
Oh, from out those silent aisles In the tumble 
What a flood of dope arises on inquiries and styles Everyone a section guards, 
How one smiles And there are no pleasant smiles 
At the piles At the tangling 
Of knowledge he beguiles And the wrangling 
From those stacks of carded wilds. When the follow-ups are trials, 
By the opening and the closing In the mixing and the fixing of the cranky, Sphinx-like files— 
Of the files, files, files, Of the files 
Of the files, files, files, files, Of the files, files, files, files, 
Files, files, files Files, files, files— 


Ry « sulting and communing with the files! In the hanging and arranging of the files! 






































Office Appliances in Great Britain. 


Written Exclusively for Office Appliances. 
London, June 15th, 1921. 

VERY BODY appears to think that were it not for the 
F.; persistence of the coal miners’ strike this country 

would now begin to be feeling the benefit of a trade 
revival. Whether this view is based upon hopes or facts 
is difficult to say, but so far as the ordinary observer can 
see there is next to nothing in the way of increased buy- 
ing and certainly no increase in employment. Over half 
our industrial population (this is including the miners on 
strike) are out of work and existing as best they can on 
government out-of-work pay, trade union levies and per- 
sonal savings. There are, furthermore, grave doubts 
about several other large branches of industry. In cot- 
ton, in wool, in engineering, and in one or two other very 
big sections of industry, labor disputes are threatening ow- 
ing to difficulties arising in connection with the reduc- 
tions of wages which employers are now seeking to en- 
force to save the situation. 

Amongst the most sturdy of the optimists with regard 
to trade revival directly the miners go back to work is the 
London “Times,” a newspaper generally regarded as one 
of the most responsible in the country. It declares that in 
Lancashire and the Midiands earlier in the year there was 
considerable confidence that the bottom of the period of 
depression had been touched, and that in the spring 
months a definite improvement in the outlook would be 
forthcoming. Recent developments have suggested that 
this optimism was not without foundation, but with the 
miners idle and the country largely denuded of fuel, there 
has been no opportunity for the developments to influence 
trade and employment in an effective way. What was 
hoped for in the spring must now be worked for in the 
summer. A trade revival on a big scale may not be pos- 
sible until late in the year, and must be dependent on 
cheap coal, reduced costs of production, and a firm un- 
dertaking on the part of the Government to lighten the 
burden of taxation. But many industries should benefit 
very quickly from a desire which is being manifested to 
place new orders, and if the anticipated revival is at first 
partial, its effect would be cumulative and gradually lead 
to general activity and prosperity. 

<--> 

It is probable, if employers and operatives in the cotton 
and woolen industries can come to terms on the ques- 
tion of wage reductions, that there will be a useful de- 
mand for textiles as soon as the mills can obtain fuel. 
Inquiries which have been made during the past few weeks 
suggest renewed willingness to buy, both at home and 
abroad, provided that the price is right and delivery can 
be guaranteed. Rising prices for cotton have shown that 
manufacturers think the demand for their products is go- 
ing to improve. Orders are already reaching the linen 
centres in encouraging numbers, and in Yorkshire a feel- 
ing is gaining ground that the productive capacity of the 
woolen mills may for a time, following a coal settlement, 
again be utilized to the full. Higher prices are already be- 
ing asked for tops and yarns, which can be delivered out 
of stock. So far as work actually in sight is concerned, 
optimism is most justified in the linen industry. Both in 
Belfast and in Scotland the situation is regarded as more 
promising than it has been for a long time. 

<---> 


Leather manufacturers report a steady demand for most 
classes and especially for the best selections of sole and 
upper leathers. Satisfactory orders for summer goods 
are also being dealt with by boot manufacturers. The 


great fall in retail prices of footwear at the end of last 
year undoubtedly induced the public to buy, and there have 
been substantial clearances of stocks. 


There will be p!en- 
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ty of work for a period in the potteries when the kilns can 
be restarted. Even when the miners return to the pits two 
or three weeks may elapse before adequate supplies of 
coal can be obtained, but as-a result of the prolonged stop- 
page there is an accumulation of small orders, and as some 
of the goods are urgently required unemployment should 
rapidly diminish. 
<-> 

In the heavy industries of the country the outlook is 
less bright, owing to the severity of foreign competition. 
Before orders can be secured the works must be able to 
get ¢oal at a reasonable price. Coal is the essential fac- 
tor in steel production, just as in the past it was and in the 
future must again be the chief national asset in promot- 
ing commercial prosperity. Cheap coal would not only 
enable industry to recover its place in the world’s mar 
kets, but would materiaily bring down the cost of liv- 
ing. 

<-> 

Leaving these hopeful views to speak for themselves it is 
pretty clear that the office appliances business is just 
now about as quiet as it possibly can be. Imports of ma- 
chines have fallen off radically during the last three 
months. In May the number of machines imported was 
only 1,210 which figure compares with 3,497 in April and 
5,265 in March. Taking another comparison of imports 
of typewriters we find that in May last year the number 
of machines imported was 9,016. The total imports for the 
first five months of this year aggregate 23,927 machines. 
This compares with just under 40,000 imported in the first 
five months of last year. 

<-> 

Our exports of typewriters, produced and manufactured 
in the United Kingdom, keep roughly at about the same 
level. These exports were 210 machines in March, 343 in 
April, and 264 in May. Exports of typewriters of foreign 
and colonial manufacture remain as usual governed by ex 
treme fluctuations. In May these exports numbered 511 
machines; in April 398 machines; and in March 856 ma- 
chines. On the whole, however, these figures of imports 
and exports are ample evidence of diminished trade and any 
improvement in the sign of typewriters and kindred ap- 
pliances must obviously wait upon the revival in general 
trade. 

<-> 

Perhaps the only little spot of interest this month in 
the typewriter world here is an increasing favor shown to 
portable machines. Where the sales of other makes dry 
up, portables continue to sell in quite fair numbers. The 
private owner who travels is the portable buyer and the 
very excellent advertising that has been put out from time 
to time through this dull period is mainly directed towards 
interesting him. The merits of the various machines are 
getting well-known to the general public and it is no un- 
usual thing to hear a party in a railway train comparing 
notes on these various portable makes. Tremendous ef- 
forts are being made to give the machines still wider cur 
rency and with certain of them the free trial has been re 
introduced. 

<+> 
Big Efficiency Exhibition at Manchester. 

Trade exhibitions, especially where they incorporate the 
word Efficiency in their titles somewhere, are amongst the 
most popular pastimes now-a-days apparently. It seems 
as if traders despairing of doing much in the way of busi- 
ness, like to get round and get together and see what the 
others are doing. One of the most recent and most effec- 
tive of these shows was the National Efficiency Exhibition, 
held in Manchester from May 3lst to June IIth. The 
magnificent King’s Hall at Belle Vue was taken for the 
purpose and while of course the exhibition was general 
there was a very good office appliance section. It was 
curious to notice how the local newspaper reporters re 
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STRIKING PICTURE OF GEORGE V, 
THE BOOTH OF THAT COMPANY IN A 
STORY WHICH APPEARS BESIDE THE 
THE MACHINE. 
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KING OF ENGLAND, STANDING 
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viewing the show took it for granted that most of the 
things were new the last year or two, but of course they 
were mainly our old friends of 10 and 20 years ago. 
whether they were typewriters or whether they were en- 
velope addressing machines. The lack of knowledge of 
the average newspaper man about specialties for the office 
is sometimes bewildering. For example. in speaking of the 
very well-known dictating machines the Manchester Guar- 
dian in review of the show said “By another invention the 
typist can dispose with the taking of dictation and tran- 
scribing it by taking the dictation direct from the gramo- 
phone arrangement in which it has previously been spoken, 
and which allows for the speed of the delivery of speech 
being regulated at will.” This is no doubt quite right, 
but it seems delightfully “early” and childlike 
<-> 

At this Exhibition, Millicent Woodward, stated to have 
gained second place in the world’s typewriting champion- 
ship, worked blindfolded and also carried on a conversa- 
tion whilst she received dictation. R. G. Curtis gave speed 
exhibitions 

<-> 

An exhibition of office machinery and appliances was 
recently held at the Government Stationery Office, 
Prince’s-street, London. It is not perhaps, generally 
known that at Underwood street there is a centre for 
duplicating the countless circulars which flood the coun- 
try from time to time. Here by means of the addresso- 
graph letters and circulars can be addressed with great 
rapidity, while the Gammeter multigraph, which prints 
from metal type, is used for facsimile typewriting letters. 
This branch claims to have reduced the Government print- 
ing bill by something like £70,000 ($280,000) a year. At 
the exhibition may also be seen all kinds of calculating and 
adding machines, card index systems, envelope sealers, 
stapling and wire stitching machines. The Bizada system 
of indexing has been introduced into income tax offices, 
and it is now possible immediately to trace all particulars 
of any case at a moment’s notice. The comptometer is a 
weird machine which does uncanny tricks with figures at 
an incredible speed. The sum of £23,000 ($92,000) has 
been spent with the object of eliminating overtime in 
ertain departments, and the authorities hope to get their 
money back in 18 months. Mr. W. Desborough, who is 
responsible for the exhibition which has been visited by all 
the heads of Government Departments is a specialist who 
advises the Civil Service upon the latest methods of deal- 
ing with ever-increasing work. He is an enthusiastic be- 


liever in machines, and the Census is likely to provide a 
new demonstration of the superiority of modern methods. 
<-> 
The stationery trade, of course, shares the general quiet- 
ness. Imports here also are falling off. They amounted 
to 2,138 cwts. in May against 3,722 ewts. in April and 3,989 
cwts. in March. It must be remembered in connection with 
these figures that they do not include working paper. The 
trade, however, does not seem very downhearted; it re- 
cently had an annual meeting, a most festive annual dinner 
and a very good exhibition. io 


Typewriter Opportunities in Peru. 


Writing from Lima, Acting Commercial Attache Daniel 
Waters submitted an analysis of the market for typéwriters 
in Commerce Reports. 

mn” a ae 

The market for typewriters in Peru is supplied wholl 
by imported machines, and as their use is increasin porte 
ily there is a prospect for a good business in this Tine for 
\merican producers as soon as economic conditions im- 
prove and Peruvian products resume their place in the 
world’s markets. American typewriters are the most popu- 
lar and are sold in Peru at prices ranging from thirty to 
thirty-five Peruvian pounds. (The Peruvian pound at nor- 
mal exchange equals $4.86 United States currency; at pres- 
ent exchange it equals $4.00). 

The principal considerations influencing local dealers in 
their choice of typewriters are the manner of introduction 
into the country of the various machines. One feasible 
method would be through an aggressive advertising cam- 
paign; another would be by making ample provisions for 
satisfactory repair services; a third and most comprehen- 
sive of all methods would be to introduce the machines to 
a large number of customers by establishing a commercial 
school where stenography and typewriting would be 
taught. 

A popular method of selling typewriters which has been 
adopted by some of the provincial towns in Peru, and 
which is common in Bolivia, is by means of lotteries. 
These lotteries are composed of clubs of 50 members, each 
of whom eventually wins a machine, by raffling one type- 
writer a week until the end of 50 weeks. 

The American-made typewriters practically control the 
market; no British makes have yet been seen, and only two 
of German manufacture have recently appeared on the 
market, the latter selling at approximately the same prices 
as American machines of similar models. 
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The usual plan of payment is by cash against documents 
in New York or by cash against documents at the port of 
Callao. It is probable that the German manufacturer will 
sell on consignment. 


Alfred E. Shead Heads British Remington. 


Alfred E. Shead has been placed in charge of the Rem- 
ington Typewriter Company, Ltd., 100 Greatchurch street, 
London, E. C. 3, Eng. He succeeds R. E. Nicholson, who 
retired from the position recently. Mr. Nicholson is one 
of the oldest typewriter men in Europe and has had a wide 
range of experience. 

Alfred E. Shead entered the typewriter business Febru- 
ary 1898, selling machines in London for Wyckoff, Semans 
& Benedict. He handled various territories for some time. 
On the introduction of the tabulator, Mr. Shead specialized 
on invoicing work. In the course of time he became pro- 
vincial manager of the Remington Typewriter Company, 
Ltd., continuing in this capacity until 1898. He then be- 
came general manager of the Smith-Premier Typewriter 
Company, Ltd., London, E. C. 4. This connection con- 
tinued for three years. Mr. Shead then accepted the posi- 
tion of general manager for Great Britain and Ireland of 
the Remington Typewriter Company, Ltd. 


Venezuelan Statesman a Chicago Guest. 


Dr. Esteban Gil-Borges, minister of foreign relations of 
Venezuela, was a guest of the interstate and foreign trade 
department of the Chicago Association of Commerce in 
May. He was accompanied by Madam Gil-Borges, John 
Barrett, recently director general of the Pan-American 
Union, and H. C. Plummer, secretary and special attache. 
In an address Dr. Gil-Borges referred to the possibilities 
of development of Venezuela’s resources, and invited par- 
ticipation by the United States in this work. He said that 
his country is now better off than ever before, and that 
there is no national debt. 


Peruvian Centennial Exposition. 

A centennial exposition will be held at Lima, Peru, 
July 28 to September 28. Shipments of exhibits from the 
United States will be admitted without customs duties or 
consular charges, even though the merchandise be sold 
during or after the fair. The Peruvian Centennial Expo- 
sition, Inc., 44 Whitehall street, New York, N. Y., has 
charge of this enterprise in the United States. 


New Manager of Smith-Premier Company, Ltd. 

H. C. Churchill became general manager of the Smith 
Premier Typewriter Company, Ltd., June 1. His address 
is 6 Queen street, London E. C. 4, England. Mr. Churchill 
has been in the typewriter field in the British Isles twenty- 
eight years. His experience includes selling with the 
American Writing Machine Company, the Elliott-Fisher 
Company, the Monarch Typewriter Company and more 
recently the Smith-Premier Typewriter Company, Ltd. 
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HANDE!SVEREENIGING 
Reproduced from a 
Print. 


BUILDING OF RUYS’ 
AT PRINSESTRAAT 13- 
Mimeograph 


HAGUE 


Ruys’ Handelsvereeniging in New Home. 

Ruys’ Handelsvereeniging, of 
Rotterdam, Holland, has moved from Prinsestraat 
27 to a more spacious location at Prinsestraat 13. The 
new location was selected to afford increased space for 
the organization, which had been crowded heretofore 
The new quarters are on the corner of Prinsestraat and 
Nobelstraat. It includes a large showroom, paneled in 


The Hague branch of 
been 


oak. The illumination is soft but intensive. The com 
pany’s lines are displayed to excellent advantage, show 
ing typewriters, bookkeeping machines, mimeographs, 


adding and calculating machines, furniture, shelving, et« 


comprising high class devices and merchandise which 
Ruys’ is importing. In the rear of the building is a 


spacious garden, flanked by store rooms and repair shops 
At the right of the display windows on Nobelstraat there 
is a large entrance, leading to a commodious packing de 
partment, approximately 45x60 feet. On the floors above 
are large store rooms. The remainder of the space is de 
voted to handsome offices. 
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AN OPEN AIR STAND AT THE BRUSSELS INTERNATIONAL FAIR APRIL 4-20, 1921.—The Exterior View Shows a 
The Roval Tyrewriter Was Strongly Featured. The Interior View 


of Four Stands Occupied by Etablissements Jasco, of Antwerp. 


Shows the Detail of a Representative Stand. 


Manager of the Royal Typewriter. Company, Inc., Surrounded by Some 


gium. Photographs by Courtesy of Etablissements Jasco 





The Group Outside of the Stand in the Foreground Includes T 








Series 


Mallesor 
Royal Agents for 


Export 


of the Staff of Etablissements Jasco, Bel- 
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celebrated by 
large floral piece 
announcement of 


The opening of the new premises was 
many tokens of appreciation, including a 
displaying the initials, “R. H. V.” An 
the enlarged business house was accompanied by a 
drawing of the building, drawn on the mimeoscope, and 
manifolded by Ruys’ Handelsvereeniging advertising’ de- 
partment on the Edison-Dick mimeograph. This is a 
very creditable piece of work, which has suffered 
what in the reproduction herewith 


some- 


Milan International Sample Fair. 


Through the courtesy of Rebora, Beuf & Company, 


Milan, Italy, we are privileged to report briefly on the 

International Sample Fair held at Milan April 12-27. 
There were nearly seven and one-half miles of stands, 

occupied by 3,000 exhibitors. Half of these were foreign- 


ers, from Germany, Hungary, Austria, England, Bohemia, 


Mexico, the United States, etc. There was a large at- 
tendance of Italian visitors; foreigners were rather nu- 
merous. The fair was visited by several of the Italian 
ministers [he ministers of the Navy and Commerce 


which was also 
prince, the son of the 


while at the Underwood booth, 
hereditary crown 


stopped 
visited by the 
King of Italy 
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office equipment were humerous. 
typewriters were the Underwood, 
Remington, Royal, L. C. Smith & Bros., Oliver, Olivetti, 
Continental, Kappel, Mercedes, Underwood portable and 
Corona. The adding and calculating machines shown in- 
cluded the Comptometer, Dalton, Mercedes, Brunsviga, 
Triumphator, Artimos, Underwood bookkeeping and 
Remington-Wahl. There were also shown various makes 
of duplicators and office furniture of various kinds and 
qualities. In general, the fair turned out well in regard 
to the office equipment field. It afforded contact with 
many possible customers, although the committee had 
not looked for many direct sales at the Fair. 
Commenting on the after effects of the International 
Sample Fair, Rebora, Beuf & Company state that instead 
of bringing about an increase of business, had the oppo- 
site effect. Political affairs seem to have contributed to 
this result. The Fair closed about the time the electoral 
period opened. The new Chamber appears to presage 
better conditions, as all the most fervent commuists were 
black-balled, and the socialist party has lost many repre- 
sentatives, particularly among the most turbulent elements. 
The business of the Chamber had not resumed its regu- 
lar rythm in May, but the Italian situation is not as bad 
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SALESMEN OF BLIKMAN & SARTORIUS FOR HOLLAND 
AND BELGIUM.—tThis photograph was taken at a convention 
of the company’s sales force held at Amsterdam on March 18. 
In the center is Jan de Flines, managing director; at his left is 
den Brave. 


Mr. Lamfers,. a director, and on the right is Mr. 
manager of the factory. 


Italian exchange continues 
Susiness 


as in some other countries. 
to improve, and morale and good will increase. 
is waiting in Italy, as elsewhere, for prices to come down. 
This halts buying, and has brought difficulties to those 
organizations which did not foresee the decline in exchange, 
and persisted in the illusion that the period of increasing 
prices was going to continue. 


Importations of American Typewriters Into Italy. 


Not without difficulty and as a result of much patient 
investigation, the house of Damiani & Giorgio of Venice. 
Italy, have compiled the following figures, showing im- 
portations of American typewriters into Italy from 1915 to 
1920 inclusive. The following table shows the result. The 
figures given, of course, are to a certain extent approxi- 


mate: 
1915 3,580 machines 
1916 6,507 machines 
1917 9,233 machines 
1918 5,670 machines 
1919 ...11,120 machines 
1920 ....-14,517 machines 


The above table shows that the number of machines 
imported into Italy is steadily increasing. The marked 
increase shown in 1917 over the two preceding years was 
no doubt due to war activities, for it is noted that in 1918 
there was a sharp drop. Reviving business doubtless ac- 
counts for the advances of 1919 and 1920. The house of 
Damiani & Giorgio are agents for the Underwood Type- 
writer Company. 


Out of the East Cometh Wisdom. 

[t is not always the easiest thing in the world to keep 
up our spirits when striving with a reluctant market. One 
contemplating unfavorable conditions is likely, like Bob 
Acres, contemplating the pistol of Sir Lucius O’Trigger, 
to feel his courage ooze from his fingertips. Which is to 
say that there is an inclination on the part of most of us 
during the summer seascn to get a bit down at the mouth. 
Our friend, A. R. Hager, 11-C Nanking Road, Shanghai, 
China, manifests a spirit that is refreshingly opposite. 
Hager has for a number of years been developing business 
in the Orient. <A recent letter states that the business 
condition in China just now is unusually quiet. This con- 
dition, however, says friend Hager, “gives us a good oppor- 
tunity to prepare, lay plans, and arrange a system for 
work on a larger scale when conditions improve.” Out 
of the East comes inspiration 
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American Section of Levant 
Chamber. 


The American Section of the Amer 
ican Chamber of Commerce for the 
Levant has been organized in the 
state of New York. This ts the cor 
summation of a plan, interrupted by 
the world war, of establishing Amer 
ican sections in the principal cities ot 
the United States. Ultimately it is ex 
pected that there will be Americar 
sections in Philadelphia Boston 
Baltimore, New Orleans, Chicago, De 
troit and other important centers. The 


parent Chamber at Constantinople has 
in view the establishment of branches 
at Aleppo, Batum, Bucharest, Sofa 
Salonika, Smyrna, Athens, Alexandria 
Jerusalem, Beirut, etc I] 


This plan will 
make a strong organization, and exert 


2 powerful influence in creasing 
trade between the Levant and _ th 
United States. 

Neal Becker, president of the Ham 
mond Typewriter Company, is a mem 


ber of the first board of directors ot 
the American Section of the American 
Chamber of Commerce for the Levant 
The officers are: J. M. Dixon, chair 
man of the board; L. I. Thomas, pres 





ident; J. F. Lucey, vice president; 
Donald Frothingham, treasurer; Dr 
E. E. Pratt, managing director and 
secretary. For the present the se 
retary’s office is at 200 West Fifty 
sixth street, New York, N. \ 
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FOUR ROYAL TYPEWRITER MEN KNOWN ABROAD 


Left to right: Josef Foist, Royal Agent at Prague } I 
leson, Director of Foreign Sales: Jacob Ehriic! nd 
Lauterbach, of the Joe Lesti Nfzg Vienna 
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An Interesting News Experiment. 

News Summary, Ltd., Red Lion 
House, Red Lion Court, Fleet street, 
London, England, is the name of a 
company which prints and circulates 
by means of the stencil duplicating 


machine process a daily news sum 
mary, giving an epitome of the world’s 
news. This new publication was 
brought to our attention by E. A. 
Klaber, director of Ronco, Ltd. of 
London. Mr. Klaber believes it is 


the first permanent daily newspaper 
printed by a duplicating process, at 
least on that side of the water. Dur 
ing strike times, of course, various 
1ewspapers used duplicating machines, 
yut the present publication is intended 
o be a permanent affair. 

News Summary is a digest of the 
day’s news and is the idea of F. W. 
Wile, who resided at one time in Lon- 
don and is now in Washington, D. C., 
representing the Philadelphia Ledger 
and other Curtis interests. The paper 
-onsists of a single sheet, giving a 
digest greatly condensed, of the most 
important news of the day, with suit- 
able side headings. One can thus get 
at a glance the high-lights of domestic 
and foreign news. To those who object to the size of the 
modern daily newspaper and wish their informatjon in 
capsule form, News Summary will prove a boon 


INTERIOR VIEW, 
LINGTON, NEW 
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A Word from Australia. 


Ellis Davies, formerly general agent for the Elliott 
Fischer Company at Melbourne, and now executive of a 
large organization in that city, says that although he is not 
directly connected with the trade, he finds from his ob 
servations that the majority of business houses are fully 
alive to the absolute desirability or perhaps the absolute 
necessity of being fully equipped with labor saving ap 
pliances and the application of up-to-date methods. In 
other days these were looked upon as fads and the remark 
was often heard “our present methods are quite good 
enough for us,” but now that is all changed, much to the 
benefit of traders and their employees. Australia is cer- 
tainly a good field but of course, it must be borne in. mind 
that the population is comparatively small, especially when 
the area of the continent is considered, and although there 
ire several large cities (all on the coast unfortunately), 
not one of them has yet reached the million mark 

Australia is, however, quickly becoming a manufactur 
ing country and in time this must mean expansion in every 
direction 
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SEATER & COMPANY, WEL- 


Courtesy of The Royal Standard. 


Enterprising New Zealand Typewriter House. 


W. J. Seater & Company are one of the successful type- 
writer concerns at Wellington, New Zealand. This com- 
pany is well equipped to look after the requirements of 
typewriter users having organized their offices among the 
logical lines. They clearly understand the meaning 
of the word service which explains in a large measure the 
success they have met with. The illustrations presented 
herewith were sent us by courtesy of the Royal Typewriter 
Company, Inc 


most 


Egypt Commerce Chamber Asks Catalogues. 


The American Chamber of Commerce of Egypt, No. 1 
Rue Ancienne Bourse (P. O. B. 326), Alexandria, Egypt, 
requests trade papers and catalogues from the United 
States. These will be displayed in its reading room. 

Royal Export Manager in Europe. 

Cards from abroad written by T. T. Malleson show that 
the conditions of the times have not reduced the activities 
of the export manager of the Royal Typewriter Company, 
Inc. He has been in Europe for some weeks. With a 
capital organization on the continent and the British Isles, 
Mr. Malleson is preparing for the increase of business that 
will follow the forthcoming improvement in the exchange 
situation \rrangements have been made for outlets in 

various parts of Germany. 


i ee, 


A Newspaper of the Air. 


\t last a daily newspaper has been 
produced and printed in an airship. 
On Tuesday, June 14, 1921, a represen- 
tative of the Evening Standard of 
London was invited by the Air Min- 
istry to travel aboard the R36, the big 
English dirigible on its journey from 
Pelham, Norfolk to Ascot for “traffic 
regulation. He sent wireless tele- 
grams to the Standard on the way. A 
short summary of the morning’s prin- 
cipal news was wired to the R36 and 
by means of the Roneo duplicator, a 
miniature paper was printed on board, 
entitled “The Airship Mite, World’s 
Highest Circulation, Noon Edition.” 
The Airship Mite published a sum- 
mary of the day’s news and later dis- 
tributed copies. 

This is certainly the first occasion 
when a newspaper has been produced 
in the air. 

For the information above given we 
are indebted to E. A. Klaber, director 
WELLINGTON. of the Roneo Company, London. 


(Continved on Page 37.) 
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New Machines 


New Folding Multiplex Hammond Typewriter. 


The Hammond Typewriter Company of New York, has 
just introduced and distributed among its branches the 
newest design of folding typewriter, a machine of high- 
grade construction, yet of small size and little weight. 
This machine retains the elements of full capacity construc- 
tion and is capable of meeting every demand of the aver- 
age typewriting machine. It has the usual Hammond 
features of interchangeability of type and versatility of 
operation. 

The idea of putting the Multiplex Hammond into the 
folding form originated with A. P. Brooks, general man- 
ager of the Hammond Typewriter Company. More than 
five years ago Mr. Brooks realized the important possibili- 
ties inherent in this form of construction, but on account 
of the war, development of the new machine was materially 
delayed. However, after the armistice was signed, activity 
was revived and the machine was brought to completion. 
The new machine is a marvel of ingenious engineering 
construction and great credit is due to the company’s 
chief engineer, O. C. Noack, for his work in developing 
the mechanical details and retaining the basic principles of 


Hammond construction with the addition of many new 
ideas. 
A considerable part of the construction of the new 


machine is of aluminum which reduces weight, but all of 
the working parts are of the finest steel. The lightness of 
the machine does not, therefore, affect the enduring mech- 
anism so necessary to a typewriter. The folding arrange- 
ment reduces the size of the machine to the smallest com- 
pass which is regarded as possible for a high-grade full 
capacity typewriter. The keyboard remains full size, just 
as in the standard machine. By adroit engineering the 
standard Multiplex has been sub-divided into three units 
in order that they may be broken in the folding, first the 
spacing key mechanism, second the keyboard and third the 
paper rest device. The keyboard folds up against the 
center of the machine; the spacing key mechanism folds 
over on top and the paper rest folds down over the top. 
The rearrangement of the key leverage makes possible a 
much shorter dip of the keys and a smoother, more velvety 
action in key depression. There are capital and figure 








PREPARING TO FOLD. 


shift keys on both sides of the keyboard and a cleverly- 
arranged device instantly locks the carriage tightly so that 
there is no danger of disarrangement when the machine 
is being carried in its case. A new system of marginal 
stops is brought out whereby the carriage may be stopped 
at a precise point for paragraph arrangement or may be 
extended to regular margins. By this plan the carriage 
will jump over the stop arranged for paragraphs when 
desired. A new method of shift key lock has been adopted 
so that these keys may be instantly locked for writing 
figures or capital letters and conveniently released for 
general typing. Cover plates almost entirely around the 
machine give double protection to the works from dust 
or from disarrangement resulting from idle curiosity, at 
the same time they give the machine additional advantages 
of pleasing appearance. A new system of locks holds the 
machine to the baseboard so that it can be instantly re- 


and Devices 


moved therefrom to permit the machine to be used on any 
flat surface free from its baseboard. The weight of the 
machine alone is about 8% pounds and only 11 pounds 
with cover and baseboard included. The dimensions of 
the machine proper when folded are about 5x8x9 inches. 

The Hammond typewriter occupies an unique position 
in the field. Its extreme versatility made possible by the 
almost instantaneous interchangeability of type characters 
makes it a powerful factor among foreign language ma- 





FOLDED IN TRAVELING CASE 


chines, while for office use this feature provides a variety 
of letter faces which can be readily utilized to give distine 
tiveness and emphasis to written communications. The 
principle upon which the Hammond was first built re- 
mains unchanged, additions having refined original models 


and extended the field of usefulness. All the features 
common to other’ Multiplex Hammonds are part and 
parcel of the new machine. 

On seeing the new folding Multiplex Hammond, a type- 


writer man recently expressed his ardor with the follow 
ing figure of speech, “Why, it’s the eighth wonder of the 
world.” 


New Machine Develops From Old Idea. 

The Printasign which is an evolution of the old Sign-a- 
type machine and Signwriter, is manufactured by the Print 
asign Company, 700 East Fortieth street, Chicago, Illinois. 
The machine consists of a type wheel designed to print 
cards and signs in different styles of type; to ornament 
them with cuts, borders, etc., turning out a readable, at- 
tractive sign for counters and window displays. The 
Printasign prints the letters automatically, spaces them 
and moves the card, spacing between letters and words 
as accurately as a typewriter and automatically moving the 
paper written upon. The letters are automatically inked at 
the proper time. This device uses regular printers’ ink, 
which can be had in any color. The type is of metal in- 
stead of rubber and a large variety of different type faces 
are available. The apparatus enables merchants to use 
plenty of price tickets, show cards, banners, window strips, 
bulletins, etc. The machine will print on cardboard, paper 
or sign painters’ muslin in sizes from two inches wide to 
fourteen inches wide and any length desired. The machine 
is 2 x 2 feet in size, weight 50 pounds and can be readily 
moved from place to place. 


A New Steel File. 

The Shaw-Walker Company of Muskegon, Michigan, re- 
cently introduced a new steel upright which is said to be 
somewhat of a departure from standard lines. This file is 
designated as the “Commercial” grade and, although not so 
pretentious as the regular lines which the company manu- 
factures, it is in no sense a cheap file. The same principles 
of construction have been adhered to in the new file as in 
the others of the line. 
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Three years ago the Shaw-Walker Company anticipated 
the demand for a low priced file and drew plans for the 
Commercial grade. A number of cases were 
made up at that time and have since been subjected to 
tests at the factory and home office with the result that the 
file has been adopted as part of the regular line. For the 
present the Commercial grade upright will be furnished 
in letter size only, although cap size is soon to be added. 


present 


A New Ajax Fastener. 

An improved model of the Ajax eyelet paper fastener 
has recently been brought out. This new fastener feeds 
the eyelets with greater rapidity than the old one, works 
more smoothly and is very much more durabie. 


Attractive Line of Mechanical Pencils. 

Eberhard Faber recently placed upon the market what 
is known as number 1919 Multi-led pencil. In this pencil, 
to adjust the lead, it is necessary only to unscrew the 
nickel cap when, by giving it a tilt, the lead slides to the 
desired point and can be secured in place by screwing the 
cap tight again. Each pencil contains four compressed 
leads and is capable of writing 50,000 words before replen- 
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4 DOZEN SPECIAL PENCILS IN A COUNTER CASE. 


ishing the supply: The pencil is finished in fine blue 
enamel and furnished with a rubber eraser and a nickel 
clip. It is packed one dozen on an easel stand which can 
be folded up to minimum size in shipping. 





Something New in Loose Leaf. 


The Wilson-Jones Loose Leaf Company of Chicago and 


New York has just announced a new and original line 
of pocket memorandum books in five sizes. This line 
is known as “Buddy.” The three smaller sizes are suit- 


able for vest pocket use and the two larger sizes fit handily 
nto the pocket or hip pocket. They are covered 
with a specially prepared imitation leather which is water- 
proof, perspiration-proof and flexible, giving long wear 
and preserving the appearance of seal grain cowhide. A 
patented nickel-plated strip, thin and flat, fits across the 
inside back cover and is fastened at either end to the cover. 
Beneath this metal flap the base of the filler is inserted, 
holding it firmly in place, giving it much the appearance 
of a bound book. The fillers are sewed and perforated, 
the perforations being in front of the sewing, so that the 
leaves may be left intact or may be removed anywhere at 
will. Thus the memos will be kept in the form of a book 
or torn out and thrown away when no longer of use. The 
books are flat, soft and flexible and take up little room in 
the pocket When the memo pages are filled or used 
up, the entire filler may be taken out and a new one substi- 
tuted by slipping its base underneath the metal strip above 
mentioned. 

Each pad contains 50 leaves and pads of suitable size 
are provided, so that the dealer may be at all times com- 
pletely stocked. The iron cloth cover is cut flush and 
is made in one piece; no glue or stitching is used in the 


coat 
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make-up of the cover. “Buddy” sits in councils with 
millionaires, accompanies milady on her shopping tours, 
goes to school with the students. He is in action wherever 
there is anything doing, helping busy people to remember. 

The company has prepared a neat and strikingly at- 
tractive counter assortment, showing all five sizes of this 





“BUDDY” COUNTER DISPLAY. 


little book with suitable information about the prices of 
fillers above each size. For the use of dealers who are 
so situated that a counter assortment is not desirable, a 
special device has been prepared in the shape of a hand 
upholding an actual “Buddy” memo book. The dealer 
may sell from the counter assortment, replacing from 
stock and is advised to do so inasmuch as this operates 
to keep the samples always in the best of condition. This, 
however, is usually done because the iron cloth cover 
is not affected by moisture and can be readily cleaned 
when dusty. Initial announcements of “Buddy” have just 
been sent out to the trade. 


Composer to Type Music as He Improvises. 

The Christian Science Monitor reports that a music 
typewriter has been invented in Europe known as the 
‘“Kromarographe.” The composer seats himself at the 
piano and creates the music. The machine registers 
every stroke upon the piano keys in the conventional musi- 
cal characters upon a paper scroll wound up on a drum. 
A series of electrical contacts with the piano keys operates 
the machine. The registering apparatus resembles an 
ordinary typewriter in size. 


Ribbon-Winding Machine. 
Phillips Ribbon & Carbon Company of Rochester; 
N. Y., has perfected a ribbon-winding machine which 
makes possible an unique dealer service. The machine 
which is here illustrated, is the invention of Mr. Phillips. 

The machine enables the company to provide certain 
economies by the elimination of waste. One of these spool- 
ing machines is loaned without cost to responsible dealers, 





The 





EYELETTING TOOL AND RIBBON REWINDER. 
and ribbons are supplied on reels of 144 yards each. From 
the reel the spooling machine rewinds on the ribbon spool 
whatever length of ribbon is required. The machine is 
simple to operate and will handle ribbons for all type- 
writers. For Underwood ribbons a small hand tool is 
supplied at cost to fasten the necessary eyelets and hooks. 
The tool is here illustrated. 

The use of the winding machine helps to do away with 
the reduplication of spools and boxes. 

(Continued on Page 130.) 








32 


REMARKABLE 
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News « Miscellany 


Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 










THE END OF THE WAR. 

[t may be that other events of comparatively little importance served to crowd into the background an 
event of paramount interest which occurred on July 2nd. We refer to the signing by President Harding of the 
congressional resolution, declaring war with Germany and Austria at an end. This resolution was signed on the 
country estate of Senator Frelinghuysen at Raritan, New Jersey where the President was a guest of the senator 
over the July holidays. There was no,ceremony attendant upon the signing of the resolution. Perhaps this is 
to be accounted for by the fact that the ceremonies had gone before. The war de facto was at an end on the 
signing of the armistice and only the official state of war remained to be terminated. It was, therefore, appro- 
triate that the ending of the official state of war should come without ceremony. 

The fact that the war was ended at Raritan puts that city on the map, however, as a place where one of the 
most important events in our biggest occurred. 

H he ther we toe Oe able to pick up the kines were we laid them down years ago and to go on as before, 


hous: S ymetimes we shall be able to go on as if no war had been and sometimes we shall not. Time, however, 
will cure, we believe, ali controversies and dez ied the truth in all misunderstandings. 


New York Business Show to Be Held in Old Siegel- R. E. Curtis (The Dickey-Grabler Works, Madison ave- 
Cooper Building nue and West 103d street, Cleveland, Ohio), treasurer. 
It had been expected to hold the New York business ,, Directors—William Jenkins, chairman (Jas. HM.” Mat: 
cumstances have arisen which make this building less thews & Company, Inc., 3942 Forbes “aa nf yoann rr 
desirable for a business show than heretofore. It appears ah A freon (Pannier, Bros. h. i me Cred 
that a big swimming tank has been built in the main floor His : oo - Fi . ye . ‘¢ "” . ey Bast fel io 
of Madison Square Garden, so materially lessening the rAISS \ 4 nC iss stamp ompany, as ay - 
i ' ayes 5 ; Columbus, Ohio); George Westbrook (Noble & West- 
floor space as to make the premises unsuited to the pur . H 
poses of the business show c« mpany Accordingly. Presi- brook Manutacturing Company, 19 Adana street, art- 
poses oO le DUS 7 ‘ ) P O I y> 5 J . tale T , 
dent Frank E. Tupper of the National Business Show Com- +r + Thi {ree rg ppg Pn gis Saag 
pany has leased the third floor of the Central Mercantile C ee . ve sped : Pode 602 Empire busin 
Building, formerly the Greenhut-Siegel-Cooper building, BP eat P PT ee . & 
ittsburgh, Pa 


where 82 OOO square feet of floor Space are available This : : ‘ : . . 
: : : Ss ric ()ro:z : a “ 
is considerably more than twice as much exhibition space Di SECs hag romcngng Ti” H. R. Reetried. omer 
on one floor as there was on the whole of Madison Square (The Excelsior Stamp Works Company. yp tedeg “oe pein 
Garden and makes possible the biggest and most repre Cleveland, Ohio); M. C. Lederer, secretary (Acme Stamp 
ontsiiun 1, yore: held any vh ae \ the a nt 1 “on ( ompany, 421 Prosp¢ ct avenue, Cleveland, Ohio). 
S it: show >» : > ¢ ywhe : Ss is ¢€ : ech vgiyis ; tae 5 
siderably less than that to be paid for Madison Square Distric ~ 7egenn egies cgi we t. wethiy ST hae 
Garden, the show management purposes to use the differ (S. W. Reese . : aa “a ; tC noe eat P rive 
ence in additional advertising. The building is between N. Y.); A. J CORI, Secresety. (Consolidate amr 4 
18th and 19th streets, facing west on Fifth avenue and the Manufacturing Company, 87 Maiden Lane, New York, 
‘ lL « | if Ss D> al , es on i =. 2 
nain entrance is at 45 West 18th street N.Y : ‘ . 
District Organization No. 3—A. G. Fales, governor 
ete Northwestern Stamp Works, 110 East Third street, St. 
Rubber Stamp Association Elects. Paul, Minn.);: Gus D. Messing, secretary, 141 East Third 
The Boston convention of the International Stamp street, St. Paul Minn, . . pe : 
Manufacturers’ Association last month was attended by District Organization No. 4—-George r: Schmidt, gover- 
tbout 200 delegates Thirty-seven states and five Canadian for, 4100 Ravenswood avenue, Chicago, IIL; Roe F, Reed, 
provinces were represented. The membership stood at 328 secretary (R. & S Engraving & Die Works, 625 West 
ccording t in announcement by secretary Weorge \ J ickson boulevard, ( hicago, IIl.). 
Campsey Distri¢t Organization No. 5—Harold M. Allen, governor 
The budget or the current vear was set t $35,000 (Allen aor ne & Company, 29 € ornhill, Boston, Mass.); 
Pledges were made to secure this fund The election ot H \ Bel hnke, secretary ( Becker Engraving Company, 34 


Columbus avenue, Boston, Mass.). 
District Organization No. 6—John Walker, governor 


otmcers re sulted 


Charles |] Safford (Safford Stamp Works, 205 West 


Madison street, Chicago, Ill.), president. Walker & Campbell, 93 Bleury street, Montreal, Quebec) ; 

B. Cairns (B. Cairns, Ltd., 134 Richmond street. West, S. J. Dougherty, secretary (Montreal Stencil W orks, 221 
Toronto, (ont . nrst vice preside t Let rill street, \io1 treal, Quebec). 

E. T. Partridge (Partridge-Scotford Stamp & Seal Com District Organization No. 7—George H. Hewitt, gover- 
pany, 12 We est Tenth street, Kansas City, Mo.), second vice nor (The George H. Hewitt Company, 576 Richards street, 
president Vancouver, British Columbia); F. H. Bronner, secretary 

E. Q. Cannon (Salt Lake Stamp Company, 65 Broad (The Irwin-Hodson Company, Fifteenth and Glisan streets, 
vay, West, Salt Lake City, Utah), third vice president Portland, Ore.) 

H. M. Allen (Allen, Doane & Company, 29 Cornhill, District Organization No. 8—F. T. Rinehart, governor 


foston, Mass.), fourth vice president (Los Angeles Rubber Stamp Company, 131 South Spring 
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street, Los Angeles, Calif.); S. Pels, secretary 


Klinkner Company, 369 Market street, San Francisco, 
Calif.). 

District Organization No. 9—C. A. Kuper, governor 
(The J. F. W. Dorman Company, 526 North Calvert street, 
Baltimore, Md.); R. H. Hay, secretary (Hay Rubber 


Stamp Company, 826 Thirteenth street, N. W., Washing- 


ton, D. C.). 


The New Orleans Business Show. 


A Word About a Coming Event and Anent the Business 
Opportunities of Dixie—By W. C. Gould. 


Our South deserves and is getting more and more atten- 
tion, and those who are informed as to its possibilities as 
a market will be interested in the Business Show to be 
held in New Orleans during the week of October 3rd, under 
the direction of Robert Hayne Tarrant. This will be the 


first business show of more than local importance south 
of Mason and Dixon’s line. 











THREE TOP-NOTCHERS.—The above picture, which was 
photographed on the occasion of a recent Edison convention, 
presents likenesses of three people in a happy mood who have 
shown great ability in their respective lines. The gentleman 
on the right is Robert Hayne Tarrant, who is perhaps to New 
Orleans what Oscar Hammerstein was to New York. He puts 
on the big musical features in the Crescent City. Mr. Tarrant 
is a southerner, as readers of American history will instantly 
infer from his name, Robert Hayne, who was that distinguished 
southern statesman who represented South Carolina in the 
Senate from 1823 to 1832. From music Mr. Tarrant has tem- 
porarily turned his attention to business affairs and is putting 
on the New Orleans business show. He is possibly a bit Latin 


by temperament but an American by birth, inheritance, train- 
ing and tradition. In the company of Mario Laurenti, the 
baritone. and Cecil Arden, the contralto, both of the Metro- 


politan Opera Company of New York, he appears to advantage. 
Here is a picture which is pleasing from every aspect. for we 
see three people who are young, successful, distinguished and 
happy as they should be 

Probably no section of the country is in sounder condi- 
tion than the South. It was the last to feel the slackness 
which swept the country last winter, and felt it in less 
degree than other districts, despite the demoralized mar- 
kets for cotton, lumber, naval stores, sugar, rice and other 
distinctively southern products. And now the South 
seems “out of the woods,” with every prospect of progress 
more rapid than before. 

All this is particularly true of the portion of the South 
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(Moise- lying about 


New Orleans. The Crescent City has ob- 
tained a commercial importance surpassing that of other 
cities of its population. With only about a half million 
population within its industrial area, its forty-one miles 
of deep-water frontage have made it the second port ot 


the United States. It distributes over a billion dollars’ 
worth of products. It serves not only the South but the 
whole Mississippi Valley. But it is more than a trading 
and trans-shipping center. Its 1,600 factories produce 


$150,000,000 of goods. 
salt and sulphur mines, saw mills, and cotton, 
rice producing areas of the United States. 

These facts are interesting as indicating the buying 
power here to be tapped—the great volume of business to 
be expedited by the use of the best office equipment. In 
the use of modern devices and systems, it is not so dis 
tinguished as other sections of the country. The Business 
Show should do much to correct this condition. Thos 
staging it propose that it shall be more of a buyers’ con- 
vention than a sellers’ exhibition. 

With this end in view, Mr. Tarrant enlisted the support 
of the leading bankers and executives of New Orleans and 
the city’s leading newspapers before taking the matter up 
at all with the office appliance interests. He wished busi- 
men to be sold on the value of the show to them, 
thus being assured that full advantage will be taken of the 
comprehensive display of modern devices and systems. 

The entire third floor of the Times Picayune building 
will be given over to the show, and nearby accommoda 
tions of suitable nature have been arranged for the type 
writing and other contests. The Times Picayune build 
ing is in the center of the business section of New Orleans, 
beside the principal thoroughfare and facing on the sam¢ 
square as the postoffice and city hall. It is thus very 
accessible to the business population, and the building 
being up-to-date in every respect the facilities for display 
are excellent, even if the floor area is rather less than might 
be desired. 

The office equipment men of New Orleans have 
felt the need for such an exhibition, and their division of 
the local Association of Commerce has taken up the matter 
several times in the last two years. For this reason, there 


Nearby are the largest oil fields, 
sugar and 


ness 


long 


has been no need to sell them on the idea, and there is 
general pleasure that Mr. Tarrant is proceeding to make it 
an early and creditable reality. Mr. Tarrant has pro 


ceeded with his plans only after it became known that 
Mr. Frank Tupper would not be able at this time to stage 
a show in New Orleans. 

Among those giving the Show their hearty support ar 
Perry and Buckley, F. F. Hansell and Brother, and Dam 
eron-Pierson Company, dealers in office supplies, and the 
New Orleans representatives of such lines as the following 
Addressograph; Multigraph; Ediphone; Dictaphone; Inter 
national Time Recording Co.; National Cash Register 
Company; Sundstrand adding machine; and the Remingto1 
Royal, Corona and L. C. Smith typewriters 

The time chosen for the show is considered 
October Ist is moving day in New Orleans and, 
completion of a number of handsome new office buildings 
there will be much new fitting out this year. At that sea 
son of the year, New Orleans’ climate is especially pleas 
ant. It is an early enough date to miss the winter crowd 
ing of the hotels and late enough to avoid the summer 
vacations. 

For those who do not know Mr. Tarrant, it 
that he has demonstrated his ability to do 
well in presenting the leading artists of th 
New Orleans audiences successfully, such as 
John McCormack, and Caruso. 


fortunate 
with the 


may be said 
large things 
country to 
Galli-Curci 


Adding Machine Corporation Official Resigns. 


Howard Kochersberger, secretary and treasurer of the 
Federal Adding Machine Corporation, resigned his position 
about May 15, the resignation having operative 
May 31. He has been succeeded as secretary and treasur 
er by Irven Davis, former assistant general manager, who 
has had charge of the advertising and export sales with the 
title of assistant treasurer. Mr. Davis now becomes 
retary and treasurer of the corporation. He has been with 
the organization about a year. 

It is stated that the Federal visible typewriter will appear 
on the market this month and that production begat 
July Ist and will be gradually increased. 

A marked improvement in adding machine sales is noted 
and several men have been added to the sales force of the 
corporation. 


bec ome 


sec- 
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Meeting of Remington Chicago District. 


A meeting of managers in the Chicago district of the 
Remington Typewriter Company was held at the Congress 
Hotel, Chicago, June 17. The various phases of selling 
work in the Chicago territory were given extended study. 
Mr. F. E. Van Buskirk, vice president and director of 
domestic sales, who happened to be in the city, made an 
inspiring address. 


Hurlbut W. Smith Receives Degree. 

The honorary degree of master of arts was conferred 
by Syracuse University on Hurlbut W. Smith, treasurer 
of the L. C. Smith & Bros. Typewriter Company, during 
the commencement exercises in June. Mr. Smith is a 
member of the board of trustees, and also associated with 
the executive board of the university. Mr. Smith is one 
of the foremost men connected with the institution, and 
was one of the leaders in the campaign for an endowment 





The Democracy of American Institutions. 
The house organ of The General Fireproofing Company 
took pride in showing this illustration, depicting the Presi- 
dent of the United States with his old-time friend, C. E. 





> — 


-” 





HIGH OFFICE DOESN DIM OLD FRIENDSHIPS—President 
Warren G. Harding ard C. F. Monroe, Galion, Ohio, Friends 
for Twenty-five Years. Courtesy of G-F Selling Facts. 


Monroe, of the Commercial Printing Company, Galion, 
Ohio. The friendship goes back through twenty-five years 
of association in the newspaper business. One gleans from 
the record of our new president that he enjoys being pho- 
tographed on a friend’s back porch more than a formal 
picture taken in more pretentious surroundings. 


Van Dorn Dealer Service in Chicago. 


The Van Dorn Iron Works, Cleveland, Ohio, has opened 
dealer service headquarters in Chicago at 167 West Mon- 
roe street, a block from Hotel LaSalle, and in the center 
of the filing equipment district. A complete, attractive 
display, reinforced by a warehouse, is in charge of L. A. 
Burkholder, manager. 

Here the dealer interested in Van Dorn lines can make 
his headquarters while in Chicago—a telephone and a 
stenographer are at his command. There are easy chairs 
and all of the latest magazines and catalogs on desks, 
chairs, filing cabinets. The most recent improvements in 
hling systems are attractively arranged for demonstra- 
tion. 

Service to the Central West dealers is one of the main 
objects of this Chicago headquarters, as it makes pos- 
sible quick shipments from the very complete warehouse 
stock which will be kept on hand. The educational value 
will be especially appreciated by Van Dorn dealers, as it 
gives a chance to inspect the complete line and to get the 
latest selling information and suggestions for marketing, 
which have been carefully worked out in connection with 
the Van Dorn display. 


Dealers.marketing steel office equipment, or considering 
such devices, will find a visit to the new exhibit interesting - 
and instructive. 

Charles H. Roth, recently assistant engineer of .the 
underwriters’ laboratories, in the department of safe test- 
ing, has joined the Chicago division of the Van Dorn Iron 
Works Company as assistant to L. A. Burkholder. 





Industry in the 1919 Census. 


(Advance figures on the 1919 census, subject to cor- 
rection, have been printed by the Department of Com- 
merce, Bureau of the Census. There are nearly 350 
industries listed, showing the number of establishments 
and the value of their products. Similar statistics for 
1914 are given. Classifications of interest follow: 

Bookbinding and blank book making—(1914) 1,124 
establishments, value $38,104,000; (1919) 1,222 $69,- 
248.000. 

Cash registers and calculating machines—(1914) 52 
establishments, value $30,520,000; (1919) 65 @ $83,158,- 
000. 

Engraving (steel and copper plate) including plate 
printing—(1914) 399 establishments, value $13,786,000; 
(1919) 421 @ $24,209,000. 

Furniture (domestic and office)—(1914) 3,192 estab- 
lishments, value $265,706,000; (1919) 3,153 @ $573,785,000. 

Glue not elsewhere specified—(1914) 57 establishments, 
value $18,733,000; (1919) 61 @ $32,084,000. 

Hand. Stamps—(1914) 277 establishments, value $3,- 
383,000; (1919) 299 @ $7,281,000. 

Ink, writing—(1914) 54 establishments, value $2,784,- 
000; (1919) 61 @ $6,434,000. 

Mucilage, paste and other adhesives not elsewhere 
specified—(1914) 127 . establishments, value, $5,695,000; 
(1919) 123 @ $10,931,000. 

Paper and wood pulp—(1914) 718 establishments, value 


$332,147,000; (1919) 714 @ $794,350,000. 


Paper goods not otherwise specified—(1914) 310 es- 
tablishments, value $48,871,000; (1919) 305 @ $101,473,000. 

Pencils, lead—(1914) 14 establishments, value $8,328,000; 
(1919) 12 @ $24,134,000. 

Pens, fountain and stylographic—(1914) 55 establish- 
ments, value, $6,865,000; (1919) 56 @ $15,997,000. 

Pens, gold—(1914) 12 establishments, value $642,000; 
(1919) 15 @ $1,801,000. ; 

Pens, steel—(1914) 5 establishments, value $513,000; 
(1919) 5 @ $1,706,000. 

Rules, ivory and wood—(1914) 10 establishments, value- 
$634,000: (1919) 5 @ $481,000. 

Safes and vaults—(1914) 39 establishments, value, $7,- 
257,000; (1919) 37 @ $15,205,000. 

Stationery goods not elsewhere specified—(1914) 189 
establishments, value $21,903,000; (1919) 151 @ $59,495,- 
000. 

Stencils and brands—(1914) 107 establishments, value 
$1,103,000: (1919) 84 @ $1,598,000. 

Typewriters and supplies—(1914) 107 establishments, 
value $24,500,000: (1919) 90 @ $52,769,000 

The grand totals of all industries for the two periods: 
(1914) 275,791 establishments, value $24.246.435,000; (1919) 
288,376 establishments, value $62,588,905,000. 

In comparing the detailed statistics given above, con- 
sideration must be given to the increased costs of raw 
material and labor, which make the 1919 figures much 
greater in most cases than those for 1914, even though 
in some instances there were fewer factories operating 
in 1919 than in the former year. 

A number of the classifications of the Census Bureau 
are general, and the showings from this field are merged 
with products used in other activities. These general 
classifications include bookbinding and blank book mak- 
ing, furniture, glue not elsewhere specified, paper and 
wood pulp, safes and vaults. 


Chair Combination in Prospect. 

An erroneous report regarding a proposed consolida- 
tion of chair manufacturers has been circulating in the 
daily newspapers. The project is as yet merely under 
discussion, and nothing tangible has developed. 


Keller Changes Chicago Address. 

The Chicago office of the Robert Keller Ink Company, 
Louis McFawn, representative, has been moved from 1 5 
North Clark street to 6304 Huntington avenue, telephone 
Newcastle 2263. Mr. McFawn has been in the Chicago 
territory five years. 
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Business Conditions Through the Eyes of a Bank. 


The monthly financial letter of the National City Bank, 
Chicago, under date of July 1, comments sanely on the 
present business conditions. Among other things, the bank 
says: 

“The country is in the midst of the drastic readjustment 
which everyone knew would come sooner or later, but 
which was scarcely expected in its present intensity at 
this time. It is not a pleasant ordeal, but the comforting 
thought is that we shall be the better for it and that 
through systematic deflation, general business will be re- 
established upon a safe and sound footing. Absence of 
buying in some industries even at the reduced price levels 
shows that the public is not convinced yet that the move- 
ment will not go further. All prices are to a greater or 
lesser extent being readjusted, which means that price in- 
equalities are being straightened out and that the country 
is developing a price level at which it will resume business 
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cerned, including even those workers who have resisted 
wage cuts most vigorously. 

“Important benefits will ultimately come to the world 
and to the United States especially from the settlement 
of the German indemnity dispute. It was unfortunate that 
the initial payment should have been made in dollars and 
in such a manner as has further unsettled the foreign ex- 
change market, for the dislocation of the exchanges has 
been a potent if not the chief factor in upsetting our trade 
relations with other countries. The immense addition to 
our productive mechanism made during the world war so 
increased our surplus production as to make it imperative 
for us to conciliate foreign buyers and to extend our con- 
nections abroad. Without a healthy foreign trade it 
would be difficult to give full employment to our working 
forces, and while Europe’s purchasing power has been 
greatly reduced, there is still an immense potential market 
abroad for American material, produce and merchandise 





——_— 

















THE CHICAGO BRANCH 


PERSONNEL OF 
COMPANY.—By Courtesy of 


Reading from 


*‘Demonstration,” 


OF THE L. C. SMITH & BROS. TYPEWRITER 
the Comrany’s House Organ. 
left to right: 


First Row (lower)—C. Boller, R. Anderson, R. Aromi, P. Kline, R. Morton, J. Pavalauski, 
R. Degener, F. Schauer, J. Foley, E. Bilstein. 

Second Row—Miss M. Wright. Mrs. M. Fishleigh. Miss I. Johnson, Miss L. Judson, Mr 
H. Clough (assistant manager), Mr. H. S. Gilbert (manager). Mr. E. K. Stephenson (field 
sales manager), Miss S. Palmer, Miss J. D. Rice, Miss E. Westphal, Miss A. Melichar. 

Third Row—E. S. Sorquist, C. Church, Miss K. Bjork. Miss C. Voelshaw, Miss F. Cgotzer 
Mrs. H. Jackson, Miss J. Townsley, Miss A. Prucha, Miss A. Peterson, Miss E. Hendrickson, 
G. Wagner, H. C. Johnson. 
_ Fourth Row—C. P. Morse, C. Marine, H. Bertemes, W. Lothrop, A. Berg. A. Foxcroft 
V. Davidson, J. Macatee, E. Jensen, W. Gerke, C. Filipowski, A. Hamm, J. Backus. 

Fifth Row—A. Skinner, E. Wilson, W. H. Cadwell, A. Garbutt, E. Schiermeier. J. Doyle 
R. Ohm, J. Hilgendorf, E. Fake, F. Mering, O. Munzer, J. E. Johnson, H. Harter. 

in earnest. When this level is established—and we are _ if we can take the business on reasonable terms. The situ 


approaching it more closely every day—the basis will be 
laid for sustained revival in general trade. 

“All living costs and the expense of doing business are 
being lowered in response to an insistent demand for the 
abandonment of war schedules. The figures of the Na- 
tional Industrial Conference Board show that within a 
year the cost of living has come down 20 per cent, al- 
though it is still 61.9 per cent above the level of 1914. 
Food prices within twelve months has been lowered 33.8 
per cent, fuel and light 7.2 per cent and shelter 8.2 per 
cent. The country is still desperately in need of new 
houses and apartments, for rentals are burdensome every- 
where. Investigation shows that rentals consume from 15 
per cent to 20 per cent of the average wage earner’s in- 
come and that there is little chance of reducing them until 
capital and labor get together and a well-defined pro- 
gram for community building is carried out. This is very 
important, for history shows that social disorders in- 
crease when workers are improperly housed and living 
conditions at industrial centers become intolerable. In 
those sections which have maintained the war scale of 
wages, relatively little real work is being done, for the 
one thing certain is that the country cannot erect houses 
at the average scale of war costs. The nation is desper- 
ately in need of dwelling accommodations and the sooner 
the requirements are met the better it will be for all con- 


ation does not call for “mass credits,” but for individual 
negotiations and a sensible upbuilding of trade by various 
industries. We must buy, however, as well as sell and in 
the tnd make heavy investments in the securities of coun 
tries with which we wish to do business. While May ex 
ports were only $330,000,000 as compared with $745,000,000 
the year before and imports $208,000,000 as against $451, 
000,000 in 1920, our foreign trade totals for the five months 
ending with May show an international trade balance in 
our favor of more than $1,000,000,000. Such a favorable 


trade balance for even a full twelve months period before 


the war would have caused a profound sensation. It is 
estimated that our total foreign investments now aggre 
gate between $15,000,000,000 and $20,000,000,000 and that 


we shall continue to export capital at the rate of $1,000, 
(00,000 a year.” 


Add Perils of Prohibition. 


Said an advertisement in the Southwest American, Lit 


tle Rock, Ark.: “‘A poor but honest’ bootlegger hypo 
thecated his machine with me. D. T. got so hot on his 
trail he had to skip: typewriter is now for sale at 603 Rog 


ers avenue.—D. C. Baldwin.” 
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(In Other Lands—Continued from Page 29.) 


East Indian Trade Opportunities. 


A Report by the Bank of America, New York. 


If American exporters are willing to fight for the new 
market in India which they developed during the war 
they have a good chance of keeping it. This is the opinion 
of R. Stuyvesant Pierrepont, director of The Bank of 
America, who has just returned from a several months’ 
tour of India, in the course of which he made an investiga- 
tion for the Foreign Department of the bank. 

Conditions for imports from the United States will grow 
increasingly favorable during the coming years, as ex- 
change differences clear away. As compared with pre-war 
trade between United States and India, last year’s pro- 
portion of India’s trade more than doubled, Mr. 
Pierrepont found. 


the 


business, 


was 


Japan is strongest immediate competitor for this 
new declares the Foreign Department of The 
Bank of America, reporting on Mr. Pierrepont’s findings. 
In 1913-1914, 6.2 per cent of India’s total trade (export 
and import) was with United States. In 1919-1920, this 
proportion was increased to 13.8 per cent. In the pre-war 
year, 6.4 per cent of India’s trade was with Japan, while 
in 1919-1920, this percentage had increased to 12.3. The 
United Kingdom’s share of India’s trade,in the same years 
decreased from 40.7 to 37.7 and that of the whole British 
Empire from 52 to 51 per cent. 

Last year, however, the Japanese lost out in the race, 
owing to the business collapse in that country. The value 
of all trade between India and Japan increased only 5 per 
cent from 1918-1919 to 1919-1920, while Japan’s share de- 
creased from 14.9 per cent to 12.3 per cent. The United 
States, on the other hand, increased its exports to India 
by 56 per cent in that year and its imports from India by 
48 per cent, its share increasing from 11.7 to 13.8 per cent. 

Many Indian business men feel that American competi- 
tion with England for India’s trade would be very. bene- 
ficial, says Mr. Pierrepont, in explaining the significance 
of these figures. They feel that a growing proportion of 
trade with countries other than the British Empire would 
force an acceleration of India’s development. American 
manufacturers hold many potential advantages over other 
non-British competitors, the main ones being the absence 
of language barriers, the appreciation of America’s part 
in the war, and the favorable attitude towards the value 
and serviceability of American products. 

Iron and steel, mineral oil, automobiles and cycles and 
machinery and mill-work were the principal products 
which made up the 428 per cent increase in value of Amer- 
ican exports from the pre-war year to last year. Other 
products in which India’s imports from the United States 
were markedly increased were electrical instruments, rail- 
road equipment, rubber products (chiefly tires), hardware 
and condensed milk. It is in these fields that American 
manufacturers can improve their position, declares The 
Bank of America, if they fight hard and intelligently for 
the trade. Any attempt in the fields of glass and glass- 
ware, silk products and matches, will be met by very 
powerful and almost secure competition from Japan. 

The big reason why American manufacturers should 
make determined efforts to strengthen their Indian trade 
is that the steady industrial development of India in the 
coming years is assured, provided there are no serious 
political troubles. This means that India will be a rapidly 
growing market for many industrial products, the demand 
for which will be stimulated through the increased pur- 
chasing power of the workers and their rising standards 
of living. 

Demand for foreign iron and steel will increase, in spite 
of the fact that India is developing its own iron and steel 
industry, Mr. Pierrepont predicts. Such Indian industries 
as the great Tata steel mills are showing powerful and 
able enterprise, yet the need for iron and steel will grow 
beyond their capacity because the use of steel always multi- 
plies the demand for it. 

American automobiles are in a particularly favorable 
position. The nature of the roads, as Mr. Pierrepont ob- 
served them, allows American cars to prove their superior- 
ity and the Indian buyers appreciate the fact. 

While present business conditions are depressed in India, 
as in all other countries, her large exports which are 
usually in excess of imports should promptly restore her 
purchasing power. 
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Daylight Saving in Norway. 


Demonstration, of the L. C. Smith & Bros. 

Typewriter Company, Printed a Letter from 

S. Garmann Clausen, Dealer at Bergen, Nor- 

way, Showing How They Use Daylight in His 
Country. 


We shall in the following, in answer to the question put 
forward in your letter, try to give you some description of 
how the prolonged times of daylight and darkness affect 
business in Norway. 

On the degree of latitude, on which we are living here 
at Bergen for instance, it is in the middle of Winter not 
daylight before 9 a. m., and darkness sets in at about 4 
p. m. The time of the clock does not correspond exactly 
with the meridian, but is uniform for the whole country, 
as a convenience in connection with the arrivals and de- 
partures of steamers and trains, etc. In the middle of 
Summer, let us say about a fortnight before Summer 
solstice and a fortnight after, it is so light at night that 
one can read a newspaper without the slightest difficulty 
by the daylight or rather by the nightlight alone, without 
need of any artificial light. We cannot see the midnight 
sun here in Bergen, unless perhaps if we climb up on top 
of one of the high mountains surrounding the city. 
remember some words of an American song about the 
midnight sun; it ran as follows: “We need not go traveling 
to Norway, we can see him in every doorway.” But that 
must have been before we all came permanently on the 
waterwagon. 

in the wintertime the office hours are from 9 a. m. to 
2 p. m. and from 4:30 p. m. to 7 p. m., while in the sum- 
mertime the office hours are continuous from 9 a. m. to 
4 p. m., with perhaps half an hour for lunch, which is 
taken right in the office. In the eastern part of the coun- 
try (where the capital Christiania is situated) the con- 
tinuous office time from 9 a. m. to,4 p. m. is being more 
adopted for the whole year. 

Peasants Objected to “Summer Time.” 

Seme years ago what was called the summertime was 
introduced here in this country. The clock was put an 
hour back so that at noon the clock would show only 11 
a.m. This was done in order to reap as much benefit of 
daylight as possible, as by these means we would have 
daylight right up to 9 p. m. right to the middle of Sep- 
tember. The summertime was, however, discontinued after 
a year’s trial, because the peasants objected to it. 

Apart from the difference in office hours between Win- 
ter and Summer, we cannot say that here in the more 
southern part ot the country the prolonged times of day- 
light and darkness affects business much, as even in Win- 
ter, when the hours of darkness are so prolonged, busi- 
ness goes on as usual on account of modernized communi- 
cations with steamers and railways, and an: abundance of 
electric light produced from our white coal. In England 
and America they call their coal black diamonds, here 
we call our waterfalls white coal. 

As you may be aware the Winter on the west coast of 
Norway is comparatively mild on account of the Gulf 
stream, and it is not as cold here in Bergen as it is in 
New York, for instance. 

In the northern part of the country, where part of the 
Winter is one continuous night of darkness and part of 
the Summer one continuous day of light, these conditions 
are liable to be the cause of some divergencies as regards 
business. 

Long Business Hours in Summer. 

\fter the long Winter people up North, when summer 
arrives appear to need but very little sleep, and are up 
and about at all hours of the day and night, requiring only 
to rest and sleep a very few hours of the twenty-four. 
Travelling salesmen visiting those parts must not be sur- 
prised, if they are awakened at four o’clock in the morn- 
ing by customers who want to look at samples and discuss 
prices. Then these same customers will go home and turn 
in and sleep from 6 a. m. to 10 a. m. and keep it going 
thus day after day during the Summer. 

This daylight at midnight is a wonderful thing, and 
people from southern parts, who have not met with any- 
thing like that before, cannot get tired of being up at 
midnight to admire it, and before they become accustomed 
to it, it also gives a feeling of unrest, when going to bed, 
when it is still full daylight. 

However, when Autumn approaches and it commences 
to become dark earlier at night, this change after the 
continual brightness of day, induces also a pleasant feeling 
of rest and protection. 





OFFICE APPLIANCES 


July , 192!. 











Loose Leaf Factory Enlarged. 

The Kalamazoo Loose Leaf Binder Com 
pany of Kalamazoo, Mich., recently moved 
into its enlarged and improved plant, which 
now with the addition, faces on west Kal 
amazoo 274 feet with a depth of 100 feet. 
The factory is four stories high and has a 
total floor space of 110,000 square feet. It 
is expected to install a large amount of 
new machinery and to institute several new 
departments increasing the total output 
of the plant. 

The company recently established a spe- 





cial school of salesmanship and _ higher 
business forms under the direction of 
Arthur L. Loring, formerly head of the 
commercial department of the Western 


State Normal School. 





Boston Stationers Hold Annual Beach 
Outing 


The annual outing of the Boston Station 
ers Association was held at Pemberton on 


25 





FLOAT OF A. F. BEYER, DEALER, SAN ANTONIO, 
Exhibit in a Commercial Parade Showed a Typewriter 
Action. Courtesy of “‘Demonstration,”’ Issued by the L. C. 


Typewriter Company. 


Levantine Conditions. 


Writing from the American Chamber of Commerce for 
the Levant, Constantinople, L. S. Moore, executive secre- 
tary, commented on the business situation. 

“We are very happy to state that the American type- 
writers are in universal use in this region. The rate of 
exchange has been unfavorable to sale, yet the attractive- 
ness and utility of the machines are such as to make them 
a necessity now. Portable typewriters are also being in- 
troduced, though not so thorough a canvass is being made 
for them as for the standard size of typewriters. It is un- 
fortunate that the rate of exchange is so unfavorable to 
American trade. In the line of office equipment Constanti- 
nople bureaus have much to learn and there is plenty of 
room for American products here. Native filing cabinets 
afford littke accommodation and measure up very poorly 
in comparison with the Ameri- 
can cases. Card indexes with 
cards and cheap filing cabinets 
could also be used as they are 
not prepared here. We are glad 
to have your magazine in the 
reading room of the Chamber.” 


An Interesting Souvenir. 


The house Rebora, Beuf 
& Company, Underwood type- 
writer dealers at Genoa and Mi- 
lan, Italy, recently sent to their 


of 


customers and friends a small 
circular hand mirror, highly 
silvered with its glass edges 
bevelled. This mirror is en- 


closed in a circular metal holder, 
finished in gun metal style with 


the word “Underwood” about 
the top margin, “Genova and 
Milano” beneath at either side 
and “Rebora & Beuf” beneath 
on the lower margin. In the 
center is a bar relief of the 
Underwood typewriter, topped 


with a crown and beneath the 
machine is a scroll worked with 
the familiar Latin motto “Veni, 


Repair Shop 
Smith 


Saturday, June About eight hundred 
persons were in attendance. The scheduled 
events were caried through and no moment 
was allowed to drag. Various entertain 
ment features were pulled off on the boat 
going to and from the picnic grounds. C. P 
Davis of Ward’s had arranged a midway at the grounds 


TEXAS.—His 
in 
& Bros. 


which proved to be one of the most popular features 
The baseball nine of the stores north of Franklin street 
lost with a score of nine to three to the nine from the south 


side. Then there were various contests, including a golf 
tournament which proved a bio hit. There date 
hunt, a candle lighting contest for girls, a paper race for 
men, table setting contest for girls, relay swimming race 
for men, novelty swimming race for girls, tub races for 
men, water polo match, intelligence contest, hat trimming 
contest for traveling men, bathing beauty and 
popularity contest. Various prizes were awarded to the 
winners of each contest. Much credit is due to the com 
mittee who got up this excellent outing which was one 
of the most successful ever held by the association. 


WaS a 


contest 





Vidi, Vici.” 
This souvenir which eventu- DISPLAY IN STORE OF ROBERT DUNCAN, HAMILTON, ONTARIO, CANADA.— 
It Showed Graphically the Lines Carried, and Suggests the Possibilities for Inside Dis- 


ally falls in possession of a lady, 
is always appreciated. 


Was Well Tied Up with National Advertising. Engrav- 


Ink Company. 


Shown 
Carter's 
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Universal Index Tab Company at Seattle. 
The Universal Index Tab Company, 435 Central build- 
ing, Seattle, Wash., is manufacturing “U-Kut-Em” index 
tabs for the trade. H. W. Jennings, the president, was 


many years the Pacific Coast representative of The Gen- 
with 


eral Fireproofing Company. Associated him are ( 














JENNINGS, Pres. ED. O. LEIGH, Secy.-treas. 











BRENNE, Vic« 


pres 


F. Brenne, vice president, Seattle; Ed. O. Leigh, secre- 
tary-treasurer, Yakima. Mr. Jennings will soon make an 
extended business trip in the East, and will call on his 
many friends in the stationery and office supply business. 


A Valuable House Organ. 

The house publication of the Farnham Printing & Sta- 
tionery Company, 417 Hennepin Avenue, Minneapolis, 
Minnesota, is unique in name and interesting in contents. 
We have before us a copy of a recent issue, which contains 
in addition to a lot of good advertising announcements 
of products the company handles, a mass of good informa 
tion which it is well for business men to know Then, 
there are suggestions by way of cartoons on how 
to do certain things in banks and commercial houses. One 
of the articles is entitled “Little Stories of Little Things.” 
It is one of the little stories and tells about a baby boy 
born some 84 years ago, and who was named Lewis Edson 
Waterman. It tells how Mr. Waterman in 1883 founded 
the L. E. Waterman Company, which is still in the hands 
of the Waterman family, three generations having con 
tributed to the up-building of the business. A little his- 
tory of the company is given and some interesting data 
about the five factories, ten European branches and the 
many different required to make a complete 
fountain pen 

Other articles include a little discussion of business con- 
ditions in the northwest, some hints about carbon paper, 
some suggestions about getting business on the telephone, 
something about the naughty children of correspondence. 
This: article quotes some of the hackneyed expressions 
used by lazy correspondents as a substitute for thought 
We are giving some of them elsewhere. 


some 


processes 


APPLIANCES 39 


Then, there are some rules for writing letters to indi- 
viduals which are distinctly good, in fact, this little issue 
“Farnham’s Red Book” is crowded with good material. 
They are to be congratulated on its excellence. 





Office Appliances Guest Book. 


C. H. HUNTER of the Hunter Motor Car Company, 
Harrisburg, Penna., paid a visit to the office of this journal 
late in June. Mr. Hunter appears to be in splendid con- 
dition and seems to be enjoying good health as well as 
prosperity in the motor car business. 

J. F. MICHAELS, secretary and treasurer of the Udell- 
Predock Manufacturing Company, St. Louis, Mo., paid 
a visit to this office on June 14 

J. L. POUNDSTONE, a well known commercial sta- 
tionery and office equipment dealer at Tulsa, Okla., called 
on June 14. Information with regard to Mr. Poundstone’s 
recent activity is to be found elsewhere in this issue. 

FRED J. YOUNG, who handles a number of well 
known lines in California with headquarters at Los An- 
geles, called June 14. 

JAMES F. TATE, of the Annual Business Show Com- 
pany, New York, who had been in Chicago for several 
weeks, inscribed a word of farewell on June 14. He said 
that while he was leaving, he hoped to return soon because 
he liked the atmosphere. Since Mr. Tate’s departure we 
learn that he has dispensed with his vermiform appendix 
successfully; in the meantime the atmosphere of Chicago 
has suffered a marked advance in temperature. We hope 
that on Mr. Tate’s return the well known lake breeze will 
have again come on the job. 

H. C. WEIS of the Weis Manufacturing Company, 
Monroe, Mich., paid a visit to the office on June 16. 

R. H. SPRAGUE, also of the Weis Company, called in 
company with Mr. Weis. The single comment which both 
gentlemen inscribed in the book was the one word “hot,” 
which expressed their view of the weather. 

GILBERT BOSSE of the Imperial Desk Company, 
Evansville, Indiana, spent a short time with Office Appli- 
ances on June 16. Mr. Bosse is prominent in civic as well 
as business affairs in Evansville where he is a leader in 
all progressive movements. 

ROCKWELL M. DOLE of Dover, N. H., spent a short 
time in our office the latter part of last month. 

E. C. LARTER of Los Angeles, California, called a 
couple of weeks ago. 

RALPH H. WINANS of the Stationers Loose Leaf 
Company, Milwaukee, Wisconsin, spent a short time in 
this office on June 22. 

GLENN J. BARRETT, widely known as an adding 
machine man, whose headquarters are in Philadelphia, 
called on Office Appliances June 22 

SAM A. CAHN of the Schwab Safe Company, Lafay- 
ette, Ind., visited Office Appliances on June 22. 

L. A. BURKHOLDER of the Van Dorn Iron Works 
Company, Cleveland, Ohio, called at this office the latter 
part of last month. 

W. H. HOPKINS of the New River Lumber Company, 
Cincinnati, Ohio, paid a visit to this office on June 29. 

CHARLES H. HYATT, who represents the American 
Clip Company and the Defiance Manufacturing Company 
on the Pacific Coast, with offices in San Francisco, spent 
an hour in our office on July 5. 

HARRY L. SHORT of the Defiance Manufacturing 
Company, New York, accompanied Mr. Hyatt on his visit. 
An Instructive Catalogue. 

The Oxford Filing Supply Company, formerly the 
Record Card Company, 382 Jefferson street, Brooklyn, 
N. Y., has just issued a fully illustrated catalogue of filing 
systems and supplies of the company’s manufacture. This 
catalogue is made up in loose leaf form with an expansion 
cover so that additional sections may be added as desired. 
The company is also bringing out a reyised price list, 
punched to fit the catalogue binder. This price list be- 
came effective July 8 

The catalogue illustrates and describes in full the new 
Oxford line of vertical filing and a correspondence sys- 
tem of advanced design with considerable expansion pos- 
sibilities while new features in folders are ex- 
plained in detail. 


Herbert Green Weds. 

Herbert Green, of the Herbert Green Company, San 
Francisco, Calif., was married June 1 to Miss Laura 
Reichenbach, Philadelphia, Penna. The honeymoon tour 
took in the Pacific Coast. 
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National Blank Book Company Opens Chicago 
Branch. 


Headquarters for the loose leaf and bound books of the 
National Blank Book Company of Holyoke, Massachusetts, 
have been opened for the middle west in the Converse 
building, 618-626 West Jackson boulevard, Chicago, Illinois. 
The new offices were opened July 1. 

Fred L. Coggin, for many years the company’s repre- 
sentative in Chicago territory, is district manager. Asso- 
ciated wth him are O. D. Fielding, well known as the 
company’s representative in the middle western territory, 














CHICAGO BRANCH, NATIONAL BLANK BOOK CoO. 


and A. W. Baxler, who formerly traveled for them in the 
far west. Assisting in the office are R. E. Alben, for 
several years in charge of stock and shipments at Holyoke, 
and Miss Agnes Carroll, formerly supervisor of stock and 
production records at the main factory. 

Facilities will be maintained to provide prompt and 
efficient service for emergency orders, parcel post and 
express shipments. The new office will carry a complete 
line and a stock sufficient to handle the requirements of 
the trade. 

The company will be pleased to receive visitors at its 
new western headquarters. 

Irving-Pitt Enlarges Chicago Office. 

As a result of the increased space and the instaliation 
of a complete stock, the Irving-Pitt Mfg. Co.’s Chicago 
office is making two motor deliveries daily. The business 
in Chicago and adjacent territory is under the general 
supervision of H. L. Murdock, district manager, while 
Mr. Merckley is to act as branch manager. The territory 
covered by the Chicago office of the company will include 
Alabama, Georgia, Illinois, Indiana, Iowa, Kentucky, 
Louisiana, Michigan, Mississippi, Ohio, Tennessee, West 
Virginia and Wisconsin. 

M. S. Dimmitt will cover the southern territory included 
among the above states and will have his headquarters in 
Cincinnati. It is believed that the enlarged office will 
effect a saving of carrying charges and time to dealers 
in the states above mentioned. 

Steel Engravers’ Headquarters in Chicago. 

The National Association of Steel and Copper Plate En- 
gravers has moved its offices from New York to 109 North 
Clark street, Chicago, Ill., in charge of Albert E. Self, sec- 
retary. The annual convention will be held at Hotel Sher- 
man, Chicago, July 5-8. 
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Typewriter Men in Auto Smash. 

William F. Oswald, former world’s champion typist, 
and I. L. Riggs, local manager of the Underwood Type 
writer Company’s office at Seattle, Washington, had a nar 
row escape from death or serious injury on the evening of 
June 15 near Silvana when the car in which they were rid 
ing tipped over against a pile of logs when rounding a 


curve. Mr. Oswald received cuts on the hands and knees 
from flying glass from the broken windshield, but his in 
juries were of a minor nature. The two were returning 


from Bellingham where Mr. Oswald had been giving a 
demonstration at the State Normal School. At the mo- 
ment of rounding the turn, the front wheels of the auto 
skidded in the gravel, throwing the car over the bank. A 
pile of logs caught the car on the top and righted it. The 
only damage to the car was a broken windshield, a wrecked 
top and a smashed fender. Mr. Riggs, who was driving, 
received slight cuts on one of his knees. 





Miller & Barnett Company Open Branch. 

Miller & Barnett Company, Inc., manufacturing station 
ers, 144 West Thirty-sixth street, New York, N. Y., has 
opened a branch store and salesroom at the Loew Build 
ing Annex, 160 West Forty-sixth street, New York, N. Y 
It will be in charge of George R. Mullen, who is extensive 
ly acquainted in the stationery trade. The stock will in 
clude a complete line of office supplies. 

Goodrich Forms Foreign Company. 

The International B. F. Goodrich Corporation has been 
formed to handle the foreign business of the B. | 
rich Company, Akron, Ohio. It will operate from the 
Akron address. The executive officers of the new 
pany are B. G. Work, president; W. C. Arthur, vice presi 


Good 


com 


dent; F. C. Van Cleef, secretary; L. D. Brown, treasurer 
H. Hough, comptroller; F. E. Titus, director of sales 
W. H. Allen, director of manufactures. 
July Furniture Exhibition. 
Among the exhibitors in the Blodgett building at Grand 


Rapids during the July sales season are the Grand Rapids 
Office Chair Company, The Gunn Furniture Company and 


the Valley City Desk Company. 
Still on the Job. 
Al. W. Williams is still general sales manager for Ebe1 
hard Faber. Mr. H. E. Elmer, recently with White & 


Wyckoff Manufacturing Co., is assistant to Mr. Williams 
A recent number of “Printers’ Ink” contained a news item 








AL. W. WILLIAMS. 
to the effect that Mr. Elmer had taken the general sales 
manager appointment. Mr. Williams’ many friends 


throughout the country will be delighted to know that he 
is still on the job. 


Standings in Chicago Industrial League. 
The standings of the baseball teams playing in the in 
dustrial league of the Chicago Association of Commerce to 
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the end of June have been announced. The Kellogg 
Switchboard & Supply Company team won two, lost five: 
percentage .286. The Library Bureau team won three, 
lost four; percentage, .429, 


Cable Connection in Wartime. 


How nearly the United States came to being cut off 
from cable communication with its allies during the World 
War as a result of the submarine menace, was told for 
the first time in a report on the communication situation 
in this country, submitted to the International Chamber 
of Commerce in the session at London by the American 
delegates 

This report was prepared by a 
\merican men who are interested in or con- 
nected with the communication industry. Colonel John J. 
Carty, vice-president and chief engineer of the American 
Telephone & Telegraph Company, New York, headed the 
committee. 

“At one 
only eight 
Atlantic as 
beginning of 

The report noted that great difficulty was experienced 
in repairing the cables because of the submarine menace, 
and this trouble was accentuated by the holding of the 
available cable repair vessels for long periods on active 
service within the war zone. The cable facilities were 
further reduced by the interruption of two “German cables. 

“Further difficulties arose through the calling out of 
cable and land-line employes for military service,” the 
report said. “This difficulty rather promptly cor- 
rected with respect to cable employes, but land-line op- 
erations continued under considerable disabilities from 
this cause during the entire war period. 

“Added to these reductions in facilities and drafts upon 
the operating forces was a very great increase in traffic, 
which during the latter part of the war period as a result 
of increased Governmental business and restrictions on 
the use of cable codes, rose to practically double pre-war 
volume. This excessive load was only in part relieved 
by the rapid development of trans-Atlantic radio facilities 
under military auspices.” 

Communication with Asiatic and South American coun 
tries was subject to similar difficulties, according to the 
report. 

The commercial importance of the 
a cable station is apparent from the report. 
that the restoration to service of the former 


committee of leading 
business 


time,’ according to the report, “there were 
cables to Europe in operation in the North 
compared with seventeen in service at the 
hostilities.” 


Was 


island of Yap as 
It is set forth 
German 




















WINDOW DISPLAY BY THE PORTLAND ORE., 


BRANCH 
OF THE NOISELESS TYPEWRITER DISTRIBUTING CO. 
—This display brings out one of the uses of lay figures and 








employs office equipment and window cards effectively. 
cables centering at Yap is needed to help relieve the 
present overburdened trans-Pacific cable service. 


Other measures of relief contemplated are the laying 
of a new cable following.the route of the existing cable 
to Japan, which cable, it is understood, will be laid as 
soon as arrangements can be made for Japanese landing 
privileges, and the erection of a higher power radio station 
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in China. The carrying out of these projects will sub- 
stantially improve the trans-Pacific service, it is said. 

Other projected cable facilities were discussed in the 
report. These include the development of radio stations 
to help relieve the submarine cables. 

In the opinion of the committee, the future peace and 
commerce of the world depend in a large measure upon 
adequate means of communication. The committee urged 
the delegates of the eleven countries represented at the 
conference to help “create public sentiment in their respec- 
tive countries favorable to the most liberal encouragement 
of the building up of the various intra-national and inter- 
national communication networks.” 


Typewriter Emporium to Build. 


An addition is to be built to the Shipman Building, 
4401-09 Ravenswood avenue, Chicago, which will double 
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FACTORY OF THE TYPEWRITER EMPORIUM. 


the available floor space. An expenditure of $92,000 will 
be made. The addition will adjoin the present building at 
the left. The ornamental facade bearing the name, “Ship- 
man Building,” will be in the center of the augmented 
structure. The entire building will be occupied by the 
Typewriter Emporium. 


Insured Mail to England. 


The Postoffice Department is working out details of a 
plan which will resuit in the insurance of letters and par- 
cels transmitted between England and the United States, 
and in reverse. The United States has never had this 
facility, although similar arrangements between England 
and other countries have been in force since 1892. The 
plan will go into effect January 1, 1922, after Congress has 
ratified the Madrid Postal Convention. 


Some New Davids Appointments. 


W. A. Berry, formerly New England manager of the 
Thaddeus Davids Ink Company, Inc., has been appointed 
general manager of the company and T. H. Pancoast, who 
formerly covered the southern territory has been made 
sales manager. This information reached us just as we 
were going to press. Both gentlemén are well known to 
the trade and are prominent in its counsels. Additional 
information, if any, will appear in the August issue. 


Bircher Reduces Prices. 

The Bircher Company has announced price reductions 
on a part of its line of mail room machinery. The com- 
pany’s policy is to aid in the betterment of business condi- 
tions throughout the country. 


Advertising in Italy. 

Copies of several issues of newspapers printed at Milan, 
Italy, have been sent us by Rebora, Beuff & Company, 
representatives of the Underwood typewriter. The com- 
pany advertises for business in an aggressive manner, 


Walter Turtle Manages British Hammond Co. 

Walter Turtle, formerly provincial manager for the 
Hammond Typewriter Company, Ltd., London, England, 
has been appointed general manager. 
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Some Useful Hints and Suggestions. 


List of Users Makes Letterhead Effective. 

The fact that a letterhead can have sales value has been 
recognized for years. Business concerns of all kinds uni- 
versally use the letterhead for their letters. In most cases, 
however, the letterhead as a selling help is of minor value. 
Whether engraved, lithographed, or plain printed; whether 
simple or elaborate, most business concerns usually feel 
that the letterhead contributes very little to the consum- 
mated sale. 

The Denver sales office of a well-known office specialty 
has put “sales energy” into its letterhead through a simple 
plan which many other concerns could well adopt. Down 
one side of the page is printed, under the caption, “A Few 
Satisfied Local Users,” the names of twenty-five Denver 
territory concerns. These are “big” users—firms of great 
prestige and high business standing. They include the 
Colorado Fuel & Iron Co., the Great Western Sugar Co., 
the Midwest Refining Co., the University of Denver, etc. 

This sales agency has found that this letterhead, used 
for letters to prospects, actively does help in promoting 
a sale. Reading such a long list of “big” users, any doubt 
of the reliability and value of the particular office specialty 
is at once dissipated. 

This letterhead is specific. The next time you are search- 
ing for a letterhead idea which will genuinely help to sell, 
think of this one—the list down one side of “big” users 
or customers.—John T. Bartlett. 





Cutting Costs Without Pain. 

When business isn’t just all that it might be, there is 
an epidemic of “cutting.” Some cut blindly, and to their 
own ultimate disadvantage. Others employ greater dis- 
cretion. 

Here are rules given by 1/ executives of successful busi- 
nesses:—l, weed out inefficient employes, 2—be conserva- 
tive in buying, 3—turn inventory into cash, 4—carry small 
stocks, 5—use budgets to control overhead, 6—redouble 
your sales effort, 7—turn scrap piles into cash, 8—don’t 
discharge valuable employes, 9—maintain wages by de- 
creasing costs, 10—cease taking unprofitable lines, 11— 
curtail expenditures for “welfare work,” 12—remove luxu- 
ries from expense accounts, 13—revise production-plan- 
ning methods, 14—thrift in fuel and power use, 15—mini- 
mum stock of repair parts, 16—more attention to plant 
maintenance, 17—curtail expenses for experimental work, 


18—decrease wages, 19—curtail employment department 
expenses. 
This composite opinion, however, is contradictory in 


some places and needs a general broad mindedness in 
application that will consider the individual circumstances 
of the business. 

While it is made up by manufacturers its principles are 
generally good and can be applied to retail, jobbing or 
financial businesses.—Farnham’s Red Book. 


Some Rules for Telephone Users. 

Answer the ’phone promptly. Get the spirit of “How 
can we serve you?”—not “Now, what do you want?” Pay 
attention to what is being said—repetitions are annoying. 
Don’t “bawl out” the operator even though occasions war- 
rant it, apparently. The other party may overhear and 
get a colored idea of your courtesy. “Get off the wire” 
may be misconstrued by the one who is calling you. Have 
the operator set you right if things get “twisted.” If you 
are not the party wanted, say “Please hold the wire. I'll 


APPLIANCES 


July, 1921. 


get the proper person for you.” If you take a number or 
message, repeat it for the sake of accuracy. 


Hints About Carbon Paper. 


document are de 





Where more than eight copies of a 
sired on regular paper or more than four copies on thick 
paper, or for making a number of copies on Elite type 
machines, use light weight carbon paper exclusively 

Medium carbon paper is better for general office work 
and correspondence. 

If the operator has a light touch, she will find soft finish 
paper better adapted to her work. If her touch is heavy, 
the hard surface carbon gives best results 

Billing weight carbon paper gives one good, clean copy 
and is heavy enough to last under constant us« It 
not wrinkle so easily as the lighter weights and for on: 
copy work gives clear impressions.—Farnham’s Red Book 


does 


Writing Letters to Individuals. 

Since the “Address all communications to the company” 
idea took hold, letterwriting has become a different art 
Some business men believe this wording has actually taken 
some of the personal element out of the business, greatly 
to its disadvantage. 

However, banks still recognize the qualities of the in- 
dividual and many of them make it a point to realize on 
the situation. 

Here are a few rules passed out by a successful writer 
of business letters:—1l—have the letter you are answering 
at hand while you are answering it, 2—note the eccentrici 
ties of the letter and strive to answer in the same spirit 
and form, 3—if it is a terse, brief, business-like letter, 
make your reply equally concise. Give the barest facts 
no more, 4—if you are answering a lengthy, informal let- 
ter, avoid any appearance of haste. Write in full, 5—if 
your correspondent uses words of six-cylinder velocity 
answer him in kind—don’t, above all, snap out a 
of monosyllables, 6—when he lapses into slang it is be 
cause he understands it. Your reply will get home quicker 
if couched in his own language, 7—if he uncorks a neat 
little epigram you can be sure he hoped you would notice 
it. Do so—mention it in your reply. 

Following these rules requires a mind of rapid analyz 
ing ability, but it’s the best kind of practice and the im 
provement in your replies will more than compensate you 
for the little extra trouble. 

x * x 





series 


Wilson & Company, of Chicago, refuse to let any let 
ters go out which contain any of these “naughty children” 
that careless correspondents bring up in large quantities. 

“We are in receipt of your favor (or letter)”; regret to 
advise you; offered to the trade; regret exceedingly; un- 
der date of; in looking up our records find; valued orders; 
past favors; looking forward with pleasure; taking the 
liberty; acknowledge receipt; agreeable thereto; attached 
herewith; attached hereto; and 

“We will advise you; we beg to remain; near future; 
first class in every respect; assuring you of our best atten 
tion; hoping to have the pleasure of hearing from you; 
at an early date; your letter at hand and contents noted; 
and 


“This for your information; thanking you for your 
valued business and hoping for a continuance of same; 
beg to inform; communication; due to the fact that; your 
good letter; in view of what you have stated; what you 
have to offer.” 

Before answering a letter ascertain (a) what letter is 
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LOOSE LEAF COoO., CHAMPIONS, CHICAGO STATIONERS BOWLING 
While we are not authorized to do so, we do, how ever, extend a challenge to any other team in the trade to 
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Reliability in Advertising 


Investigation of certain advertising that is being done at the present 
time reveals a lack of utter truth in the statements made, and it would 
be illuminating if it were permissible to mention specific cases. Reliance on state- 
ments made in an advertisement should prove to be its chief object if the public is 
to be persuaded through this medium of publicity to purchase an article, the quality 
of which should prove to be exactly as it is stated. We feel that we have always 
been very punctilious in this matter with the idea that we would be able to back 
up our statements by actual test of the goods. 


When we say that we conscientiously believe that we are making to- 
day the finest line of typewriter ribbons and carbon papers on the mar- 
ket it is because we have thoroughly convinced ourselves of that fact, and, further- 
more, that, considering the quality of our goods, that our prices are at least as rea- 
sonable as any goods of that character could be sold for. This is very noteworthy, 
considering the keen conmetition, or, rather, more properly speaking, the cut-price 
methods pursued by certain manufacturers who are quoting apparently very low 
prices, but on very inferior lines of goods, and today in the rush to buy at a less 
price on a downward market often there is not sufficient discrimination observed be- 
tween the much better class of goods that are being sold at reasonable prices and 
these cheaper lines which are distinctly cheap. 

As an example, several advertisements of a very popular household 
article all read the same way, “Fifty dollar value selling around twenty 
dollars.” Investigation showed that even $20.00 would be a very excellent price for 
that grade of goods. We are out seeking new business and believe that we are in 
the best position to command the attention of the users based on the reasonable 
prices that we are asking for the highest quality line on the market today. 

We invite the most critical investigation of our goods. 


We ask for comparisons in prices based on quality and service only. 


M. & V. Lines 
give the service 
that satisfies 


The trade-mark 
that makes ‘come 
back’ customers 


We suit every purpose We fill every requirement 





MITTAG & VOLGER, Inc. 


PRINCIPAL OFFICE AND FACTORY 
PARK RIDGE, N. J., U.S.A. 


BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO 
261 Broadway 205 W. Monroe Street 35 Montgomery Street 
CLEVELAND BOSTON ST. LOUIS 
326 Erie Building 160 Congress Street Merchants Laclede Building 
LONDON 


7 and 8 Dyers Building, Holborn, E. C. 
AGENCIES ALL OVER THE WORLD 
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Ohe ACCO CLIP FILE 


an inexpensive device——— 
to take the place of the cumber- 
some clip board. 










Files can be 


conveniently 


ee 2 





eee” 
‘ 


Clip securely held 
to file—cannot 
slip off. 





Fits perfectly flat on the papers, there- 
fore permits stacking. 


No bulky operating mechanism. 


Papers may be quickly inserted and re- 
moved—they are held firmly and do 
not wobble. 


There are no awkward projections. 


The file will hold firmly from | to 150 


sheets. 
Clip isreversible, and islocked to the back. 


SIZES AND LIST PRICES 


Style “‘SF’’—Red Pressboard 


SHEET SIZE STOCK NO. PRICE 


BS x 83 SF 110 18c. 
BS x 93 SF 140 20c. 
BS x Il SF 170 20c. 
BS x 12 SF 220 22c. 
BS x 14 SF 190 22c. 


COO w 
oie 


tol bol bole 





PRICE INCLUDES CLIP WITH EACH FILE | 


Special sizes to order 


American Clip Company 


Beebe Ave. and William St. NEW YORK, N. Y. 
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about; (b) what the writer wants; (c) what you can do to 
accommodate him; (d) be specific in answering inquiries 
about terms, rates, and information requested; (e) after 
analyzing the letter you ought to write—write it.—(Farn- 
ham’s Red Book.) 

Cincinnati Furniture Exchange Outing. 

For a quarter of a century, the Cincinnati Furniture Ex 
change has enjoyed its annual outing. Every year this 
event has been held and nothing has been permitted to 
stop it. On this day the manufacturers are the hosts and 
the dealers are their guests. The last outing was held at 
Bass Island, an outing ground built by the North Cincin 
nati Gymnasium, east of Cincinnati in the Little Miami 


River. “It is undoubtedly called Bass Island,” says our 
friend Wash Rees, “because no bass were ever caught 
there.” 


“Burgoo,” 
was served 


At this most interesting and enjoyable event 
a chicken dinner and lunch in the afternoon 
while a band played popular airs and a host of entertainers 
helped the guests make merry with the singing of songs 
and ballads. Whisper it—there was liquid amber of the 
proper percentage. What do you mean proper percentage, 
did you ask? Why the proper percentage, of course. It’s 
the wet whistle that produces the pleasant times 

The manufacturers and supply men played a few in 
nings of baseball, but the game was soon abandoned on 
account of the heat and the players retired to the shade 
and to— 

These outings of the Cincinnati Furniture Exchange are 
for men only. There are card games under the trees, 
quoits and swimming, as we!l as_ boating \bout two 
hundred men came out in their automobiles to enjoy the 
day, and unanimously voted that the entertainment com 
mittee had performed its duties perfectly to the credit of 


each member and particularly to.that of Charlie Groene, 
its chairman. 
Judge William Alexander and Judge Yeatman, both of 


the Municipal Court were present. Judge Alexander was 
at one time a furniture maker. There are no after dinner 
speeches at these outings, but every man enjoys himself 
those friend 


in his own way. Among present was our 
Wash Rees, to whom we are indebted for the present re 
port. A feature of the day was the presence of the 


Schnapps Band, led by “Whitey” Ahrens, who recently 
suffered the loss of a leg in a railroad wreck, but has r¢ 


covered and is again able to lead his band 


Citizen of Hamburg Visits United States 
Hans Stielow of Hamburg, Germany, paid a visit to the 
New York offices of this journal late in May He was 
in the United States intending to spend weeks 
He is interested in articles of office equipment and is look 
ing for a typewriter for which he can become agent in 
Germany. 


a tew 


H. C. Cambridge Returns to Australia. 
After a brief trip through the United States H. C. Cam 


bridge, Sydney, Australia, returned to his home via Eng 
land last month. He is head of the United Typewriter & 
Supplies Company, Ltd., and visited a number of his busi 
ness connections here. 
A Striking Window Display. 
The house of Huey & Philip of Dallas, Texas, recently 
used one of its windows showing a pencil display. This 


display was known as the Eldorado Keuffel & Esser win 
dow and showed a rather complete assortment of pencils 
and other products for the use of artists, draftsmen and 
plain ordinary folks. The window was symmetrically ar 
ranged and created much favorable comment The feature 
of the display was a group of the famous Horter drawings 
made with the Eldorado drawing pencils The subjects 
of these were famous and interesting American and Euro 
pean buildings and architectural remains. These drawings 
were big attractions and drew crowds befor 

every day. 


the window 


Paper Making in Argentina. 

Paper manufacture in Argentina is confined largely to 
the production of writing, wrapping and colored paper 
Chemical pulp is imported largely; one mill is producing 
pulp from a species of willow growing in the delta of th 
Parana river. There are twelve mills operating, running 
twenty-four machines, having a daily output approxi 
mately 120 tons of paper and cardboard. The industry is 
fairly well protected by import duties 
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Manifold Supplies Company 


PANAMA 


Carbon Papers and [Typewriter Ribbons 


‘The Line that can’t be matched’’ 


We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 


188 Third Avenue 
BROOKLYN staTIoN L 2) N. Y.; Us Sere 
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The ACCO FASTENER 
with the Prong Shield Compressor 


used everywhere for 


Binding Loose Papers 
AN OFFICE NECESSITY 


Acco filed papers are not held by the prongs 
of the fastener but are bound in place by the 
Prong Shield Compressor. The thinnest sheet 
of tissue is just as safely protected from rip- 
ping out as the heaviest grade of paper. 

Where papers are referred to constantly, a 
cover is necessary to give protection against 
curling, soiling and mutilation. 


The ACCO FOLDER 


is specially designed for this 
purpose and offers the best 
means of protection. 








AMERICAN CLIP COMPANY 
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It is impossible to misplace or lose a paper 
from the Acco Folder regardless of how fre- 
quently or carelessly the files are referred to. 

Adopt the Acco Folder and keep every 
paper in its place. No time will be lost search- 
ing for misplaced correspondence. There is 
positive insurance against loss or misplace- 
ment of correspondence because papers can- 
not be wrongly replaced after being once filed 
in an Acco Folder. 

The Acco is the only system that enables 
the file clerk to transfer correspondence in- 
tact, securely bound in book-form. 


Circulars on request 


American Clip Company 














Beebe Ave. & WilliamSt. NEW YORK, 
LIC. (¢ N.Y.U.S.A. 
Teape man 
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Bridgeport Stationer Moves. 
Frank H. Fargo has moved from 1188 Main street, 
Bridgeport, Conn., to 147 Middle street, just around the 
corner from the old location. The business has been con 


ducted at the old address for over nine years. It has 
had a very rapid growth and the increase of business has 
made a new and modern building necessary The new 
store will enable Mr. Fargo to add several new depart 
ments and will enable him to handle social and commercial 
stationery, office furniture, steel equipment, engraving and 


printing. 
Ihe business has been incorporated under the laws of 
the state of Connecticut as The Frank H. Fargo Company 


The officers are Frank H. Fargo, president and treasurer; 
Harry W. Graves, vice-president and general manager; 
C. M. Strempel, assistant treasurer; Joseph J. Beckwith, 


Jr., secretary. The officers of the corporation are employes 
who have been with Mr. Fargo for some time 
Waldref Manufacturing Co. Succeeds Stickney. 
The name of C. A. Stickney & Company, 64 South Rob- 
ert Street, St. Paul, Minn., has been changed to the Wal- 


dref Manufacturing Company. A reorganization has been 
effected, bringing in new capital and personnel. New off 

cers have been elected as:follows: Grant Waldref (owner 
of the Hydraulic Hoist Manufacturing Company, St. Paul) 


I 
president; Robert C. Wright (R. C. Wright & Company, 
St. Paul) vice president; William A. Wilcox, treasurer and 


general manager; Charles A. Stickney, Jr., secretary Che 
capital stock has been increased to $100,000 The plant 
will continue at the old location, producing the Stickney 
pencil. The company is preparing two n pencils for 


the market, to sell at sixty-five cents and seventy-five cents 
An aggressive selling plan is in contemplatio1 


N. C. R. Salesmen Get Rewards. 


Sales of The National Cash Register Company during 
April were dedicated as a compliment to the factory 
In recognition of the efforts of the men who secured 
quota or better during April, the making and recording 
divisions at the factory at Dayton, Ohio, presented a 


green gold pen knife to each salesman. The knives have 
three blades. On the handle is embossed “N. C. R. Em 
ployees’ Prize, April, 1921,” with the individual’s name 
engraved on it. 


Elliott-Fisher Sales Conventions. 

The Elliott-Fisher Company has scheduled two con 
ventions in New York for July. The All-Star salesmen’s 
convention, for members of the 1919-20 All-Star Club, will 
be held July 14-16. A session July 18-20 will be devoted 
to district and local managers. Those attending will act 
both as students and teachers. The programs of thes¢ 
conventions are planned to imbue the salesmen and mat 
agers with enthusiasm, inspiration and energy 


Ed. Lines on Central Market Directorate. 


The Central Metal Products Corporation of Canton, 
Ohio, and College Point, New York, announces that E. D 
Lines has been elected vice-president and general man 
ager. When the account on page 47 of our June number 
was prepared the plan of the corporation was unknown. 
Office Appliances congratulates The Central Metal Prod- 
ucts Corporation on placing the enlarged responsibilities on 
Mr. Lines’ shoulders. 





Covering Bankers’ Conventions. 

Exhibits of Monroe calculating machines were made at 
recent bankers’ conventions. J. R. Ramsay, district mar 
ager at Philadelphia, assisted by J. Neuhart and J. D 
Clark of the home office, attended the convention of the 
’ennsylvania Bankers’ Association at Atlantic City May 
5-27. 

T. B. Gannaway, district manager at Tulsa, Okla., as 
sisted by C. L. Garlick, Oklahoma City, covered the « 
vention of the Oklahoma Bankers’ Association at Okla 
homa City May 24-26. 


Henry Frank Gaining Strength. 

Henry Frank, president of the Stationers’ Association 
of New York, gained strength sufficiently to spend several 
weeks in June at Atlantic City. A recent attack of pneu 
monia left him in an enfeebled condition 


on- 
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“The 
Touch 
That 
Pleases’ 


, 


The Improved Self-Starting 


Remington 


It is called “The Operator’s 
Typewriter” because it has the 
touch and all the other quali- 


You are invited to 


call at the nearest ties desired by every typist to 
OF 3 4 ger or a degree never before attained 
and ask for a dem- ; 

onstration. ina writing machine. 


Remington Typewriter Company 


374 Broadway New York 


Branches Everywhere 
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Careful Buying 


Means More Sales 
for Parker Dealers 











Tt was when no one “‘shopped’”’ 
for afountain pen. He bought 


Safety-Sealed at filling me- 


a the kind the dealer had and went 
his way. 

No “de-jigger” on barrel 

yg 

ritheut sack a8 neo-sell- Today, the growing habit of careful 
buying is causing many customers to 

Pres Bar slang ink sack ask questions—they want to know 

RPA "ae | what < are getting for their 

ey nO money. They get right down to 

ne} Inetead of owt ot the points of the product itself. 


tip. 


aa This must account for the fact that 
a ay “ter the Parker Pen Company and Par- 
a ker Dealers are enjoying a 
Parker Patent Washer Clip of the best years in Parker 
jaar history. 


The careful buyer is quickly impressed 
with exclusive Parker features. Why 
shouldn’the be? Look at them yourself. 


PATeTE le 


(SAFETY—SEALED ) 


Fountain Pens 








The Parker Pen Company 


Janesville, Wisconsin en 


Distributing Branches in 


Chicago Spokane San Francisco 






New York 


tn Rt Pe ee Ne ee 


| 
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Young Frenchwoman to Take Business Training 
in United States. 


A daughter of Antony Roux, a well known office equip- 
ment man of Paris, France, expects to sail at an early date 
for the United States, where it is her intention to obtain 
a position which will give her insight into modern busi- 
ness methods as practiced in this country. 

Miss Lucie Suzanne Roux is a young lady of liberal at- 
tainments. She studied originally to be a teacher, but did 
not follow that course, taking, instead, the advice of her 
father to try her chance in commercial pursuits. She 
learned shorthand and typewriting and, being thoroughly 
acquainted with the English language, Mr. Roux found 
her a position with the American army in 1918. She is 
now or was until a short time ago, with the American 
Graves Registration Service, almost the only American 
service remaining actually in France. 

Miss Roux has been with the U. S. Army for three con- 
secutive years, first in Tours with the Judge Advocate’s 
office, and then in Brest and Toulon with the American 
Graves Registration Service, and finally in Paris with that 
She has become familiar with American customs 
She is in possession of the brevet 


service. 
and likes Americans. 

















MISS LUCIE SUZANNE ROUX. 


superieur and is thoroughly acquainted with the French 
and English languages. She is a stenographer in both 
languages. She is also somewhat acquainted with Spanish. 

It is her expectation, if a good future opens up for her 
in this country, to remain in the United States. Her father 
suggests that even though she is distant the width of the 
ocean she nevertheless will not be far away because with 
the improvements in aviation soon to be consummated and 
the steamships actually crossing the ocean in six days, he 
does not consider her departure for the United States in 
the nature of an exile from her native land. 

With such attainments and such a record, Miss Roux 
should be able immediately to secure a profitable position 
in this country, where so many firms need the services of 
persons of her capabilities. 

Office Appliances knows that she will receive every 
possible attention and courtesy at the hands of Americans. 





Chicago Number of Demonstration. 

The L. C. Smith & Bros. Typewriter Company issued a 
special number of Demonstration, its house organ, devoted 
to the Chicago office. The illustration shown was selected 
from the many typical Chicago pictures printed in the May 
number. The May issue of Demonstration is of particular 
interest to readers in Chicago because of a wealth of his- 
toric pictures and references to that city. 


Diamond Platen Company Expanding. 

The Diamond Platen Company, 45 Ecker street, San 
Francisco, Calif., has opened agencies at Los Angeles, 
Calif... and Portland, Ore. The main office at 45 Ecker 
street is to be remodelled. Mr. F. W. Doherty has given 
up his other connections to give his entire time to the re- 
‘overing of platens. 
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Something about 


Vul-Cot Fibre 
from which 
Vul- Cot 
Waste Baskets 
are made 


The strength required to 
shear this Vul-Cot Fibve is 
9,000 to 13,000 pounds per 
square inch! 

No wonder, then, we can 
guarantee Vul-Cot Waste 
Baskets for five years— 
usually they outlast this 
guarantee fifteen years. 


Tell your customer, as he 
examines one of these Vul- 
Cots, for a quick test of its 
strength, to stand on it. Be- 
fore he turns it over again, 
show him the broad five-year 
guarantee. Then have him 
note the light weight and the 
solid sides—nothing can fall 
out and scatter over the 
floor. 


—And the sale is made. 


Any dealer not handling Vul- 
Cot Baskets is passing up 
sure fast profits. And we 
would like to hear from him. 


American Vulcanized Fibre Co. 


525 Equitable Bldg. 
Wilmington Delaware 


CANADIAN DISTRIBUTORS: 
A. R. MacDougall Co., Ltd. 
168 King St. W., Toronto, Canada 
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Flat Top Desk 
No. 967 F. T. 





-for every oftice use- 


Eight Kinds 
Four Grades 
One Hundred Styles 
of Office Furniture 


HE dealer who sells Im- 
perial can supply everyone 
in need of office furniture 
who enters his store. Yet this 
: dealer buys all of his office 
sourc e—sell furniture from one source—the 
. Imperial Factory. The Imperial 
a single line consists of desks, tables, 
. chairs and bookcases for the 
Trade Mark office—8 kinds in 4 grades and 
. , 100 styles. The dealer invariably 
Profit More buys in carload lots, even though 
he may be a small merchant, be- 
cause a carload enables him to 
save on shipping costs and yet 
does not overstock him on a 
single line. Sell one trademark ; 
enjoy a quicker turnover of 
stock and bigger profits; sell 
the Nationally Advertised Im- 
perial line. 








Buy from 
a single 











Write for Catalog 18 and our 
proposition to dealers. 


Imperial Desk Company 


Fvansville - Indiana 






Table No. 906% 





Tate Undergoes Operation. 
James F. Tate, secretary of the Annual Business Show 


Company, was recently operated on for appendicitis at 
the General Hospital at Paterson, New Jersey At last 
reports Mr. Tate was getting along very well and was as 
comfortable as one usually is under such circumstances 
It is possible that by the time this reaches our readers, he 
will again be on the job. 


G. F. Company Opens New Branch Office. 

The General Fireproofing Company of Youngstown, 
Ohio, has established a new branch office at 512 Bulletin 
building, Philadelphia, Pennsylvania, in charge of Ben H 
Potts, as branch office manager. Mr. Potts has been with 
the General Fireproofing Company for the last nineteen 
years and he leaves hundreds of friends in Youngstown. 
He has worked his way up from the bottom and for several 
years has been assistant sales manager with his offices at 
Youngstown. He is well known in the office equipment 
held and he takes with him the hearty good wishes of all 
his friends. 


























A new siore recently opened at Norfolk, Va., by J. E. John 
ston, formerly with the R. P. Andrews Paper Company, where 
he had charge of the dictating machine, typewriter, safe and 
office furniture departments. The new store is at 453 Granby 
street. Mr. Johnston is well known to the business community 
of Norfolk, where he has had many years of experience in 
supplying their office needs. He is president of the new com- 
pany, which operates under the trade name of O-Sa-So The 
company has been appointed agent throughout eastern Virginia 
and northeastern North Carolina for two well known type 
writers. a line of steel office furniture, a leading line of oak 
and mahogany desks, a well known adding machine and othe! 
lines. The company is equipped with a complete line of office 
devices, supplies, etc.. and has started out vigorously to serve 
the business community. 








Schapiro Opens Store at Long Island City. 

J. Schapiro, 3414 Third avenue, New York, N. Y., has 
opened a branch in Long Island City, where he will han 
dle a full line of commercial stationery, including filing 
cabinets and supplies. A print shop and bindery will be 
included. A supplementary stock of school supplies and 
text books, architectural supplies, artists’ material, leather 
goods and cameras, will be a part of Mr. Schapiro’s branch 
at Long Island City. 


E. J. Carter in England. 

E. J. Carter, of Melbourne, Australia, representing Pea 
cock Brothers, writes us from the steamship enroute to 
England that it is possible that his return home may 
bring him via Chicago. This will give his Chicago friends 
another opportunity of meeting him. 


OFFICE APPLIANCES 


51 





On 


Easy Terms 


~»§ 5150 


can and will. 


Real Business Getter! 


N' /T all pe 
4 ities are 
So now is tl 
probabilities, not possibilities! 


» are able to buy now. But many Some local- 


prosperous; others noc. 


1e time for discreet advertising. Circularize just those people who 
are These times require concentration instead of 
scattered effort or costly inaction. 


sé 


cashing in’’ on a nation- 


They 


No wonder hundreds of Addressograph users are 
wide 
buyers now while others wait for 
$57.50 RIBBON PRINT 


» print—skips others 


setback with sales-winning letters and circulars. are selling logical 


‘‘better times.”’ 
This 


you want t 


Addressograph prints those names on your 
list Work 


times 


looks like best typewriting. Ten 


faster. Errors impossible. 


If you want more business quick, try this $57.50 Addressograph ten deys as 


our expense. 


No cost or obligation. 


Just mail coupon. 


General Offices: 903 Van Buren St., Chicago. Factories: Chicago, Brooklyn, London 


Allentown, Pa 
Albany, N. Y 
Atlanta, Ga 


Birmingham, Ala. 
Baltimore, Md 
Boston, Mass 


Buffalo, N 


Canada: 





Sales Ojdfices 


Butte, Moni. Detroit, Mich 
Chicago, Ill Doluth, Minn 
Cincinnati, Ohio El Paso, Texas 


and Service St 
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Minneapolis, Minn 
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New Orieans, 
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Grand Rapids 
Houston, Texas 
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Kansas City, Mo 


TORONTO—Vancouver— 


ations 


Pittsburgh, Pa 
Portiand, Ore 

Salt Lake City 

La San Antonio, Tex 
Y San Francisco, Cal 
Seattle, Wash 


Philadelphia, Pa 


Spokane, Wash 
St. Louis, Mo 
St. Paul, Minn 
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Proof It Pays 


to Circularize 


“Just finished first Addressograph 
mailing. Had to stop to watt on 
trade that resulted.” —Sterchi Fur- 
niture Co., Atianta. 

“Our business increased 50% last 

year dueto A ddressogra ph advertising. 
Expect equal increase this year im 
spite of retrenchment.” —Robinson’s 
Dept. Store, Alma, Mich. 
‘« Since business depression Addresso- 
graph has maintained our normal vol- 
ume of sales. We look on it as a 
partner in the business.”—Frey & 
Son, Whol. Grocers, Baltimore. 
“36% more sales than our former 
record resulted from a h-ed 
letter campaign just — 
Sherwin-Williams loin Co., 
Cleveland- 


2 New Books 
to Help You Sell 


—free with Coupon 
‘Mailing Lists—their Prep- 
aration, Care and Uses.’’ 
—By P. C. Ufford, Mailing List 
Expert, Goodrich Rubber Co. 


“How Live Sales 


Pro- 


motion Puts the Sharp 


Edge on Dull 


Busi- 


ness.’” 


—By A. J. Reiss, Sales 
Prom. Mgr., Sherwin- 
Wiiliams, Cleve- 
land, 
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We Ca 


Montreal— Winnipeg 


Coupon Brings Catalog or FREE TRIAL 


Syracuse, N. Y 
Toledo, Ohio 
Washington, D 


—Calgary 
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UNDERWOOD 


PuooUCTS LEAD 


Financial, Commercial, Educational and Literary Fields 


ADOPT NEW METHODS. 








Have your Departments investigate 
UNDERWOOD PRODUCTS. Write 
or telephone to any Underwood office. 

















UNDERWOOD . 
| FAN-FOLD - 
BILLING a 





TYPEWRITER | MACHINE —~—___- ZZ 
Underwood Products: ae 
Underwood Standard Typewriter Underwood Railroad Expense—Freight Biller 
Underwood Bookkeeping Machine Underwood Card Writing Machine 
Underwood Standard Portable Typewriter | Underwood Label Roll Machine 
Underwood Fan Fold Billing Machine Underwood Unit Bill and Order Machine 
Underwood Condensed Biller Underwood Loose Leaf Record Writer 
Underwood Check Writing Machine Underwood Insurance Policy Writer 
Underwood Waybilling Machine Underwood Retail Bill & Change Machine 
More UNDERWOODS — 


Better Business 


UNDERWOOD Typewriter Company— 
makes and sells more typewriters 


than any other company in the world. 


Speed~Accuracy~Durability~Service 
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Commerce Association Establishes Trade Court. 

The Chicago Association of Commerce in order to facili- 
tate the sei.lement of trade disputes has established an 
arbitration court or commercial arbitration bureau under 
the management of J. Kent Greene, room 548, number 10 
South La Salle street, Chicago. Mr. Greene is an experi- 
enced lawyer and was formerly arbitrator connected with 
the Municipal Court, where he settled many cases of a 
general nature. His work with the Chicago Association 
of Commerce commenced after that organization had aided 
in obtaining a decision of the Supreme Court upholding the 
constitutionality of the new Arbitrations and Awards Act 
and defining procedure thereunde: 

The following paragraphs taken from a letter written by 
Mr. Greene to the Chicago Daily Law Bulletin of May 
23rd outline in a general way the advantages of such an 
arbitration court 

1. All difficult questions of procedural law are elimi- 
nated. Such questions are not usually appreciated by 
clients and are not a very satisfactory basis of charges for 
services. 

2. The most unsatisfactory, expensive and annoying 

features of our profession are the delays and continuances 
of cases in court and attendance upon court calls, so that 
many attorneys refuse to take court practice, while others 
employ clerks to attend to most of it. But in arbitration 
procedure any attorney can represent a litigant with the 
very least delay, expense and annoyance. 
3 3ecause of the very unsatisfactory condition of the 
court dockets, business men have heretofore preferred not 
to start lawsuits where the chances of success have ap- 
peared in the least doubtful; they have given up vast sums 
of money to effect compromises rather than go through 
the above experiences. These apparently doubtful cases 
would be litigated and the money now reluctantly paid in 
compromises would go in part to pay counsel fees if these 
up-to-date business men could have their cases adjudicated 
without delay, expense and annoyance. 

4. Business will -be disposed of and compensation paid 

in a very short time. The overhead for watching many 
court calls will be reduced. Cases that were considered 
good when started will not be imperilled through scatter- 
ing and death of witnesses. 
5. Making this procedure popular will open a field for 
attorneys to become arbitrators. The Bureau will, on re- 
quest of parties, use its good offices to obtain the best ex 
pert advice possible. Some have indicated a willingness 
to act for a limited time without compensation 

Fees for arbitration payable to the Association of Com- 
merce are as tollows: 

Where the matter in contest does not exceed two hun- 
dred dollars, the sum of five dollars 

Where the matter in contest exceeds two hundred dollars 
but does not exceed one thousand dollars, the sum of seven 
and one-half dollars. 

Where the matter in contest exceeds one thousand dol 
lars, the sum of ten dollars. 

Where more than one thousand dollars is in contest, 
there shall be charged, in addition to the above, two per 
cent on the first thousand dollars and one per cent on all 
over one thousand dollars, up to hve thousand dollars, 
and one-half of one per cent on all over five thousand 
dollars, or such other fe as may be arranged for, usually 
at the rate of $5 per hour. 

In determining the amount in contest, the amount that 
is admitted to be due shall be deducted. 

In special cases, arrangements will be made for special 
compensation; as where the work to be performed is not 
commensurate with the amount involved, or where, as in 
the case of unexecuted contracts, there is no amount yet 
involved. 

The fees are paid by the unsuccessful party unless there 
is an agreement to the contrary. 


Noiseless Typewriter Company’s House Organ. 

The Noiseless Typewriter Company has’ inaugurated 
with May its new house organ, “Whispers.” It is edited 
by H. J. Lance, the advertising manager and displays a 
great deal of foresight in its planning and a good concep- 
tion of technical detail in the execution. The frontispiece 
is a greeting by Gano Dunn, president of a large engineer- 
ing corporation and prominent in engineering circles. Dr. 
Charles W. Colby, president of the Noiseless Typewriter 
Company and E. J. Sheehan, general salesmanager, also 
contributed to its columns. 
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The Medium Priced Line of High Quality 


SILENT SALESMAN 
DISPLAY RACK 
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Substantially and simply constructed so that anyone 
can put it up. Furnished in Oak and Mahogany. 
Outside dimensions 68” high, 46” wide, 143” deep. 


Order one today and ‘Jazz up’’ your sales. 


Imperial Methods Co. 


312 W. Madison St. CHICAGO 
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National Association Executive Committee Meet. 

The executive committee of the National Association of 
Stationers and Manufacturers met at Toledo June 16-18. 
Those present were R. S. Bauer, Millington Lockwood, 
Mortimer Beyers, J. Ogden Pierson, Fletcher B. Gibbs 
and C. N. Bellman. The sessions of the executive com- 
mittee were held at the Toledo Club and the various 
problems of the committee were discussed fully during the 
remainder of the stay in Toledo. 

July 16th the visiting members of the committee were 
entertained by Toledo stationers at a dinner served in the 
golfers’ dining room at the Inverness Club. Those in 
attendance were R. S. Bauer, Millington Lockwood, J. 
Ogden Pierson, Fletcher B. Gibbs, Mortimer Byers of the 
executive personnel of the National Association of Sta- 
tioners and Manufacturers; Chas. Louck, H. E. Fisher, 
J. C. Cobb (The Conklin Pen Manufacturing Company) ; 
O. H. Pieter, H. C. Hines (The Meilink Steel Safe Com- 
pany); Joseph Uhl (The Toledo Metal Furniture Com- 
pany); Charles Shields, L. E. Barnes, A. A. Booth (The 
Blade Printing & Paper Company); Earl Wade, J. Whitten, 
K. Tutting, B. Wade (The B. F. Wade Company); J. C. 
Hayes, F. Lang, H. Starr (The McManus-Troup Com- 
pany); Newell B. Newton, J. C. Pulp (The Newell B. 
Newton Company); Fred Rausch, J. Stevens, H. Rausch 
(The Wendt & Rausch Company); Carl Wolfert, C. Irlan 
(The Wolfert Office Equipment Company); H. G. Shaefer 
(Hamilton Manufacturing Company); Louis Beckman 
(The L. Beckman Company); C. N. Bellman, Joe Leroux, 
L. J. Sears, Louis B. Busse (The Franklin Printing & 
Engraving Company). 

The various phases of national and local organization 
work were discussed by Messrs. -Bauer, Byers and Lock- 
wood. Following the meeting at the Inverness Club the 
executive committee went inte session at the Toledo Club. 


Seattle Convention of Stationers. 


Preparations have been made for the largest convention 
of the stationery and office supply trade ever held in the 
northwest for the twelfth annual meeting of the Pacific 
Northwest Stationers’ Association. It will be held July 
12-14 at the New Washington Hotel. The attendance will 
be made up largely from the states of Washington, Ore- 
gon, Idaho and Montana, and special invitation has been 
extended to the stationers of those states who are not 
members of the association. 

The first session will be called to order at ten o'clock 
July 12. Among those speaking will be Fletcher B. Gibbs, 
general manager, and Wm. H. Greenleaf, field secretary, 
of the National Association of Stationers and Manufac- 
turers. Special programs of entertainment have been ar- 
ranged for the ladies. The dinners will be held in the 
evenings, one at Alder Beach Manor on Puget Sound 
and one at the beautiful home of the Seattle Yacht Club 
on Lake Union. The entertainment features have been so 
arranged that none will interfere with the business of the 
convention. 

The officers of the Pacific Northwest Stationers Asso- 

ciation are: 


John W. Graham (John W. Graham & Com- 


pany, Spokane, Wash.) president; F. L. Hawley (Lown 
& Hantord Company, Seattle, Wash.) vice-president; D 
C. Reid (Seattle Office Equipment Company, Seattle 


Wash.) secretary-treasurer. 
Two Important Features of the Fall. 

It is not too early to remind ourselves of the annual con 
vention of the National Association of Stationers 
Manufacturers at Atlantic City next October and of the 
business show to be held in New York City the end of 
the same month. The two events come 


and 


close together and 


present the finest opportunities to be had to visit the east 
at a pleasant season and at the same time to obtain the 
advantages arising from the work of the convention and 


the displays so profusely exhibited at the show. The east 
ern market is still the great headquarters for all machines 
and specialties and to a man doing an active business, a 
visit to such a market once a year is an advantage. Thos 
intending to go to the convention should arrange for 
reservations now for the convention dates and if possibl 
should plan to return by way of New York City, spending 
a few days at least at the business show to be held this 
year at Madison Square Garden. Each event alone will 
be worth the trip to New York. Together they supply a 
opportunity not likely to be neglected 


Eberhard Faber Dines National Officers. 
Eberhard Faber, vice president of the National Associ 
ation of Stationers and Manufacturers, gave a dinner at 
the Lafayette Hotel, New York, June 7. Several officers 
and committeemen were present, including Ralph S 
Bauer, president and Fletcher B. Gibbs, general manager 
Addresses were made by several of the guests 
Mr. Waterman on Business Conditions. 

The Organizer for June, 1921, presents an interesting in 
terview had by one of its editorial representatives with 
Frank D. Waterman, head of the L. E. Waterman Com 
pany of New York. Mr. Waterman went to England with 
the Rotarians who met at Edinburgh, Scotland last month 
Mr. Waterman expressed some optimistic views concern 
ing the business outlook despite present world-wide d¢ 
Mr. Waterman said that he looked on the 








visit 


pression. 
of two thousand Rotarians as a fine thing that should be 
done regularly both ways. 

“T am a Rotarian,” said Mr. Waterman, “and I am ar 


ranging with Mr. L. G. Sloan, J. P., to present every one 
of the visitors with a copy of a history of the English peo 
ple. If they have a good look around while they are her: 
and read the history on the trip back, they'll be on the 
way to getting a clear idea of what you stand for.” 

(Office Appliances hopes that Mr. Waterman presented 
the Rotarians with a copy of Green’s History of the En 
lish People.) 


A folder, cunningly contrived, featuring the coming con 
vention of the National Association of Stationers and 
Manufacturers at Atlantic City October 10-13, has been 
distributed to the membership. 
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Speed in any race is dependent 


upon a fundamental soundness. 
The great speed at which the Mimeograph delivers 


excellently printed copies is due to a remarkable 
fitness—in method and construction. The Mimeo- 
graph mechanism is simple, and therefore sturdily 
efficient. The method is direct, and therefore quick 
and economical. There is no other way to get five 


thousand exact impressions of a typewritten sheet within 









an hour—and forty thousand a day thereafter, if needed. 
The Mimeograph holds a far lead in world sales because 
it is the speediest means of duplicating letters, bulletins, 
tags, designs, plans, etc., at small cost and in clean-cut form. 
Let us show you how it will save money for you—just as 
it is saving for thousands of others. Get booklet “T-7” 
today. A. B. Dick Company, Chicago—and New York. 
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Value of Long Export Credits 


Selected from an Address Before the Eighth Na 

tional Foreign Trade Council, May 4, by George 

M yercord, President of the Illinois Manufacturer 
Association. 


HE Chicago newspapers carried an article a few 
T weeks ago that was startling to me. The article 

stated that not one single incorporated bank in 
the state of Illinois had failed in the year 1920. When | 
contrasted this announcement with the tremendous mor 
tality among the manufacturers of Illinois and the nation, 
it brought forcibly home to me one thought—namely, that 
Uncle Sam did a good job in the Federal Reserve system, 
in making it almost impossible for an honest banker to go 
bankrupt through frozen inventories. This situation of 
frozen inventories with the manufacturer has taken thou 
sands of plants and put them into the hands of creditors’ 
committees or into the hands of the courts. 





As I view the Edge Law foreign trade financing machin 
ery, it offers the first step whereby the manufacturer gets 
some reasonable measure of relief towards creating that 
highly desirable, stabilized situation whereby his frozen in 
ventory is rendered more liquid. In other words, the only 
relief at the present moment for the manufacturer is to 
sacrifice at a frightful cut-throat price such excess inven 





tory as he possesses at the time of a collapse in business 

No. 505B Let me carry you into the manufacturer’s problem on 

inventory. I will recite the inventory facts of a typical 

Not only is the Conrades Chair more comfortable manufacturing plant. This plant produces automobile 
than the ordinary chair, but it is better. accessories material. It buys its raw products—largely 


lumber—from the south and the Pacific Coast On a 


count of railroad congestion, its freight cars during 1920 

T e averaged 52 days rolling. Many cars took 80 days to ar 
: é ive. The fastes ive ee, Yee ge 

is so thoroughly well made that it will last rive. The fastest delivery was 22 days. It was necessary 
throughout the business career of its owner. And for this plant to figure 60 days’ worth of inventory as im 
so comfortable are they, that it endears itself possible of stoppage of delivery should business depression 
to the owner more and more as the years roll by. + sence PP os. yr of this -_ ee oe ae emai had to 
bc : al! . . . > ) ays’ s and. he complet 
There is real satisfaction in selling merchandise _" = ear uppies On hand : npi¢te 
of Conrades character. Not only are you adding 


shut-down of the auto industry in August last year created 

: , sce an almost impossible situation for this plant. Needless to 
comfort to your customer’s life, but you are add- 
ing him to the ever-increasing list of satisfied 


say that this is typical of thousands of similar cases. This 
company had immediately maturing 30-day obligations of 
patrons. such large volume that it could not possibly grant long 
time credits for its export business; in fact, where it had 
been granting 90 days, it now had to demand cash to rea 
lize; it instantly found itself under the necessity of cur 


The illustrations show “Better Built” 
Chairs. Getthe ‘Better Built" catalogue. 


Conrades Manufacturing Co. 


: tailing its terms for export business, which acted as an 

Second and Tyler Streets, St. Louis, Mo. immediate choke against liquidation itself. Had the For 
We will exhibit during July eign Trade Financing Corporation been in operative exist 
ST. LOUIS, MO. GRAND RAPIDS, MICH. ence, this firm could have liquidated considerable of its 
Monogram Building Manufacturers Building, seventh floor inventory on a long time credit basis and the bankers 
Eighth floor and Furniture Temple, fourth floor would have been more safeguarded; the write-off of in 
ventory would have been smaller, as the frozen inventory 

would thus have been relieved. It must be apparent to 

any one that this firm was utterly unable to allow the lum 

ber mill to make further deliveries against future con 


tracts that it had placed. Surely, the mill without export 
trade supplying this manufacturer would be vitally inter 
ested in the Foreign Trade Financing Corporation, as 
its machinery would furnish relief to its customers who 
had export trade and who thus would have provided his 
mill with orders. It certainly would have stabilized his 
condition. 

History will repeat itself in Europe. Countries now 
struggling bravely to regain their pre-war standing have 
lost little in natural resources or industrial competency 


All they need is time—a little time—to recover Chey 
are solvent. They furnish the most inviting field in the 
world for foreign trade, for they are in need of American 
goods. Their supply of machinery for production, agri 
cultural implements, transportation equipment, tools, hard 


ware, electrical supplies and. innumerable commodities that 
can be supplied by our manufacturers, is exhausted or 
very low. They need above all the raw material or the 
partly manufactured stocks which can be furnished by this 
country, and which can fast be turned into money by the 
industrious millions of war-sick Europeans 

Our manufacturers, our mines and our farmers are will 
ing and anxious to supply European needs. They expanded 
during the war. and overseas trade i§ essential to their 
enlarged capacities. But as they cannot always operate 
their plants on future promises to pay, no matter how d 
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Profit Tips 


A Page of Ideas for Enterprising Fountain Pen Dealers 


PREPARED BY THE W. A. SHEAFFER PEN COMPANY 


Dealer ¢ ‘ooperation 


CHICAGO NEW YORK 


FORT MADISON, IOWA, JULY, 1921 


KANSAS CITY 








Dealer Protection 
SAN FRANCISCO 
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“[’m sorry, but they’re all gone 


VERY time you must 
say that to a customer you lose 
a profitable sale. 


SHEAFFER’S Giftie Sets are not 
solely seasonal gifts—b ear that in 
mind. Every day of the year there are 
thousands of weddings—thousands of 
birthdays—thousands of reasons for 
tokens of esteem. And with SHEAFFER 
advertising widening, the demand for 


be 


these charming sets intensifies. Keep 
a representative stock on display, in- 
creasing it prior to September, De- 
cember and June, the big months. 


For your convenience we show the list 
retail prices of SHEAFFER'S Giftie Sets 
below. We allow you your regular 
discount. Check the quantity you 
want below, tear out and mail today. 
Every sale assures you a handsome 
profit and a satisfied customer. 





W. A. SHEAFFER PEN COMPANY, Sales Dept. 14, Fort Madison, lowa 


SEND ME GIFTIE SETS CHECKED BELOW, AT REGULAR DISCOUNT. 


Standard (full length) Sets 


a 2 Plain, Sterling Silver $ 13.00 
4 Plain, Rolled Gold . 15.50 
Plain, Solid Gold 60.00 
Chased, Sterling Silver 13.5 
28C Chased, Rolled Gold ‘ 16.00 
IR Ribbon Lined, Sterling Silvez 13.5 
2R n Lined, Rolled Gol 1 
1 Lined, Solid Gold 
» ICR Checkered Design, Sterling 8S 
ered Design, Rolled Go 


\ A A) A Ay Af At Af Af A 
ee) L 


\ aC red Design, Solid Gold 
t No. 1HE—Hand Engraved, Sterling Silver 18.06 
e Set De Luxe-Engraved, Solid G l 5. 06 


TLRLLLLALLRLALRS 


Midget Sets, with Ring 


Set No. 1M Plain, Sterling Sliver ....-.ccesvcscdeutean $ 11.06 
Set No. 2M Plain R GC Gee sane sivescssersawenpes 13.50 
Set No. 2M Plain R rolled FPP errirr Te rcrr To 47.00 
Set No. 1MSC — ‘ha sed, Ste asin Silver Pierre 11.50 
Set No. 2MSC ( hase d R eG GeRO cds tc cnvedccstaveeen 14.90 
Set Ni IMR Ribbon L d, Sterling Silver oS en Bee 11.50 
Set No. 2MI Ribbon Lined, Rolled Gold .......+se.008 14.00 
Set No. 3MR Ribbon Li nea Sclid Gold .. soasoed 55.00 
Set No. 1MCR Checkered Design, Sterling Silver........ 11.50 
Set No. 2MCR Cc} kered Design, Rolled Gold .......... 14.00 
Set No. 3MCI Checkered De sign. Solid GGGs s4 +092e0008 55.00 
Set No. 1ME Hand Engraved, Sterling Silver........... 16.00 
De Luxe Set De Engraved, Solid Gold..........6.. $8.00 
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E tAn instrument for better wi 


~and at a lower average cost 


If you believe in judging the’value of office equipment, not by what you 
put into it, but by what you get out of it—over a period of years — you 
must believe in the Royal Typewriter. 





For the Royal is the lowest cost-per-year typewriter. It produces more 
—and better—letters each business day. It “stands up” under the most 
severe usage — Royal durability is world-famed. Its strength and long life. 
are as dependable as its ease of operation. 

The Royal—in fact— is the one typewriter that fully answers the exacting demands of 


present-day business. By comparison under the most gruelling tests, Royal superiority 
has been definitely proven. 





A telephone call to a Royal representative will enable you to judge for yourself, under 
our own working conditions, the qualities of this modern typewriter. 


ROYAL TYPEWRITER COMPANY, Inc. 
Royal Typewriter Building, 364-366 Broadway, N. Y. 
’ Branches and Agencies the World Ovér 
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1 lable these promises are, thev must have behii them 
some financial organization that temporarily will supply 
this mone | the rich European trade is being gar 
( | 
Every day American manufactut are eng ffered 
profitable European business that they are reluctantly 
liged to decline because this country has lacke the 
trade financial machinery that has been developed 
so successful'y by Great Britain 
* 
\ case that has come to my notic¢ within the st few 
weeks is that of a manufacturer of high tension rical 
apparatus who had an offer of an order of several hundred 
thousand dollars worth of his goods, provided hi ould 
rej six to ni months’ credit. [The buyer was S { 
navian municipality and the security, besides the city bonds be . 
was the tax warrants due six to nine months later, and ENVELOPE SEALER 
. : os Lightning Model M—Motor Driven 
the amount of the tax warrants offered was many time¢ Lightaine Medel tend enmuneed? 
excess of the amount of the purchas« 
Another Scandinavian transaction was that of a large 
pulp and paper company or timber company who wanted e 
to buy logging machinery—upwards of one half million | he Machine 
dollars’ wortl Che high credit risk in this case was sup 


lemented by the willingness to store enough of its manu 


factured product to guarantee ample security 
Instances of this nature are legion and merely illustrate 
the daily tenders that are coming along. 
: st: 


Surely American industry at this time needs the 
ik xper 


The Foreign Trade Financing Corporation* to my mind 


offers the solution of the manufacturers’ problems. As 

I view the big fundamental thought back of the Edge Even in this age of machinery. some 

Law I see in it this problem solved let me first illustrat 2 - ith t > Oa Tt mac = ery, 5 

he point before drawing the conclusion business men are undecided regard- 
At the present time the Roumanian, the Swiss, the Swede, ing the advantage of using an effi- 

or any other foreign nationality finds itself limited, in é 


@) 


this country, to raising money only trom its own tormer ‘1ent envelope S -aler in place of the 
Pig ~ . sponge wielding expert, and therein 
ret credit in this country can practically get credit onl ; ’ : 
ym the Roumanian-American; the Italian must go to the lies a big Opp rtunity for the office 
Italian-American, and so on down the ely, machine salesman. To rival the 
Roumanian oil wells, the Roumanian railroads or the Rou ; ps 3 
manian customs revenue means nothing to the average speed and accuracy of the machine, 
American investor. The Roumanian business man cannot the hand expert must specialize on 


secure assistance, therefore, at this time, from other than ; ’ 

peopl a his own race who have emigrated to America the certain movements which make 
ae See 5 Oe Se Se ee gy Nimans up the sealing operation and that 

debentures speaks in American dollars to the merican dee yt eae Sale ; ° 
vestor, and the American investor need only have faith stunts his growth as an able assist- 
the vast capital of the corporation and in its manag ant to the Executive. 

s axiomatic that this faith will follow 

oP a Po ge e that mh ee ee ae en eer The Lightning Envelope Sealer does 

abie and Of a superior order. 


From the standpoint of the manufacturer investing a the same work year in, year out, 
reasonable amount in this enterprise, I draw the follow never takes a vacation, is never in- 
et 


nationals. The Roumanian business house that wishes 


the line. Surely, the 


ment. Surely 


ing conclusion as to profits. Let me illustrate again by ; ; 

exneinks disposed and doesn’t need an under- 
Take the case of a me ag Tag don fa = study. Anyone can seal the day’s 

porting annually Granting his profit 1s 15% net on his a 4 ; ‘ 

sales. Fully one-half to one-third his tenders of orders mail in a few minutes by simply 


his time require long time, which he has not been turnin: 


g the crank.. The typewriter 
the habit o vranting. He is. therefore. turning down . 7 . f 

rders daily. Assuming that only one-half of his pros and duplicating machine have paved 
pects die by virtue of his inability to finance That repre the wav 
sents a profit of $15,000.00 that he is losing. Surely, such E 
a manufacturer can afford to invest $10,000.00 in the stock 
of a corporation that will make it possible for him to earn I (. H TN ING 
$15,000.00 within a year. 

[It must further be obvious that this manufacturer will 


nefit by the freer movement of capital in foreig 


scien aaa @ tevmer aiauauus af thant haus caer cae etter Openers Envelope Sealers 


I cannot help but feel that the American investing pub os a ee 
ion 4 sag bene 8 are entering upon a greater field of 


1OW nm vast sums on the security of a farm, a I > 

ise or a factory, will realize that the safety the de service than ever before—and that 
tures contains within it more security than any such : 1, ; 49 os : : 

; a es ae ey is the agent’s opportunity. Write 
irtgages as s now ftreely investing in Back o he : F gs : 

entures will be the huge capital guaranty and k of LOT Ci ymplete information. ’ 
t again, in each case, will be the large variety of col 

ral, which will in the aggregate create a law of averages 

. } 


ill be s ertain to insure repayment to the Corpora - 

s tO. make the rick infnitesinally ‘stall to thei e Bircher Company 
‘= . tures. (Inc.) 

hasdiiver  siaia Salama, soni ieahuitenlie eee Rochester, N. Y. 
he viewpoint so prevalent and now so often expressed to 
I effect that we must keep down the tariff bars to our 
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own markets. This viewpoint is on the theory that the 
ynly way Europe can pay is to flood our markets with 
goods. 





* 


Karpen 


I desire to commend President Harding for his sane 








Guaranteed ! , 4 
Upholstered attitude on this thought. America’s export business will 
never be built up on a foundation of destruction of its 
. t va) ; 
PNat NIN re domestic market. 





Bankers’ Acceptances. 

A booklet prepared co-operatively by the Federal Re- 
serve Agents Conference and the American Acceptance 
Council dea's with a few of the points relating to bankers’ 
acceptances. 

Some of the points mentioned are here epitomized 

When a credit has been arranged and a _ transaction 
has advanced to a stage where the person who is author 
ized to draw on the banker is ready to do so, he may, of 
course, draw the bill of exchange and deposit it with his 
bank for collection, but he usually wishes to realize, in 
currency or local banking funds, the proceeds of his draft 
as soon after drawing it as possible. He avails himself 
of the credit when he draws under it in accordance with 
its terms, but the negotiation of the draft so drawn is not 
the same thing, and it may be accomplished in various 
ways and through different channels, the choice of which 
depend on the particular circumstances surrounding in 
dividual cases. 

If he is a foreign exporter drawing under a commercial! 
letter of credit, he will be careful to prepare his bills in 
duplicate or triplicate, as the case may be, and deliver 
them with documents complete, and present the letter of 
credit to the bank or banker in his market who has bid 
him either directly or through an exchange broker the 
best price in local funds for his foreign bills. The bank 
or banker purchasing the bill indorses on the letter of 
credit the amount that has been drawn against it 

If he is a domestic exporter, drawing in a foreign cur- 
rency, the procedure may be practically the same, but if 
the drawer is not located in a center where foreign ex 
change is dealt in directly, the negotiation may be through 
the agency of his local bank. 

Similarly the drawer’s local bank is the logical place 
for negotiation by the shipper located outside of the 
large centers of many of his bills drawn in dollars on 
accepting banks or bankers located in the large centers un- 
der their credits made available to the drawer in domestic, 
as well as foreign transactions. The local bank may dis- 
count or purchase its customer’s bills of exchange created 


Your store of tomorrow must van dg 

in such transactions in the same way as the larger domestic 

be builded upon the trust and oe and branches of foreign banks, located in the 

arge centers or at the ports, discounts of purchase export 
confidence of your customers bills received from their customers as well as brokers. 
he local national bank may take both the export ship 

today. ment bill and the bill drawn against domestic shipments 

of goods sold without regard to the limitations of section 

5200, which do not include such bills when drawn in cur 

rent transactions against actually existing values. Regard 

must be had, however, for the limitations of section 5202 

in indorsing for rediscount, except to a Federal reserve 

bank, or indorsing for resale bills payable in the United 

States. 

But within the limitations of section 5205 there is a 
latitude for the proper extension by interior banks for a 
very considerable aggregate volume of valuable accommo 
dation to their local shippers drawing under bankers’ ac 
ceptance credits. The development of this facility should 
provide a proper and profitable use of their own indorse- 
ment when they have occasion to realize in the open dis 
count market on prime bills so taken; it would also supply 
to the open discount market a desirable class of domestic 
ally drawn paper now infrequently seen, i. e., three-name 
paper, two names on which are banking names, one the 
acceptor and the other the bank of first negotiation. 

Such paper is comparable to the three-name foreign 
drawn paper on American banks or bankers negotiated by 
exchange banks in the country of origin, drawn to their 


] 
} 
t 


If your store is to have a to- 
morrow of bigger business it 
must sell merchandise with a 
tomorrow of service. 


Karpen Chairs offer this  ser- 
vice to your patrons. It builds 
your tomorrow for you. 


order and indorsed by them when offered for discount 

S. Karpen and Brothers or sale in this country. This is the type of paper most 
7 preferred in this or any other discount market, as it repre- 

Chicago Michigan Ci y New York sents only liabilities incurred in the transaction and finance 


ing of current, commercial operations involving transporta 
tion of goods, and on that account is generally and prop 
erly regarded as self-liquidating. 
Procedure When Negotiating Sale or Discount of Large 
Amounts of Bills. 
In cases in which the shipper or local bank is negotiat 
ing for the sale or discount of large amounts of either 
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DECIMAL TABULATOR 
ON EVERY L. C. SMITH 


Ball Bearing Long Wearing 


The decimal tabulator is an inbuilt part of 
every L. C. Smith & Bros. typewriter. 


On other machines it is an attachment costing 
ten to fifteen dollars extra. 


It is used for tabulating, billing and statistical 
work, and in regular correspondence work it 
enables the operator to start writing at a particular 
point for the salutation, indentations and signature. 


Catalog sent free on request. 


L. C. SMITH & BROS. TYPEWRITER CO. 


Factory and Home Office 
Syracuse, N. Y. 


Branches in all principal cities 
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LOOSE LEAF 
SYSTEMS DEVICES 















Embodying the Requirements 
of all phases of 


Modern Loose Leaf Accounting 














Ledger Binders and Outfits 
Sectional and Solid Post Binders 
Sheet Holders and Prong Files 
Post Price Books 

Corporation Minute Books 


Columnar Sheets and Outtits 
(58 Forms of Ruling ) 


Figuring Sheets and Outfits 


(11 Forms of Ruling) 
Ledger Sheets (12 Sizes, 16 Forms of Ruling ) 


Miscellaneous Commercial Forms 
(34 in Number ) 


Bank Forms (19 in Number) 


Machine Bookkeeping Devices 
(A Device for Every Machine ) 


Machine Bookkeeping Forms and Indexes 
Office Punches 


WE SPECIALIZE IN LOOSE LEAF HEAVY GOODS 
AND SELL ONLY THROUGH THE DEALER 


Write for Catalog and the most complete set of Literature 
covering Binders and Systems of all kinds 


She Saml C. Salum C 


NEW YORK CINCINNATI CHICAGO 











July, 1921. OFFIC] 


foreign exchange bills or bills drawn on American banks 


under acceptance credits, it is usual for them to obtain 
by telegram a firm bid from a bank or exchange dealer 
in New York or other port for the particular bills offered 
and to contract for their sale to such buyer for payment 
against their delivery in his market within a specified time. 
In such cases, also, the local bank of the seller may itself 
buy the bills of exchange from the seller, taking discount 
for the transit time to the purchaser, or may discount the 
draft on the purchaser, drawn with the bills of 
exchange and documents attached for the number of days 
required, according to the contract of sale. Or an exporter 
prefer to deposit his documentary export bills with 
an accepting bank for collection and draw his own bill 
in dollars on his bank under a credit granted him by it 

It is to the advantage of the exporter to do this when 
the export bills he had to negotiate are not of the char 
acter to fetch prime rates offered for the export bills are 
unsatisfactory and probably a better rate of exchange 
will be realized when the bills mature and are paid abroad, 
and when the exporter does not wish to discount the en- 
his foreign drawing or possibly does not 
them for the full time to maturity 
loans to ex- 
usually 


seller’s 


may 


tire amount ol! 
wish to discount 

Formerly, American banks made money 
against their export bills for collection, 


porters 
suitable guarantees, but 


with a reasonable margin and 
now they may grant acceptance credit against the same 
collateral. 
Several British Periodicals. 
The May issue of The British Stationer was the first 


number of Volume II. The editor acknowledged the co- 
operation of the trade and his readers in the completion of 
the first year’s work. Recognition was also given to the 
encouragement of the Stationers’ Association. 

The May issue of The South African Printer & Stationer, 
published at Johannesburg, featured “The Bloom is Off the 
Boom.” It f 


was a sane review of the conditions of easy 
money which have prevailed and an admonition to get in 
step with the new conditions. The article pointed out that 
\frican industries were not prosper in all 
the high fever and wild delirium of the war and armistice 
period. It shows that business will soon adjust itself to a 
more moderate level, comparable with that prevailing be- 
fore the war. An article “Cheer Up the Customer” shows 
the advantages of a happy front in contact with the trade 
The South African Stationery Trades Journal, which is 
the official organ of the Transvaal Stationers’ Association 
and published at Johannesberg, suggested under “Surplus 
Stock Disposal’ that stationers endeavor to dispose of 
their surplus within the trade rather than cutting 
prices in an effort to unload on the consumer. The South 
\frican stationers are realizing the benefits of co-operation 
value of similar spirit which prevails 
National Association of 


South able to 


1 
ines 


and can sense the 
among the stationers of the 


Manufacturers. 


»ta- 
tioners and 


Sales Management, of London, accorded important posi- 
tion to an article by Pat Riot, “ ‘Speeding Up’ in the Office.” 
It reviewed the principal office machines and showed their 
functions and operation. 

Protectograph School Reopens. 

The sales school of the Todd Protectograph Company 
at Rochester, N. Y., reopened in June after a short recess. 
Each class gets weeks of intensive instruction 

The Ultimatum. 
broad bridge that arched the flood, 
heir flag to Brooklyn’s breeze unfurled, 
The rude embattled authors stood 
\nd fired the shot heard round the world 


We will not sell our movie rights 

To any tyrant magazine! 

foiling tor Art both days and nights, 
We stand with backs against the screen 


“With backs against the screen we stand, 
Like Stonewall Jackson, but mor 
And, to an author, we demand 
Our literary alimony.” 


stony, 


Their flag unfurled to Brooklyn’s breeze, 
They stood with Underwoods unslung, 
And every author tapped the keys, 
And every typewriter gave tongue. 
—Bulletin, The Authors’ League of Ameri 
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Calculating 
Machine 





“‘Makes all figuring as easy 


as turning the crank’’ 


Accuracy The First Time! 


HE Monroe is the machine of Constant Accuracy. 
Even your office boy could figure accurately on 

the Monroe. It gives Visible Proof at every step, 
and makes possible the immediate detection and cor- 
rection of any mistakes on the part of the operator, 


J. A. Hiss, in. charge of the Tabulating Dept. of the 
London and Lancashire Fire Ins. Co., Chicago, 
writes as follows: 

‘*You are always sure of your work with the 
Monroe, because you can see what’s what at 
alltimes. There’s no pounding away down a 
long line of figures, hoping you’re coming out 
right. With the Monroe you know you are 
right and escape continually re-figuring to 
catch some minor error.’’ 

You simply press the Monroe keys, turn the crank, 
and, with the fixed decimal point, any and every move 
you make on the Monroe is machine-checked before 
your eyes, either in the dials or on the keyboard. 


Thousands of businesses large and small are now 
““Monroeing’”’ their figure-work. In all classes of 
business-figuring, from addition and subtraction of 
debits and credits to the intricate formulae of engi- 
neers, the Monroe is saving vast sums and costly time 
im preventing needless re-checking. 

Sending back the coupon doesn’t obligate you. It 


merely invites a presentation of some facts that may be 
of inestimable value to you. 


MONROE CALCULATING MACHINE CO. 
Woolworth Building New York 


Member of the Nationa! Association of Office Appliance Manufacturers) 


Monroe Calculating Machine Co., Woolworth Building, New York ! 


r 
I 

I Without placing us under any obligation, send us a copy of 
“MONROE METHODS IN MODERN ACCOUNTING.” 

! 

l 
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Firm Name 
My Name cial 
Address Race 
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A WINNING COMBINATION 


Progress effects the office as well as the home. 
Not many years ago our houses were illuminated 
with tallow candles. Then came kerosene lamps, 
gas, and now—electric light. A few years ago a 
typewriter was a typewriter—an invention that 
replaced pen and ink in business. Today a type- 
writer is still a typewriter—an indispensable part 
of modern office equipment—but more practical, 
efficient and easy to use because of helpful im- 
provements. The best typewriter built can be 
made more practical, useful and workable when 
equipped with Rubber Keys. Stenographers every- 
where know this and we’re educating them to ask 
for PEERLESS KEYS—the only first grade keys 
sold thru dealers. By stocking Peerless Keys you 
can build up a profitable business and a steady 
patronage. 








PEERLESS TWIRLER RINGS 


Here’s another necessity for progressive typists 
Peerless Twirler Rings fit over the hard corrugated 
machine roller and give a better grip. Prevent 
slipping and bruising of the fingers and make the 
machine easier to handle. A big money maker for 
dealers Six sets mounted on an attractive display 
ecard. The card clinches the sale. 


PEERLESS NOISE STOPPERS 


are needed and wanted in all offices. 
They deaden the noise, give the keyboard 
a more resilient action, prevent the ma- 
chine from slipping and act as shock ab- 
sorbers. welve sets packed in special 
display carton A steady seller and big 
repeater. 





and 


Twirler 
Peerless Noise Stoppers represent a Winning Combina- 


Peerless Rubber Keys, Peerless Rings 
tion for wide-awake dealers. We are creating the de- 
mand thru national advertising and our attractive col- 
ored display matter, furnished free, completes the tie-up. 
Tust ask us how to handle this winning combination to 


best advantage. We'll gladly tell you. 


The PEERLESS KEY COMPANY, Inc. 
176C Fulton Street NEW YORK CITY 


Pittsburgh Philadelphia Boston 
Minneapolis London, England 


Cleveland 
Toronto 


Chicago 


Seattle 
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American Maritime Policy. 





Points Made by James A. Farrell, Chair- 
man, National Foreign Trade Council, and 
President, United States Steel Corporation. 

The address referred to above was delivered by Mr 
Farrell before the eighth National Foreign Trade Conven 
tion on May 6. The following is a resumé of the high 
lights in his instructive remarks: 

1. It is inexpedient at present to atempt to sell the 
Shipping Board vessels to private owners 

2. Our steel ships are well constructed and compare 
favorably with the work of the best shipbuilders in any 
country. 

3. The cost of the great bulk of the world’s tonnag: 
built during the war fairly approximates the average cost 
of our own vessels. 

4. Even with temporary improvements 
freights, the world’s idle tonnage cannot be 
less than three years. 


In ocean 
absorbed In 
5. International agreement to stabilize shipping rates 
and to lay up a proportionate percentage of the tonnage 
by each nation might be useful in solving the present 
situation. 

6. American exporters, importers and travelers 
use American vessels. 


should 


7. The policy of using Shipping Board vessels to build 
up trade routes from every U. S. port should be aban 
doned in favor of running services only from ports wher 
cargo is readily available. 

8. The Shipping Board should withdraw from all but 
supervisory activity, and should charter its steamers on 
bare-boat basis, or on time charter with option of pur 
chase later. 

In conclusion Mr. Farrell said: 

“The main factor in determining whether we can com 
pete successfully lies largely in our shipping laws. Th 
latter are not only strangling our ocean-going ships, but 
are affecting our carriers on the Great Lakes. It may be 
tacitly assumed that our ships must be manned by 
petent crews sufficient in number to operate economically 
and safely, and that American seamen should enjoy the 
best possible conditions receiving in wages reasonable r« 
turn for service performed; but it must be equally ob 
vious that provisions of law which require American ves 
sels to maintain larger crews—65 per cent of whom must 
be licensed men—than is the case with foreign 
and to carry as the engine room crew 30 per cent mor¢ 
men than the steamships of any other nation, necessarily 
subject American vessels to a very serious disadvantage 
estimated at 5 per cent on the capital investment. The 
compulsory advance in each foreign port of call of half 
wages earned seriously affects the working of ships and 
leads to expensive delays. The burden of these laws 
should be removed in the interests of the seamen as well 
as the ship owners. Their removal would appreciably 
improve our position and make it unnecessary to discrim 


com 


ve ssels, 


inate against our competitors by legislation which they 
are in position to adopt similarly against American goods 
and vessels in foreign ports, since of necessity we must 
have return as well as outward cargoes. Congress has 


declared in favor of a policy of private ownership “as 
soon as practicable,” but it is not practicable to sell th: 
ships in the United States in advance of legislation which 
will make it possible to operate under conditions which 
are sure to prevail as soon as the abnormal situation re 

sulting from the war comes to an end. It therefore seen 

that the problem of the moment is the formulation of 
measures which will put American ships and American 
shipbuilding upon such a basis that it can compete suc 

cessfully with the ships of other nations. To sell the fleet 
which cost the taxpayers of the United States more than 
three billion dollars, without legislation revising our navi 
gation laws is impossible. Without this legislation and 
revision making it profitable to our citizens to operaté 
these ships, it will mean that these ships will ultimately 
fall into disuse or find their way into the hands of for 
eigners at breaking-up prices to ocnfront us later with 
real examples in cost of operation based upon the then 
capital charges. 

“American marine insurance companies are at a 
vantage caused by non-uniformity of State laws and ex 
cessive taxation which place American companies at a 
disadvantage with the foreign insurance markets in which 
they compete; those disabilities should be removed by 
State and Federal governments. Telegraphic communica 
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Why all typewriters 
are not noiseless— 


It cost three million dollars and 
twenty years’ hard work to per- 
fect The Noiseless Typewriter. 
That may explain why all type- 
writers are not noiseless. 


If the first typewriter had been 
so designed as to operate quietly, 
there would not be a single noisy 
typewriter on the market today. 


Such is the acknowledged value 
of office Quiet. 


THE NOISELESS TYPEWRITER COMPANY 
253 Broadway, New York 
Offices in leading cities throughout the United States and Canada. 


% NOISELESS 


TYPEWRITER 







Write today for descriptive 
booklet, ‘The T ypewriter Plus.” 
Free on request. 























WHAT STENOGRAPHERS SAY 
ABOUT THE NOISELESS P 
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tion from the United States to foreign countries should be 
under American control; it is essential to our marine de- 
velopment and foreign expansion. 

“As stated, a large amount of tonnage would undoubt 


ahead ebbdddddddddiiiiiciidiliésdés 











4 Z edly have been disposed of a year or more after the 
. ‘. Y armistice if the opportunity had been taken advantage of 
x. .. Y But it was not, and, while the cost of the ships will be 
a” .. Uj written down eventually to a reasonable figure, the ships 
. a SELF IN K | Nite = . Up cannot be sold until a market exists for them, and until 
= ‘ Gi that the investors will not furnish the money to buy them 
. “97: Meanwhile they will at least save the government larg 
s A PA mA Meanwhile they will at least save the government large 
an Pp a” Y outlay in carrying on their present plan of operation, if 
. a ( CLARKE PATENT o a2 Y chartered to shipping people on a competitive bare-boat 
‘ MANUFACTURE SY " Ue basis. This will relieve the government of expense and 
s"| PEERLESS CARBON&RIBBON MFG.CO.INCG |". Ue enable them to earn a moderate revenue. Large num 
a NEW YORK.N.Y s.. Y bers of foreign ships similar to the so-called Lake type 
VEZ, are under charter to Americans in the Cuban sugar and 
nearby trades which could be coveerd by American 

vessels. 


+ 
8) 


“The bare-boat charter basis with an early revision 

AA AA our navigation laws—the latter an urgent requirement of 

Cal eee eal eee the situation—might be called a plan to enable shipping 
people to send our ships to sea upon terms of equality 


About the Delay in Organization of Employees’ Clubs 
A circular letter from C. Lester Horn, chairman of the 


organization committee, appointed to place the Employes’ 


é<6 99 Clubs of America in active operation, states that, owing 
to the lack of prompt, positive action on the part of the 
membership, the committee, has deemed it wise to pass the 
following resolution: 


WHEREAS, The resolution passed in conference May 
25th creating this Committee determined t! conditions 

Stamp Pad upon which this proposed organization should become per 
manent, among which conditions being receipt of applica 

tions for membership from not less than fifty clubs within 
Whereas: Perfect Satisfaction, with rela- thirty days from May 25th, and that if such applications 
tion to Stamp Pads, has here- were not so received this Committee should declare the 


proposal to organize the association inoperative and dis 
tofore been unknown. continued: and 


WHEREAS, The sufficient number of applications as 


Be It Known: That the long desired features provided in said resolution have not been received in said 
of a stamp pad are embodied thirty days as similarly provided; therefore, be it 

in the ‘SOLO Stamp Pad. RESOLVED, That the Organization Committee, in a¢ 

cordance with the conditions of said resolution, declare the 


? proposal to organize said association inoperative and dis 
le. ITIS NOT A FELT PAD, ave ane Oe 


continued, and this Committee dissolved, and 


and the ink does not penetrate man be instructed to send a report of this action contain 
the block. ing a copy of this resolution to those presons, clubs or 
companies having corresponded with the temporary offices 
Resolved: It will not absorb moisture or of the proposed organizatoin. 


become smeary—has no cdor 
and contains no acids—will 
not dry out. It will not sag 


Rhode Island Stationers Postpone Annual Outing. 
The first annual outing of the Rhode Island Stationers’ 


Association was not held on the date originally intended, 
as a result of constant use. but circumstances made it necessary to postpone it until 
On account of its unique but July 9th. On that day, however, the event was held. Th 
practical construction, it can- boat left with its load of picnickers from Harbor Master’s 
not give smeary impressions, dock near the east end of Point street bridge, Providence, 

. ; : at 1:30 in the afternoon, sailing down the beautiful, his 
even immediately after re-ink- toric Narragansett Bay, around Warwick Light to But- 
ing, as all surplus ink is at tonwoods Beach, arriving at 2:30 P. M. On arrival of the 
the bottom of the pad, where boat, dinner was ready, after which the party re-embarked 
it really belongs. and sailed to Prudence Island with a run into Potter’s 

, Cove, where games were played and prizes distributed 
It will also produce perfect The trip home was by moonlight. Guests were present 
impressions during the life of from the Connecticut Valley and Boston associations and 


the pad and outlast any other there was a fine turnout, everyone enjoying the event to 
the utmost. 


stamp pad. The ninth regular meeting Of the association was held 
IT MAKES A RUBBER on the boat. 
STAMP PRINT RIGHT. aaiiciailnaaaacbedl 


New Chairs for the President and Cabinet. 


Therefore: The *“*SOLO” Stamp Pad The Derby Equipment Company, Washington, D. ¢ 
would undoubtedly be wel- shortly before the inauguration of the new administration, 
7 prepared a complete set of office chairs, replicas of the 
ene maa user of a chairs used by the Wilson cabinet, for the use of the new 
tamp Fad. administration at cabinet meetings. These chairs are made 


of the finest Santo Domingo mahogany and are upholstered 


PEERLESS CARBON & with the best a a llannsiaterss< cca 
RIBBON MFG. CO., Inc. The aad amg beara r of rubber 


son of Roberts, manufactur 

113 WEST BROADWAY NEW YORK erasers and like goods, graduated June 10 from Haverford 
College. He enters Harvard in the Fall Roberts, Jr., 
was a captain in the world war. 
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No. 556 


This No. 556 with its 
ready flow and firmness 
is popular in office use. 
It is America’s greatest 
school pen. 
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Bigger Profits if You Know what 
Each Pen was Made to Do 


DDED sales, and so more profit, can come 

Are your thorough knowledge of what 

each Esterbrook was made to do. Know 

the twelve most popular pens in the world and 
why each fits its needs so fully. 

Then tell this to your customer. Speak of 
Esterbrook Pens by name and number and sell 
them by the box. The Esterbrook display case 
saves counter space, requires but a small stock 
on hand, affords a complete assortment and 
gives maximum display. 








Let us suggest how you may put your pen 
department on a bigger paying basis. We have 
The Esterbrook Pen Manufacturing Co. 


a definite plan. 
80-100 Delaware Ave., Camden, N. J. 
The Brown Bros., Ltd., Toronto, Canadian Agents 


PENS 
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“Yes, No. 5 
light weight, please” 


More and more will you notice customers 
specifying a particular grade of MultiKopy 
Carbon Paper. 


That’s because our national advertising is 
telling several millions of readers just what 
kind of work each grade of MultiKopy is made 
for—‘a kind for every purpose.” 


The two advertisements reproduced on this 
page show how the “kind for every purpose’”’ 
idea is being put over. This advertising appears 
in the Saturday Evening Post,Collier’s, Literary 
Digest, Everybody’s, and Gregg Writer. 


Are you with us on this campaign ? It means 
more sales for you and complete satisfaction on 
the part of your customers. 


Write for literature and complete dealer 


information. 


F. S. WEBSTER COMPANY 


338 Congress Street, Boston, Mass. 
TRADE 


Tr ad 


Carbon Paper 
A. Kand for 








weig s. 
wample ofthe 6 ae 
if you wish. : Typewriter Ribbons. 
R COMPANY 
Boston, Mass- 


de for your Put 






F ¢, WEBSTE 
335 Congress Street. 
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exchanges of 
nent and stationery fields. 


High for year, Jan 
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June in Corporate Finance. 

»f prices on New York and Chicago stock 
industrial stocks related to the office equip- 
Where no showing is made 
he stocks were not dealt in actively 
Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 


\ summary 


American Bank Note Company. 


Dividend, one per cent, payable August 15 to sto 


ord August | 


American Can Company—Common. 
29@32% ; low for year, June 20@23%. 


Week of June 4—Sales, 9,400; high, 3054; low, 29; close, 


low, 27%; 


W eek of Jun 11—Sales, 137,000: high, 30%; 


1 7 1 
lose, 2/ 72. 

Week of June 18—Sales, 8,400; high, 29; low, 26%; close, 
65% 

Week of June 25—Sales, 16,900; high, 2614; low, 23%; 


close, 26! ¥ 


American Can Company—Preferred. 
ligh for year, Jan. 20@88; low for year, June 23@76%. 
Week of June 4—Sales, 300; high, 837%; low, 83%; close, 


Week of June 11—Sales, 1,100; high, 82%; low, 80; 
lose. 80 

Week of June 18—Sales, 400; high, 80; low, 78%; close, 
Pa) . 

Week of June 25—Sales, 400; high, 78%; low, 76%; 


close, 76%. 


American Writing Paper Company—Preferred. 
20@39%; low for year, June 24@24%. 


ligh tor year, Jan. 
Sales, 900; high, 33; low, 31; close, 31. 


Week of June 4 


Week of June 11—Sales, 1,200; high, 31; low, 29%; close, 
0 

Week of June 18—Sales, 1,000; high, 29; low, 28; close, 
28 

Week of June 25—Sales, 1,200; high, 27%; low, 24%; 


close, 24! he 


yreciation and all 


Burroughs Adding Machine Company.* 
eek of June 3—Sales, 175; average price, 147. 
eek of June 10—Sales, 100; average price, 145. 
ek of June 17—Sales, 72; average price, 145. 
ek of June 24—Sales, 197; average price, 145. 


ee 


Columbia Graphophone Company—Common. 
8@12%; low for year, June 23@4¥. 
Sales, 13,400; high, 71%; low, 64%; 


for year, Jan 
Week ol June 4 


close, 


Week of June 11—Sales, 45,500; high, 654; low, 5; close, 


ek of June 18—Sales, 19,300; high, 5%; low, 5%; 
ek of June 25—Sales, 21,500; high, 5%; low, 4%; 
45%. 

s ended March 31, net deficit after de- 
other charges, including taxes, $652,696, 


period in 


For three montl 
gainst net income of $1,786,736 for the same 
920.—Chicago Journal of Commerce, June 10. 

Columbia Graphophone Company—Preferred. 


eb. 10@621%; low for year, June 28@177%. 
Sales, 700; high, 33; close, 31. 


ligh for year, ] 


Week of June 4 low, 30; 


Week of June 11—Sales, 1,600; high, 30; low, 25%; close, 
Week of June 18—Sales, 500; high, 27%; low, 5%; close, 
Week of Ju Sales, 1,100; high, 25%; low, 18%; 
lose, 19. 


Computing-Tabulating-Recording Company. 
ligh for year, March 19@39%; low for year, June 21@28%. 
Week of June 4—Sales, 100; high, 38: low, 38; close, 38. 


Week of June 11—Sales, 1,400; high, 37%; low, 36; close, 


/ : 

Week of June 18—Sales, 1,700; high, 367%; low, 29% 
‘lose, 297% 

W eC k of June 25 Sale ie 200: high, 28% re low, 28% . close, 
8% 


Corona Typewriter Company, Inc.—First Preferred. 
Dividend two per cent quarter, payable July 1. 
Corona Typewriter Company, Inc.—Second Preferred. 
Dividend 1% per cent quarter, payable July 1. 

The General Fireproofing Company. 
Dividend one per cent quarter, payable July 1. 
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Announcement 


of Trade Policy 


Certain recent events have 
seemed to call the merchandis- 
ing policy of The Tenacity 
Manufacturing Company into 
question. We deem it expedi- 
ent, therefore, at this time, to 
state definitely our Trade 
Policy. 

FIRST: It has always been, and 
will continue to be, the policy of this 
company to sell our loose leaf prod- 
ucts at wholesale through the 
dealer. 

SECOND: We are convinced that 
an increasingly large number of 
dealers are finding it to their ad- 
vantage to purchase all, or part of 
their loose leaf requirements in 
metal parts only, and do the bindery 
work in their own factories. 
Therefore, while we maintain a complete 
and up-to-date bindery to take care of 
the finished product when desired, we 
have built our business with the idea of 
“SPECIAL CO-OPERATION WITH 
THE DEALER WHO BINDS HIS OWN 
LOOSE LEAF DEVICES.” 

This policy has met with the approval of 
the trade at large, the only objections re- 
ceived being from those manufacturers 
who sell the finished product exclusively, 
and who do not desire to afford the dealer 
the option of purchasing his loose leaf re- 
quirements, either in the finished prod- 
uct or in the form of metal parts as 
desired. 

We manufacture a complete line of loose 
leaf devices, including a high-grade line 
of devices for Machine Bookkeeping 
equipment, and are in a position to serve 
the dealers of the country with any 
legitimate loose leaf requirement. 


The Tenacity 
Manufacturing Company, Inc. 


Reading, Cincinnati, Ohio 
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Now a B-label Filing 
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The Van Dorn “Class B” Underwriters’ Filing Safe 

Van Dorn Filing Safesare builtinthree Inside measurements cf the sizes: 

models:—the Underwriters’ B Label 38 in. wide, 57 in. high, 21 in. deep; 

Model and the Office Model. 19 in. wide, 50 in. high, 21 in. deep; 

Each model is built in three sizes. 19 in. wide, 31% in. high, 21 in. deep; 

The illustration above also shows the special Van Dorn Burglar Chest. An extra piece of 

equipment which is a popular seller with Van Dorn Filing Safes. 
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Safe for Van Dorn Dealers 


_ A new Van Dorn Filing Safe has just been 
' tested and awarded the Class “B” Label by 
the Underwriters’ Laboratories. It really 
deserves a B-plus Label! 





















































A safe to pass the Class “B” test must be subjected 
to 1,850° F. for at least two hours before the interior 


2 SS temperature reaches 300°F. At the end of two 


hours and fifteen minutes the interior tem- 


ee ey ee perature of the Van Dorn Model only reached 
the Undue: Son Os 232° — subjected to the intense heat fifteen 
safe withstood 1,850° F. for at ; 4 ; 
least two hours orate minutes longer than required and yet the in- 
temperature reached 300° F. " 
and while in heated condition, side temperature was 68° less than the 300° 
4 stoodi st d to falling *. . 
lmekuaian TF point allowed in the Class “B”’ test. 


Interior built to Your 
Customers Needs! 


Every interior filing section in this Van Dorn Safe 
is chosen separately by the user for a pre-determined 
need and the selected sections assembled in the most 
convenient arrangement. Like all other Van Dorn 
safes, it is “built to your customers business.” 


With the added protection and reinforcement of 
sturdy, rigid Van Dorn steel interior sections it is 
safe to assume that your customer will receive a 
big, extra margin of safety, above the temperature 
and impact standards so easily passed in the Under- 
writers” Class “B” test. 

Prices and dealer discounts on the Van Dorn Class 

“B” Label Underwriters’ Safe Underwriters’ Insu- 


lated Cabine: Safes; and Office Model Safes, gladly 
sent to any established dealer in open territory. 


THE VAN DORN IRON WORKS CO. 


«Mastercrattsmanship-in- Steel 


Cleveland 
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to Modern Loose Leaf 


In 1494 Luca Paciolo, a monk of Venice, wrote the 
first text-book on accounting. In his quaint script, he set 
forth principles which have guided four centuries of 
bookkeepers. ‘ 

Bookkeeping tasks that in Fra Paciolo’s time required 
days of patient toil are now accomplished in a few hours 
with the aid of National Loose Leaf Books—used in the 
accounting departments of such institutions as the 
Have you copies of our free book, Bankers Trust Company, Aeolian Company, Safety Car 
“Ready Records for Accounting,’’ Heating & Lighting Company. 


to give to your customers? If not, 


write us today for a supply. For collating sales data, factory records, payroll fig- 
ures, cost statistics, National Ring Binders are just what 
your customers need. Show them National Series 6400 

Ledgers and 6500. 

Ledger Sheets These Ring Binders will give satisfaction. They are 

Post Binders strongly constructed, and with the National locking 

Sheet Holders mechanism, a slight pressure opens or closes the rings, 

Bank Forms while they are securely held against accidental release. 


Price Books Sheets of many different sizes and rulings. 

Ring Binders 

Columnar Sheets Look for This Trade Mark When You Buy 
Commercial Forms 
Memorandum Books 
Students’ Note-Books 


(\ NATIONAL / 





National 


Loose Leaf 
Rin 
Bi ~ 4 





Loose Leaf and Bound Books 


NATIONAL BLANK BOOK COMPANY 
113 RIVERSIDE, HOLYOKE, MASSACHUSETTS 
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B. F. Goodrich Company—Common. 

High for year, Jan. 11@44%; low for year, June 24@26%. 

Week of June 4—Sales, 5,200; high, 37: low, 34%; close, 
Week of June 11—Sales, 9,800; high, 3514; low, 33%; 
close, 33! ~ 

Week of June 18—Sales, 12,800; high, 34; low, 30%; 
close, 321 Re : 

Week of June 25—Sales, 10,300; high, 324%; low, 26%; 
lose. 31% 
close, . 4. 


B. F. Goodrich Company—Preferred. 





High for year, Jan. 7@85; low for year, June 23@62”. 

Week of June 4—Sales, 1,700; high, 80; low, 774; close, 
78. 

Week of June 11—Sales, 700; high, 77%; low, 75%; close, 

Week of June 18—Sales, 1,400; high, 73%; low, 67 
close, 67%. 

Week of June 25—Sales, 800; high, 6714; low, 67! 


7 "yr 
close, 60/2. 


Kellogg Switchboard & Supply Company.* 
Month to July 2—High bid, 36; low bid, 34. High 
asked, 39: low asked, 36. 


Library Bureau—Common. 
Dividend 1 per cent quarter, payable July 1 to stock 
of record June 20. 
Library Bureau—Preferred. 
Dividend two per cent quarter, payable July 1 to stock 
of record June 20. 


Remington Typewriter Company—Common. 

High for year, Jan. 20@37™%; low for year, June 20@17\%. 

Week of June 4—Sales, 7,900; high, 25%; low, 18: 
close, 21. 

Week of June 11—Sales, 2,500; high, 21; low, 18%; 
close, 18”. 
Week of June 18—Sales, 1,100; high, 19; low, 18%; close, 
18. 

Week of June 25—Sales, 1,200; high, 19; low, 17%; 
close, 17%. 

Remington Typewriter Company—First Preferred. 
High for year, Jan. 7@80; low for year, May 6@74. 


Remington Typewriter Company—Second Preferred. 
Inactive 1921 to date. 
Underwood Typewriter Company—Common. 
High for year, Feb. 25@160™%; low for year, June 22@129%. 

Week of June 18—Sales, 100; high, 136%; low, 136%; 
close, 136%. 

Week of June 25—Sales, 100; high, 129%; low, 129%; 
close, 129%. 

Dividend, $2.50 quarter, payable October 1 to stock of 
record September 30. 

The Underwood Typewriter Company stands in contrast 
with most other typewriter companies, in that business is 
so good that the directors felt fully warranted in declaring 
the October dividend months ahead, just as was done last 
summer. While sales are becoming somewhat more diffi- 
cult and much smaller in average size, the number of sales 
is constantly increasing, so that the total is holding up 
well. Domestic sales of standard and portable models are 
reported quite good, especially of portable models. For- 
eign sales remain spotty. A few places show a consider- 
able falling off, while some are increasing. Recently South 


Africa and Australia have begun again to buy in good 


quantity. The Underwood Company attributes much of 
its present business to its policy of not having increased 
prices during or following the war. It is expected that 


business for the rest of the year will fully warrant the 
continuation of the dividends at the present rate, even if it 
is becoming gradually more difficult to make sales.—Bos- 
ton Transcript, June 13. 
Underwood Typewriter Company—Preferred. 

High for year, June 17@104%; low for year, Jan. 18@104™%. 

Week of June 18—Sales, 100; high, 104%; low, 104%; 
close, 104%. 

Dividend 1% per cent quarter, payable October 1 to 
stock of record September 30. 

The Wahl Company—Common. 

High for year, Feb. 9@50%; low for year, June 21@36%%. 
Week of June 4—Sales, 125; high, 42'%4; low, 42%; close, 
424. 

Week of June 11—Sales, 300; high, 4214; low, 41; close, 41. 

Week of June 18—Sales, 275; high, 41; low, 40; close, 40. 
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“ROSCO” 


Glass Desk Pads 





“QUALITY FIRST” 


There can be as much attention 
given to the details of construction 
—as great a care shown in the 
selection of materials—as thorough 
an inspection of the finished prod- 
uct in the matter of desk pads as 
there is in the manufacture of any 
other commodity. 


Obtaining glass that is without 
blemish, for instance, is of para- 
mount importance. Securing the 
correct height to the frame flange 
—covering it with properly grained 
leatherette—making certain that 
the necessary resistance to wear is 
present—all present their separate 
problems. 


“ROSCO” GLASS DESK PADS 
are built with the thought of ‘‘qual- 
ity first’ and for that reason are 
most popular with all desk workers. 


The cut above illustrates but one 
of the many features of the Rosco 


Pad—the Patent Finger Hole. Let 


us tell you of the other features. 


RAVENSWOOD 


Office Specialties Company 


Originators of Glass Desk Pads 


We also manufacture ‘‘Ravenswood”’ 
Glass Desk Pads 


1800-02 Newport Avenue CHICAGO 
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Week of June 25—Sales, 1,365; high, 40; low, 36% 

close, 38%. 
The Wahl Company—Preferred.* 

Month to July 2—High bid, 85%; low bid, & High 

asked, 87'4; low asked, 85. 
New Angle on Guaranteed Return Postage. 

_The Association of National Advertisers met at Atlanti 
City, N. J., May 12-14. Among the resolutions presented 
was the following: 


“Whereas, Direct mail advertisers could materially 
increase the effectiveness of their direct mail publicity 
if postal regulations permitted the enclosure of a reply 
card, envelope or similar form bearing a guarantee that 
the advertiser would pay the necessary first class postage 
on such replies as are returned to him; be it therefore 

“Resolved, That the association authorize its executive 


committee to investigate the steps necessary to secur 
such a Post Office Department ruling; and be it further 
“Resolved, That in the event that a feasible plan is 


suggested, the executive committee be requested to take 
the necessary steps to obtain such action.” 

If the Association of National Advertisers succeeds in 
making its project a part of the postal regulations, adver 


tisers will be able to greatly increase the effectiveness of 
direct mail campaigns, without tying up a great deal of 
money in advance postage on reply cards, not all of which 
return to the advertiser. 


Fred Young Opens Own Business. 
Fred Young has opened a manufacturers’ agency for the 
Western states at 920 Citizens’ National Bank Building, 


Los Angeles, Calif. He was manager for Cunningham, 
Curtiss & Welch, and the H. S. Crocker Company, tor 
years. He is well known to dealers in the West. Mr 


Young has always been active in association matters, and 
through this work has acquired a large acquaintanceship 
He will establish offices in some of the principal cities, 


Make Mone with including Denver. This will give him close contact with 
y the territory, and facilitate service. Mr. Young was re 
cently in the East, establishing connections with manu 

the D-2 Basket facturers. 


New Partnership at Logansport. 








The D2 is our standard—a : 
ee Lux & Swadener have opened office and salesrooms at 
strong, tough, wear-resisting 219 Fourth avenue, Logansport, Ind., handling a commer 
and gracefully tapered, hard cial line of office appliances, equipment, supplies and com 
: . 4 ma mercial stationery. Mr. Lux is widely known in Northern 
fibre basket. It is made of our Indiana as a typewriter and adding machine man. He has 
nationally advertised Diamond been engaged in these lines for twenty years. R. N. Swa 
me X . i dener was in the bank and office equipment business at 
Fibre and equipped with a Logansport prior to his enlistment in 1917. For the past 
sturdy, non-tipping, hardwood two years he has been with The Safe-Cabinet Company 
: as salesman. 
bottom. It sells at a popular e 7 
price—pays a generous profit An Elaborate Price List. 
—and gets you repeat orders. Price list 8134 lately issued by the Shaw-Walker Com 
Made standard in olive and pany is more elaborate and complete than any of its fore 
; runners. Items previously condensed into a single page 
mahogany, or in any color to are in the new issue spread over several pages for the 
order. sake of clearness and speedier reference. All the various 
tab arrangements and sub-divisions on supply items are 
now shown separately. A general rearrangement of the 
Write today and let us send material has conduced to the same result 


H. S. Crocker Club at Los Angeles. 


you full information on our 
complete line of Diamond 





Fibre baskets ach one a Im 3.3 Crocker Club has been organ d by the 
: ; Los Angeles division of the H. S. Crocker Company, 
business builder. San Francisco. <A get-together party was held recently 
at Elks’ Hall, Los Angeles. Speeches, formal entertain 
ment and community singing were features of the event 
C. P. Kitts is president of the-Los Angeles H. S. Crocker 

Club. 





Dia “F : Col. Cholmeley-Jones Continues War Risk Work. 
Diamond State Fibre Company Col. R. G. Cholmeley-Jones, who was at the head of 


Dept. 16 





‘ A , the War Risk Insurance Bureau during the war, has con- 
Bridgeport (near Philadelphia), Penna. sented to continue. He had resigned recently At the 
Branch Factory and Warehouse, Chicago request of Secretary of the Treasury Mellon he will r« 
ee eee ee main in Washington t ist i rryin 
«< a: y ) ASSIS * , y out t he ( ) 
In Canada: Diamond State Fibre Co. of Canada, Ltd., Toronto “ ASSMEEtOR tO a 0 Carryimeg 3 recom 
mendations of a special committee appointed by President 














Harding. 
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No need to explain what this name stanas for. 
The Sengbusch Desk Family has demonstrated its 
worth so consistently and efficiently, that those “in 
the know” specify “Sengbusch” when ordering. 


>. 








The Sengbusch Self-Closing Inkstand positively 
prevents evaporation of ink—prevents the pen from 
being dipped deep enough to carry too much ink 
prevents the petty annoyances caused by dust- 
thickened ink and keeps a supply of clean, usable 
ink at hand at all times. 








The Mucilagé Applier not only places the sticky, 
dauby brush method ‘in the discard, but economizes 
in the use and application of mucilage. Always 
ready—never dries up. No sticky, messy fingers 
or papers stuck together with this applier as 
custodian of your mucilage. > 








lhe Ideal Moistener is a health preserving desk 
utility which moistens stamps just enough to stick 

-preventing loss of postage so common with the 
old, unsanitary sponge moistener. Fine for labels, 
envelope flaps—to moisten fingers, etc., etc. Made aa 
of glistening white porcelain, it can harbor no 
health destroying germs. 








Ask for attractive display cards in colors for the show- 
cases, shelves, windows and walls, also catchy circulars 
and matling cards, with your nameim printed—free. > 








Sengbusch 


Self-Closing Inkstand Company 
400 Stroh Bldg. Milwaukee, Wis. 
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It required this girl’s entire time every day to hand- 
address 800 envelopes in which a Boston broker 
mailed his daily market letter. 








Last week she stenciled the 800 addresses into Ad- 
dresserpress address cards. She did this with her 
regular typewriter in less than six hours. 











in this special cabinet—filed them just like index 


3 She filed the 800 address cards in alphabetical order 
cards. 


And now each day when the market letter is ready 
to be mailed— 





a, 











—she puts the address cards into the hopper of the 
Addresserpress— 





—and as fast as she can turn the hand crank the ad- 
dresses are printed on the envelopes at a speed of 800 
addresses in 30 minutes. 





AGENTS WANTED in Cities of 
from 25,000 to 125,000 population. 


a 


THE ELLIOTT COMPANY, 140 AL 


BANY 


SEND FOR OUR 
SPECIAL PROPOSITION 


STREET, CAMBRIDGE, MASS. 


‘ 
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Reclassification in Government Service. 


A complete revision of the employment policy of the 
national Government is recommended by the Chamber of 
Commerce of the United States. This action is taken as 
a result of a referendum vote on the subject just com- 
pleted among the 1,400 business organizations within the 
Chamber’s membership. The Chamber’s position is that 
recasting of the system is necessary as a means of obtain- 
ing efficiency in the government service. The recommenda- 
tions are: 

(1.) Recasting of the present system under which per- 
sonnel for the Federal Civil Service is secured and man- 
aged. (2.) Adequate and uniform pay under essentially 
like conditions for the federal civil service through re- 
classification and regrading. (3.) Reclassification by statute 
based upon investigations already made, and further in- 
vestigation by the Civil Service Commission. (4.) Re- 
classification by the Civil Service Commission and the 
Budget Bureau, and current correction made by Congress, 
aided by these agencies. (5.) Promotion through statu- 
tory recognition as the preferred method for filling vacan- 
cies. (6.) Inclusion of all administrative officers not re- 
sponsible for determining policies under civil service rules. 
(7.) Transfers between departments to be regulated by 
executive orders consistent with the civil service law. (8.) 
Efficiency records to be developed by the Civil Service 
Commission. (9.) Removal of an employee to be possible 
upon a written statement of the reasons to the employe 
with opportunity for a written reply, but wjthout right of 
appeal above the head of the department 


Crerar Library in New Home. 


The John Crerar Library is now in its new home at 
Michigan avenue and Randolph street, Chicago, occupying 
the upper floors of a new sixteen-story skyscraper erected 
for the institution. The ground floor is occupied by high 
class shops. Due to labor difficulties, and the expiration 
of leases in the building formerly occupied by the library, 
ts activities were restricted for some months. 

The annual report of the John Crerar Library states 
that the 300,000 volumes were moved in forty working 
days, which work also included transferring some furni- 
ture. Most of the books were stored pending the comple- 
tion of the new building. A temporary reading room was 
arranged on the third floor of the new building, during 
the completion of the structure. The library property is 
valued at $5,818,645. 


Traveling Salesmen Will Not Strike. 


Contrasted with the action proposed by the International 
Federation of Commercial Travelers’ Organizations, the 
National Council of Traveling Salesmen’s Associations 
Inc., Hotel Claridge, New York, is not in full accord with 
the suggestion that commercial travelers should walk out 
and go on a strike against hotels of the country. The In- 
ternational Federation proposes drastic action in order to 
secure a reduction in the cost of hotel accommodations 
for commercial travelers. The National Council of Travel 
ing Salesmen’s Associations realizes that there is a need 
for moderation in hotel charges, but knows that adjust- 
ment can be made through conferences with the various 
associations of hotel men to meet the situation in a broad 
and fair-minded manner. 


Survey of Labor Costs. 

The National Industrial Conference Board, 10 East 
Thirty-ninth street, New York, N. Y., is conducting a 
study of wages covering twenty-four of the major indus 
tries of the country. Questionnaires are being distrib- 
uted in duplicate and manufacturers have been requested 
to fill in the blanks and return one copy to the board. The 
contributions from individual manufacturers will not be 
identified in any way when the report is compiled. Man- 
ufacturers who comply with the request for statistics bear- 
ing on their own institutions are furnished with a com- 
plimentary copy of the report on completion. 


Thorp & Martin Wholesaling Actively. 
lhe Thorp & Martin Company, 66 Franklin street, Bos- 
ton, Mass., has extended its wholesale business in an ag- 
gressive manner. Six salesmen are on the road, concen- 
trating on certain specialties. The company has a num- 
ber of lines which appeal to the stationery and office 
equipment dealers of the New England states 


ANCES 


More Business Men 
Are Now Saving 
on Stamps 


Even the smallest. firms are 
changing to the new way of 
stamping mail while protecting 
their stamps from waste, spoil- 
age and theft. 


Add to Your Profits 
Without Risk 


You can cash in on this newer 
method without risking a cent. 
Handle the line of 


MULTIPOST 


Postage Stamping Equipment 


Over 50,000 Multiposts are already 
in use. We even go so far as to put 
them out on FREE TRIAL and this, 
in nearly every instance, makes a 
sale. Why not try one Free in your 
own office ? 


Write for our interesting dealers’ 
plan. It is an offer you'll surely like. 


MULTIPOST COMPANY 
Rochester, N. Y. 


The Parcel Post Machine is arranged 
to handle any denominations of 
stamps. The containers on the smaller 
machine can be changed in order to yse 
stamps of different denominations. 
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Design Sells, but 


Service Brings the 
Repeat Customers 


HIS is especially evident to the deal- 

er who sells to build a permanent 
trade. Some customers may respond to 
the appeal of a novelty, or a freak. But 
the majority of chair buyers seek the 
substantial with the graceful in chair 
design, such as typified by 


Nichols & 
Stone 


Chairs 


That is the 
eye - appeal. 
The service a 
chair gives de- 
pends on its 
hidden merit. 
The proof lies 
in years of 
use —or the 
voucher of the 
manufac- 
turer’s good 
reputation. 






Nichols & Stone chairs give remarkable 
service records under severe conditions. 
The dealer who sells them is building for 


a big future. 


Our catalogue O-1 will satisfy you of 
Nichols & Stone quality. 


Nichols & Stone Company 
Gardner, Mass. 


Dealers located outside the United States are in- 
vited to address their inquiries to our Export De- 
partment, 15 Whitehall Street, New York, N. Y. 
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Display in Store Doors. 

The Burrows Brothers Company, 633-637 Euclid avenue, 
Cleveland, Ohio, has worked out a novel plan for increasing 
the display space available for view from the sidewalk. It 
takes the form of swinging windows which at night are 


brought together so as to make a display window of the 
store doors. 
back against the side of the entry, out of the way. 
store doors and store display windows are 


In the daytime the display wings are swung 
The 


illuminated 





“NIGHT WINDOW” IN STORE OF THE BURROWS BROTH- 
ERS COMPANY, 633-637 EUCLID AVENUE, 
CLEVELAND, OHIO. 

Illustrating a Novel Use of the Double Doors of the Store at 
Night and Sundays and Holidays When the Store Is Closed 


every night until midnight, thus getting the attention of 
people who may be in the business district on business 
or in search of entertainment. The door displays are 
set up every night before the store is closed and taken 
down again in the morning. They are used for special 
items which The Burrows Brothers Company 
short period or for a special sale. Inasmuch as The 
Burrows Brothers Company has a night watchman in 
the premises, the night display window does not favor 
the operations of burglars. In some instances where the 
dealer does not have watchman service, it might be im 
politic to obstruct the view of the store from the street 
by such a device. 


uses tor a 





Typewriter Model Donated tc National Museum. 
The National Museum at Washington received last year 
the enormous total of 216,871 specimens. One of the most 
notable of these is described as “the large 6-inch naval 
gun which fired America’s first shot in the World War.” 
A captured German airplane was also contributed. A type- 
writer patented in America in the vear 1829 is among the 
mechanical objects donated. Of interest to women are me- 
mentoes of Susan B. Anthony and. for the series of cos 
tumes of mistresses of the White House, a black velvet 
dress worn by Mrs. Woodrow Wilson and a f 


part of the 
inaugural dress of Mrs. James A. Garfield—The Outlook 


Harrisburg Concern Awards Big Contract. 
The Cotterel-Ebner Company of Harrisburg, Pennsyl 
vania have awarded the contract for alteration to their new 
building at Second and Locust streets to the Central Con 
struction Corporation of Harrisburg. Alterations will be 
completed about September Ist, when the company ex 
pects to complete the finest stationery and office supply 
store in central Pennsylvania. 
W. E. MacDonald Improving. 
W. E. MacDonald, one of the owners of the 
fice Supply Company of Columbus, Ohio, who 
from a nervous break-down due to overwork, 
marked signs of improvement and it is hoped 
continue to recover as rapidly as is consistent with the re 
building of strength. 


state Ul 
is suffering 
is showing 
that he will 
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Tt After five years, the owners 




















of this building say:— 


— “the linoleum is giving 
entire satisfaction and 

| can recommend your goods 
yr to those desiring a durable 
and satisfying floor-cover- 
ing. 


A. Woodman, Mer. 





Oliver Ditson Company. 


1920 — Gold-Seal Battleship Lino- 
leum was laid November, 1915, by 
John H. Pray and Sons Company, 
of Boston. 


iQ 


The date of this letter is June 9, 






































hee REFUL craftsmanlike attention to detail is apparent all through 
the magnificent Boston building of the Oliver Ditson Company 
shown herewith. Witness the floors, in complete accord with the 
restful, efficient tone of the rest of the building. Gold-Seal Battleship 
Linoleum was the floor-covering selected—5,000 yards of this sterling 
value material were used. 


But not only in office buildings—for the floors of salesrooms, 
factories, auditoriums, hospitals, etc., Gold-Seal Battleship Linoleum 
rates 100% efficient. 


Sturdily durable, easy to clean, quietly comfortable underfoot, 
and made in pleasing tones of brown and green—it is not only built 
to give absolute satisfaction (every yard built strictly according to 
U. S. Navy Specifications) but is definitely guaranteed to give this 
satisfaction—guaranteed by the Gold-Seal Guarantee. 





Gold-Seal Cork Carpet If absolute silence is demanded of the 
floor under consideration—use Gold-Seal Cork Carpet. It is quietly 
comfortable, and restfully silent underfoot, with all the yielding 
springiness of a heavy carpet. We make it in soft shades of brown, 
green and terra cotta—with surface polished or dull—6 shades in all. Of 
course it is absolutely guaranteed—by the Gold-Seal Guarantee. 


Feel free to call upon our Service Department for any advice 
regarding floor-coverings. And we are always glad to send samples 
upon request. Address our nearest office. 










CONGOLEUM COMPANY 
INCORPORATED 
Philadelphia NewYork Chicago San Francisco 
Boston Cleveland Minneapolis Dallas 
Kansas City Pittsburgh St.Louis Atlanta Montreal 


O] 4 CAUTION 
D SEAL pata Line 


leum is not made 











according to U.S 
€ e Navy Standard. 
nN This Gold-Seal is 
a eS Ip 1 O eum your guide in gel 
ting Battleship 
( THE FAMOUS FARR & BAILEY BRAND) Linoleum that 


mes up to tne 
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Economy 


Legal and Contract Covers—Per- 
fection Blotter Pads—Daily Desk Re- 
minder—Telephone Index—Economi- 
cal Ring Note Books—In-and-Out 
Clocks. 





The Adams Ideal Book & Key 
Ring is the most generally satw- 
factory ring ever invented. A 
good seller wherever shown. 


Again Adams comes to the tront with an article that fits right in with the demand of the 
day. This time it is a canvas covered loose leaf binder that fills the bill for daily use without 
the heavy cost of the regular canvas cover, nor the heavy waste of paper covers which dog- 
ear and wear out in no time at all. : 2 


ro oe 


Low in Cost— High in Service §) 


Made of binder’s board, covered with gray canvas, they are much less expensive than 
regular covers, yet will give practically the same service. Standard punching for standard 
size sheets. 


% 
A 
% 


Let us send you samples for examination. 





This is the Flexible Transfer Binder we have always 

As a Loose Leaf Binder, this is the simplest and most made, with covers of our special cloud-effect press board 
economical device ever offered. Eyelets are rust proof. Strong and durable, but not so stiff as the canvas covers 
Especially good where binder is filled to capacity at once 


Posts are formed of a U-shaped piece of flat wire, over 


which rubber washers fit snugly and hold cover down. and then put away. 





The U-shaped flat wire posts may be turned down and 
pressed tight. May be turned up again for inserting add 
The canvas covers are also fitted with screw osts. : 
These come in various lengths, as ordered. Thus found tional sheets. A compact, practically flat binder for any 
the sheets are firmly and compactly held. Screwheads number of sheets, from one to full capacity, and holds 
equally well at any point. 


are countersunk, so these binders pile with exact accuracy 





‘ For use as a note book the press board covers find great 
adhe, Same canvas cover, when used with the famous favor. ‘These covers in canvas or press board make an 
many purposes. May be used thus for current work, and instant appeal where “economy” and “retrenchment” are 
the flat wire posts inserted and turned down whenever the watchwords. Get a line of samples and try them on 
desired. your trade. 


Eastern Representative 
Wm. H. Bassinger, 
377 Broadway, 
New York, N. Y. 


- # 


Western Representative 
T. J. Cardoza Co., 
455 Mission St., 
San Francisco, Calif. 


HENRY 
6796 -98 South Chicago Ave 
7 
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Some Recent Books 


New Member of the World of Business Books. 


From the press of Doubleday, Page & Company, New 
York, comes a new edition of a book entitled “Advertis- 
ing—Selling The Consumer.” The author is John Lee 
Mahin, one of the best known advertising men in the 
‘ountry. The book is published for the Associated Ad 
ertising Clubs of the World, by whom it was copyrighted 
in 1914 and 1916. 

The book had its inception in the spring of 1910 when 
Dr. Willard R. Hotchkiss invited the author to take an 
evening class in advertising at the School of Commerce 
which the Northwestern University had just established 
in Chicago. Mr. Mahin grouped his subject matter under | 
ten heads, devoting one evening to the discussion of each ——— — 
and the class was encouraged to ask questions freely. The 
chapters in the book are based upon notes made at these FE \SE AND COMFORT in receiv- 


class room talks and from lectures delivered before the : 
Universities of Chicago, Wisconsin, Michigan, Illinois, ~ ing telephone calls oft dreamed 























Minnesota and W ashington. This, the second edition of about is now made possible by the 

the book is practically identical in purpose and scope with : ‘ ‘ : J 

the first. Some of the chapters in the first edition have HEAR CLEAR—a simple and inex- 

been replaced by editorials on merchandising which the ensive device. which can be ap- 

author wrote for James Keely, editor of the Chicago Herald 2 : ; ‘ P 

and were published in that newspaper in January, 1916. plied toa telephone receiver in less 

The author makes his acknowledgments in general termg than a minute 

to the many who have helped him in the work and con- : 

cludes his introduction by stating that nearly thirty years The HEAR CLEAR amplifies the sound, 

of business experience and close contact with successful ermits the listener the use of both hands 

men have developed the ideas which justify presentation ; ‘ 

ray er sy Be to peruse records and make important 
The following are the titles of the twenty-nine chapters notes 

which the book contains. These give an idea of how the Model “A” is intended Model “B” is expressly 

subject is treated: Advertising can only appeal to free for the person who made for the busy exec- 


dollars; How markets benefit both consumer and pro- 


‘ — : utive who may want his 
ducer; Salesmanship is service; How the salesman becomes 


alone uses the telephone : 
Secretary or Stenog- 











a producer; Advertising is selling the group; What the to make and _ receive rapher to listen to the 
manufacturer owes the consumer; What the consumer owes calls in an efficient man- pincer and take 
the manufacturer; The tools of advertising; Advertising ner. Its utility for that notes—a feature exclu- 
mediums; Building and testing an advertisement; Appli- purpose is absolutely ive with HEAR CLEAR 
cation of the five tests; Advertising and selling through the | guaranteed, and the The rice is Three Dol- 
ordinary channels of trade; How the middleman serves the price is only Two Dol- lars or Fift Cents 
consumer; Retail advertising—preparation; Retail adver- | lars ($2.00). ($3.50) y 
tising—methods and mediums; Retail advertising—making re: Peet 

good; Price maintenance; co-operation between salesmen iinet 
and advertising—salesman, the closer—advertising, the ee y ; 
missionary; Advertising opportunities; The advertising 

manager; The advertising solicitor; Mail order advertising; ; 


Prestige—building advertising; Can the commercial value 
of good-will be accurately appraised; The advertising 
agency and how much more can be given the consumer. 


National advertising and exclusive dealers; Trademarks; | 
| 
| 





Filing and Indexing Office Records. 


Miss Irene Warren, director of the Chicago School of unodi'a 
Filing and Indexing, is the authoress of a new book “Of- 
fice Records—Their Filing and Indexing.” It has been 
ublished by the technical book shop of the Journal of | 

L 





] 

Electricity and Western Industry, 531 Rialto Building, San 
Francisco, Calif. It is the third of a series issued by this 
publisher covering the filing field. Miss Warren planned 
the volume as a hand bogk to present briefly some of the 
underlying principles on which business filing and index- 
ing is based. It is not a text book nor is it addressed to 


any specific group of workers. The book indicates the _ : : e “— + . 

modern equipment available for filing, the relation of the The inexpensiveness of HEAR CLEAR is 

central filing system to the departmental and special files eee © create . large demand, particularly 

and indices, and the problems of organization and admin- PeCeUse We. have arranged for advertising 

istration incident to the conduct of an efficient filing and space in system, susiness” and “Teleph- , 

indexing department. The book is illustrated to demon- sigs he office appliance dealer who first 
realizes the merits and possibilities of HEAR 











strate some of the details presented. Miss Warren’s work : 

is based on the problem of finding a certain paper or giv- : LE AR should be rewarded by stupemdous 

en information when wanted. She shows the plan by a eee 

which such filing can be accomplished and indicates to We invite inquiries from reliable concerns to 

anyone desiring to perfect herself or himself in the voca- whom we shall be glad to send samples on 

tion of business filing. approval—at any rate literature describing 
lhe chapter headings show the scope of the book. They our product is ready for mailing. Write for 





include Central filing system and department file; the it at once. 


ling department—location, arrangement and equipment; — 

standard filing methods: alphabetic-numbered systems; ROBERT I. ERLICHMAN Inc 
geographic system; numeric system; subject filing; the 1122 WIDENER BUILDING PHILADELPHIA PA. 

use of files; card records; transfer methods and equip- ic agit ee ae | 
ment; filing special records; problems of supervision and 
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Yawman & | 
Erbe Mfg: Co. l 
Rochester, N. Y. | 
7 
7 Please send me a copy | 
7 of your Cabinet Catalog. 7 





ee | | 


Address ___ i “a 
O. A. 7 
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eeaseed 


As clear..... 





as the original! 


PERFECT original inpression 

through a Columbia Typewrit- 
er Ribbon—and a perfect duplicate 
through a sheet of Columbia Car- 
bon Paper. 


That is the goal we set out to 
reach seventeen years ago. 

and testimonials such as the 
one above coming to us continually 
prove that we are nearing our 
goal! 
An interesting pamphlet, “Where 
the Golden Rule Keeps Faith,” tells 
you more about Columbia qualities. 
Send for a copy. 





ot 
Columbia Ribbon & Carbon Mfg. Co. 


—_—__—DIXON, HOLMES & DIXON———— 
69-71 Wooster Street, New York, N. Y. 


“‘Where the GOLDEN RULE Keeps Faith” 
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administration; chart suggesting varied materials and in- 
formation reaching the filing clerk and the methods of 
caring for them; charts of standard sizes; reading list 





Export Trade Directory for 1921-22. 


The twelfth annual issue of “Export Trade Directory” 
has been published by The American Exporter, 370 Seventh 
avenue, New York, N. Y. It is a volume of 1,036 pages 
of information well classified to make it a helpful book 
of reterence. It was compiled under the supervision of 
B. Olney Hough, editor of The American Exporter. There 
is a total of 7,462 names listed. The information covering 
them includes the date of establishment, names of officers, 
if a corporation or partners; address and telephone num- 
ber; departments, foreign connections, markets covered 
and products dealt in. In many instances a rating is given 
to show the comparative importance of the export busi- 
ness done. A new feature is a list of 325 branch offices in 
the United States of foreign concerns buying only or 
chiefly for their headquarters overseas. There is a list of 
organizations for export business formed under the so- 
called Webb-Pomerene Act. A map of the export district 
of New York is included which should be very helpful to 
the visitor from abroad who is desirous of calling on the 
New York connections of the firms with which he deals. 
“Export Trade Directory” is well bound in boards. 


“Eagle A” Extends General Service. 

T. C. O’Neil and W. L. Kimber, formerly of the sales 
department cf the American Writing Paper Company, 
have been transferred to the department of general serv- 
ice. Mr. O’Neil, who was previously in the Boston of- 
fice, wili have headquarters at the general office in Hol- 
yoke, Mass., and will work with “Eagle-A” service 
houses and printers in the New England territory. 

Mr. Kimber, who has been connected with the New 
York, Boston, and Cincinnati offices, as well as having 
done work in the Southern territory, will be located in 
Boston, where he will co-operate with “Eagle-A”’ service 
houses and printers. 

Both these changes are in line with the new sales poli- 
cy of the American Writing Paper Company by which 
the entire line of “Eagle-A” papers will be carried as 
an entity by every “Eagle-A” service house in the coun- 
try. In accordance with this plan, the company is en- 
larging its department of general service in order to make 
its service of the maximum value to its customers. 


Allentown Dealer Gets National Publicity. 

A window display idea of Royal H. Eckert, an office 
outfitter of Allentown, Penna., was featured in a recent 
issue of the Philadelphia Public Ledger. The Retail Pub- 
lic Ledger is devoted to business building ideas for 
retailers. It devoted space and an illustration to an Eckert 
display which showed a steel filing cabinet which had gone 
through a fire. The background was realistically decorated 
in imitation of flames of fire. On each side of the exhibit 
were shown red lights and piles of bricks and burned 
wood were distributed in the background. It made a strik- 
ing effect and attracted a great deal of attention. The dis- 
play was supported by an advertising campaign. Within 
the store Mr. Eckert had on exhibition some of the papers, 
check books and bonds as well as letter files that had been 
in the cabinet at the time of the actual flames. These 
were shown and visitors were perntitted to handle them 
to assure themselves of the protection afforded by the 
cabinet. 


Standardized Catalogue for Dealers. 


The Buxton & Skiner Company, 306 North Fourth 
street, St. Louis, Mo., has in preparation a standardized 
catalogue for stationers. It shows a compiete line of sta- 
tionery items, unpriced, so that the dealer will not be 
obliged to issue frequent revisions on account of price 
changes. The dealer has four options on covers. The 
first two pages are arranged to suit the dealer. The re- 
mainder of the catalogue is standard, the dealer’s name 
appearing on every page. The plan simplifies the station- 
er’s problem in issuing a catalogue, as he is spared the ex- 
pense of composition, the labor of compiling, and the de- 
tail of securing the necessary cuts. Additions can be 
made as desired in preparing the catalogue for the indi- 
vidual dealer, but experience has shown that eighty-five 
per cent of the pages can be used by the average stationer. 
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Give a receipt 
and get all your money 


The right way to handle a sale 
@ Collect the goods at the 


wrapping counter beside 
the register. 


Tell the customer the price 
and get the money. 


Register the sale. 


OL © 


Wrap the receipt in the 
parcel. 


©) Give the parcel and change 
to the customer. 
The customer gets quick service. 
The clerk gets credit for making the sale. 
The merchant gets all of his profits. 








WA-150 -0126 jun 16-21 
i Amount “gaxew Date 
THIS IS A RECEIPT FOR YOUR 
PURCHASE. 
THE RAND-JOHNSON CO. 
NEW YORK 








Wrap this receipt in the parcel. 

















And get all your money. 


We make cash registers for every line of business. Priced $75 and up. 


NATIONAL 


CASH REGISTER CO. 


DAYTON. OHIO. 


































Vaults 
Cabinets 
Deposit 
Boxes 


CARY SAFES "The Safe [nvestment”’ 
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Adding $1560 annually 


to the small bank’s revenue 


Go out and show the bankers in your territory that such an in- 
crease is not unusual. Tell the bankers how Cary Sectional Safety 
Deposit Box Units will make it a simple matter to get this extra profit. 

Influence the banker to convert waste vault space into an attract- 
ive room. Then urge him to install one or two Cary Sectional Safety 
Deposit Box Units. The rent from each unit of 52 boxes will yield as 
high as $260 annually—and six units will bring $1560. 

Show the banker how he can add new units as business increases; 
how he can put new units into place, exac:ly the same as with filing 
sections; and how any number of Cary Units will present a uniform 
appearance. 

This sort of salesmanship is constructive. It will give you a hold 
on the banker’s trade. It will also make the banker your permanent 
customer, for, as his deposit box customers become more numerous, 
he will need additional Cary Units. And you sell Cary Units. We 
assure you of 


Immediate shipment of stock units 


Cary literature tells more about the Cary Unit System of Safety 
Deposit Box Units. And it shows you how such a department can be 
expanded to take care of thousands of depositors. Send for this 
literature today. It will aid you in selling Cary Units. 

Dealers who do not now handle Cary Units should send for the 
interesting agency plan. It is even possible that your territory is not 


covered. 
CARY SAFE COMPANY 


Dept. 105 - - BUFFALO, N. Y. 
Established 1878 





I92T. 
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Newton on “Waterways.” 


A Condensation of an Address by Hon. 
Cleveland A. Newton, M. C., Before 
the Mississippi Valley Association 
Meeting last Spring. 


DEQUATE transportation at a reasonable cost is 
A the solution of our present problems in the com- 

mercial and industrial development of the United 
States. The primary producer, the farmer, finds that after 
he pays freight to carry his products to the market, there 
is little left to reward him for his labor. The manufac- 
turer finds that after he has deducted the freight from 
what he pays to get the raw material to the factory and 
to deliver the finished product to the consumer, he is 
obliged to set a price so high that the consumer cannot 
afford to buy. The result of this situation is that produc- 
tion is curtailed and the industries and labor of the coun- 
try are suffering. As an example, Southeast Missouri pro- 
duces barytes. Her mines have been operated successfully 
for a long time. Today barytes, mined in Europe, are be 
ing delivered in New York cheaper than the freight which 
must be paid to carry Missouri barytes to that point. The 
Missouri mines must close. Relief from the railroads seems 
hopeless, as they are not making a profit on their business 
even at the high rates that have been authorized. Relief 
can come from other forms of transportation. 

There are in the United States 26,000 miles of navigable 
rivers. Considerable improvement has been accomplished, 
and yet most of these natural highways of commerce are 
rolling uselessly through our valleys, contributing nothing 
to our distribution. This is because our railroads in the 
past have been able to carry commerce at a rate which 
industries could afford to pay. Conditions have changed. 
We cannot longer afford to pay the rates which our rail- 
roads can afford to make. 

River Transportation a Prime Asset. 

River navigation was the dependence of our pioneers 
when the sections of the country were opened up. The 
development of the railroads has caused us to overlook 
the advantages of water transportation. As the railroad 
trunk lines grew in power, they discouraged the use of 
natural water courses for transportation through great 
rate discrimination in territory where water transporta- 
tion was available 

Active steps have been taken toward the restoration of 
the Mississippi River as an artery of commerce. A fleet 
of six new tow boats of 1,600 horse power each has been 
inaugurated. Several are now in service and the remainder 
of the fleet will be in action early in the Fall. The Natchez 
is the first boat of this type to lead the way. Towing 
steel barges, she has carried 6,000 tons of freight from New 
Orleans to St. Louis in twelve days, against the current. 
She has carried 12,000 tons of freight from St. Louis to 
New Orleans in six days. In one trip this vessel handled 
enough merchandise from St. Louis to New Orleans to 
load 480 freight cars, allowing twenty-five tons to the car. 
When the fleet of six vessels is in operation they will be 
able to carry from St. Louis to New Orleans in six days, 
2,880 carloads of freight. It will be enough to load fifty- 
seven freight trains with fifty loaded freight cars to the 
train. ‘ 

The barge line is allowed to charge but eighty per cent 
of the rate provided in the railroad tariff for the lines 
which parallel the river. The rail rates upon these lines 
are infinitely less than the average rail rates of the coun- 
try at large. During the month of February, 1921, the 
barge line had in operation between New Orleans and St. 
Louis the one new tow boat, the Natchez, and a few old 
out of date tow boats, the combined power of which 
amounted to that possessed by the Natchez alone. Not- 
withstanding the heavy overhead expenses and while 
operating upon eighty per cent of a destructive competi- 
tive rail rate, the barge line succeeded during February in 
paying all of the expenses of the line and in earning 
$9,169.00 to be applied upon the depreciation of the equip- 
ment 
_The greatest barrier which has stood in the way of 
river improvement in the past has been the lack of co 
operation between Congress and the people who live along 
the waterways. Congress has been saying to the munici- 


Palities: “You build the terminals and we will improve 
the rivers. [he municipalities, equally gallant, have re 
plied “You improve the rivers and we will build the 


terminals.” And year after year this performance has 
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The 
American 
Combination 
Register 


is a combined Adding Machine 
and Cash Register— 








TWO MACHINES IN ONE 
AT THE COST OF ONE 








It completely provides any informa- 
tion or detail of sales or expenses, and 
it is flexible and easily adapted to any 
business. 


Either or both machines instantly 


available. 


CASH REGISTER CAPACITY: 


One Cent to One Thousand Dollars. 
Provides a permanent record of each 
transaction, classifying the sales of 
nine clerks and nine departments, and 
showing each item as Cash, Charged, 
Paid-Out or Received on Account. 


ADDING MACHINE CAPACITY: 


One Cent to One Million Dollars, and 
preduces beautiful machine made 
monraly statements. 

For Europe, address all correspond- 

ence to our European Director of 

Sales: M. Piero Castelli della Vinca 


Avenue de Villas 46 Bruxelles, 
Belgium. 


American Can Company 
Typewriter and Adding Machine Division 
1230 Monroe Bldg. Chicago, III. 


ULL ULSTER 





& 
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Neidich Process 


Carbon Papers 
Typewriter Ribbons 


**The Line of Lowest 
Ultimate Cost’’ 





The greater economy and profit 
that you desire at this time is 
insured by the unusually sat- 
isfactory combination that we 
offer, viz: 


Highly efficient, uniform and 
dependable qualities for every 
purpose; prices lowest consist- 
ent with such qualities and keen 
appreciation of your interests; 
and attentive service. 


This, together with the conse- 
quent essential good will of 
your customers, tllustrates the 
law of cause and effect; 1. e., 
that our Carbons and Ribbons 
are of the ‘“‘Lowest Ultimate 
Cost’’ when you strike a final 
balance. 


Your best interests will unques- 
tionably be served by writing 
us today. 


Netdich Process Company 


Manufacturers 
Established 1898 


Burlington, N. J. 
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gone on while river banks have continued to crumble and 
sand bars continued to form. A new era is dawning 
Many cities along the river have built and are now build 
ing modern, up-to-date terminals, and others have pro 
vided funds therefor. Congress is appreciating the desires 
of the people for the encouragement and promotion of 
water transportation. 


Kentuckians Endorse Foreign Trade Banking. 

Six groups of the Kentucky Bankers’ Association, at 
meetings held in May and June, have gone on record, by 
resolution, as favoring the formation of the Foreig1 
Trade Financing Corporation and pledging support and 
co-operation to those charged with the duty of organiz- 
ing it. 

The meetings of Groups 1 and 2 were held at Paducah 
those of 6 and 9 at Maysville; that of Group 7 at Lexing 
ton, and that of Group 11 at Corbin. The resolutions 
adopted at several of the meetings cited that Kentucky’s 
prosperity is vitally affected by the present unfavorabl 
condition of foreign trade, because a very large part 
Kentucky’s agricultural, mineral and industrial products 
are either exported or to a large extent used in business 
connected with export. The resolutions set forth the 
necessity of “forced action” to relieve the stagnation re 
sulting from the recession of export trade, and also the 
necessity of placing such trade on a permanently profitable 
basis through long-term credits, properly safeguarded 
The belief was expressed that the formation of a larg: 
foreign trade financing corporation will be a step toward 
tne desired end. 

Among those who addressed the group meetings was 
Mr. Earl S. Gwin, vice president of the National Bank of 
Kentucky, in Louisville, and chairman of the Louisville 
committee co-operating with the committee on organiza 
tion of the Foreign Trade Financing Corporation. 


ot 





Declaration of Foreign Trade Council. 

The “Final Declaration” of the Eighth National For 
eign Trade Convention held at Cleveland, Ohio, has been 
prepared by a committee to establish a national program 
for American foreign trade during the coming year. Its 
salient features are: (1) Increased imports into the United 
States. (2) Devoting surplus American investment funds 
to furnish long-term credit to foreign buyers. (3) Imme 
diate creation of financial institutions authorized by the 
Edge Law to extend such long-term credit. (4) Laying 
up of such of our Government owned merchant marine as 
cannot be chartered on advantageous terms, pending the 
revival of world commerce. (5) Revision of our shipping 
laws to eliminate the advantages of foreign competition, 
estimated at five per cent on the capital investment. (6) 
Uniformity of state laws affecting marine insurance com 
panies. (/) Adequate international machinery for the en 
forcing the awards of commercial arbitration; application 
of standardization to products not now so protected. (8) 
Adoption of revised and uniform commercial letters of 
credit and ocean-bills of lading. (9) Maintenance of inter 
est in American foreign trade. 

(10) A bargaining tariff. (11) Reorganizing the foreign 
service of the United States to provide for unified control 
and the establishment of a National foreign service train 
ing academy. (12) Authorizing by law the formation of 
American companies to trade in China on a plane of tax 
equality with competitors of other nationalities. (13) Re- 
vising taxation laws to free Americans living abroad from 
paying taxes upon incomes derived from within the for- 
eign country of residence. (14) Adequate support for 
those departments of national Government which partici- 
pate in the development of our foreign trade. (15) Revi 
sion of law necessary to permit a parcel post convention 
with Cuba. (16) Wider use of foreign trade news by the 
press of the United States. (17) The expansion of systems 
of international telegraphic communication under Amer- 
ican control and operation. 


New Bircher Representative at Philadelphia. 


Mr. Charles A. McGinniss has been made representative 
of the Bircher Company in Philadelphia. Associated with 
him are J. K. Famous as salesman and service man and 
James Rowland, Jr., who will specialize in the Abernathy 
line. Mr. McGinniss was in the typewriter business for 
many years and recently district representative in the 
Philadelphia territory for the Marchant Calculating Ma 


chine Company. He succeeds Mr. Roesler. 
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Empire Ledgers 
for Executives 


HE distinctive letterheads, inter-ofice memorandums and personal 
stationery of various kinds for use of executives will show up 
splendidly on the clean, bright, snappy surface of Empire Ledger. 


Empire Ledger is a standard high-grade paper suitable for every need. 
It records ink and typewriter impressions perfectly and preserves its 
distinctive appearance despite constant handling or abuse in the mails. 


Executives who desire the uncommon in paper will specify Empire Ledger 
for complete satisfaction. Stationers who use it and specify it can count 
on repeat orders. Send for samples. 


EMPIRE PAPER CO. 
725 S. Wells St. Chicago Illinois 


EMPIRE 
sLEDGER! 
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Mr. Okay 
Says: 


Anticipating 
the downward 
trend of prices 
to pre-war lev- 
els, we are now 
sending out our 
new schedule 
covering this 
reduction on our 
Paper Fasteners 
We have even gone below the 





for 1921. 
pre-war levels, making an average reduction 


of over 25%. We are enabled to make this 
large reduction owing to the fact that we 
are now in a factory of our own and are 
fully equipped to turn out items of our man- 
ufacture at the least possible cost. 


Another factor entering into cost is the 
lower rate in our extensive advertising, fol- 
lowing the steadily increased sales for years 
past. 


A third factor is we have increased our 
plant to more than double its former capac- 
ity. Lower costs of raw materials have 
also enabled us to bring our prices down. 
All these things taken together, we expect 
to double our sales, which means the same 
increased ratio of business for our trade. 


In all of our great advertising campaigns 
to acquaint the public with our labor-saving 
office necessities, we have always requested 
to “buy from YOU.” 


We ask you to do your part—Keep up 
your stock. 


Here they are: 
Washburn’s “O.K.” Paper Fasteners— 
3 sizes—Brass and Nickel finish. 
Sanitary “O.K.” Erasers, Typewriter— 
Ink—Pencil. 
Ries’ “O.K.” Letter Opener, Hand and 


Electric—3 sizes—3 models. 
Check them up NOW and order early. 


Write for our 1921 schedule of prices now 
in effect, if you have not already received a 


copy. 


We thank you for past favors and 
earnestly solicit a continuance of your co- 
operation. 


THE O.K.MANUFACTURING CO. 


OSWEGO,N.Y., U.S.A 


Unit 


Depart 




















ribbons 
of Statistics, Department of Commerce: 


United States exports of metal office furn 
tries during April, 1921. By the Division of Statisti 


Countries. 


AN CES July, I92I 


April Exports of Carbon Paper and Ribbons. 


ed States exports of carbon paper and typewriter 
s by countries during April, 1921. By the Divisior 


Carbon lypewriter 
Countries. Paper Ribbon 
Azores and Madeira Islands......$ 57 $ + 
a see po eee tale 54 4?? 
ON SS IE OP ae | La 334 e 
EOS FE Pe C8 8 a ae 3,095 1,050 
She. slat. eis ya bate lence 6 ¢ 
EEN I EIR TS 193 27 
Poland and Datizie.....<.......... 3,517 
SS RE oe apn: are nas 45¢ 354, 
rere yee tee ; 1,908 
SITE RR INE SP 2,765 830 
EY. co-bwike dan an, HooE ce eee on 3,663 4,23: 
TS EP ee ee 475 
SO ee rite 2,479 9 50! 
SS re es en i 1,078 538 
eee .. atisbascoun adeno: ; 1,100 90 
ON Re rai are 101 5 
Pe re on . . eae 479 65 
re Wn kie.2 «oa a ; 60 
Mexico ... ike es SEE ot. ee 3,941 875 
Newfoundland and ‘Labrador Tes.» 56 63 
ee re bi i> mae aiitee bs ; 152 165 
Trinidad and Tobago............. 114 
Other British West Indies 3 
FO oy pe errr see - 2 246 1.540 
Virgin Islands of U. S.......... 50 5( 
Beem Beet TnGies. .... 6 osc ccseccs 45 40 
French West Indies.............. cae 12 
ee as Nae. 12 
Dominican Republic .......... 1,350 15 
ae Re nee 124 3,186 
eS er ree 137 357 
Chile camencadlet 2,676 650 
Sg TS Gy cea a ener 30 
a. tM. ee 166 1¢ 
J, Ss 382 1,33 
2 SE ee <3 72 104 
ee 362 2,92¢ 
Straits Settlements re caee ‘s 
Other British East Indies......... 118 38 
Dutch East Indies...... ; ee 1,334 588 
Hongkong ...... Pere Pr}, 4 
pc $9 RRR 2,542 
OEE eee 18 285 
Amstraiim 2... 2 oc me idea; 927 2.42 
New Zealand ....... 134 22¢ 
Philippine Islands 18 
Belgian Kongo 4¢ 
British South Africa ..... 367 
E.SDOTM . oc-c:06% ( 19 
Total a rik cy Se ...- $33,379 $44,021 


April Exports of Metal Office Furniture. 


ture Dy COoul 


ment of Commerce: 
Countries 


France ............$ 1,336 Dominican Republic$ 400 
Germany ...... 24 Argentina .. 15,581 
Netherlands ..... 401 BOMVIM .2..... 49 
Eee ere ne: ae 2,068 
Russia in Europe.. lay, fee ... , 4,021 
Sap eae iaag 40 Colombia 375 
Pewtend ...cvics.. 16008 Ecuador ... 1,293 
I lo a Sad 60 Pern .... 3,802 
Ireland .:.... ; 85 Uruguay 238 
ONGENES Sse. ops Hs 85 Venezuela 388 
British Honduras... ae | Geese... 262 
RN se eee 12,583 British India 100 
Te ee eee 3,000 Dutch East Indies 521 
Geatemeia® ....... 575 French Indo-Cl 225 
Honduras ........ 1619 Hongkong 75 
ES 6,058 Japan é 55 
ON eer ee 218 Turkey in Asia 24 
re i~« —_—o Australia .. or ee 1,180 
(OO ae 53 New Zealand ..... 217 
Trinidad & Tobago 389 Philippine Islands.. 5,965 
a RSS A ae ee 7,946 British South Africa 346 
Virgin Is. of U. S.. 824 British East Africa 20 
Dutch W. Indies... 135 — 

ESS Sse 4&8 Total $102,364 
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It’s a Cinch to get Your Share of this Business. 


But—Are You Getting It? 
SECURIFILE 


The most fileage per dollar. 





There is no better low-priced 
steel file. 


Write us for the six rea- 
sons why SECURIFILE is 
best and for merchandising 


helps to make sales bigger 
with SECURIFILE. 





Made in letter and legal 
sizes, carried in stock in 
green and mahogany 


Furnished with or with- 
out locking device 





SECURIFILE gives the service of steel at the price A 205-pound man stands in the SECURIFILE 
of wood. It’s easy to sell SECURIFILE in offices drawer. It moves in and out smoothly with this 
where steel has always been considered “too weight and does not sag or droop when he steps 
high priced.” out. The drawer remains in perfect working order. 


STEEL EQUIPMENT CORPORATION 


Makers of the complete Security Steel Line of Filing Cabinets, Desks, File Shelving, the Security Office Safe, etc. 


AVENEL, NEW JERSEY New York Office, 25 West 45th Street 
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The thinner you spread it 
the quicker it sticks— 














WO more of the interesting series 

of Carter ads appearing in the 
Saturday Evening Post and Literary 
Digest, proving by facts the story of 
Carter’s quality. The Carter adver- 
tising department wants to help you 
solve your own advertising problems 
with liberal and attractive helps. 
Write them at Cambridge 41, Boston, 
Mass. 








*You’re welcome to half 
the space you can find 


on my shelves!” 


OW often have you said this, jokingly, to 
a salesman who tried to put more goods 
on your shelves? 


And yet you were half serious. What you 
meant was: 
‘Your goods are welcome in any 
space you can SAVE on my 
shelves.” 
That’s what a standard line like Carter Inx 
Products does—saves shelfroom. 


it saves time and talk in 





But it does more 
selling, for the Carter trademark is nationally 
advertised and trusted for its quality-guar- 
antee. 

It saves bookkeeping, too, by concentrating 
your purchases, and eliminating duplication. 
And it saves useless correspondence, which is 
a bother to any busy merchant. 

Ask the next Carter Salesman who calls how 
he can save you money if you standardize ona 
standard line. 


THE CARTER’S INK COMPANY 


Manufacturing Chemists 


NEW YORK 
MONTREAL 


BOSTON 
CHICAGO 

















Standardize on a Standard Line 
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April Exports of Typewriters. 


United States exports of typewriters by countries, d 





APPLIANCES 93 


ur- 


ing April, 1921. By the Division of Statistics, Depart- 
ment of Commerce. 

Countries. Countries 
Austria © 4.2... ..$ 13,808 Cuba . wieute es « cee ae 
Belgium ...... 23,002 + Virgin Is. of U. S 765 
( zé choslovakia 6.809 Dutch West Indies 378 
Denmark 978 = Haiti en 272 
Finland 2,830 Dominican Republic 1,556 
France ....... . 57,335 Argentina ... 44,249 
Germany .. ; 5,710 ae 1,315 
Cprester ...... 450 Brazil . per 11,850 
GPOCCO .cccc. ‘ 4.810 Chile . ‘ a 10,716 
Hungary .... 1,410 Colombia .... 1.625 
ee ch ek Bi 38,010 Ecuador 1,500 
Malta, Gozo and Cy British Guiana 63 

prus Islands .. 286 Dutch Guiana 234 
Netherlands . Simao «PET ..6.00: 1,703 
TOME cca cus scams 975 Uruguay 1,264 
Poland & Danzig 902 Venezuela . 932 
Russia in Europe.. 476 ee 2 ie ie 
 Pecauae . 43,461 British India .... 13,490 
eS eee 5.913 Straits Settlements 2,056 
Switzerland .. 18,093 Other British East 
Turkey in Europe. 949 aera 1,457 
England ...... 103,710 Dutch East Indies... 12,824 
Scotiand ....... 650 Hongkong ns 2.645 
Ireland ...... ; 75 Japan . Peete 
Yugoslavia, Alba Turkey in Asia..... 1,198 

im. O08) ... 93 AMOEES .o.0scc0in Gee 
Bermuda .... ; 217 New Zealand...... 1,548 
British Honduras. . 314 Other Brit. Oceania 790 
ERONGR  .iveuccs .. 729,675 French Oceania ... 410 
Boats Nice ...... 584 Philippine Islands.. 2,906 
Guatemala .... 1,374 Belgian Kongo .... 950 
Honduras .... 1,169 British West Africa 811 
Nicaragtia ........ 425 British South Africa 1,823 
Panama ....... 3,010 British East Africa 1,870 
Salvador ...... 687 Canary Islands .... 1,491 
BROMO cccaxe...ss cee French Africa ..... 6,286 
Barbados ......... 155 Italian Africa 608 
jee 440 Portuguese Africa.. 900 
Trinidad & Tobago ee oe wine aes 20,250 
Other British West —_——- 

EMGSCE nccanes - 220 sotal 4.i1+%. Agee 

Shipments to Noncontiguous Territories. 
ry ie are $ 2,332 Porto Rico oe: a 
BERWAM oon cccss .. 10,499 
April Exports of Cash Registers and Parts. 

United States exports of cash registers and parts, during 

April, 1921. sy the Division of Statistics, Department 


of Commerce 


Cash 

Countries. Number. Registers. Parts of. 
Belgium ........ Seo a eee ] $ 437 
SNE sini ss osc ee ee 12 5,388 er 
France ere Piidecse ae 1,921 $ 214 
Germany ] Sif 5,422 
FR ' br ecline ate eitome 6 1,691 a 
PUGOMOTIONEO foc ic cues cccwesee« 23 5,310 711 
i deer SS eae (Ut a. oe 1,463 
ae ; 12 1,658 
ee are 10 6,927 27 
Switzerland .. 2 1,171 
aa 325 62,516 3,027 
PimeiGt BIOUMGUTAS .. i. <cce cine 4 1,330 me 
COQSGG oi... see de 59 3,210 14,958 
Costa Rica .. i: SeeVaae rae 4,415 137 
Guatemala .... i ae wit 28 
Honduras . we Re 4 788 
ee ee eee 4 1,370 
Panama Saas ale bb ave ktae ee 3 1,900 
Mexico hrs Sead Oe 4,474 
2 (ee ee PT ee ee 35 13,412 357 
Virgin Island of U. S 1 75 
Dutch West Indies ] 476 at 
Argentina ...... 142 66,649 1,243 
Es Pee eee & 2 990) 
_ . ea 7 3,123 
Chile 5 1.799 
ee ST eee 3 1,777 
are eee Hele 4 2,994 
eRe a foxaee 9 
Venezuela .... »é02 Jae ] 650 
AEE, oo cetgls E wc os aia ec eae ee 2 219 
















Banks and Business Houses 
Use the Pearl Cutter 


For cutting the margins from monthly 
statements in quantity. Several hun- 
dred sheets ledger paper 
clipped at one stroke. 


—Zip! It is done in an 
instant and the edge is 
clean and straight. 


Also cuts card- 
board, leather, 
cloth, quicker 
and better than 
knife or scis- 
sors. 





A saver of labor 
and gets the 
work out on 
time. 


Sells readily to 
Banks, Multi- 
raph Users, 
hotographers, 
Offices, Facto- 


Has spring 
balanced 
handle. 


The base is a 
waste receptacle 


for ries, Stores. 
convenience es Ne 
pene Made in sizes 


c oe gs" and 19”. 
cleanliness. 


The BOSTON and OFFICIAL 
CUTTER 


Every office of every kind can 
use a Cutter in every depart- 
ment. The Bookkeeper, Mail 
Clerk, File Clerk, Price Clerk, 
Production Clerk, for a great 
variety of 
trimming. 
The Sales 
Department 
for cutting 
samples, illus- 
trations, en- 
closures. The Advertising De- 
partment for cutting out illus- 
trations, exhibits, dummys, etc. 
The Draftsman for blueprints 
and drawings. 

Invaluable in a hundred ways in 
every office, store and factory. 


Several thousand have been sold. 
Made in a variety of sizes. 







We make also a line of Power Cutters, 
Printing Presses, Tableting Presses. 


DEALERS WANTED 


Golding Manufacturing Co. 


FRANKLIN, MASS. 
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VISIBLE 


GUARANTEED 
ACCURATE 


—— 
to 


999999 
Price $15.00 





123456 
AMERICAN VISIBLE 
MODEL No. 41 


VISIBLE numbering means that the next num- 
ber to be stamped is in plain sight of the 
operator BEFORE it is stamped. 

More SPEED, ABSOLUTE ACCURACY and 
elimination of WASTE. 











Construction: Steel throughout, tool steel wearing 
parts. Engraved figures on steel wheels. 


Testing: Each machine is tested to its full ca- 
pacity before it leaves our factory at 
the rate of ten thousand impressions 
per hour. 


Guarantee: Each machine carries our individual 
GUARANTEE TAG numbered the 
same as the machine itself. This gives 
each machine a separate warranty. 


You take no chance when ordering an 
AMERICAN VISIBLE. If you don’t like 
it, return It. 


The design, construction and finish of this machine 
have set new standards in the numbering machine 
field. 
CARRIED IN STOCK BY ALL STATIONERS AND 
STENCIL MANUFACTURERS 
Folders imprinted, electrotypes and other advertising matter 


furnished free to dealers. Special machines for all purposes 
built to order. 


AMERICAN NUMBERING MACHINE CO. 


General Office and Factory: 


220-228 Shepherd Ave., Brooklyn, N. Y. 


DEALERS: There is a ready sale for this machine. Its 
VISIBLE feature alone makes a strong appeal. ‘In addition, 
its sturdy looks and beautiful finish, together with the wide 
advertising it is getting in such magazines as SYSTEM, BUSI- 
NESS and many other top-notch mediums, makes it a profit- 
able machine for you to handle. 


Made in the Largest Numbering Machine Factory in the World 





























Dutch East Indies. een 5,751 76 
Sari accin S un te ow oS me 5 315 
pe APOE ED ae ae Lhe 4 2,076 
eee cere ] 150 ae 
Ce errr ee 163 26,690 896 
New Zealand REF Fa 5 1,289 
0 err ree yt ere, 2 921 

ENS 0 2g Pi ty wis'n 9 ata 2 Oe $235,641 $27,890 





April Exports of Adders-Calculators. 
United States exports of adding and calculating ma 
chines, by countries, during April, 1921. By the Division 
of Statistics, Department of Commerce 


Countries. Number 
EE cate Kure dnns'x cemnn sates 11 $ 2,180 
Czechoslovakia ......... rat cata ahaa e605, 2 600 
3 ———e aa hadieu ate cite ead 51 5,411 
CE WG eo wa Keo ay ee eee 16,783 
Germany ....... acho da Eaheak ms 7 2,747 
OS Bp a re eer ee eee ees 9 2,049 
dg daw dtecg en awel er eae 8 ja 11,157 
aad ha on ee Ae . ee 16,979 
SS Sere ere ia ] 340 
Russia in Europe ..... VES l 200 
aa Oe eer ee 13 3,095 
Sweden ....... ee: ES Nee 5 1,290 
Switzerland ...... ia ete aie Lie 35 6,530 
rrr RIA ee 80 35,187 
COMBGR cccisccs. eed Bee a tain aie x: a . 112 13,568 
Guatemala ..... Peak es alee a l 201 
FE A eee eres 4 1,17 
RS os ingots ccurion wate bd Se 8 l 100 
a a ee ie & 2,069 
TURE i siccncves ee ee oe ee 2,698 
ON re eee eer 84 15,370 
I ah Sn Ge be eo alas 8 fa 8-9 LO cies } 1,280 
Trinidad and Tobago.............. 2 362 
CN ales ais as og wala 3 644 
Virgin Islands of U. S....... 4 567 
Dominican Republic 4 890 
CS re at Sala is 27 8,167 
ee Ee ee a Pe - 7 1,223 
| RS ae Pee an te Are o ade cd cae 4.102 
ag ain aie Pata eha 2 1,001 
I OR 6s Sp a, as en earl os l 228 
a eae verre on aes K 586 
Venezuela ....... l 400 
RN ht re de 2 ea 38 2,765 
British India ...... «Sas saaibenl uate erate Ses 13 2,404 
Datel Bast Indies ...... <2. ccc scesss 22 7,012 
French Indo China.......... baat l 1S 
I iat cacels sys 4) aia On einai in chia g 13 _ 152 
ee Sree a 135 45,654 
New Zealand e. SPY 7 2 141 
PRMOUEE EOUEBEE 6c cccccessces 23 3,510 
British South Africa. 4 1,041 
BOQQM dcdexcc. » aatimaaiiete: Rat ais 924 $224,007 
Shipments to Noncontiguous Territories. 
PER PR ce. bs bac Gale eee ne 18 $ 4,448 
Se SE eee Tan fo eee ae 24 5,175 


Summer Camp for Disabled Service Men. 

\ summer vacation camp for all those being trained by 
the Federal Board for Vocational Education in the Chi 
cago district is being held at Fort Sheridan, Illinois, from 
June 15 to Sept. :5. 

The Federal Board for Vocational Education is a branch 
of the Federal Government. Its work is the rehabilitation 
of all soldiers, sailors and marines who were wounded or 
disabled during their service in the world war. This dis 
trict comprises the states of Wisconsin, Illinois and Mich 
igan with head office in Chicago. 

The Board believes that a great many men who should 
be receiving the assistance of the Board are not taking 
advantage of their opportunity and that many cases 
this neglect is due to the fact that the men and their fan 
ilies do not know of the Federal Board and of the poss! 
bilities of its work. 

The summer camp is one which all men now in training 
on the Board are invited to attend. It is intended that this 
camp shall provide a real vacation for these boys, many 
of whom would otherwise be deprived of on¢ 

It is urged that all ex-service men who were disabled 
during the war should familiarize themselves with the 
work of the board, whose address is at 14 E. Congress 
street, Chicago. 
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TYPEWRITER 


 *ebbe CUSHION KEYS 










Fe 
é or 


Big business 
demands efficiency from 
every branch of its service 


ELL International Keys to office managers to better protect the eyes of 
the typewriter and adding machine operators. Better eyes mean more 

and better work. Sellthis thought to your customers who buy other office or 
typewriter supplies at your store. These keys speed up operation, and reduce 
vibration—therefore lengthen the life of the machine and save repair bills. 
There is a constant demand for key replacement. Get some of this business. 
You may have installed the original equipment—don’t let it get away. 


International Keys are quality goods—as good They advertise your store not only as the 
as the best—you know the Munson reputation place to buy rubber keys but as the place to 
for square dealing and quality—we stand back go for supplies of all kinds. 


of every set—they must make good. . 4 
: ’ Keys come in green, black and white rubber 


Stock International Keys and make a liberal and in all languages. 
profit. 

Ask about our dealer co-operative plan. 
INTERNATIONAL TYPEWRITER CUSHION Keys 
are supplied in boxes bearing your name and Write or phone our nearest office today. 
address. 


— 





MUNSON SUPPLY COMPANY 





























rT Gftermattion al Ter te - 
i ic Qn TYPEWRITE . : 
| G) RUBBER CUSHION KEYS Pat 23 CITY HALL PLACE NEW YORK, U.S. A. 
ni ee — BRANCHES — 
Lt PXRAT 
Boston Cleveland Minneapolis Pittsburgh 
Buffalo Detroit Newark, N. J. San Francisco 





Chicago Los Angeles Philadelphia Toronto, Can, 
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ffi Sectional Card 
Index Equipment 


Has the distinction of being known as the original 
sectional equipment for card index filing that takes 
care of present needs and also provides for the addi- 
tion of new sections for added requirements. 


These sections should always be recommended where a fil- 
ing system is liable to expansion. Each section contains 
two drawers, each fifteen inches deep—a depth sufficient 
to hold nearly 1,500 ordinary index cards—3,000 for 
the two drawers. Show your 
customer that this sectional 
idea always provides for 
ample filing space without 
the necessity of transferring. 
The line is made in sizes to 
hold cards or papers 3x5, 4x6, 
5x8, 8x5 and 6x9 inches in 
size, the first dimension rep- 
resenting the height. The 
wood used in the construc- 
tion of these sections is plain 
and quartered oak and the 
hard - grained birch. Fur- 
nished regular in Golden or 
Natural Oak and Imitation 
Mahogany. Illustration in 
lower left shows a Top and 
three Bottom sections and 
the 12-inch leg base. Leg 
bases made for all widths. 
This particular line repre- 
sents one of the best profit- 
producers for our dealers. It 
really pays to push the 


Sl eo Sectional Card 
Index Equipment. 





SNe ii 








Sf eis a Priced | 


2, 3 and 4 Drawer Letter Size. 2, 3 and 4 fill 
Drawer Legal Cap Size. 2,3, 4and 5 Drawer or 
Invoice Size—A Most Complete Line. st1 


SIMIAN 


Ask for new price lists effective July 1 


The illustrations above and below repre- 


sent the completely finished Top and 
open-topped Bottom sections A as »p 
section should always first be used, then 
Bottom sections can be added, as fline 

requirements make necessary the adding 


of additional filing space. 





gp 
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1 Filing Equipment 
Merits Your 
Consideration 


It has always been the aim of this company to pro- 
duce standard filing equipment that can be retailed at 
popular prices and still allow the dealer a liberal mar- 
gin of profit. Past conditions have enabled us to ac- 
complish our aim in this direction. We are still able 
to maintain this enviable reputation when we offer the 
dealer our three styles of Non-sectional upright filing 
cabinets—the 421, 1200 and 1400 lines, as well as the 
500 and Horizontal lines of sectional equipment. 
Complete lines that will enable a dealer tg meet any 
filing requirement and any competition. 





The upright files illustrated on these two pages repre- 
sent the highly-efficient, low-priced 421 line. Where 
appearance is not an important factor, this line will 


d 4 fill every office filing requirement. Made of high- 
ver grade, kiln-dried, plain oak and the hard-grained birch, 


strongly constructed by interlocking, glued and doubly 

screwed joints—making a frame that is non-rackable 
HHH —a very important factor to be considered in an up- 
| right file. 

The drawers are all full height and embody all the 

necessary features required in a good filing drawer. 

An assortment of filing drawers enables one to ar- 
range a cabinet that will 
meet most any standard 
filing requirement. Note 
the widths and heights 
listed under the illustra- 
tion on opposite page. 
Furnished regular in 
Golden, Natural and 
Weathered Oak and Imi- 
tation Mahogany finishes. 


Let the big 72-page 
Sfx Catalog be your 
guide and assistant 
when talking filing 
equipment and supplies 
needed for their effi- 
cient operation. Cata- 
log and dealer proposi- 
tion on request. Ask for 
new price lists effective 
July 1. 


The #7 Manufacturing Co. 


162 Union Street 
Monroe -- Michigan 
New York Office—52 Park Place Chicago Display—201-215 North Franklin St. 


gM 
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Catalog 


School and Office Rulers 
Clip and Arch Boards 
Card and Letter Trays 
Vertical Desk Files 


a 


F YOU have not received 


a copy, pin this advertise- 
ment to your letterhead and 
one will be forwarded at once. 


To assist in the sale of rulers, 
we supply attractive display 
boards. 


a 


AMERICAN MANUFACTURING 
CONCERN 


Falconer, N. Y., U.S. A. 


Established 1807 
Ruler Makers Since 1888 


National Distribution System Advocated. 


J. A. Coleman, advertising and sales manager of the 
DeLuxe Brush Company, recently addressed the Business 
Press Association at the Poor Richard Club in Philadel- 
phia. Mr. Coleman said that in the case of a new article, 
the market for which is untried, it is extremely difficult 
to sell to dealers however large the staff of salesmen be- 
cause there is no market created for the product. If, how- 
ever, the manufacturer is introduced by his trade paper to 
thé jobber and by the jobber to the dealer and by the deal- 
er to the consumer through his clerks, his windows and his 
local newspaper advertising, he arrives through regular 
channels and is entitled to confidence. The Business Press 
plays a most important part in merchandising. The only 
kind of business that can thrive in this country is that 
which makes money for everybody. Many of the largest 
and most successful advertising accounts are the product 
of the trade paper man who sought them out, encouraged 
them in their growth and finally they were handed over to 
an advertising agency. The importance of the work of the 
trade paper fails of full appreciation because its cost is too 
low. Mr. Coleman advocates an advance in advertising 
rates in reputable trade publications, the installation of 
service departments and the strengthening of the publica- 
tions generally. Stronger trade papers and a better sys- 
tem of working through jobbers and dealers would result 
in opening the way for a large number of meritorious spe- 
cialties which cannot economically be sold by the manu- 
facturer direct to the dealer. At the present time it costs 
about $15.00 a day for a man to travel through strange ter- 
ritory doing missionary work. Not more than five satis- 
factory calls can be made a day so that each call costs 
$3.00. An average minimum of three calls is required to 
get a proper hearing on any proposition so that we might 
assume it would cost us $9.00 to make a sale if our efforts 
are confined to personal solicitation. 

Mr. Coleman said that if they skeletonized the sales or- 
ganization and supplemented it with a direct mail campaign 
the entire dealer-jobber organization could be reached at a 
maximum of 25 cents per call with a strengthening of the 
sales effort. The necessary calls of the salesman could be 
reduced by making four preliminary calls through the me- 
dium of literature and one call in person, thus saving $5.00 
per call on many thousands of dealers in a year, but if all 
the trade media reaching that particular field are used, calls 
could be made to the jobber and dealer at from $1.00 to 
$5.00 a thousand. The trade paper is a most important 
factor to the man who sells distribution for a new product. 


As a result of the recent strike of printers, Office Ap- 
pliances notes that two house organs in this field got out 
their early May edition by means of the stencil marking 
pen, the stencil, the typewriter, and the mimeograph. 
These house organs were “Lightning,” published by the 
Bircher Company, Inc., Rochester, New York, and the 
Protectograph Weekly Bulletin published by the Todd 
Protectograph Company, also of Rochester. The first- 
named house organ contained seven pages and the second 
twelve pages. Both were done on the mimeograph, even 
to the drawings of salesmen’'s portraits which ornamented 
the center section of the Protectograph Weekly Bulletin. 
The work was handsomely done throughout in both pub- 
lications. 

Another publication brought out by the mimeograph 
process was Volume 26, Number 1, “The Franklin,” the 
publication of the Franklin Printing and Engraving Com- 
pany of Toledo, Ohio. Some of this was reproduced in 
typewriting and some by a pen process. The sheets were 
printed on one side only. The suggestions are striking 
and created a great deal of comment. Some amusiry 
drawings of different equipment made ostensibly by the 
office boy were features of the June issue of The Franklin. 

It appears that the official stencil cutter for The Fran- 
klin was one of the company’s secretaries. The pressman 
was the head salesman, and the press feeder was one of 
the salesmen. Two stenographers and one bill clerk of- 
ficiated in the binding department and the office boy and 
the telephone girl did the mailing, turning out the entire 
edition in record time. 


Ink Prices Reduced. 

The Thaddeus Davids Ink Company of New York, New 
York has sent out recently folders announcing price re- 
ductions, thus proving that they are moving with the 
spirit of the times and helping industry once more to get 
back to the plane of normalcy. 








UDDY comes like a cool refreshing, 

breeze on a sultry afternoon. yet the least expensive. 
—he’s the ambassador of pep, punch and personality. —he is light, compact and everlasting, 
—he puts life into business. —he fits into the vest pocket, watch 


—he brings new customers into your store. Ps aig os en setieaie ino 
—he establishes the ‘Buddy Habit.” useful pad of Bity leawes. 
—his friends are legion. —his pads are renewable. 
—he sits in the councils with millionaires. —his cover is of a wonderfi:! double-coai 
—he accompanies Milady on her shopping tours. —there is neither jlue nor stitching in 
—he joes to school with the student. 
—he’s in action wherever there’s any- 

- stelle. Siam bo Buddy Assortment No. L-87 
Palos: every one who enter your] Ti Dodévs, sis ofeach sigs” Soupry 

epee Se epee counter sijn..........List Price $9.00 
-—~just put Buddy out where people 

can see him—he'll do the rest. 








BUDDY’S LIST PRICES | BUDDY’S NET PRICES TO THE TRADE 


ne mea, Complete Buddys—Cover and Fille-—Per Dozen | Fillers Only—Per Daven Cs 
No. | Size | Fillers |OMlY Stock Nos. | 161 | 252 | 153 | 254 | 185] Stock Nove | 151F 








Stock | Sheet 





/ 
24u2% | $0.25 |$0.05 Ge dente of « size ...|$2.00162.00 $2.401$2.80 $2.80} One dozen of a size ...| $0.40 


2% } One ogy of agers One Bross of assorted 
vite 25 | = i 1.50} 1.80] 2.10] 2.40) sizes *& . | 20 


2x4 30] 05 Sis boas of esortad Six pross of assorted 
452% 35| 10) sizes & --+-| 1.20} 1.20) 1.45) 1.70 1.70) sizes | 25 


3 xs 35 -10} ¥* Not less than twelve of a size. *& Not less than twelve of a size. 


WILSON-JONES LOOSE LEAF COM 


3300 FRANKLIN BOULEVARD 316 HUE 
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Office Equipment at Style’Show. 

An Atiantic City Board Walk Style Show was held at 
the Auditorium, St. Paul, Minn., June 1884 While these 
shows are devoted largely to clothing amd other articles 
of apparel, merchants in other lines Were represented. 
Brown, Blodgett & Sperry Company had a display in 


charge of T. E. Carpenter, of the furniture department, 
featuring Yawman and Erbe wood filing devices, The 
General Fireproofing Company All-steel safes, cabinets 


The exhibit 
general bank 
Blodgett 


visible business control. 
lithography and 
created by Brown, 


Rand 
engraving, 
advertising 


nd shelving, 
also included 
and commercial 


& Sperry Company. 























BOOTH OF BROWN, BLODGETT & SPERRY COMPANY, AT 
THE ATLANTIC CITY BOARD WALK STYLE SHOW, 
ST. PAUL, MINN., JUNE 1-8 


Show is a com- 
with Atlantic City 


Board Walk Styl 
who stage a show 


The Atlantic City 
pany of exhibitors 


seashore setting [The show carries its own models for 
displaying clothing, and generally works in connection 
with local associations of business men, social organiza- 


tions. or other bodies interested in an event of this sort. 


Sales Manager Talks on Sales Resistance. 

In a recent number of the Sales Manager Weekly of 
New York, Thomas J. Sheridan, manager of the New York 
‘ranch of the Dalton Adding Machine Company, told of 
a plan for speeding up his sales department and bringing 
business in quiet times. Mr. Sheridan has been 

with the Dalton Company for the last five 
made good at his job. Asa result of his 
yf his co-workers, the company has re- 
decided that it would be profitable to establish 
larger quarters and accordingly purchased a_ six-story 
building in which the New York branch will make its fu- 
ture home. 

Mr. Sheridan 


in better 
associated 
years and has 
labors and those 


cently 


that successfully to overcome sales 
ance it is necessary to get back to fundamental prin 
ciples which are summed up in the “Know your 
Among other points made, Mr. Sheridan said, 
that it is necessary for us all to go to school 


to not only get back into the old time 


Savs 
resist 
siogan, 
business 

“T believe 


again, as it were 


sales spirit and awaken from sluggishness but to work 
out new ideas and new plans, also. We find in our busi 
ness that this is vital and necessary, and we have insti 
tuted a plan in our New York office that will enable us all 
to go to school ain and study the selling angle of our 
product more thoroughly. I mean this for the sales man- 


-1 } — . 
Saiesmen, Decaus¢ 
an impossibility to 


ger and the executives as well as the 
we have to lead the salesman and it is 


teach the salesman a thing that we do not thoroughly 
know ourselves. So we have instituted a school. Every 
Tuesday evening our school meets. The salesmen and 


executives are brought together, and each salesman brings 
problems of sales resistance that he has encountered 
e threshed out in the meeting and every 
view point of all 


in his 
These problems ar 
salesman has the privilege of getting the f 
the other members present and he has a chance to combine 
the successful expe men with his own 
experiences.” 

We have to teach the plan and policies of th 
period of applied study of the product 


riences of the other 


institu 


tion followed by 


which continues every Tuesday evening in a regular and 
systematic way. The plan is getting results. The older 
salesmen are beginning to get back to their old time 


swing and the embryo salesmen absorb keener knowledge 


of the product and have become more enthusiastic and 
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self reliant. The plan outlined above having been brought 
to the attention of the home office and approved of, a 
sales service department was created there composed of a 
staff of men who go out into the field in different sections 
and make a thorough and intimate study of different lines 
of business. A summarized study of each line is made in 
this manner, completed by the sales service department 
and forwarded to branch offices for study in the weekly 
meetings where such meetings are held. 

It is necessary now that all co-operate even though they 
have never co-operated before. 

The plan outlined by Mr. Sheridan has been eminently 
successful and should commend itself to the attention of 
others. 


Botelho Establishes Import and Export Offices. 


Announcement has been received from Francis M. Bot- 
elho to the effect that he has established under his own 
personal supervision business headquarters at 296 Broad- 
way, New York City and 328 Chestnut street, Philadelphia, 
Room 804 

Mr. Botelho was formerly manager of the Horne Com- 
pany, Ltd., Kobe, Japan, and was recently branch manager 
of the Allied Machinery Company of America, New York. 
He was a delegate to the eighth National Foreign Trade 
convention at Cleveland, Ohio, May 4 to 7, 1921. He has 
had a wide experience in foreign markets as well as in the 
United States and is in a position to give service to buyers, 
sellers, distributors and manufacturers both at home and 
abroad. 


Training Salesmen in Technical Fields. 


Salesmen handling devices used in the technical and 
commercial fields require very careful training in order 
that they may serve their prospect and customer to the 
utmost advantage. The Monroe Calculating Machine 
Company is emphasizing this more than ever. The best 
way for a salesman to produce business is to know how 
to create a real demand for his product. This means 
having a thorough knowledge of the device. A May sales 
class at the plant of the Monroe Calculating Machine Com- 
pany, Orange, N. J., was given special problems by Josiah 
Neuhart, who is in charge of the work. The class was in 
daily session throughout the month, studying the applica- 
tion of the machine to the figure-work of various types of 
business. The members were also made familiar 
with the construction and mechanism in the field, with 
some practical work among users included, If Plattsburg 
and other training camps were necessary during the war 
in order to make fighting soldiers, proper training is no 
less esesntial to produce fighting salesmen for 1921. 
“Fighting salesmen” means men who know how to go 
out and fight for business along lines of clean-cut, intelli- 
gent, fair competition. Salesmen who lack proper train- 


class 








TRAINING SCHOOL FOR MONROE SALESMEN. 


ing are often led to unfair and underhanded methods. 
They do not know how to build arguments of the con- 
structive nature in favor of their own product. 

The illustration shows the May sales class after a talk 
by R. M. Farmer, advertising manager, who stands at the 
left of the picture. The discussion brought out the policy 
of the advertising department so that there might be better 
and closer co-operation between the salesmen and the ad- 
vertising department when they go out into the field, The 
method of co-relating the advertising material with sales 
work and the correct relation between direct-by-mail ad- 
vertising and proper follow-up on the part 9f the salesmen 
was explained 
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Miscellaneous Overseas Trade Statistics. 
The following statistics were gathered from Commerce 
Reports. They are classified by countries, and will enable 


The the exporter, in some instances, to determine where his 
efforts for foreign trade should be directed to build up 
that factor of his business. 

Australia. 


Imports of paper, except writing, from the United 
O States: (1920) $813,000 ; (1921, January-March) $529,000. 
. Imports of typewriters from the United States: (1920) 


$577,000; (1921, January-March) $192,000. 
Belgium. 

Imports of paper other than newsprint, cardboard and 
wall paper from all sources: (1919) 10,326,917 kilos valued 
at 18,900,897 francs; (1920) 15,487,867 kilos, valued at 42,- 
795,260 francs. 

Exports of paper other than newsprint, cardboard and 
wall paper for all destinations: (1919) 3,474,649 kilos, val- 
ued at 10,291,652 francs; (1920) 23,563,669 kilos, valued 
at 78,079,011 francs. 


‘ Canada—Quebec. ; ; 
Exports of paper to the United States: (1919) 504,115, 
105 pounds, valued at $18,333,521; (1920) 563,919,676 


pounds, valued at $28,781,656. 
Dutch East Indies. 
Imports of typewriters from the United States 
$339,000; (1921, January-March) $127,000. 
_ Egypt. 
Imports from the United States for the months Jan 
uary-June in the years indicated: 
Paper other than wrapping—(1919) 1,054 Egyptian 
pounds; (1920) 1,397 Egyptian pounds. 
Typewriters and parts—(1919) 6,225 Egyptian pounds; 
(1920) 22,552 Egyptian pounds. 


(1920) 








Stationers’ sundries—(1919) 1,773 Egyptian pounds; 
(1920) 2,764 Egyptian pounds. 
Pencils of all kinds—(1919) 166 Egyptian pounds; (1920) 


1,307 Egyptian pounds. 
Great Britain 
Exports to the United States for January, February and 
March for the years indicated: 
Writing paper: (1920) 211 hundredweight, valued at 
£1,830; (1921) 113 hundredweight, valued at £1,480 
Stationery other than paper: (1920) £35,497; (1921) 





£ 30,447. 
In the corresponding months Great Britain imported 
e writing and printing paper from Germany—(1920) 7,821 
hundredweight, valued at £26,212; (1921) 25,203 hundred 


weight, valued at £70,405. 
In the corresponding months Great Britain exported 
stationery other than paper to Germany: (1920) £429; 
TYPEWRITER | ** 
India. 
Imports of paper, except newsprint, from the United 


States: (1920) $602,000; (1921, January-March) $113,000. 


: Imports of typewriters from the United States: (1920) 
Light and small and carried as $883,000; (1921, January-March) $235,000. 

hand baggage. Rugged and rigid oe Japan. | ad United 

: : . mports of paper except newsprint, from _ the nitec 

as your office machine when in use. States: (1920) $814,000; (1921, January-March) $56,000. 


New Zealand. 


Now is the time for the progressive dealer to Imports from all sources for the last pre-war year, and 


take advantage of the summer and vacation trade recent: ii ete 

by stocking « few Centurys Paper, other than__ printing—(1914) 67,605 hundred 

bs & sites weight, valued at $457,198; (1919) 89,984 hundredweight, 
valued at $1,427,555; (1920) 73,292 hundredweight, valued 

Some good open territory left and a proposi- at $1,602,290. 

tion that means good profit to the dealer. Send Stationery—(1914) $669,183; (1919) $967,445; (1920) 

5 
us a post card with your address and let us $1,553,615. New Zealand—Wellington. 


Imports from the United States in 1920 
Printing paper—1,281 hundredweight, valued a 
other paper, 2,413 hundredweight, valued at $58,807 
Typewriters—1,086 machines, valued at $75,299 
Norway. 
Imports of paper from all sources—(1919) 8,223,469 kilos; 


AMERIC AN WRITING (1920) 9,952,389 ao iets 


Imports of paper, except newsprint, from the United 
(1920) $511,000; (1921, January-March) $402,000. 


States: 
MACHINE COMPANY Imports of typewriters from the United States: (1920) 
$220,000; (1921, January-March) $136,000. 
449-455 CENTRAL AVE. —- — 
Charles Marshall in Europe. 


NEWARK, N. J., U. S. A. Charles Marshall, president of the Atlanta Stationers” 


Club, was among the Americans who attended the Inter 
national Rotary Club convention in Scotland. 


explain. 
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WANTED! 


100 Additional Live Dealers 


to handle the fastest-selling line of safes in America—the Steelcase 
line. Improvement upon improvement was made in their manufacture; 
months of time and thousands of dollars were spent in experimenting 
before our trade mark was finally permitted to act as our guarantee of 
quality. Moderate in price, they represent values which your customers 
cannot help but appreciate. 


Here are some of the unusual talking points which Steelcase safes possess: 


1. Light weight. 

2. Moderate in price. 

3. Of exceptionally streng construction, heavily reinforced to withstand the 
impact of a heavy fall. 

4. Easily moved without scratching the floor. 

5. Doors can be swung back flush to the sides of safe. 


6. Special construction makes it impossible to force doors open by battering 
off hinges. 

7. Not necessary to swing back doors as far as ordinary safes, to use full width 
of safe. Because of this feature Steelcase safes take up less room—an important 
point in a crowded office. ‘ 

8. Can be fitted with any combination of filing equipment desired. 


To the live dealer who appreciates 
a money-making opportunity, we MA IL THIS COUPON 
have a mighty interesting proposi- 


tion to offer. Get all the facts by Metal Office Furniture Co., 
mailing the coupon — right now. Grand Rapids, Mich. | 


| 

Metal Office | 
Furniture Co. | Name... eres | 

| 

| 





Please show me how I can increase my profits | 
by handling Steelcase Safes. 


Grand Rapids, 
es (ae tic am Linilies g 


10’ 
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INCREASE YOUR 
BUSINESS IN 
THE SOUTH"! 


DISPLAY YOUR GOODS 
IN THE 


NEW ORLEANS 
BUSINESS SHOW 


Times-Picayune Building, Lafayette Square 


Week October 3d to 8th 


Secure Booth Space Early 


THE NEW ORLEANS BUSINESS SHOW IS ENDORSED BY 


The Leading Bankers of the South 
The Greatest Newspapers of the South 
The Principal Business Colleges of the South 
The Best Office Appliance Dealers of the South 


Tickets Furnished All Exhibitors for Distribution 


PRIZES WILL BE AWARDED TO WINNERS OF TYPEWRIT- 
ING, ADDING AND CALCULATING MACHINE CONTESTS 











ADDRESS ALL MAIL: 


Business Show: ROBERT HAYNE TARRANT, Manager 
P. O. Box 154 NEW ORLEANS 
Office: 733 Canal Street 





Austrian Office Equipment Man to Reside in 


United States. 


Edm. M. Glueck, known to readers of Office Appl 


Gluck M ’\don, recently arrived in the United States 
and has taken up his residence in Perth Amboy, New Jet 
sey, where he has relatives. 

Mr. Glueck is a former resident of Budapest where he 
was in the office equipment business for a number of years. 
During the war he was an officer artillery in the Aus 


trian army It is his intention to become a citizen of the 


United States He states that the people of Europe need 
great quantities of raw material from the United States to 
be worked up by the established factories in Germany, 
Austria and Hungary. 


1 


‘Notwithstanding 
divided up 


the old relations 


old 


says Mr 


monarchy 
Glueck, 


e dealers still en 


the fact that the 
different 
between 
dure on account of | 


Was 
countri¢ Megs 
the 


—customs and tastes of the p* ople do 


into S1xX 
wholesal 


not change even after a war; 2—personal friendships be 
tween manufacturers and wholesalers did not cease; 3 

rates of exchange are nearly the same as between the six 
different countries, the differences between them and the 
rates of the western states being too great to permit of 
much commercial intercourse; 4—goods can be received 


in shorter with less freight and other expenses and 


last but not least; 5—the wholesalers resume personal and 
business credits with their old customers, whereas new 
ones would have to establish themselves. Btfore the war 
the Americar oods which came to us were mostly spe- 


cialties and indeed these can hardly be replaced by other 
hey included office devices and practical nov 


received again from this country as 


countries 


elties which will be 


soon as the political situation is cleared up and traffic once 
again becomes normal. 

‘Regarding Hungary, I am sure that trade will revive 
very soon for Hungary is an agricultural country which 
does not have to spend all its money for food like Austria 


and | as no such great inflation of paper money as 
the other countries of the old Austro-Hungarian monarchy. 
To prove the amount of paper money in circulation in the 
territory of Hungary, which has a population of eight 
millions, the government decided to surcharge each issued 
bank note. Having finished this work for the whole coun 
try, the that it was found to be that the total 
amount of Ht paper lid not 5 


money did reach 15 bil 
lions, but with a million less people had is 


besides, | 


result was 
ingarian 
that Austria 


sued nearly 40 billions. This gives us the reason why the 
rate of exchange on Hungarian money in the United 
States is now about 50 cents for 100 kronen against 26 


100 kronen Austrian money. Since the first of 


government of Hungary has stopped entirely the 


pt ing of paper money and has ordered the people to ex- 
change all paper money now in circulation issued by the 
Austro-Hungarian Bank of the old monarchy for the new 
Hungarian state notes, which the Hungarian state guar 


1 


antees with all its resources. 


Hungary is really an important agricultural country 


\n item from the latest newspapers may be of interest. 
From only two departments nearly four thousand wagon 
loads of prime fruits, such as cherries and apricots are 
ready to be exported to neighboring countries. I am quite 


] 


before will be as good a customer 


equipment as 


sure that long Hungary 


tor oltice it was before the war.” 


Glueck is desirous of placing himself in a position 


ot responsibility, believing that his knowledge of office 


equipment and the fact that he speaks and writes in five 
languages will make his services of value to some one in 
the United States 
Savannah Concern Increases Space. 
The Southern Ink & Paste Company of Savannah, Geor- 


gia, is extending its floor space at 208 West State street 
to include the numbers 210 and 212. This will have the ef 
fect of enlarging the plant to three times its 
The company is arranging a neat showroom 
goods will bs attractively displayed 

\. Cohen, the vice-president, is 
itlook. The 


a number of new 


former size. 


where its 
optimistic 


concerning 


the business o1 company has recently added 
' 
lines. 


Ambassador Harvey Joins London Chamber. 
Colonel 


been made 


land has 


Chamber 


Hiarvey, ambassador to Eng 
an honorary member of the American 
ommerce in England. 


George 


or ( 
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PLATEN SERVICE 
STATIONS 


MILWAUKEE, WIS. 
370 East Water St. 
NEW YORK CITY 
345 Broadway 
10 Barclay St. 
OAKLAND, CAL. 
308 12th St, 
PHILADELPHIA, PA. 





ATLANTA GA, 
135 Peachtree 
BOSTON, MASS. 
119 Franklin St. 
CHICAGO, ILL, 
329 So. Dearborn St. 
CINCINNATI, OHIO 
148 E. 4th St. 


Arcade 


CLEVELAND, OHIO 802 Chestnut St. 
34 Euclid Arcade PITTSBURGH, PA. 
DETROIT, MICH. 630 Penn Ave. 
1253 Grisweld St., ST. LOUIS, MO. 
Farwell Bldg. 807 Pine St. 
KANSAS CITY, MO. SAN DIEGO, CAL, 
905 Grand Ave. 909 Third St. 


LOS ANGELES, 
716 8S. 


CAL. 
Spring St. 


SAN FRANCISCO, CAL. 
506 Market St. 





No matter where you may be located 
you are only a few hours distant from 
one of these offices. 








We use the best rubber, grind the covers abso- 
lutely accurate and 


CAREFULLY INSPECT 


each platen before it leaves the Recovering Sta- 
tion so it is ready for immediate use when re- 
ceived by you. 


SEND US YOUR PLATENS 


and save time, annoyance and transportation and 
get the BEST RECOVERED PLATEN it is pos- 


sible to obtain. 





American Writing Machine Co. 
HOME OFFICE AND FACTORY 
449-455 Central Avenue, NEWARK, N. J. 
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cLAR-O-TYPr 


THE WONDER TYPE CLEANER 


“seeing is believing” 


Ask us to send you a bottle. The 
trial will surprise you. Its imme- 
diate acceptance by the consumer 
wherever introduced, substantiates 
our claim that CLAR-O-TYPE fills 
a long-felt want for a simple, clean 
and quick method of cleaning 
typewriter type in the office. Be- 
cause of insistent requests upon 
our dealers, we are now putting up 
pint, quart and gallon sizes. 


j eB 
‘au. 





This Display Sells the Goods 


Our national advertising and at- 
tractive colored dealer helps make 
CLAR-O-TYPE a ready seller. 
The merits of the product make it 
a steady repeater. Keep it on dis- 
play and watch it go. 


THE CLAROTYPE COMPANY 
203-G FRANKLIN STREET, NEW YORK CITY 
Chicago Office: 105 N. Clark Street 


Canadian Agents: Standard Distributing Co., 
Montreal, Quebec 

















Credit Men View Office Devices. 

An interesting display of various office appliances was a 
feature of the second annual state conference of the Re- 
tail Credit Men and Credit Reporting Bureaus of Cali- 
fornia held at Assembly Hall, the Emporium, San Fran- 
cisco, June 16-18. The various appliances were arranged 
horse-shoe shape around the hall in which the delegates 
sat. Hon. James Rolph, Jr., mayor of San Francisco, wel- 
comed the delegates and a number of well-known speakers 
were on the programs of the various days. Among the ex- 
hibitors were the Rucker-Fuller Desk Company; F. W. 
Wentworth & Company., Library Bureau; The Burroughs 
Adding Machine Company; the Lamson Company, tube- 
carriers; the Schwabacher-Frey Stationery Company, 
which displayed the Hooven automatic typewriter and the 
Rand system, for both of which they are the local agents; 
the Teetor Adding Machine Company; the Elliott-Fisher 
Company; the Remington Typewriter Company which, in 
addition to having an attractive exhibit at the Emporium, 
also displayed improved models at the St. Francis Hotel, 
and the Underwood Typewriter Company which rein- 
forced its display at the Assembly Hall by window dis- 
plays in the Underwood building on Market street. All 
these displays were comprehensive and cleverly arranged 
and they resulted in business for the exhibitors. The 
Remington Typewriter Company exhibited improved mod- 
els, portables and the Remington accounting machine. 
General satisfaction was expressed by the delegates at 
the exhibit, which was under the supervision of Credit 
Manager Dasteel, of the Emporium. 


Some Feature Advertising. 

We note from a clipping sent us recently from a New 
Orleans newspaper that the Dameron-Pierson Company of 
that city is using a system similar to that used by the 
Northwestern Furniture Company of Milwaukee in its ad- 
vertising. The method of the latter company was de- 
scribed in the June issue of Office Appliances. We have 
before us a clipping showing an advertisement of the 
Dameron-Pierson Company, which presents at the top an 
outlined sketch of the new Hibernia Bank, which some 
have described as the Wrigley building of New Orleans. 
The Dameron-Pierson Company state in their advertise- 
ment that they have secured the contract for all wood 
furniture, lighting fixtures and incidentals for this new 


bank. 


Foreign Trade Corporation Plans Dissolution. 

The Foreign Trade Banking Corporation, which was or- 
ganized in 1918 with capital of $2,000,000, is to be dissolved. 
An agreement was reached by the stockholders at a spe- 
cial meeting held in June. It is believed that action was 
taken because the controlling interest in the corporation is 
held by G. A. Gaston. He is a member of the firm of Gas- 
ton, Williams & Wigmore, which is now in the hands of a 
receiver. This corporation was organized long before the 
First Foreign Finance Corporation came into being. Or- 
ganization of the latter corporation is still in process 


Wray to Come West This Month. 


Word comes from George B. Wray, now with the Quig- 
ley Furniture Company of Whitesboro, New York, that 
he expects to be in Chicago about July 18th or 20th for a 
few days and will avail himself of the opportunity to call 
on old friends. 

Mr. Wray is an experienced office furniture man having 
for a number of years been connected with leading station 
ery houses. 


Address of Erle White Wanted. 


Anyone knowing the address of Erle White, until re 
cently connected with the Service Machines Company of 
Boston and prior to that time with the Stearns-Daniels 
Company of the same city, will oblige Office Appliances 
by furnishing the information. 





Big Order for Wood Cabinets. 


The Shaw-Walker Company of Chicago has reported 


an order from Montgomery Ward and Company for 625 
special wood cabinets of 35 drawers each. These cabinets 
are to contain Belknap stencils. The order is one of the 


largest ever placed in Chicago. 
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RISHEL DESKS 


Flat Top Roll Top 
Typewniter Office Tables 


Makers of Fine Furniture Since 1867 


J. K. Rishel Furniture Company 


Williamsport, Pa. 


SSI 
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Educational Institutions Endorse 


THE SAFE-CABINET 


Universities, colleges, normal schools and 
other institutions of learning are standardiz- 


ing on THE SAFE-CABINET. 


An appreciation of the value of their ac- 
counting, historical and class records con- 
vinced the Indiana State Normal School of 
Terre Haute that the best protection is none 


too good. 


The battery of five SAFE-CABINETS 
shown above was the result of their decision 
to provide such protection for their records 


July, 1921. 

















THE SAFE-CABINET COMPANY 








Largest Manufacturers of Record Protection Devices in the World 





MARIETTA, OHIO 





















































Firecracker Time in 1906. 


Some of the News They Read in 
Office Appliances in July of That Year. 


Charles H. Mann (William Mann & Company, Phila 


delphia, Penn.), the president-elect of the National Associ 
ation of Stationers and Manufacturers, was the subject 
of the frontispiec« The convention at New York was 


eported in full and copiously illustrated 


The new ‘Underwood revolving duplicator was de- 


scribed and illustrated. 
\n editorial discussed the abuse of the trial privilege 
by prospective purchasers of typewriters, adding and 


computing machines, cash registers, et¢ 

L. D. Camps, now sales manager of the Lisenby Manu 

turing Company, was then advertising manager of 
the Underwood Typewriter Company 

The signal corps of the United States Army held a 
competitive contest of typewriters to be selected for the 
use of the service The department confined the test to 
visible machines, ignoring the “blind” writers. 

\n insert showed a group of photographs by J. | 
Neahr, then of the Noiseless Typewriter Company, show- 
ing a general view of the ruins at San Francisco April 
20, surrounded by smaller pictures of individual build 

The International Multigraph Company was incorpor 
ated in Ohio to handle the export business of the Ameri 
can Multigraph Company. 


Some Things That Used To Be. 


A Sketch or Two About Interesting Events in the Lives of 
Men in the Office Equipment Industry. 


lost of us are inclined to think of the men we meet 
trom day to day as having grown up, gone to school, got 
married and stepped right into their present environment. 
How far away from the mark this is almost everybody 
should realize even in his own life. Occasionally some of 
the interesting experiences of our friends turn up 

We recall a conversation we had a few weeks ago with 
R. M. Bell, the quiet and courteous secretary and treasurer 
the General Fireproofing Company at Youngstown, 
Ohio. Mr. Bell in his youth back about 1898 was a soldier 
and served in the Spanish-American war. During the cam 
paign in Cuba, Mr. Bell was attached to the command of 
Major Logan, son of General John A. Logan of Civil War 


oT 


fame Major Logan was extremely strict as a disciplinar 
ian, but always entirely just and ever had an eye for the com 
fort and welfare of his men. In those days Private Bell was 


having the time of his young life. Every scene and every 
experience was new and he became an enthusiastic ama 
teur photographer, operating a little box camera with a 
single lens and snapping pictures right and left wherever 
he went in Cuba. Finally Major Logan was ordered to 


take a detail of men and travel through the island, replac- 


ing the Spanish mayors of the different towns with officials 
of the new republic and seeing that civil government got 
started on its peaceful way. Mr. Bell was one of the 
men detailed to accompany the Major, who instructed him 
to bring along his camera and take pictures of the different 
towns visited. This he did. 

Having no facilities for the development of his films, he 


sent them to the Franklia Printing and Engraving Com- 


pany of Toledo, Ohio, who developed the films and reaped 
their reward by the advertising they got out of the display 
of Cuban pictures in their show windows. Mr sell 
laughingly said that he did not know what he would have 
done if it had not been for the kindness of the Toledo 
house, because when he started on the jaunt through Cuba 
with the rest of the detail all the money he had in the 
world was one single five cent piece. They started with 
ten days’ rations. At the end of four days they had given 
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li 
Hampshire 
Hon 


SEMI-BUSINESS OR IMPERIAL SIZE 


GRAY 


The demand for this size in 
Gray has decided us to put it 
into our Stationery line. Boxed 
as follows: 


Two-quires—48 sheets and 48 
envelopes. 


Quarter Reams — paper only 
(120 sheets) 


One Eighth M’s—envs. only 
(125 envs.) 


Sheet measures 743x103. Envel- 
ope measures 33x73. 


Stock is ready to ship. 


Samples sent upon request. 


FINE STATIONERY DEPARTMENT 


Hampshire Paper Company 


SOUTH HADLEY FALLS 
MASSACHUSSETTS 


OND 
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Let Us Rebuild for You! 


Many typewriter dealers throughout 
the country are sending us their Un- 
derwoods for rebuilding. We are re- 
ceiving these machines from all sec- 
tions of the country, as dealers real- 
ize that a concern like ours, special- 
izing in one make, can turn out better 
rebuilts than could be done in a small 
shop. 


All machines are stripped to the 
frame and we rebuild them from the 
ground up, in a way that guarantees 
satisfaction to the user, and repeat 
orders from the dealer. 


We would be glad to furnish you 
more particulars of our rebuilding 
plan. Also, write for our latest confi- 
dential wholesale price list. 


Typewriter Emporium 


Shipman Building 
Montrose and Ravenswood 


Chicago, III. 





all their food away to starving Cubans, after which Major 
Logan took them into restaurants in the different towns 
visited, fed them well and charged the bill to Uncle Sam 

Mr. Bell desired very much to go to the Philippines as 
a photographer and Major Logan attempted to get him 
this commission, but through some hitch in the official 
proceedings, was unable to do so. Later Major Logan 
himself was ordered to the Philippines, where he was 
killed from ambush. 

* - x 


The other day a tall, slender, light complected individual 
drifted into the office from Los Angeles. It was a hot day 
and we were sweltering with our coats off. He, however, 
assured us that it was just the kind of weather that suited 
him. He had not removed his coat nor turned a_ hair, 
but was calmly imperturable. 

Our friend was Marshall Breeden of California, who 
passed through not long ago, going east on a business trip 
making his annual call enroute on Office Appliances. He 
expected to be in New York the first part of this month 
and mentioned in a casual way that he looked forward to 
having a ringside seat at the Dempsey-Carpentier argu 
ment. “Oh, ho,” crowed we, “that’s how you spend your 
money.” “Not at all,” replied Mr. Breeden, “I don’t pay a 
cent for a ringside seat when Dempsey fights. Years ago 
I was living in San Francisco and one day I met on the 
street a half grown boy, a good looking kid, but seemingly 
up against it. I took a fancy to him and gave him a lift as 
a man frequently will when he meets a likely boy who 
seems willing to work, but does not know exactly where 
to take hold. That kid was Jack Dempsey, who has never 
forgotten the friend of his boyhood and who always fixes 
ine up with a ringside seat, whenever and wherever he 
fights.” 


Geography of the Apostrophe. 

The Bankers’ Magazine printed an article urging the 
use of the apostrophe in letter writing and other adver- 
tising, saying that contractions of common words are 
more effective than their more formal usage. Contractions 
smack of conversational English, while the ordinary form 
seems stilted. Arguing to this point, the article said 

“The apostrophe occupies a prominent position at the 
top and near the center of your stenographer’s keyboard 
The makers supposed it would be used frequently, or they 
would have assigned it to some little finger job 

“Too many copy writers allow their stenographers to 
forget that the apostrophe is on the keyboard. In nin 
cases out of ten the repair man will skip the key whet 
he overhauls the machine. 

“*Seldom used,’ he thinks, and passes on.” 





Verily, the Public Needs Educating. 

The New York Globe has a feature column, “The Globe 
Trotter.” A recent issue made the following comment 
“Have You Loose-Leafed Yet?—The special week idea 
reaches a climax through a sign in a Church street sta 
tioner’s store: ‘This is Loose Leaf Week.’ ” 

Ultimately the working newspaper man will become 
familiar with loose leaf devices as he already is with the 
typewriter and the mechanical pencil. If the “brain parlor’ 
workers were less clannish, they might be better acquainted 
with the methods of the business department and have 
clear idea of modern busines methods. 


Conservatively Stated. 

A letter written to a railroad company was reprinted in 
The Hand-Clasp of the United States Envelope Company 
Such a raid on the dictionary is well worthy of reward by 
electrifying the entire railroad system. 

“Gentlemen: Why is it that your switch engine has 
to ding and dong and fizz and spit and bang and hiss and 
pant and grate and grind and puff and bump and chug 
and hoot and toot and whistle and wheeze and jar and 
jerk and howl and snarl and puff and growl and thump 
and boom and clash and jolt and screech and snort and 
snarl and slam and throb and roar and rattle and yell and 
smoke and smell and shriek like hell all night long?” 


True Words Spoken in Jest. 
“Aren’t you in favor of the spelling reform 
“Not at all,” answered the young stenographer. “Man 
aman would be writing his own letters if he knew how to 
spell all the difficult words.”—Business 
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This fellow has been 
hunting for four hours 
for a two-year-old im- 
portant record. 

OTE the tired and harassed 
N expression on his face. 


Perhaps you, yourself, 


This one instantly 
places his hand on a 
needed record more 
than five years old. 

EE the contrast in the 
S pleased expression on this 

countenance. An order to 
look up an old record brings no 


lll 








most any business house. It is especially true among the 
larger companies and corporations where records must 
be continually referred to for several years back. 


have had a similar experience in fear or pangs of despair to this 
searching 
your own business. Can you tune to have made the ac- 
not visualize many of your cus- 
tomers in 


Such occasions are common in 


over old records in man. It has been his good for- 


quaintance of The “Little Maj- 
; ; : or” Labeling Clip, and all his 
a like circumstance? records for many years past are 
properly and legibly marked for 
ready identification. 





He walks confidently into the storage vault where his rec- 
ords are kept, happy in the knowledge that he is able, 
with no loss of time or temper, to immediately pick out 
the binder which contains the record he seeks. 


Think of the saving in patience and time which could have 


It is not necessary for him to pull down and paw over dozens of 


been effected if these records had been carefully and sys- books before he finds the form he wants. There is no lost motion 
maticallv label : —T “Tt: . ” , wes here. He simply glances at the clean, neat labels on the backs of 
tematically labe ed with The “Little Major Labelige ( lip. his binders and picks out the right book the first time. 


> 


The 


“LITTLE MAJOR” 
LABELING CLIP 


Makes Records Immediately Available 


NCE the “Little Major” 

Labeling Clip is inserted 
it cannot be removed without 
opening the Binder. Think 
of the permanency and safety 
of such a condition in the 
storage of important records. 
Each clip is made of cold 
rolled steel with a high nickel 
finish. It is perforated 
through the flanges on either 
side and projecting burrs pre- 
vent the possibility of the 
clips falling out or pulling out 
accidentally after they have 
been inserted between the 
leaves. 
When you make a label for a 
binder and stick it in its proper 
place it stays put 
The old method of pasting 
gummed slips on the backs of 
binders, with the consequent 
danger of their falling off, is en- 
tirely eliminated in the use of 
The “Little Major” Labeling Clip. 










Some folks have tried sten- 
ciling the backs of their bind- 
ers with ink. This is a messy 
performance and besides such 
a practise frequently ruins 
good records through the 
spreading of the ink and its 
absorption by the porous 
leaves. 

Others go to the needless ex- 
pense of having special backs 
made for the purpose of read- 
ily identifying a binder. Show 
the “Little Major” to any of 
your customers who have ex- 
perienced the above, and they 
will gladly purchase a supply. 
Your sales will jump forward 
instantly if you demonstrate 
the practicability and economy of 
using the “Little Major”. Further- 
P more, you will increase your profits 
quickly if you stock up and get behind this 
greatest loose leaf specialty ever offered to 
the Stationer. 





Everyone who uses open back Binders or Ledgers has a real 
need for these handy and efficient labor and temper savers 


This is not a seasonable specialty, but one which sells all the year ‘round, allowing you rapid stock turnover 


with resultant increased profit. 


Their usefulness is at once apparent, and your customers will really thank 


you for handling The “Little Major” Labeling Clip. 
Write for Sample and Prices TODAY 


BOORUM & PEASE CO. 


84 Hudson Avenue, Brooklyn, N. Y. 
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STEEL—the Preferred 
Office Equipment 


HE MEDART Line of Steel Office Cabinets 


offers you a great opportunity, because: 


(1) Requires but a small investment. 
(2) Turnover is rapid. 

(3) Margin of profit is liberal. 

(4) Wins good will for you. 


All you need is a sample of each cabinet and a small 
additional stock. 


The turnover is rapid because Medart Steel Office 
Cabinets are so necessary in every modern office that 
they almost sell themselves. Steel is the preferred 
office equipment—the design, construction and finish of 
these cabinets make them especially popular. 


The margin of profit is liberal enough to satisfy any 
dealer. 


Every time you sell a Medart Steel Office Cabinet you 
win good will for yourself, and open the way to further 
orders. Your customers will recommend you and the 
cabinets to their business acquaintances. 





Write today for full information, covering illustrated 
Sanitary Steel Wardrobe literature, prices, discounts and selling helps. 

72 in. high, 35 in. wide _ 18 = deep. Does away 

with coat hangers and wall racks—presents neat ap- 

pearance, saves time and confusion. Fred Medart Mfg. Co. 

Potomac and DeKalb Sts. St. Louis, Mo. 


New York: 52 Vanderbilt Ave. San Francisco: Rialto Bldg. 





Junior Stationery Cabinet Stenographer’s Individual Cabinet Stationery Cabinet 
60 in. high, 18 in. wide and 18 in. deep. 24 in. high, 21 in. wide and 21 in. deep. Just the height 72 in. high, 35 in. wide and 18 in. deep. 
Four fixed shelves. Its smaller size of an ordinary desk Puts all stenographer’s supplies with- Divided into five compartments by four 
allows it to fit into limited space. in easy reach, saving time and steps. adjustable shelves. Ample space for 


office supplies, printed forms, etc. 
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New York’s Banner Smoker. 


One of the best-attended smokers of the Stationers’ As 
sociation of New York was held at the Drug and Chemical 
Club June 20 Chere were 250 members and employees 


present A dinner preceded the evening’s entertainment. 
E. E. Huber (Eberhard-Faber) presided in the absence of 
: 


) 


esident Frank, who was convalescing from an illness 
Mr. Frank sent a letter, read by Mr. Huber, extending his 
greetings, and asking for a good attendance at the October 
convention of tl National Association of Stationers and 
Manufacturers at Atlantic City. Charles A. Lent, a former 
president of the New York body, and also of the National 
Association, called for a big representation from New 
York at Atlantic City. He felt that at least one hundred 
lanhattan concerns should send one or more men \fter 
Mr. Lent spoke cards were distributed on which those 
present were asked to indicate whether they planned to 
attend 

Che evening was rounded out with entertainment—sing- 


ing, story telling and boxing. Two lively two-round bouts 
were staged by the Marshall Stillman movement Phis 


activity was explained by J. Thomas Hill (Corlies, Macy 
Company) who appealed strongly for support of the move- 
ment to get boys off the streets. He was answered by a 
contribution from the audience of more than $100 


Bostonians Discuss Pencil Sharpeners. 


The June meeting of the Boston Stationers’ Association 


was held the 6th, at the Boston City Club. Frank J 
lerrill, the president, announced that a recess would bs 
taken until the September meeting The gathering in- 


cluded stationers from Providence and Pawtucket 

George A. Nitschke, New York representative of the 
\utomatic Pencil Sharpener Company, addressed the meet- 
ing talking on pencil sharpeners 

Eleven new members were added at the June meeting; 
the May session took in fifteen. 


Philadelphia Stationers Close Season. 
Che last meeting of the Philadalphia Stationers’ 
season was held at the B 
Stratford Hotel June 9 with William S. Yeo, first vice- 
president in the chair. President Frank R. Welsh was 


ciation tor the Spring ellevue 


absent, attending the marriage of his daughter \ nom 
inating committee was appointed to report in September 
for action in October. It comprises William Henry 


Brooks, A. Pomerantz and Roland Altemus. 

Loose Leaf Interests Philadelphians. 
\ special meeting of, the Philadelphia Stationers’ Asso 
ciation was held June 16 \bout one hundred listened 
to J. M. ¢ amp ell, of the Wilson-Jones Loose Leaf Com 


pany detail the sul ject of loose leaf. It was followed by 
a lively discussion by some of the audienc: Refreshments 
tollowed the evening’s program. 


“Valley” Stationers’ 1921 Picnic. 


Che Connecticut Valley Stationers’ Association held a 
notable outing at Double Beach, Conn., June 8 Clam 
chowder was served, after which a series of athletic events 
gave the experts in various sports a chance to dem 


f 


their ability \ match between baseball teams represent 
ing the retailers and manufacturers ended 7-6 in favor 
ot the retayl 


auiers 


Dinner was served in the late afternoon, followed by 


Chicago Stationers Plan Field Day. 

The held day committee of the Chicago Stationers’ 
Association will meet at the Old Colony Club rooms 
La Salle Hotel July 13 to make plans for the 1921 field 
da} This event will occur Saturday, July 30, beginnin 
in the afternoon and continuing through the evening 

The committee charge of the Chicago field day in 
cludes Chas. F. Evans (Sanford Ink Company), Chas. P 
Mueller (Joss ph Dixon Crucible Compat Vv), \ S. Hanna 
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There is nothing 


surprising about 
the success of the 


Victor Adding Machines 


They simply have 
everything the cus- 
tomer wants--and 
so the customer Buys. 


Price of listing model $135.00 


Write for our illustrated 
catalogue 


Victor Adding Machine Co. 


817-825 West Washington Blvd., CHICAGO, U. S. A. 
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ECONOMY 
FLOOR SPACE 





The St. Johns Stack Method of 
display is modern business effi- 
ciency concentrated and applied 
to your own store. It shows four 
or five tables effectively in the 
floor space occupied by one, and 
gives the customers an adequate 
idea of comparative sizes of a 


The 


display legs are furnished free 


larger size than called for. 


with your first order. 


ST. JOHNS TABLE COMPANY 


Cadillac - - Michigan 
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(The Carter’s Ink Company), W. W. Matthews (Sam’l 
Tatum Company), R. E. Spaeth (Eberhard Faber), Her- 
bert Schnable (Stevens, Maloney & Company), Harry G. 
Horder (Horder’s, Inc.), Oscar Modene (Marshall-Jack- 
Cormack (Wilson-Jones 


Loose 


son Company), George 
Leaf Company), S. G. Segersten (Stromberg, Allen & 
Company), C. W. Wells (S. S. Stafford Company), H. H. 


Shaffer (George F. Cole Company), George Ramskill 
(Dennison Manufacturing Company). 


Inspiration for Chicago Stationers. 
held a 


evening’s 


The Chicago Stationers’ Association dinner at 
the Lumbermen’s Club, June 24. The topic, 
“Personal Inventory,” was handled in a masterful manner 
by Thomas F. L. Henderson, of La Salle Extension Uni- 
versity. 


E. Y. Horder Interviewed in England. 


The British Stationer of June 10 printed the following 
item regarding a prominent stationer of the United States 

“We -were favoured the other day with a visit at the 
offices by Mr. Edward Y. Horder (president of Horder’s 
Incorporated, office supplies), of Chicago, Illinois, U. S. A., 
who, during his stay in England was desirous of learning 
something about our work. Mr. Horder was both inter- 
ested and interesting. On the one hand he made many 
enquiries as to our own methods of meeting trade prob 
lems, and he was also most willing to explain the work of 
the local and national Stationers’ Associations in his coun- 
try. There was one important difference between us, and 
that was in regard to subscriptions paid by members. In 
America, it appears, these are based upon the size of each 
firm’s business, and Mr. Horder informed our Secretary 
that his firm paid $600 per annum to the local association! 
and a further contribution to the national organization! 
The operations of trade associations in America are of 
course much wider in scope than in this countfy, but as 
our Secretary pointed out, our work is still in its infancy 
and will extend as the years go on and as the trade realize 
more the possibilities and advantages of combination and 
consolidation of interests.” 


National Questionnaire on Sales Tax. 


Member Chambers of the Chamber of Commerce of 
the United States are conducting a questionnaire on the 
sales tax. The propositions put te vote include 

“Do you favor the repeal of the existing laws which im- 
pose excise taxes on automobiles, musical instruments, 
jewelry and other articles? 

“Do you favor a tax on all sales of goods, wares and 
merchandise, whenever sold by the producer, fabricator, 
wholesaler or retailer? 

“Do you favor a tax on sales of goods, wares and mer- 
chandise when sold at retail only? 

“Do you favor a general turnover tax payable on all 
transactions of every kind, including sales of real estate 
and every other kind of property?” 


Financing a State Association. 

The Kansas Pharmaceutical Association developed a 
plan for financing enlarged activities, which necessitated a 
paid secretary and field work. They created a fund 
through the sale of “units” at $20.00 a year for five years 
The units were subscribed by the most progressive of the 
members, who assumed the burden in addition to their 
membership initiation and annual dues. It is expected 
that by the time the five-year period has passed the work 
of the Secretary’s office will show results and justify its 
continuance as a part of the organization’s regular opera- 
tions. The secretary of the Kansas Pharmaceutical Asso- 
ciation is D. F. Deem, Stark, Kans. 


New Fountain Pen Catalogue. 


Salz Brothers of New York have just announced a new 
line of lever filling fountain pens. This new line is de 
signed to be at once attractive and stylish. The manu- 
facturers offer a free showcase assortment The an- 
nouncement of the new pen is made in a recent catalogue 


of Salz pens attractively arranged and illustrated. Copies 
may be had on request. 
Success is won by overcoming obstacles—The N 


Cc. 2 
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The National System of Stack Units 


The Sectional Idea Applied to 
Safety Deposit Boxes 


HE Standard Stack Unit System was 

originated by the ‘‘National’’ to sup- 
ply the need for portable, sectional ufiits 
in Safety Deposit Box Equipment. 


These units can be used to amplify 
present equipment or to newly equip an 
entire vault. Their portability and flexi- 
bility make them particularly adapted 
to institutions which prefer to begin with 
a limited number of boxes and expand as 
the demand grows. 


This plan permits the Safety Deposit 
Department to give its customers max- 
imum service with a small initial invest- 
ment, which is increased only as expan- 
sion requires. 


The National System of Standard Stack 
Units offers dealers an unusual opportun- 
ity to build up a profitable, steadily grow- 
ing business with bankers, large and small. 
We have some very desirable territory open. 
Write for full details. 


THE NATIONAL SAFE COMPANY 


Division Steelcraft Corporation of America 





Founded as The National Safe and Lock Company in 1883 





CLEVELAND, U. S. A. 
Makers of High Grade Bank Equipment, Safes, Vaults, Seal-joint Safes 
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Exploiting Trade Opportunities in Venezuela. 

An increase in trade between Venezuela and this coun- 

try is looked for as a result of the appointment of three 
commercial agents in the United States, announced by Dr. 
Esteban Gil-Borges, Venezuelan Minister of Foreign Re 
lations. 
Dr. Gil-Borges came to the United States to attend with 
resident Harding the unveiling of the statue of Simon 
olivar, and took occasion while here to visit a number 
of important cities and study various industries while in- 
vestigating the possibility of strengthening American- 
Venezuelan commercial relations. 

Dr. Guillermo Todd will act as Venezuela’s commercial 
agent in New York and Dr. E. Arroyo Lameda in Boston, 
while the name of the occupant of the post in Chicago 
will be announced shortly. 

“These agents are in addition to our regular consular 
service in the leading cities,” Dr. Gil-Borges explained in 
making the announcement. “They will work under the 
newly created Bureau of Commercial Policy of my depart 
ment and will assist in developing trade between this na- 
tion and our own. Only a beginning has been made in 
utilizing the enormous natural resources of Venezuela 
its oil, rubber, hides, sugar, cacao, copper, etc. 

‘Our commercial representatives will seek outlets for 


these and other products in your country and will also 


endeavor to interest your exporters in cultivating the 
Venezuelan market. American investors anxious to avail 
themselves of the opportunities afforded by Venezuela to 
day will also be able to obtain valuable data from these 
agents. 

Everything today points to increased commerce be 
tween the two countries. Industrialism has been far ad 
vanced in the United States for many years, but during the 
war you were compelled greatly to expand your manufac- 
turing facilities with the result that they can now produce 
more fabricated articles than you can consume and that 
they can use more raw materials than can come from your 
own country. Your industries must go elsewhere for part 
of their raw materials; a goodly percentage of their prod 
ucts must be sold in foreign markets if the country is to 
be prosperous. Venezuela is anxious to supply you with 
raw materials and to buy from you finished products, as 
our own industries are not fully developed—indeed, we 
have only begun to utilize the vast natural resources of 
our land 

“Nor is the exchange situation a bar to trade. The boli 
var is at a slight discount as compared with the dollar, but 


it is stronger than the pound, franc, lira or practically any 


I 
B 


other monetary unit Indeed, it would not be surprising 
if the advantage which the dollar now holds were to swing 
in our direction when our big exports of coffee and other 
products begin to make their influence felt.” 


++ 


As soon as the commercial agents’ offices have been es 
tablished, the addresses will be announced and manufac 
turers, distributors, exporters, and importers, as well as 
their commercial organizations, would do well to get in 
touch with them 


United States Civil Service Examinations. 


Vacancies in the Bureau of Printing and Engraving at 
Washington, D. C., and other branches of the servic are 
to be filled by examinations to be held July 20, August 17 
ind September 20 by the United States Civil Service Com 
mission. The positions open are apprentice plate cleaner, 


apprentice transterer, apprentice engraver, apprentice let 
ter engraver. 

Examinations are held on the second Tuesday of each 
month in approximately 500 cities throughout the United 
States for male eligibles for stenographer and typewriter 
positions in the Government offices in Washington The 
usual entrance salary for a stenographer is $1,200 a year, 
plus $20.00 a month granted by Congress. Higher-salaried 
itions are usually filled through promotion. 

Application blanks may be obtained from the secretary 
of the United States Civil Service Board at the post office 
or custom house in any city, or by addressing the United 
States Civil Service Commission, Washington, D. ¢ 


pos 


Coast Stationers in Camp. 


\ party of campers at Alder Glen Springs, Sonoma 
county, Calif., includes several of the San Francisco sta 
tionery trade Charles Newcomb (Isaac Upham Com- 
pany): Walter Greaves (Mabie, Todd & Com 
pan) Thos. B. Kerr (Neal, Stratford & Kerr), George 


Geary (fountain pen doctor of the H S. Crocker 
Company). 
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SIKES 


Economy is the reme- 
dy for our present ills. 


“SIKES” chairs have 


represented savings to 
the Office Equipment 
trade for many years. 


An Honest Chair 


at an Honest Price. 


Look into the matter! 


The Sikes Company 


Philadelphia, U.S. A. 
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Royal’s Master Salesman Comes from Kansas City. 


° 
A house that 18 Care- W. C. Lavat, manager of the Kansas City office of the 


Royal typewriter, was winner in the all-star salesman con 
test which has been conducted for some months. He wins 


ful in the selection Of | 'i::3!<° mecca yee oe 
itsstationery is pretty iii, 
sure to be careful in 
all matters of busi-' 
ness conduct. And 
carefully selected 
business papers indi- 
cate such business. 
methods to the buy- 
ing public. 








W. C. LAVAT. WINNER OF THE ALL-STAR 
CONTEST OF THE ROYAL TYPE- 
WRITER COMPANY, INC 
the two low men stepped out of rank and the contest nar 


rowed down until but two men were left. Mr. Lavat won 
the rubber. Competition in this contest was very keen 
The eleven other participants exerted all of their energy 
in the contest. The result has been sales speed that the 
whole organization is proud of Each man has come 
through smiling and it is said that they are all eagerly 


~ le awaiting another opportunity to show their mettle in some 
erkshi : f future contest. 
Ww re Policy for the House Organ. 


- e@ One of the best advertising mediums for the printer is 
yp ers the house organ. By the proper use of this form of 
| p publicity the printer has the opportunity not only to show 

actual specimens of his work but also to give material 
: . A that should tend to give the reader a better impression 
indicate careful selection of the value of printed matter. The house organ should 
also be planned so it will dignify printing. Many printers 
are making good use of the house organ, making it really 
an educational feature, as well as an effective medium of 





publicity. They are reaping the benefits of increased 
business, and, more important, probably in building up 
. greater confidence and respect on the part of their cus 
tomers or prospective customers. From our observa 


tion, however, we are led to feel that many house organs 
being published fail to hit the mark, and lose much of 
their potential effectiveness. The printers, sending them 
out are losing most, if not all, the value of their work 
Reading matter of a light, frivolous character—matter 
E ’ that does not in any way have the semblance of being 

aton, Crane & Pike Co. constructive or instructive—matter that apparently tends 
to cheapen rather than dignify the work of printing—has 
too prominent a place in a number of house organs 
Every printer can use a good house organ of some form 
to great advantage, but it is a big mistake to use material 


225 Fifth Avenue, New York that has the appearance of being used merely because it 


Sponsors for Correctness 
in Correspondence 


$ is necessary to have something to fill spac« Printing 

Pittsfield, Mass. offers so wide a field for constructive, educational matter 

BOSTON, MASS. PHILADELPHIA, PA. of interest and value to the prospective customer—mate 
633 Washington Street 1024 Filbert Street rial that should give a better understanding of the work 

of printing and of the intricate processes connected with 

CHICAGO, ILL. SAN FRANCISCO, CAL. | its production as well as add dignity to the calling of the 
100 S. Michigan Avenue 770 Mission Street printer that there should be no difficulty in compiling an 





TORONTO, CANADA effective house organ.—The Inland Printer 
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A New Pocket Pencil Mongol No. 1582 


With Removable Rubber 















>EBERHARD FABER.v.s.a 
. ome a mar 











This is the only pencil on the market that has a 
removable soft rubber. 


The soft rubber, fitted in the nickel point pro- 
tector, eliminates all possibilities of a smudging 1n 
the paper and is noted for its long life and durability. 


Another important feature is the fact that the 
rubber can be adjusted as it wears off. 





BERHARD FABEI The pencils are mounted 1 
~ _ USA E dozen on an attractively litho- 


th } graphed card. 
i } Send in your order today 


for at least a gross of 


TM No. 1582. 
The erasers for refilling the pro- 


tectors can be secured separately by 


ordering No. 1882. 


EBERHARD FABER 


“The Oldest'Pencil Factory in America” 
NEW YORK 


TRADE <> MARK 
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“Built Like a 








Climb to Bigger Business 
on Shaw-Walker Files 


HAT is literally true 
dealer can climb to bigger business 
on Shaw-Walker Files. 


a live, alert 





yea By identifying himself with Shaw 
Wi HE ites 7 ¥ 


Mae ‘alker arity , 1 < ac ' 
tte UE EAL Walker popular It} he w ill, attract new 
if t tree att fF aE AP ef 


if an if itt tfft fi ff 
‘ee OO Gon Od pode weregee on er ICG 


; ana i (iin ’ ‘a 
en ae meuemauey What hundreds of other dealers have 


FAME MM FAH AA pang firciet 
Lag 80 frig anna iif 









customers and new prestige. 


















done, you can do—if you are clear-visioned 





enough to see and make use of the great 
reputation of Shaw-Walker Filing Equip- 
ment. 

—a reputation resting on the “Built 
Like a Skyscraper” quality of the product, 
and on continuous and dominating pub- 
licity among the very people who are using 
fling equipment. 

Shaw-Walker Filing Equipment is a 
complete line. Having it, you need no 
other line to “fill in” with. And besides 
you can know beforehand that it will 
make friends for you. 

It you are a “climber” in business, let us 
make you a real “climber’s” proposition, 
to carry the Shaw-Walker line. If you 











are genuinely interested, we'll send .a 
representative direct to discuss our plan 








with you. 


“WALKER 


Complete Lines of Filing Equipment in Steel and Wood, 
and Indexes for all Files 


New York Chicago Philadelphia 
St. Louis Detroit Washington 
Pittsburgh * Minneapolis New Orleans 


Home Office and Factory, Muskegon, Mich. 
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The Tide of Business Has Turned. 

An interview in the Boston Herald of June 19 gives the 
views of R. A. Buchoz, of the Burroughs Adding Machine 
Company on the business situation. It sets a mark for the 
business man who senses the need of a view-point suited 
to present day conditions. 

. om 

R. A. Buchoz of the Burroughs Adding Machine Com- 
pany of this city made an interesting statement yesterday 
in regard to business conditions. He states that the com- 
pany he represents believes that the condition of business 
today does not warrant drastic curtailment of selling ex- 
pense, advertising and the purchase of needed equipment 

Mr. Buchoz’s words ‘carry weight because his company 
is in close contact with every line of business in the coun- 
try ; 

Mental Attitude Blamed for Lull. 
he believes that the recent stagnation in business is 
largely the result of a mental attitude and that as soon as 
business men generally begin to place orders for things 
needed in their business, they will begin to get more or- 
ders for the merchandise they have to sell. 

‘We are spending our money in newspapers today,” said 
Mr. Buchoz, “to advertise our belief in this, and the more 
who follow this example the better it will be for every- 
bady’s business 

‘When I hear a man say that business is ‘bad’—‘rotten’ 

dead’—that things are down and no prospect of getting 
better in sight—I wonder if that man knows how much it 
osts him in cold cash to make such statements. 

“If a man thinks business conditions are as bad as that 
and spreads his opinion broadcast, it is bound to react 
against his own business in particular and to a certain ex- 
tent in general 

‘I don’t mean that business men should hide their heads 
in the sand like ostriches or try to juggle the figures on 
their books to fool themselves, but I mean that in many in 
stances the man does not know whether it is possible to 
transact more business in his line because he has not tried 
hard enough 

Spoiled by Prosperity. 

We have most of us been so spoiled by the high wages 
of prosperity in the last two or three years that we have 
forgotten how we used to work to get orders in the years 
that we considered normal. We have no right to complain 
that the public won’t buy if we make no real effort to sell 


1 


and at the same time discourage the public with talk of 


hard times. 

Of course, the boom times have passed and whether 
they were really good or bad years depends on the net re 
sult of business after all the ‘boom’ has dried up. But 
looking back over a period of ten to twenty years and 
comparing the buying power of the average citizen today 
with the money he had in his pocket or in the bank at any 
time during that period, who will say that the opportunity 
to do business today is less than it was five or ten years 


avo 


“Of course, there are some people out of work, but even 
some of these are good business prospects today Che 
tact is that most of the people in this country have more 


I ey and more property today than they ever had be 
fore, and there are enough of them who want to spend it 
to make good business for all of us if we will make it at 


tractive for them to buy what they need. 


“Just to illustrate this point: A friend of mine has about 
made up his mind to buy a new automobile. He knows 
what he wants and has the money to pay for it, but he is 


not yet quite willing to walk into that agent’s office and lay 


down his check. Now if a good salesman for that particu 
lar car should get hold of my friend and take him into the 
office and show some interest in putting the sale across, 
that car would be sold tomorrow. 

Not Willing to Shop. 

Another man says his wife is going to buy a washing 
machine. He is willing to pay for it but isn’t interested 
enough to shop around and look into the merits of the 
different makes himself. If somebody would send one of 
the things up to his house and show his wife how to run 
it, the chances are ten to one she would keep it. 

People are eating three meals a day just the same as 
ever. They are wearing just as many clothes. The movies 
are crowded, the best hotels are full, the roads on Sundays 
and holidays are jammed with automobiles all over the 
country. Many retail stores have so many customers that 
you can’t get waited on promptly if you wanted to buy 
anything. Does that look like hard times? I should say 
not. 








STICKNEY 
PENCIL 


Hard Rubber Like Your Fountain Pen 
The Stickney Pencil represents the very latest 
development of the mechanical pencil using thin ever 
pointed leads. The following exclusive Stickney 
Features lift this type of pencil from a piece of 
jewelry to a practical every day useful tool which 
everyone can use to advantage. % 


Exclusive 
Stickney Features 


Hard Rubber Stem 


Hard rubber being a non-conductor 
of heat, never feels cold and clammy 
to the touch, hence can be used con- 
tinuously without fatigue to the op- 
erator. The polished finish is the solid, 
pure hard rubber itself andthe longer 
it is carried the better it looks. Hard 
rubber will not tarnish nor corrode 
and always feels warm and velvety. 


Exposed Eraser, Pinned into 
Place 


An exposed eraser, always ready 
for use and cannot be rubbed out of 
its socket because it is pinned into 
place. The use of.a pencil rather 
than a fountain pen, indicates that 
the writing is of a temporary nature 
and erasive changes may be desired, 
hence a firm, exposed eraser is pro- 


vided 


Visible Lead Magazine 


The number of leads in the maga- 
zine as well as the amount of unused 
lead in the writing chamber can be 
instantly determined by the single, 
simple motion of withdrawing the 
crown as far as it will go. No part 
of the pencil need be taken apart. 


) 
| 
| 
) 
| 


Steel Spring Tip 


A perfect operating tip in a pencil 
iportant as a good spark in 
linder of an automobile. The 

lead at the writing point of the 

Stickney Pencil is firmly held by two 

steel spring fingers, yet the lead is 

free to be expelled as required by a 

slight turn of the crown. The com- 

mon trouble in the solid rifled tip, of 
the lead’s clogging and having to be 
drilled out, is entirely eliminated. 





Lead Refill 


A meta! refill case containing seven 
thin leads, the cap of the refill case 
being a new Stickney Eraser, pinned 
into a new crown. The cap of the 
lead case goes onto the pencil, thus 
providing a new eraser and the old 
rown with the worn eraser covers 
the refill case. This refili case makes 
a handy vest pocket eraser for users 
of any mechanical pencil. 


———— ED 


The Stickney Pencil is sold exclusively by the best 
dealers. Price of pencil $1.00 in the United States, 
$1.25 in Canada. Refill cases 25 cents each in the 
United States, 35 cents in Canada. 


The Waldref Manufacturing Co., St. Paul, Minn. 


New York Office: Chicago Display: Associated 
225 Fifth Avenue Stationers Supply Company, 
201-215 No. Franklin Street 
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Metal Baskets Attract 
High-Class Trade 


The Dan-Dee line of metal furnishings 


for men and the Dan-Dee Dain-Tee 
line for women were designed to 
please the critical taste of the business 
man and his wife. They will also draw 
desirable customers for the other lines 
to your store. 


The Dan-Dee line includes Round 
and Square Waste Baskets; Towel 
Baskets and Hampers; Strong, 
Cash and Security Boxes, etc. 


The Dan-Dee Dain-Tee line in- 
cludes exquisitely decorated Round 
and Square Waste Baskets; Book 
Racks; Boudoir Boxes, etc. 


*‘Cash In’’ on the Big Profits 


The sooner you identify your store 
with the Dan-Dee and Dan-Dee Dain- 
Tee lines the larger will be your 
profits. Write today for complete de- 


tails of these famous lines and our 
splendid sales plan. 


ERIE ART METAL CO. 


ERIE, PENNA. 





























“Lots of people have more money that they ever had 
before. Don’t forget that. 

“There are just two things we all need to bust this busi 
ness gloom. 

“First, stop talking poor business and talk better busi 
ness. 

“Second, do everything in your power to start the nor 
mal flow of money through business channels.” 


See What Cupid Did. 

Roy Kasten, a salesman for Riddle, Wunderle & Com- 
pany, was married June 15 to Miss Evelyn Mary Smith, 
Oak Park, Ill. Associates at the store presented a hand 
some silver gift. 

Sidney Crowley Burgoyne was married June 8 to Marie 
Katherine Sweeney. Mr. Burgoyne is one of the sons of 
Sid Burgoyne. The couple will be at home after Septem 
ber 15 at 1622 North Thirteenth street, Philadelphia, Penna 

R. H. Van Marter, the artist whose drawings for the 
Monroe Calculating Machine Company are signed “Van,” 
was married June 4 to Miss Dorothy Morton, Newark 
N. J. “Van's” cartoons in Monroe Results have added a 
great deal of life and interest to the house organ 


Hoover Appoints Trade Expansion Body. 


Herbert Hoover, secretary of the Department of Com 
merce, has appointed a committee of five to consider 
methods of expanding American foreign and domestic 
trade. The selection was made from the membership ot 
the Chamber of Commerce of the United States, and the 
typewriter field is the only manufacturing industry repre 
sented on the committee. The membership comprises A 
C. Bedford (Standard Oil Company of New Jersey), New 
York, N. Y.; George Ed. Smith (Royal Typewriter Com 
pany, Inc.), New York, N. Y.; John H. Fahey, publisher, 
3oston, Mass.; Homer L. Ferguson (Newport News Ship- 
building & Dry Dock Company), Newport News, Va.; 
Philip H. Gadsden (American Electric Railway Associa 
tion), Philadelphia, Penna. 


Revising Travelers’ Guide to Latin America. 


The Bureau of Foreign and Domestic Commerce has 
contracted with Ernst B. Filsinger to prepare a revision 
of the Commercial Travelers’ Guide to Latin America, 
Miscellaneous Series No. 89. It is planned to publish the 
revision before the close of 1921. Mr. Filsinger is anxious 
to receive from readers of the Guide any suggestions for 
changes. Such suggestions can be sent either to the Bur 
eau of Foreign and Domestic Commerce, Washington, or 
to Mr. Filsinger, in care of Lawrence & Company, 24 
Thomas street, New York, N. Y. 


“Breviology” for Short Writing. 


A system of short writing called “breviology” has been 
developed by the Breviograph Systems Company, 206 
Broadway, New York, N. Y. It consists largely of a 


series of contractions representing phrases and words 
frequently used. The ordinary letters of the script alpha- 
bet are slightly modified to represent word stems, syllables 
and signs. The system is applicable by business and pro- 
fessional men who have not the time to acquire shorthand, 
yet require means of making notes quickly in the course 
of business and reading. 


Direct Mail Meets at Springfield. 


The Direct Mail Advertising Association will hold its 
annual convention at Springfield, Mass., in October. 
There was stirring rivalry for the convention from Cin 
cinnati and Louisville. The Springfield Publicity Club, 
aided by Robert E. Ramsay, advertising and publicity 
director of the American Writing Paper Company, suc 
ceeded in convincing the board of directors of the Direct 
Advertising Association that Springfield was the logical 
place. There were numerous tentative promises from 
organizations in the New England states to aid in mak- 
ing the convention a success if held at Springfield 


Management Engineering. 

The Ronald Press Company, New York, N. Y., will 
shortly publish a new monthly, Management Engineering. 
This will cover a field now inadequately represented. It will 
deal with practical methods of everyday application for 
the control of men, materials and machinery. L. P. Al- 
ford, an engineer and writer of distinction, will edit the 
paper. 
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A showing more compre- 
hensive than ever before 
in the history of this or- 
ganization. 


Office chairs for every 


possible requirement; 
public buildings and in- 








stitutions, large corpora- 





tions, manufacturing 
establishments or the 








smaller individual 







users. 


Our New catalog graphically 
depicts how THE MASTER’S 
LINE has been extended and 





materially strengthened—se- 
curely establishing its place 
among the finest office chair 
lines in the world. If this new 
catalog has not as yet reached 
you—write us immediately 


The Taylor 
Chair Company 


Bedford, Ohio 


EXPORT DEPARTMENT 
Chipman, Ltd., 10 Bridge St., N. Y. City 
Cable Address: Chipmunk 








BRANCHES: Sydney, Melbourne and Perth, Australia; 
Wellington, New Zealand; London, England; Havana, 
Cuba; Buenos Aires, Argentina; Santiago, Chili 
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Threaded Full Length 


IMPROVED 


OFFICE CHAIR IRON 


MADE ENTIRELY OF STEEL—NO CASTINGS 
—MORE GRACEFUL IN APPEARANCE— 
MUCH STRONGER AND SMOOTHER FINISH 
THAN CASTINGS 


Spider Arms 
Made of Extra Thick Stock 


Adjuster Screw 
Bear; 





ear 
2} inches long 






Cannot Wobble 
Shaft 





Fibre Washer 


Noiseless Frictionless 
and Indestri ctibie 





Shaft 
Extends Full Size Completely Thru Hub 


No. 334 


Bottom Plate Hub 
Eight Screw Holes Made Entirely of Pressed Stee! 
fer Extra Strength Unbreakable Dove Tailed 
Sockets for Legs 





MANUFACTURED UNDER OUR OWN PATENTS 


COLLIER-KEYWORTH CO. 
GARDNER, MASS., U.S. A. 


One Inch Solid Cold Drawn Steel 








4 








Mi 


Mr 
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PICNICS AND OUTINGS 


Fabers Hold Seventh Annual Outing. 


The house of Eberhard Faber held its seventh annual 
outing at Forrest View Grove, New York on June 18, 1921. 
There was quite an elaborate program of held sports, fol 
lowed by dancing, et Not less elaborate was the menu 
and needless to say “a good time was had by all.” The 
picnickers left on the steamer Nassau from Green Point 
at the foot of Kent Street at 9 o’clock in the morning and 





proceeded to pier number one Jersey City, where the em 
ployees of the rubber factory embarked. The boat left 
Jersey City at 10:00 a. m., and proceeded up the Hudson 
to forrest View rove, arriving there at noon. On the 
way to the park there was community singing and danc 
ing to the music of Thornton’s Orchestra All manner of 
refreshments were served enroute. At the park, the big 


athletic features were the tug of war and baseball game 
Prizes were distributed as rewards to the winners of all 
events 


The boat left the grove at 5 o’clock in the afternoon for 


a short sail up the Hudson, returning for its home jour 
ney and arriving at pier number one Jersey City at 7:30 
and Green Point at 8:00 o'clock. The referee of the eld 
sports was Mr. Eberhard Faber himself. The judges wer 


L. W. Faber and J. L. Turner of the pencil factory and E. 
L. Faber and Carl Finck. The announcer was H. Fiebig 
and the starter was Henry Brenner There were games 
and races for women as well as men and during the other 
part of the entertainments, readings were given by the 
Misses Valeria, Helen and Marie Schneider. 

The honorary guests were as follows Mr. and Mrs 
Henry Ellerbusch, Mr. and Mrs. Eberhard Faber, Mr. and 
Mrs. L. W. Faber, Mr. E. L. Faber, Mr. Carl Finck, Mr. 
and Mrs. Wm. Franks, Mr. and Mrs. E. L. Heischmann, 























FABER PEOP!L.E EMBARKING FOR YEARLY OUTING 


Mr. E. E. Huber, Mr. and Mrs. F. G. Huber, Mr. and Mrs. 
W. Miller Jones, Mr. and Mrs. J. N. Turner, Dr. and Mrs 
W. F. Tyler, Mr. and Mrs. J. Milton Van Alst and Mr. 


and Mrs. A. W. Williams. 

The committees who managed the event covered them 
selves with glory [They were: Arrangement commit- 
te¢ Herman Fiebig, Fred Ellerbusch, Ed. Rasmussen, 


Fred. Wunner, John Lyons, Wm. McDermott and Wm. 
Franks 


Reception committe: Wm. Robinson, Miss Nugent, 
Geo. Siebert, Miss Anderson, Frank Engle, Miss Hanna, 
R. C. Jennings, J. R. Forster, Henry Kuhman, Miss Schuff, 


P. Cullen, J. Kuhman, Miss Mullane, Miss Buckley, Thos. 
Cusick and W. Elsey 

Comm ittee on games Henry Brenner, Bert. Titus, An 
drew Watt, Theo. Kirschenmann, Jas. Schleifer, H. 
Kirschenmann. 

Committee on music and dancing Howard Baldwin, 
Larry McGrath, Phil Kronenberger, Mich. Thornton, Geo 
Miller, A. B. Kraft. 

Committee on program: Herbert Ward, R. Guida, 
Frank Edmonds, E. L. Heischmann and Miss Schuff. 

Committee on prizes and drawing:—Henry Roth, Henry 
Zoll, James Goetz, Wm. Franks, Miss Lambert and Miss 
Kennedy. 

Committee on welfare: Anton Peters, Jacob Schnell, 
Robert Kirwin, John Frey, John Woessner, Miss Kav- 
anaugh, Miss McGinty, Fred Reus, Albert Wyckoff, Louis 
Kahres, James Jones, Eugene Zeller, Miss Griffin, Miss 
Moran, Lizzie Toal, Wm. Howard, Henry Knispel, F. 
Langheld, Mrs. Walsh and W. Finnernan. 

















High Grade 

Carbons and Ribbons 
do not 

“Just Happen” 


They are built only by expe- 
rienced workmen, having at their 
disposal well selected, high grade 
raw material, and suitable me- 
chanical equipment. 


Ault & Wiborg Carbons and 
Ribbons are manufactured under 
practically ideal conditions, to 
secure at all times most satis- 
factory results. We are alive al- 
ways to the necessity of keeping 
our products up to the highest 
notch of perfection, and are con- 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 
in the past. 








A quick action service depart- 
ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 








The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 
Ribbon—of Silk. 


Che AULT 
WIBORG (Company 


CINCINNATI, OHIO, U.S.A. 
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Do 


Your Customers 
Come Again? 


This is the supreme test for the all- 
around satisfaction that your mer- 
chandise is giving the purchaser. 
Your customers are made to recog- 
nize the quality of your goods by 
the higher degree of service that is 


obtained from them. Satisfaction 
will insure the return orders. Re- 
turn orders are synonymous with 


the rapid turnover that is the final 
guarantee of increased profits. 


The ever-increasing demand for 


Diemer 
Products 


substantiates our claim that Diemer 
Products possess the required fea- 
tures to guarantee more profitable 
relationship between the customer 
and dealer. Our manufacturing 
facilities permit us to insure a rapid 
delivery of orders. 
Write us for particulars regarding the 
Diemer Line. 


John F. Diemer 
Company 


107-09 LaFayette St., 
New York, 


New York 
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Detroiters Enjoy Outing. 


An outing was held June 18 by the Detroit Office Ap 
pliance Managers’ Association. Dave Brown, president of 
the Absopure Ice Company offered a site on one of the 
inland lakes twenty-seven miles from Detroit, and the 
picnickers motored from the rendezvous at Woodward 
avenue and the Grand Boulevard in the morning. Games 
were instituted on arrival at the lake. Each in the party 
was given $2,000 in stage money, and it was lavished in 
games of chance of divers kinds. The woman or 
child with the largest assets in stage money at five 
was to draw a prize. It is said that many unscrupulous 
men bought twenty-dollar bills from unsuspecting 
for a nickel. After the gambling mania had waned, the 
lake attracted many, and they enjoyed a splendid swim 


man, 


o’cloc k 


children 


The dinner bell sounded at two o’clock, and ninety-five 


substantial appetites were satiated with heaping dishes ot 
fried chicken, potatoes, beets, celery, home-made bread 
pickles, olives, peas—all served country styl Ice cream 
and cake topped off the feast. Dancing followed. There 
were games for the women and children, and a monologue 
by H. R. Morris (Multipost Company). Music was fur 


picnickers 
é nded at 


orchestra which the 
| 


The party by the lak 


nished by a four-piece 
brought from Detroit. 
six in the evening. 

The attendance record showed that thoss 
cluded the following, with their families N. Bronstei1 
(Century Ribbon & Carbon Company), H. R. Bryer 
(Elliott-Fisher Company), A. C. Byrne (Multicolor Sales 
Company), R. T. Blair (Marchant Calculator Company), 
R. F. Chamberlain (The American Multigraph Sales Com 
pany), E. P. Crocker (Monroe Calculating Machine Com 
pany). G. H 


pre sent in 


Davies (Metal Office Furniture Company), 
J. F. Foerg (numbering machines), W. M. Fuchs 
meter Company), C. G. Gaffney (American Ribbon & Car 
bon Company), C. D. Hartman (office furniture), J. (¢ 
Howe (Baker-Vawter Company), C. E. Jackson (Address 
ograph Company), M. John Joyce (Rand Company, Inc.), 


(Cosfi 


R. D. Fuller (Royal Typewriter Company, Inc.), A. A 
Caspill (Dalton Adding Machine Company), F. R. Lauter- 
bach (Standard Register Company), E. A. Lundgrin 
(Noiseless Typewriter Company), H. R. Morris (Multi 
post Company), C. J. Nachtigal (The Globe-Wernick: 
Company), C. D. Nogle (Neostyle Company), A. D 
Smith (The Ault & Wiborg Company), C. V. Scott (The 


Dictaphone), M, T. Snyder (Wales Adding Machine Come 
pany), W. F. Titus (Tabulating Machine Company), F. §S 
Tullar (Tullar Envelope Company), G. H. Thom, Jr 
(Gregory, Mayer & Thom Company), W. R. Whittemore 
(Ditto Duplicator Sales Company), C. Wittenmyer (Felt 
& Tarrant Manufacturing Company). 


Manco Club Outing at Morris. 


The Manco Club held its eleventh annual outing at 
Morris, N. J., June 11. This is composed of male em 
ployes of the Wm. Mann Company, Philadelphia (About 
125 members left Philadelphia at 12:40 with an afternoon 
before them. A baseball game was the first entertainment 
Those who did not play or watch the game amused 
themselves with cards. The factory was matched up 
against the store and a seven-inning game resulted in the 
store beating the factory 7 to 4. 

The afternoon’s entertainment was quoits, broom polo 


and various adventures. A shad dinner was served. Then 
the Manco Club held a business session. The annual 
election resulted: Harry J. Fraley, governor; G. H. Hal- 


sey Holmes, vice-governor; James F. Walsh, treasurer; 
Reuben Fitzke, secretary. 


Art Metal Forces Plan Picnic. 


A picnic will be held July 23 for the families of 
ployees of the Art Metal Construction Company, James- 
town, N. Y. The company has devoted a number of 
prizes, which will be competed for under the direction of 
the Art Metal Athletic Association. This annual picnic 
was instituted in 1890, and has always been enjoyed by all 
who attended. 


em- 
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A NEW 
wos’ [-P an 


CATALOG COVER 


An inexpensive catalog 
binder that can be opened 
and closed instantly. 








Mechanism—A slight movement of a sliding bar opens the cover for 
insertion or removal of sheets. 


Capacity—One-half inch minimum—with 90% expansion by unscrew- 
ing tops of base sections. 


Binding—Any style or grade of binding, either flexible or stiff. 
Sizes—Made on special order only, in any sizes. 


Prices—Class 5 Catalog Covers can be produced in quantities at a price 
to compare favorably with the slow-working types of screw locking devices. 


Sample Covers sent on request. 


ILLUSTRATION OF BINDER OPENED 


The binder its 
opened instanil 
by a slight move- 
ment of the slid 
ine har When 


5 


Solid posts in top 
metal part. No 
unscrewing nec- 
essary to open 
cover—simply 








lon ke d, the ré ar *3° 
no protrusions pull sliding lever. 
‘ 22 New leaves canbe 
As + pews added quickly at 
tee. 4 _ git any desired posi- 
unscrew g Op . . * 
Peaks bake tion in binder. 
lower po $] 





IRVING-PITT MANUFACTURING CO. 


KANSAS CITY 
CHICAGO NEW YORK 
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Why This Equipment Is Easy to Sell 3 


ECAUSE it is abso- 


lutely flexible, is 













This standard 
cabinet is ex- 
ceedingly popu- 
lar. Various 
heights, depths 
and widths. In- 
terior equip- 
ment adjusted 
to suit. 


all steel and cannot has 
wear out or depreciate, cale 
and costs no more than the 
wood. rill 






—t}. 
x 


You can offer your cus- 
tomer the greatest pos- of | 
sible range of useful- 


.™ 
a 


ness and convenience. 


Terrell’s cabinets come 
in various heights, 
widths and depths. 
Steel shelves and divid- 
ers can be adjusted to 





meet particular re- 
quirements of storage. 





The counter height cabinets can be 
stacked perfectly, and can be increased 
to any size by simply adding easily at- 
tached units as greater storage space be- 
comes necessary. an 


Oc 
day 
All cabinets are fitted with the Terrell’s sen 
mrs 


three-way locking device. They are in- tio 


3 destructible and minimize fire risks. for 
These wardrobes come ae ‘ y- — ; arr 
single and double. Va- Equipment comes in beautiful finishes in ree 
rious heights, widths . cal 
ond tee SB ag wren olive green, oak or mahogany. Pa. 
storage cabinets’ by 
changing interior a cd 
equipment. Write for our dealer proposition ; 
and illustrated booklet showing an 


the complete line. “pr 


hui 
ma 


Terrell’s Equipment Co. : 


1m) 


Grand Rapids, Mich. ms. 


Counter height storage 
cabinets stack perfect- he: 
lal 


ly. Can be enlarged to aan on ta alo aon oe ae an 
a=: TTERRELLS ||. 
needed. 
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Steel All-Purpose Office Equipment 


SO! 
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Pacific Envelope Makers’ Outing. 
Pacific Coast Division employes of the United States 
Envelope Company held an outing in May at Niles, Calif., 


a 20-mile ride from San Francisco. Three large trucks 
were used to carry the employes and commissary equip- 


ment. Field day sports of various kinds were indulged in 
up to the late afternoon, when dancing was started. Re 
turn home was made by the trucks used to carry the party 
to Niles 


Labor-Saving Caiendar Form. 

Jacob Backes, 515 West 139th street, New York, N. Y., 
has devised a new form of calendar which effects a great 
saving of labor in preparing stencils for mimeographing 
calendars. The actual number of characters and spaces 
in such a calendar of condensed form is 246. The days of 
the week are abbreviated. This is contrasted with a total 
of 1,073 characters and spaces in a yearly calendar of 
conventional form. The new plan condenses the year into 
two tables, which are placed together, bringing the entire 
year within small scope. 

In Mr. Backes’ form the thirty-one days of the month 
are arranged in seven columns. Underneath are columns 
of the twelve months. In 1921 the coincidence of dates 
and days of the week enables the combination on one line 


of 


CALENDAR FOR 1922 











1] 2] 3 
8; 9/10 
15/16/17 
22/23 |24 
29}30/31 
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January.-+-- 
February--- 
March...+«-. 
April...... 
MAY--++eee0- 
JUNE oc eeseces 
July..-sees 
August... 
September... 
October.... 
November... 
December... 
































JACOB BACKES’ CALENDAR FORM. 


of two or three months in four cases, simplifying reference 
and condensing the key. For example, both Jarary and 
October begin on a Saturday. The abbreviation for that 
day occurs under the first column of the figures repre- 
senting days of the month. In both April and July the 
first of the month occurs on Friday. Thus the abbrevia- 
tion for Friday comes under figure 1. 

The Backes calendar provides for a standardized form 
for days of the month, the days of the week being re- 
arranged so that the first day of the week falls under the 
figure 1 in the table showing days of the month. The new 
calendar form was proposed in the April issue of the 
Painters’ Magazine, 100 William Street, New York, N. Y. 

Big Order Shows Encouraging Trade Trend. 

In these days of a certain amount of business depression 
and of more talk concerning it, it is useful and likewise 
interesting to note an order given by the F. W. Woolworth 
Company to the Wales Adding Machine Company for five 
hundred or more nine column visible adding and listing 
machines for use in the larger stores of the Woolworth 
Company. The Wales people believe that this is the 
largest single order for adding machines ever placed for 
immediate delivery. 

H. S. MacLean, general sales manager for the Wales, 
suggests that this order furnishes an object lesson to the 
hesitant buyer everywhere and proves beyond doubt the 
faith and confidence of the Woolworth Company in the 
future of business. 

Sheaffer Pen Company Moves New York Office. 

The W. A. Sheaffer Pen Company, Inc., of Fort Madi- 
son, lowa, announces the removal of its New York branch 
from 440 and 444 Canal street to the Penn. Terminal 
building, 370 Seventh avenue, rooms 324 and 325. Here 
the company will have enlarged facilities. 
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THE BASKET WITH THE 
RUBBER CUSHION CORNERS 





100% Profit 
Quick Turnover 


High Quality 


Here’s a combination that’s hard to beat— 
quick substantial profits on a quality product 
that repeats. Can you wonder why dealers 
co-operate with us to place “VICTOR” Waste 
Baskets with their customers? How about 
you? The ‘“‘Victor’’ proposition is a mighty 
good bet for you—one worth while investigating. 


66 "” 


Metal Waste Baskets 
with Rubber Cushion Corners 


—are baskets with special selling features. The sides 
and bottom are welded together by the electric spot weld- 
ing process. Rubber cushions to match are vulcanized 
right into the corners to prevent scratching other furni- 
ture—a special patented feature exclusive with the 
“VICTOR”. The quality is good enough for the most 
expensively furnished offices; the price is moderate 
enough for any one. 


If you are interested in adding to your profits, write for 
the interesting “VICTOR” Metal Waste Basket propo- 
sition to dealers. The coupon is for your convenience. 
Mail it now. 


Metal Office Furniture Co. 
Grand Rapids, Michigan 


Metal Office Furniture Co., 
Grand Rapids, Mich. a 
Please send me information and dealer’s discount on 
VICTOR Metal Waste Baskets. 


Name nccipoetnlapnionaillia 


Address 
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You Can USE the 
ROTOSPLED 


STENCIL DUPLICATOR 
—and SELL it, Too 


Speed up! Your salesmen need help. Pave the 
way for them with clean-cut, stimulating advertis- 
ing. Print it on the Rotospeed. Form letters, 
illustrated circulars and price lists. The cost is 
almost nothing. 


Here’s What Happens 


Your customers are looking for an economical, 
trouble-proof duplicator—a simple, easily-oper- 
ated machine—a money-maker and a time-saver. 
They want the Rotospeed. We know it. More 
Rotospeeds are being bought today than ever be- 
fore in the history of our business. The remark- 
ably low price, $43.50 complete, makes it a rapid 
seller. Let your salesmen take the orders—at a 
good profit—and don’t forget that the supply 
business is a constant source of additional profit. 


Nationally Advertised 





The Saturday Evening Post, American, System, 
Business and thirty other publications are run- 
ning Rotospeed advertising. Sales are being 
made every day in your territory. Do you want 
them? 


Our Plan Will Help 


Write now for details of the Rotospeed sales 
plan. Let us show you how we can be of help in 
increasing your profits. 


The ROTOSPEED Co. 


DAYTON, OHIO 
Agency Division 
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(New Machines—Continued from page 31.) 


Some New Pencil Products. 

A pencil for marking glass known as number 785 has 
been placed on the market by the house of Eberhard 
Faber. This has a brilliant blue lead which will mark upon 
glass or upon other glazed surfaces, such as earthenware, 
china, celluloid, galvanized iron, etc. It is stated that the 


color will withstand sunshine and weather. The pencils 
are used by chemists in the laboratory for marking glass 
beakers, for salesmen in cutlery or china stores, for gen 
eral checking work on unusual substances, etc., etc. The 


impression made by this pencil withstands all ordinary 
temperatures. The pencils are equipped with a nickel 
point protector and are packed one dozen in a box, a half 
gross in a carton. 

Another new Faber product is the number 726 Ruby ink 
pencil manufactured in a somewhat softer lead than other 
members of this line. The regular Ruby ink pencil is 
used for fine checking work where a thin hard indelible 
pencil is required. The new pencil is for use where a 
softer indelible lead is required for notation work and 
checking, with copying quality. 

The same house has recently put out on t market a 
Mongol pencil equipped with a point protector in the end 
of which is an adjustable flat red rubber eraser clasped 
firmly in a flange. This rubber can be adjusted to any 
reasonable length desired. This construction makes possi 
ble the use of soft rubber which is efficient as a dirt ab 
sorber and cleans as it erases. One dozen of these pencils 
are mounted on a dark card, contrasting with the brilliant 
yellow of the pencil and the bright red rubber and shining 
metal of the tips. Rubber erasers for refilling the point 
protector can be ordered separately. 

Still another new Faber product is a brush and eraser 
combined. The article consists of a medium-sized pencil 
eraser or ink eraser with brush equipment. ‘The erasing 
material is known as the Van Dyke pencil eraser, number 
6,000, size 40, and the Van Dyke ink eraser, number 6,505. 
These articles are put up one dozen on a card for display 
purposes. These erasers are particularly intended for the 
drafting room, architects and engineers. 


Attractive Advertising Sign. 

The illustration shown here is a reduced facsimile of 
the advertising sign furnished.to dealers who sell “Qualli- 
fied” adding machine rolls. It is supplied by the Central 
Paper Company of Menasha, Wisconsin. The sign is in 
three colors and is covered with celluloid to make it perma 


I 
nent. It is equipped with an easel back for counter di 
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BUY IT BY THE CASE. 
& You're Sure to be Right | 


When You Use 


QUALIFIED 


ADDING MACHINE PAPER: | 
| 


Every Roll in Every Case is 
Guaranteed to be Satisfactory 











ORDERS TAKEN HERE 


play and with chain hanger for use in window or on wall. 
In the back is a pocket which holds samples of the paper, 
so that it can be readily examined by customers. The 
manufacturer supplies cuts for dealer advertising and co- 
operates with the trade in many other ways. 


New Miller Stub Pen. 
Miller Bros. Cutlery Company, Meriden, Conn., offers 
No. 104-EZ metal stub pen, planned for easy writing. A 
silver metal is employed which is non-corrosive. 
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Bentley and Gerwig Desks 
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No. B-188 


60 in. x 34 in. x 30 in. 
220 Ibs. 








Men have long recognized the value of consistency. Uniformity in 
design, quality of materials, joining and finishing, identifies mer- 
chandise as standard and gains for it the confidence of business 
H men. The reputation for consistent quality which the Bentley and 
/) Gerwig Line enjoys is unquestionably one of our most valuable 
x assets. And the care in fashioning the product benefits everyone 
who has later to do with its sale and use. 
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Dealers who are building a permanent business among their office 
furniture trade have found that there is permanent satisfaction in 
handling this line. Write for the Bentley and Gerwig catalog. 


Bentley and Gerwig Furniture Company 
PARKERSBURG, W. VA. 





No. S-76 
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BUILT 
TO ENDURE 


Desk Stationery Rack 





Desk Tray Racks 





Envelope Distributor 


Desk Drawer Stationery Anything and Every- 
thing for the office 
Rack Stationer’s Goods, Fil- 
ing Cabinets and Sup- 
plies, Safes, Desks, 
Chairs and Sectional 
Bookcases. 

You offer your custom- 
ers Highest Quality at 
Lowest Prices, backed 
by a name of national 
reputation built upon 
square dealing, when 
rou sell GLOBE- . . 
WERNICKE — Goods. Desk Tray with Clip 


Write us for particulars. 





Correspondence Distributor 





Security Box Desk Portfolio Nearleather Envelopes 


Slobe-Wernicke 


CINCINNATI 
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“Gilbert” Self-filling Stylo. 


The Wayne Specialty Company, Fort Wayne, Ind., is 
produ ‘ing a line of stylos including the “Gilbert” self- 
filling stvlo. This device is made of chased black rubber, 
nches long when closed. It is equipped with a coin 


self ller and cannot get out of order. The filler eliminates 
the need of filling with a dropper and assures correct 
filing. There is a safety cap. The company also produces 
the “Gilbert” safety stylo which has the same general 
features as the “Gilbert” self-filling stylo except that it is 
without self-filler. It has a safety leak-proof cap. The 
“Gilbert” stylo is uniform in size and design but has 
neither self-filler not safety cap. 


Fiber Desk Trays. 


The Atlas Stationery Corporation, 58 Duane street, Nev 
York, N. Y., is introducing a line of desk trays made of 
leather-like board, finished to match mahogany and oak 
furniture. The stock was selected for its resistance to 
wear \ factor of interest to we dealer is the lightness 
of the trays—100 of them weigh about twenty-five pounds 
They are shipped knock down, a lot of one tied lred bulk 
ing but twelve inches 


A New Desk Pad. 

The Steleix Company, 660 Elm street, Buffalo, New 
York, is marketing a new “Peerless” desk pad, the frame 
work of which is made of metal neatly finished. Its size 
makes it suitable for large or small memoranda, the paper 
being supplied from a roll which contains a considerable 





NEW STELEIX DESK PAD. 


quantity and is readily renewable. The pad carries a cal- 
endar and presents an attractive appearance. The device 
is so constructed that it does not mar the finish of the desk 
top. Memoranda may be written, pulled down from the 
roll and torn off by means of a straight edge at the bot 
tom, leaving a fresh surface always available. 


Van Valkenburg’s New Paper Clip. 
The L. D. Van Valkenburg Company, Holyoke, Mass., 


has added to its lines of pen and pencil clips. The “Sta- 
Fast” paper _ ~ of the bulldog variety, with new features 
that users will appreciate. The lower jaw of the clip pro 
trudes. This facil itates feeding a group of papers into the 
clip. The gripping surface of the upper jaw is made in 
an arc which members into a crimp in the lower jaw, 
giving a firm lock on the papers without mutilating them. 
The “Sta-Fast” is made of tempered steel, nickle plated, 
and is endowed with a firm grip. 


Unit Construction of Bar-Lock Typewriter. 
The Bar-Lock typewriter, manufactured by the Bar 


Lock Typewriter Company, is now made on the unit sys 
tem, comprising keyboard, type-bars and segment, tabu- 
lator, ribbon mechanism and carriage. The carriage unit 
is wholly self-contained, comprising the mainspring and 
spacing pawls, margin and tabulator stops, backspacer 
etc here are four lengths of paper carriages made and 
the ire interchangeable. 


Cabinet for Whiting Paper Stocks. 


r} Whiting Paper Company is supplying dealers 
handling its lines of flat papers with a cabinet enclosing 
letter-size samples of its various papers, in full assort 
ments of colors and weights. The samples are classified 

ndexed. Samples are readily removed for inspection. 


Merriam Cash Box in Olive Green Finish. 


The Merriam M facturing Company, Durham, Mass 
1s now supplying ee ish box in oli ve green finish, to matc¢ 
the ustomary chad of metal office furnitur 


Pr i 


IANCES 


133 











INSURE YOUR 
AIM AT PROFITS 





WITH OUR REBUILT 


“LIKE NEW” 


UNDER WOOD | 
TYPEWRITERS 


Attractive to your customers! 
Satisfactory to the users! 
Profitable to Typewriter Dealers! 
Ready to use! 

Always on hand! 

Shipped the day ordered! 
GUARANTEED FULLY! 


WE HANDLE Remingtons 
Royals 
L. C. Smiths 
Monarchs 
Olivers 
Smith Premiers 


THE SAME WAY 


Original Factory Rebuilders 
and Wholesalers of Rebuilt 
and Second-Hand Typewriters 


GENERAL 


TYPEWRITER EXCHANGE, INC. 


30 Main St., Brooklyn, New York, U.S.A. 


Cables: ‘‘GENTYPE, NEW YORK”’ 
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a] t Ind . 
ee Index Tab Made in West. 
= The Universal Index Tab Company, 435 Central build 
UP TO DATE = ing, Seattle, Wash., is producing “U-Kut-Em” index tabs 
-~ = oe TI a de , 2 _ es Pe . . - P . . 1 
= 1ese Come in convenient strips, ready to index. A special 
= processed Pyralin forms the protective surface. Within is 
= the insert on which the index is written. The inserts are 
= also supplied in gangs, perforated, for writing on the type 
= writer. Six stock colors are available: Buff, blue, white, 
= cherry, salmon, fawn. The design makes it possible to 
= \ Pee aN 
= | «c= ae 
= wee 
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Wrrre With Pen Or Penci. OR TYPEWRITER 

















The Chicago Glass Desk Pad promotes 
desk efficiency by affording a place to 
keep memoranda, lists, schedules, etc., 
always visible for ready reference. It 
avoids marring of the working space of 
the desk and at the same time furnishes 
a smooth, hard writing surface. The 
holder is backed with felt and has two 
raised leather corners which hold the 


= glass in place. Two sizes: 18’x24” and 

















You Cut THEM MoisTEN ANp Arvacu 








“U-KUT-EM” INDEX TABS 


adapt the projection of the index tab to suit the user 
the minimum projection is 1-16 inch; the maximum is 
one-half inch. The inner surface of the tab is open very 
nearly to the top of the tab. It is fully covered with a high 
grade adhesive, permitting the user to regulate the amount 
of projection from the sheet or card. After attachment the 
inserts bearing the index notation are readily interchangs 
able. If desired the inserts can be fastened to the tab 
permanently by any adhesive. 

“U-Kut-Em” index tabs are packed in cartons contain 
ing twenty-five feet of any one color. Typewriter sheet 
inserts are packed 100 sheets of assorted colors in a box 


20°x36". 





Metal Desks of Unique Construction. 

The Jamestown Metal Desk Company, Jamestown, N 
Y., has adopted a novel feature ‘n its metal desk line. The 
panels are double steel, interleayed with asbestos to elimi 
nate rattle. The legs are complete units, with tubes into 


) 





A plate glass letter tray is a practical as well as 
an ornamental acquisition to any desk equip- 
ment. It is securely held together by nickel- 
plated clamps tipped with rubber. 








“JAMESTOWN” METAL DESK 


An office equipped with plate glass window venti- 
lators is insured of a constant circulation of air 


without the direct drafts. Can be attached which the beaded edges of the panels ars tted. Tl 

quickly to any window. joints are so close-fitting that the desks are rigid. Th 
= desks can be shipped knock-down, saving transportation 
= and storage charges. The desks are fitted with cenuine 
= WRITE US TODAY and torage charge Che de ks are tted | ith genuine 
= bronze hardware; the bronze bindings are skillfully mitered 
= There is a special locking device, controlled by the cente: 
= The Chicago Mirror & Art Glass Company drawer. 
= The mahogany, oak and walnut finishes supplied re 
= 216 North Clinton Street, Chicago, Ill. Tet = Simaeeaes gee oat lie age ge arpa Ags Nia 
= Established 1890 Company will soon place a newly-patented collapsibl 
PAT) ee 
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Back to Pre-War Prices 


Moore Push-Pins 
Glass Heads—Steel Points 


Moore Push-less Hangers 
“The Hanger with the Twist”’ 
To Hang Up Things 


Also Manufacturers of 









Expansion 25% 
more than the 
ordinary ledger 
metal. 


All parts well 
anchored and high- 





Moore Push Maptacks and Thumbtacks 


These world famous articles, constantly 
advertised, are always in demand. 





Price List and Descriptive Matter on Request 


Moore Push-Pin Co. 


Wayne Junction Philadelphia, Pa. 








ly nickel - plated. 
Double reinforced 
posts and tubes. 






Anything in the Loose Leaf Metal Line. 


Write for our latest catalog 


HUGHES LOOSE LEAF METALS CO. 
544 WEST LAKE STREET CHICAGO, ILL. 
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PRODUCTS 


SOLD THROUGH THE 
DEALER ONLY 


A very large dealer visiting 
our factory examined care- 
fully the construction and 


quality of ADCO Products 


and tersely exclaimed: 


“Jt is surely the tailor 
made line!”’ 


POLICY 


Accounting Devices Company 


Manufacture ADCO Products 
and sell through the Dealer only 


564 West Monroe Street 
CHICAGO, U. S. A. 
































Economy Office Cushions 


Easily displayed, Esco Chair 
Cushions sell themselves with a 
marked rapidity of turnover. 
Perhaps no single item in your 
stock selis more readily—at the 
same time making fast friends 
and permanent customers—than 
Esco products. This is especially 
true of the mid-year. 


Are you prepared to capitalize the 
benefits of the Esco line? 


Economy Seat Company 
3132 S. Canal St., Chicago, III. 


— Coast Represen- Eastera wy Southern Representative’ 


te: 6 & Dan, Em Em- Union Ststionery Com E. V. Bogart, 1218 4h 
g.. ‘Building, om ee New National Bank Building, 
Atlanta, Ga. 
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Low-Priced Receipt-Printing Register. 


The National Cash Register Company has placed on the 
market a new cash register, which is called the Class 1100. 
It is a low-priced, high-grade register that issues a receipt 
with every transaction. 

In the past many merchants who were starting in busi- 
ness, while realizing the value of receipt printing cash 
registers, felt that they could not afford machines of that 
type because of their higher price. The company’s corps 
of inventors set to work, a new model was built and given 
severe tests. Then the register was placed in operation in 
stores, meeting every requirement. 

The new register is built in several different models, 
adapted for use in varied lines of business. At each opera 
tion of the register, a receipt is printed and issued. This 
receipt shows the merchant’s name and address, the 
amount and number of the transaction, and the date. The 
receipt is plainly printed, and is a good advertisement for 
the merchant and his business. 

The receipt guarantees an accurate printed record of 
every transaction between clerk and customer. When a 
customer gets the receipt, with the amount in printed 
figures, the figures must be correct, or the customer will 
object. Another feature of the receipt is that it prevents 
the return of goods purchased at other stores. The sale 
number enables the merchant to tell at about what time 
the transaction was made. The receipt is also a protec- 
tion when children or servants come to the store to make 


purchases. 








NATIONAL CLASS 1100 CASH REGISTER 


The new register has other valuable features common to 
all high-grade cash registers. When money is registered 
on the Class 1100 machine, the amount is immediately 
shown on the indicator at the top of the register. A bell 
also rings each time the register is operated. These two 
features give publicity to every transaction, enforce 
records, and remove temptation by making every one in 
sight of the register an inspector of the sale. At the same 
time, the register prints on a paper roll, called the detail- 
strip, a permanent record of every sale in the order in 
which it occurs. This gives the merchant a history of the 
day’s business—a permanent record of everything that 
happens in his store. 

Adding wheels within the register show the amount of 
money that has been taken in. These figures are under 
lock and key, available only to the proprietor, and can be 
reset at the end of the day, week, or month, as the mer- 
chant desires. 

Key arrangements of the machines vary to suit the 
needs of different lines of business. The number of “No 
Sale,” “Paid Out,” “Charge,” and “Received on Account” 
transactions are recorded, together with the total number 
of all transactions made. These are valuable records for 
all merchants to have. Printed and added records in the 
register show how much money should be in the cash 
drawer, before the contents are counted. In addition, the 
drawer offers a safe place for the merchant to keep his 
money during the day, as nothing can be removed without 
his knowing it. The cash drawer has large compartments 
for coins and bills 


The Big “C” in Carbon Paper. 


Dealers in carbon papers and typewriter ribbons will be 
interested in the new lines of carbon papers recently put 
on the market by the Carrib Manufacturing Corporation, 
Rochester, N. Y. These new lines are hard finished, clean 
and long wearing and produce sharp, clear copies. The 
policy of the company is one of co-operation with dealers, 
thus broadening distribution and advancing the industry. 
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The Feeling of Satisfaction 
which is the result of gen- 
uine good service, lasts long 
after the price is forgotten. 


To establish your custom- 
ers confidence, sell 
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Let us tell you about that 
genuine good service. 


Englewood Desk Company 


5816 Lowe Avenue 
Chicago 
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Wind-Proof Desk Trays. 
The line of the Ulrich Planfiling Equipment Company, 
Jamestown, N. Y.—which was described on page 36 of the 


. June issue of Office Appliances—includes desk trays of 
utility. They occupy minimum space on the desk. Ul- 

lamon n ~ rich compression guides are used, which prevent the papers 
from being blown away by drafts or the air currents from 
an electric fan. The compression guides form a “funnel” 





The Line 
That Satisfies 


The Diamond Line is 
a complete line of 
inks, paste and mu- 


cilage. It is con- 
prised of goods of [is MOND 
quality which heip the INKS 





— 


stationers build up : 
permanent business. [M@w=h Gansta ae oan 


Especial attention is FLUID 7s 
paid to the containers ste <-. 





. EE 

which are made along ULRICH DESK TRAY 

improved, modern into which papers are readily inserted. The index tabs 
lines. are easily read, because of the wide spacing of the guides 

Style Nos. 1, 2 and 3 by means of the compression feature. 

In our new location with a much larger Pencil Quill a New One. 

space than before we are in better posi- Byers & Gayes Company, New York, N. Y., make a 
. novel stylograph, with a double feed. They call it th 
tion than ever to take care of the needs “Pencil Quill,” and claim a smooth and quill-like action, 
of the stationery trade. which does not skip or make a split line. It is made with 


specially fine and medium points for stenographers and 
bookkeepers, and medium and ball points for general 
purposes. 


Try Diamond Inks— cit aeidaaiained 
You’ll like them. Innovation by Crocker Chair Company. 


The Crocker Chair Company, Sheboygan, Wis., has pro 
duced the “Atwood” typewriter chair to afford stability 


and comfort not common to this class of furniture. A 
DIAMOND INK COMPANY bookkeeper’s stool embodying the same general features 
3033-43 Galena Street 
Milwaukee, Wis. 
New York Office: 265 West Broadway 





/f Dia MO N\) 
} 


STICKINE 


“ATWOOD” -TYPE- 
WRITER CHAIR. 


is also listed. Instead of depending on a single post to 
support the back, the “Atwood” has two Both posts 
have springs, affording the advantages of a tilting back 





Style No. 4354—5} oz. Desk Pot . he eg chair a or om bas k « h _ 
— ° se aajyustec oO any angie witnou lilting the seat. 1¢ 
~ ce sale P - ’ ; “ ; 

Style No. 433}—8 oz. Desk Pot iron is simple, and adjustable for height Che chair 
made in quartered oak or birch-mahogany Seats are 

















saddle wood, cane or perforated leather. 
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The name of ‘‘Crown”’ as applied to 
Typewriter Ribbons and Carbon 
Papers, stands for the best and highest 
grade of goods made. 


The material used in their manufac- 
ture is the finest obtainable; the 
colors strong and brilliant; both 
ribbons and carbon paper are non- 
drying and non-fading, and capable 
of sharp, clean work from beginning 
to end. 


‘“‘Crown’’ ribbons and carbon papers 
are made in a completely equipped 
and up-to-date factory, by men 
whose experience covering many years 
ensures a product of perfect and 
uniform quality. Neat and attrac- 
tive boxes and packing assist in the 
ready sale of Crown goods by the 
dealer. 


Dealers wishing a line of Typewriter 
Ribbons and Carbon Paper that is 
COMPLETE and of irreproachable 
quality are invited to write for sam- 
ples, prices and terms. 


CROWN 
Ribbon & Carbon Mfg. Co. 


782-90 St. Paul Street 
Rochester, N. Y., U. S.A. 
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What's ina Name? 
$150.00 for some one 


Last month we announced that we 
wanted suggestions for a new name 
for our line of office desks and for our 
business for which we will pay $150. 
The replies received are highly 
gratifying, but we want more be- 
fore we close the contest. We 
want a distinctive name, one that 
can be used to designate both our 
product and our merchandise, and 
a slogan that will fit in with it. We 
want suggestions from every one con- 
nected with a stationery, office furni- 
ture, or general furniture store selling 
desks. Both employers and em- 
ployees are entitled to compete. 


JUST FOR EXAMPLE: Suppose 
the name chosen was “Finance,” then 
the firm name would be “Finance 
Desk Company,” and the name of our 
product would be “Finance Desks,” 
and for a slogan we would then select 
“Good as Gold,” being in accord with 
the name. There is no objection to 
coining a word if the mintage pro- 
duces a distinctive idea that we can 
adopt. 


HURRY! 


The contest will close 


August 15, 1921 


The name and slogan will be worth $150.00 
to someone. In case of a tie the amount 
will be divided equally. 


Jasper Manufacturing Co. 


Jasper, Indiana 
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‘‘The Madas’”’ Calculating Machine 


for Multiplication—Automatic Division—Addition—Subtraction 





The Machine with Automatic Division “The Millionaire” Calculating Machine 


This latest calculating machine is a product of The Durable Machine 


Switzerland. It is designed for rapid work in Divi- 


sion, which is ABSOLUTELY AUTOMATIC You The only calculating machine that requires but one 
merely set your two factors and turn the crank turn of the crank for each figure in the Multiplier 
until the desired number of places are recorded in or Quotient. We are now carrying a full line of 
the Quotient. The turning ‘of the crank is contin- these wonderful machines and deliveries can be 
uous, while the shifting of the carriage is AUTO- made without delay. “The Millionaire” can be sup- 
MATIC. § Lightning-like results obtained without plied in either Hand Operated, with or without key- 
mental strain. Compact—Portable—Simple to Op- board, and Electrically Driven, with or without key- 
erate. board. 


W. A. MORSCHHAUSER, Sole Agent, 1 Madison Ave., New York City 











There is as much difference im tle 
various makes of STEEL UPRIGHT 
FILING CABINIETS as there is in men— 


The construction and methods of manufacture differ in each 
file; yet the discriminating buyer, who is at all familiar with the 
various constructions, realizes that the consistent success and 
prestige of the “AURORA” line is the best evidence of the 
proficiency that characterizes this particular line of Steel Upright 
Filing Cabinets, and permits this 








TO GUARANTEE THE RESPONSIBILITY FOR 
HIS PURCHASES OF STEEL FILING CABINETS 


“It's a better file if made by” 


The file that decreases AURORA METAL CABINET WORKS 
costs and increases AURORA, ILLINOIS, U. S. A. 
profits. New York Representative: 52 Park Place, New York City 
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Newcomers to “Afico” Lines. 


\ new line of desks has been added to the lines of 
“Automatic” wood-steel filing equipment made by the 
Automatic File & Index Company, Green Bay, Wis. The 
“Auto-Master” utility desks were designed after careful 
study of the requirements of the field. They are made of 
wood-steel—quartered oak and mahogany exteriors, with 
all drawer bodies, slides and runners of steel. The makers 


claim that the natural beauty of elegant cabinet wood is 
not sacrificed, but preserved and given the operating quali- 
They are said to be immune to climatic con- 
made up in 


ties of steel. 


ditions These desks can be hundreds of 





[(MPROVED “AFICO”” WOOD-STEEL FIL- 


ING CABINET 


drawer combinations with one or two pedestals, single and 
double width. Typewriter pedestal attachments or center 
drophead type are available. Linoleum, heavy black 
Carrara glass or regular quartered oak or mahogany tops 
can be furnished. 

The pedestals are separable, reversible and interchange- 
able in the same desk, or from desk to desk. The company 
figures that with six desks all with different pedestal com- 
binations, 128 different desk arrangements may be sup- 
plied. The “Auto-Master” desks take the same freight as 
filing cabinets, as they are classified as K. D. Although 
separable—the pedestals are not sectional in themselves 
but are separable from the top. Thus they form a solid, 





\UTO-MASTER” 


UTILITY 


DESK 


massive appearing desk. The advantages of a sectional 
desk are claimed with the beauty and grace of the solid 


desk 

The Automatic File & Index Company has recently im- 
proved and brought out a new line of “Afico” wood-steel 
fling cabinets. This is a complete, low-priced, commercial 
grade Horizontal: sections and upright cabinets are 
offered in many practical drawer combinations. The most 
important improvements are in the drawer construction. 
A new positive locking reinforced steel follower, taking 
up only one-fourth of the drawer depth, and a new roller 
bearing, rear extension steel slide. All of the larger file 
drawers are so equipped. This permits a heavily-filled 
drawer to be extended without sagging, binding or sticking. 
[The operation is quiet and light. 






































at) # 
~ 
) G 
a) 
: 
q 
) 
q 
’ j 
4 
+ =,2A> 
4 
i) G 
; 
4 
‘ : 
; 
4 q 
a) q 
: 4 
See 
4 oO 
a) 
q g 
a) ‘ 
‘ 4 
Seses 
; 4 
4 
; 4 
i : 
Sec 
: 4 
) 
4 
4 
i) g 
f 
; 
: 
; 
Son 
4 
4 
U 
sats 
rere 
: U 
= 
sti 
= 
N 
H : 
w 
HN 
b 
+, 
HN 
a 
bo 
4 
WN 
s3TgHoc 
N 





























APPLIANCES 

















o 
@) 3) *) 4) 
6 ¥) 
e a) 











The Acme Stapler is made in four 
models, completely covering every 
possible requirement of modern of- 
fice practice. The usual office or- 
ganization is such that one or more 
of each size can be sold to a large 
office. The staple sales are auto- 
matic, and should yield a good an- 
nual volume of business for every 
stapling machine sold. 


The Acme Family 


The Acme No. 1—For heavy duty. A 
powerful toggle forces the heavy staple 
through thick documents, carpet sam- 
ples, roofing, etc. Holds 100 staples. 


The Acme No. 2—A utility machine for 
general purposes. Drives a broad, flat 
staple through thick, tough stock, yet 
binds thin paper without mutilating it. 
Holds 50 staples. 


The Sure Shot—An old favorite, reliable 
even when used by everyone around the 
office. It is the most economical ma- 
chine for permanently fastening papers, 
etc. Holds 100 staples. 


The Midget Binder—Takes but little 
room on the desk, and serves a wide va- 
riety of purposes. Sell one for every 
active desk in an office. Holds 100 staples. 


If you don’t realize the wide field of 
utility and sales possibilities of Acme 
Staplers, write us for information. 


Acme Staple Co., Ltd. 


1643-47 Haddon Avenue 
Camden, N. J. 


London Agents: Kado Company 
Agents for Scandinavia 
and Finland: 
Foreign Trade & Export 
Company, 206 Broad- 
way, New York, 


Canadian 
Representatives 
Ernest J. Scott & Co. 
Peter Street, 

Montreal 


59 St 
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She Newer Stops 
“to Find the Place’’ 


ER eyes simply follow 

the broad metal ruler 
of the Type-O-Liner while 
her fingers beat the ceaseless 
tattoo on the keys that 
means a big pile of finished 
work at the end of the day. 
She works without eye- 
strain, without constant 
craning and twisting of the 
neck, without nervousness 
because she is using a 


pOHERTy 





There is need for a Type-O- 
Liner wherever you hear the rat- 


tle of the typewriter keys. Get 
one installed in an office—just 
one—and its convenience makes 
it the most valued possession of 
the girl who uses it, as well as 
the envy of those who-are without. 

Remember, the Type-O-Liner 
folds in the desk. It is always 
there and never in the way—no 
earthly reason not to use it and 
every reason to use it. 





Once tried, it sells itself. Why 
shouldn’t you reap the profit of 
Type-O-Liner sales in your lo- 
cality? Write for our proposition. 











The Doherty Mfg. Co. 


4903 Harlem Avenue 
Cleveland, O. 
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“Fyle-Kwik” Mail Distributor Improved. 
The Efficient Appliance Corporation, 51 Beaver street, 


New York, N. Y., has improved the “Fyle-Kwik” mail dis 











tributor. As now made the baskets are all wire, enameled 
black. Nickel finish is applied to the frame holding the 
baskets, the rod and socket. The baskets can be folded 
up and lifted out of the socket to place in the safe. Letters 
need not be taken out or disturbed, as they cannot fall out 
Index guides can be placed in the slides provided 
“FYLE-KWIK” MAIL DISTRIBUTOR 
“Fyle-Kwik” is fastened to the desk by a clamp, which 


makes a rigid support, and can be removed readily if de- 
sired. The baskets are supported about four inches above 











the writing bed, giving clearance for inkwells and other 
desk equipment. The baskets revolve to swing out of the 
way. 
“ HANDI-STAND” FOR OF- 
FICE MACHINES. 

This illustration failed to connect with the description oi 
the “Handi-Stand”’ printed on page 71 of the June issue of 
Office Appliances. The device is shipped knock down in fiber 


containers, comes within parcel post weight limits, and is assem- 
bled or taken down without the use of tools The top is 
wood, finished in mahogany; the metal tripod is 
japanned. 


oak or 








Composition Cover for Loose Leaf Binders. 
The Hughes Loose Leaf Metals Company, 544 West 


Lake street, Chicago, IIl., has developed a special composi 
tion 
ments of value. 
all-steel ledger metals. 
any 


cover for loose leaf binders that embraces improve- 
These covers are attached to the Hughes 

They are made in three capacities 
Durability is a characteristic The 


for size sheet. 

















HUGHES LOOSE LEAF COVER. 
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[DORNETTE DESKS! 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 


Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship can 
make them. 


Write for 
Catalog 





THE J. DORNETTE & BRO. CO. Cincinnati, Ohio 











TRUENESS 


A Dixon’s ELDORADO HB 
is always an HB, no matter when 
or where on sale—so likewise it is 
with every other one of its 17 sur- 
passing leads. 









This vital factor is always 
at work building up your 
sales of 


DIXON'S 
ELDORADO 


JOSEPH DIXON CRUCIBLE COMPANY, Pencil Dept., 98-J, Jersey City, N. J. 


Canadian Distributors: A. R. MacDougall & Co., Ltd., Toronto 
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POLAR SPECIALTIES 


Nowhere in the specialty field can be found 
a more extensive satisfactory quality line 


than the Polar Specialty Line. 
organization is directed on the 


Our entire 
specializa- 


tion and production of products that are 
well worthy of the Polar trademark. For 
every element that is a constituent of bet- 
ter quality is to be found in every piece of 


the Polar Line. 


The Polar Line enjoys a prestige that was 
obtained from the service that the products 
themselves offered and gave the consumer. 


THE POLAR MANUFACTURING COMPANY 


103-107 N. Marshall Street 


, 


This feature has been of considerable value 
to dealers and in many instances made the 
Polar Line indispensable to their business 
success, 


Our desire to serve and to serve well has 
been responsible for our extreme popular- 
ity. We recognize the needs and desires 
of the modern office and fashion our prod 
ucts accordingly. If you do not know the 
Polar Line, you do not know of the direct 
returns waiting for you. Grasp the oppor- 
tunity. Write for our catalog. 


Philadelphia, Pa. 


TOE 

















Desks for the Comptometer 


Patent applied for 


What the Buyer 
thinks about 


Will your merchandise give the service 
claimed, will chat service pay for its cost 
and for the space it takes, and couldn't I 
get something cheaper that would do as 
well? How long before it will have to 
be replaced ? 

The Arrow Desk gives the service—it 
holds the Comptometer in the natural 
position for the operator, reduces physical 
strain, and co-operates in producing a 
better day’s work. It is built by desk 
makers cf long experience who know the 
short cuts in manufacture. It stands 
rigid, flat on the floor, its moving parts 
fit in properly and no part ever requires 
adjustment. It is the best equipment 
for the purpose, at any price. 


You can assure your customer of satisfactory ser- 
vice from the Arrow Desk. Write for full information, 


Oo. C.S. OLSEN COMPANY 


No. 29. 42x32 inches. 
Oak quarter-sawed 5-ply top. 
List price, $45.00. 





Liberal discount to dealers. 


2527 Moffat St. 


Manufacturers of Roll Top Desks, Flat Top Desks, Typewriter Cabinets, Bookkeepers’ Desks and Office Tables 


Chicago 
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composition covers are also furnished with Hughes metal 
hinge sectional post binders. The metal parts are nickel- 





Barrett Bindery Has Novel Demonstrator. 

The Barrett Bindery Company, 75 Federal Street, Chi 
cago, Ill., is furnishing dealers with every assortment of 
eighteen Barrett “Emerson” ring book transfer binders, a 
handy counter demonstrator and display rack free of 
charge. The device is equipped with the same cord and 





DEMONSTRATOR FOR “EMERSON” 
RING BOOK TRANSFER 
BINDER. 
cleat arrangement that is used in the “Emerson” binder 
mechanism. This enables salespeople to demonstrate the 
mechanism readily and avoid soiling or shop-wearing the 
actual binders. 





























“KLUTCH” CLIP BOARD AND BIN- 
DER—An Illustration for the Description 
of This Device—Made by Cushman & 


Denison Manufacturing Company, 126 
Eleventh Avenue, New York, N. Y 
Which Appeared on Page 71 of the June 
Issue of Office Appliances. 








Olivetti Model M.20 Typewriter. 

The new Model M.20 Olivetti typewriter has reached the 
market from the works of Ing. C. Olivetti & Company, 
Ivera, Italy. It was patented in 1914, but could not bs 
produced because the Olivetti factory was devoted entirely 
to the construction of magnets and other delicate devices 
for military purposes. Model M.20 is a standard type 
machine with forty-three keys, movable type basket, visi- 
ble writing, bi-color ribbon, back spacer, automatic ribbon 
reverse. A decimal tabulator is furnished as an attachment 
which can be added to the machine at any time 
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(ra 
ie It really helps 





you to sell BARRETT “Emerson” 
Ring Book Transfer Binders. It is on 
the job for you, making sales every day of 
the year, this handy Counter Demonstration 
and Display Rack is. In fact, one of our 
Dealers says 


‘We put the Rack in a prominent 
place on our Counter, and our cus- 
tomers very nearly sell the Bind- 


her 2] ”e 
ers to themsé€ives., 








' This Popular BARRETT “Emerson” 

Ringe Book Transfer Binder assortment 
Ss 

contains 18 Grade “B” Binders in the 5 

most called for sizes: 


Sheet Size No.of Holes CtoC 





Quan. Number 
6 BT 4045 ll x8% 2 814 
3 BT 4020 94.x6 2 7 
3 BT 4005 81ox5% 2 5% 
3 BT 4002 74%4x4% 2 5% 
3 BT 4001 6%4x3% 2 5% 


\ssortment rerails quickly for $19.20; 
costs you $10.37, giving you a good 
profit, $8.83. Send in your order for 1 “Popu- 
lar Assortn.ent of 18 BARI.=TT R. B. Trans- 
fer Binders” TODAY—NOW—and we'll in- 
clude the Demonstration and Display Rack 
for your counter, FREE. 





The Barrett Bi 
725 Federal Stret 


Chicago,IL. 






P. S—Ernest says that if orders grew on trees, a step 
ladder would get you more than a spade 
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Where “Best” is not 
too good 


The Security grade of F 
bank pass book covers : 
combines wearability and 4 
appearance. { 

" 


It is not difficult to F 
secure new business and 
to hold your old trade when & 
you furnish a quality that 
is above the level of com- 
petitive products. : 


Write us for samples | 
and prices of Security i 
“Best Grade” pass book | 
covers. 


ecurity Envelope 


—— C The House of Special 





| 
ompany} 
ties 
HOME OFFICE AND FACTORY 


MINNEAPOLIS, U. S. A. 


BRANCH OFFICES: 
New York, 141 Broadway J 
Cleveland, 436-8 Schofield Bldg. | 
Detroit, 502 Congress Building | 
Chicago, 445 Ist National Bank Building | 
San Francisco, 204 ist National Bank Building i 
i 
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Conklin Pen Company to Hold Sales Convention. 


The Conklin Pen Manufacturing Company of Toledo, 
Ohio, plan for the week beginning July 18 an annual sales 
convention along novel lines. The company has erected 
a splendid camp besides Devil’s Lake, Michigan, about 
fifty miles from Toledo. A fine grove on the shore of 
this lake has been leased for a week and here complete 
camp equipment has been installed with quantities of good 
food, plenty of boats and fishing tackle and the limit re- 
moved from the number of fish one may catch a day. 

Conklin men from all sections of the country will be 
present. Sessions will be held every morning from 8 un- 
til 1:30 when the problems of the present period will be 
discussed as they apply to the business. 

It is the plan of the company to have its representatives 
meet at the office in Toledo on Monday at 9 o’clock, July 
18, inspecting the pen factory and the new pencil factory 
and leave by special car at 2 o'clock in the afternoon for 
the lake. Tuesday, Wednesday, Thursday and Friday will 
be devoted to the meetings and Saturday morning they 
will break camp. The afternoons of each day will be free 
so that every one can amuse himself in his own way. 





Monroe Incorporates in England. 


The Monroe Calculating Machine Company, Limited, 
has become operative in England as a British corporation. 
Headquarters have been established in the Imperial Build- 
ings, 56 Kingsway, London, W. C. 2. L. Morden, 
former Boston district manager of the parent company, is 





ie. W Monroe Calculating Machine 


England. 


MORDEN, 


Manager 
Co., Ltd., London, 


in immediate charge. Under Mr. Morden’s supervision 
sales and service oftices will be opened in the principal 
cities throughout the British Isles. Organization of the 
territory is going forward as rapidly as possible, in further 
ance of the policy of the company to afford the same facili- 
ties to users of the Monroe in that country as prevail in 
the United States. Miss Beatrice G. Coyle, who has been 
connected for some time with the Monroe organization 
in New England, sailed in June to join the London oftice 
as instructor and assistant to Mr. Morden. 





Poundstone Takes New Position. 


M. L. Poundstone, for four years with the Western 
Bank Supply Company of Oklahoma City and Tulsa, Ok- 
lahoma, has severed his connection with that concern to 
become manager of a new department of modern office 
equipment instituted by the Crockett-MacInnis Printing 
Company, well-known printers, binders and lithographers 
at 119-121 West Fourth street, Tulsa, Oklahoma. 

The new department will feature steel and wood office 
furniture, loose leaf devices and supplies, office machines, 
ribbons and carbons, etc. 

Mr. Poundstone is an enterprising man, experienced in 
the stationery business and well informed on the conditions 
and needs of the industry. 

While looking forward with pleasant anticipations to his 
new work, which will involve the creation of a new de- 
partment and the building of a business, he nevertheless 
regrets the relinquishment of his association with the 
warm and cordial friends he made while connected with 
the Western Bank Supply Company. This concern, he 
says, is made up of men who are of the salt of the earth 
and he will keenly miss their daily presence and helpful 
advice. 


J. Cowley Huss Re-elected President. 

J. Cowley Huss has been re-elected president and treas- 
urer of the Turner & Harrison Pen Manufacturing Com- 
pany, 1211-15 Spring Garden street, Philadelphia, Penna. 
The plant continues under his management as heretofore 
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National 
Desks 


possess such features as ex- 





cellent design, crafty work- 725-C Oak 


manship and beautiful, per- 
manent finish, immediately evident upon ex 
evident on the surface of the pieces but un 


amination. Merits not so 
mistakably realized after 


long years of use are the durability and quality of materials which 
are built in all National Desks. Increased sales make for greater 


business prestige. If you would extend y 
for our catalog. 


National Desk Company, 


our local prestige, write 


Herkimer, N. Y. 





























HERE IS AN INVITATION 


To visit SPACE 122 at 
and 


NELSON HEAVY DUTY 
DIE CUTTING AND TAB 





the Graphic Arts Exposition 
see the 


MACHINE FOR PUNCHING 
CUTTING in Active Operation 


This equipment does more than merely serve 
as a Punching Machine, for it is unlike most any 
other type, due to its flexibility and adaptability 
to many varied uses. 


In label work it not only does its work cleaner and 
faster but far easier than one would expect. Most of 
the manufacturers of Card Index Equipment are using 
this type of press and we look for an increased interest 
on this device at our showing. 

Chicago will be a good place to spend your vacation 
and where you can remain after the show and attend 
the Pageant of Progress. This celebration takes place 
July 30 to August 14, and from the plans now under 
way should attract the interest of all. Come prepared 
to place your order for fall delivery and we will be 
prepared to show what a money maker the Nelson 
Machine is for you 


Booklet on Request 


CTR AL YL AL NELSON, Ia, 


225 No. Michigan Blvd., Chicago 
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ew —_ 7 {NnA An Equal Chance and ‘“‘Mita 
ITA H Handa”’ (mighty handy) out- 


sells any other make of 
The up-to-date Typewriter Cabinet Typewr iter Cabinets 








“Mita Handa” is the fast selling 
Typewriter Cabinet, because it is 
matchless in value. 





The ‘“‘Mita Handa” captivates the 
most critical, gives perfect satis- 
faction and makes every “Mita 
Handa” owner an ardent ‘Mita 
Handa” booster. 


That is the reason why “Mita 
Handa” dealers make money. 


Write today regarding agency 


The Celina Specialty Co. 














Cabinet closed Celina - @ Ohio 
TRAY WASTE PAPER BASKET 
. Woven with two or 
Rubber Feet “‘Double”’ Wires 


Solid Tin Plate Bottoms 
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Wire and Iron Products 


are merchandise for which there is constant demand. 


BOOK 


And it is the constancy of demand—the rapidity of turn-over—that 
builds bank accounts and prestige in preference to the occasional 


sale of large proportions. 
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If you will let the Bar Bee buzz around your waste basket and corre- 
spondence tray customers, you'll find your patrons not only increasing in 
number but returning to you for quality merchandise of other lines. 
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We should enjoy telling you more about these live wires—may we? No. 
B-701} 
BARBEE WIRE & IRON WORKS Fee: 
Conway Building 5 BETS _ 
CHICAGO ae = 
S 














EXTRA LARGE WASTE 
PAPER BASKETS 


Solid Tin Plate Bottoms 


“ACME” RAILROAD 
AND COMMERCIAL 


arenas 
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PASSED AWAY 





William H. Hulse 

On Saturday, June 25, at the Flower- hospital New York, 
William Hervey Hulse passed away in his fifty-third year. 
He was the son of the late Theodore D. and Angeline A. 
Hulse and a brother of James V. Hulse of Geneva, New 
York, and John B. Hulse of Montclair, New Jersey. Fun- 
eral services were held at the home of the latter in Mont 
clair on Tuesday afternoon, June 28, at 3 o'clock. 

Mr. Hulse was born at South Durham, Green County, 
New York, June 13, 1868. He had been connected with the 
typewriter industry for about thirty years, starting in 1888 
with the old American Caligraph at 237 Broadway, New 
York, by which concern he was employed for several 





THE LATE WILLIAM H. HULSE. 
(From a Photograph Taken Some Years Ago.) 


years He then became associated with the Wellington 
‘lypewriter Company and while with that organization 
he moved their plant from Peabody, Massachusetts, to 
Plattsburg, New York. He was general sales manager 
for that company. Later he went to the Montreal office of 
the Williams Manufacturing Company and became sales 
manager for the Empire typewriter. He remained in Mon 
treal a number of years, and while there invented the type 
bar for the Victor typewriter, which invention he sold to 
the Victor Typewriter Company, becoming its general 
sales manager and establishing a number of agencies for 
them throughout the United States. He then became as 
sociated with his brother, James V. Hulse of Geneva, New 
York, in the Hulse Manufacturing Company, makers of 
type for use on typewriters. He was connected with this 
company for the last six years of his life, during five of 
which the factory was located in Brooklyn and the last 
year in Geneva. 

Mr. Hulse was bachelor and a man of sterling char- 
acter, recognized throughout the typewriter fraternity for 
his uprightness and many fine qualities. 


x © 
Levi H. Sherwood. 


Levi H. Sherwood, who retired frdm the service of the 
United States Envelope Company about fifteen years ago, 
passed away May 16 at Rocky Hill, Conn., at the age of 
eighty-three. He was at one time foreman of the printing 
department of Plimpton Division, at Hartford, Conn. 
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TRADE MARK a REGISTERED 
MUTSCHLER BROTHERS CO.NAPPANEE.IND.. U.S 


The benefits derived from Nationally 
Advertised products, the dealer real- 
straight dollars and cents 
lhe demand for these products 
is created by the manufacturer and 
the harvest reaped by the dealer. 


izes ma 


value. 


SAMSON Tables are Nationally Ad- 
vertised and in strong demand. 


Furthermore, SAMSON Tables 
through their superior construction, 
finish and lasting qualities are sub- 
stantiating the advertised claims. They 
offer every possible means to create 
and hold a market. 


Your inquiry will receive decisive 
and quick action. 


MUTSCHLER BROTHERS 
COMPANY 


NAPPANEE. INDIANA, U. S. A. 


Makers of Good Tables since 1896 





LULL 
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A Special Summer Sale 


U -NEED - ME 
Felt 
Chair Pads 


are recognized throughout the 
trade as rapid and consistent 
sellers. The reason 
lies in the satisfac- 
tion they afford the 
user warranting re- 
peat orders. 






We are quoting a 
special low price on 
our No. 9 and No. 8 
quality “U-Need- 
Me”’ Chair Pads for 
immediate delivery. 
These prices are be- 
low pre-war prices, 
and are subject to 
withdrawal without 
notice. 


If you have not com- 
pletely stocked your 
specialty department 
this offer will afford you an excellent opportunity 
to capitalize on trade conditions. You should act 
promptly. We will supply you with the neces- 
sary information on request. 





The U-NEED-ME Ventilated Cushion can be featured in 
your displays with very profitable results at this season. A 
comfortable cushion at all times, in summer it has the advan- 
tages of a cane seat with far greater durability. 


The U-NEED-ME line of office specialties provides every- 
thing for the convenience in the use of the desk and chair. 
Some of the articles included are: 


Desk Pads 

Folding, Stiff, Flexible, Glass 
Work Distributors 
Letter Trays 
Chair Cushions, etc. 


George E. Fox & Co. 


33 W. Kinzie St. CHICAGO, ILL. 
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Frank C. Shoemaker. 


Members of the typewriter fraternity throughout the 
United States will learn with sorrow and regret of the 
passing of Frank C. Shoemaker on June 6, 1921. Mr 
Shoemaker had been a typewriter man for many years, 
although at the time of his death he was connected with 
a company in a different branch of the office equipment 
business. His activities during his lifetime had not ex 
tended immediately west of Chicago, but in Chicago, as 


well as in the East, he had hundreds of friends. He was 
a man of upright character and of fine and attractive 
personality. The immediate cause of his death was sclet1 


osis of the liver with which complaint he had been ill for 
several months. He passed away at his late residence, 1818 
“S” street, N. W., Washington, D. C. 

Mr. Shoemaker at the time of his death was Washington 
representative of the Elliott Company, Cambridge, Massa- 
chusetts, makers of the Addresser-press. 





THE LATE FRANK C. SHOEMAKER 


He is survived by his widow and a son, Franklin 

Mr. Shoemaker was in the typewriter business for many 
years. He was manager of the United Typewriter & Sup 
plies Company in Philadelphia in 1897. Later on he opened 
the Milwaukee office for the Royal Typewriter Company 


and was afterward manager of their Chicago office At 
one time he was a member of the Chicago force of the 
L. C. Smith & Bros. Typewriter Company. At the be 
ginning of the war he came to Washington, D. C., as 


government representative for the Corona Typewriter 
Company. Mr. Shoemaker was a member of the National 
Press Club of Washington, D. C. 

Among his intimates Mr. Shoemaker was affectionately 
known as “Old Shoe,” and no old shoe ever was mors 
comfortable or easier to get on with than he. His passing 
leaves a void. 


Office Appliances extends its profound sympathy to the 
bereaved wife and son of the deceased. 
' FF + 


Augustus J. Jones. 
\ sudden attack of heart trouble carried away Augustus 
J. Jones, representative of the Oliver Typewriter Com 
pany, June 21, at Bridgeport, Conn. A physician had been 
treating his disease for some time. The widow and seven 
children survive. 


eee 





—— 
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Desks, Il ypewriter Cabinets 








Style 260-C 






Absolutely Dependable Merchandise 


| THE QUIGLEY FURNITURE COMPANY 








| Catalogues to Dealers only WHITESBORO, N. Y 
{CE a =a 
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Steadiness 


There is three cornered satisfaction and contentment in the sale of Bushnell’s 
Paperoid products—the customer, the stationer and ourselves. 


Steadiness is the keynote—steady 
value, steady prices, steady service 
—and for the dealer, steady demand 
and publicity for the product. 





The “Paperoid” trade-mark stands for all’of this—without reservation. 


Alvah Bushnell Company 


Manufacturers of Filing Containers that Function 


925 Filbert Street 
Philadelphia 


3 Park Row 
New York 
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AN IDEAL WORK BENCH FOR ALL BUSINESS OFFICES 





The New Shelbyville Corporation Desk 


“A REAL pO a 
Made in Oak and Mahog 
56’-54"-60" FLAT TOPS ONLY— With or without Linoleum Tops — Write Today 


SHELBY VILLE DESK CO., SHELBYVILLE, IND. 





Textile Cover Corp. 


54 Franklin Street - New York 


COVER MAKERS 
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Spoofing the Editor. 

One of the Chicago morning dailies boasts of an ag- 
gregation of police reporters who claim to have solved 
almost every police mystery that ever happened. A reader 
wrote: 

Sir—There is a mysterious fellow at our boarding house. 
Examining his wastebasket I find sheets of paper covered 
with code words such as: 

qwertyuiop—asdfghjkl—zxcvbnm. 

These are repeated over and over. Recalling that your 
reporters often beat the police at solving mysteries, | 
appeal to you for assistance. 

PADLOCK JOLMES, 
Lansing, Mich. Per J. B. 

Editor’s Note—Dear Sir: We have solved the “mys- 
tery”. These are the letters, in order, on the keyboard of 
any standard typewriter. 


House Organ Philosophy. 


It is Doubt alone that brings disaster to the temple of 
Desire —The Webster Way. 

Thinking is responsible for all of the creations and 
accomplishments of man.—The Wales Visible. 

Few men are able to achieve greatness without advertis- 
ing the fact—Fort Wayne Printing Company Pi. 

An opinion reached without reasoning can’t be changed 
by reasoning—hence the bigot—The Hub Guide Post. 

“Ober no metter how bick der crime wave spreats in dis 
country, remember dot no sucker iss goink to hold you 
up and put orders in your pocket!’”—Protectograph Bul- 
letin. 


Reading Course in Foreign Trade. 


To foster a wider knowledge of the problems of foreign 
trade the United States Bureau of Education is conduct- 
ing a course of reading through its Home Educational 
Division, Washington, D. C. A guide to the course, com- 
prising a bibliography of twenty-nine titles on foreign 
trade and suggestions to students for its use, has been 
prepared by Dr. Glen Levin Swiggett, chairman of the 
Committee of Fifteen on Educational Preparation for 
Foreign Service. This guide has been issued as reading 
course No. 17 by the Home Education Division of the 
Bureau of Education, from which it may be obtained on 
request 


Edge Act Corporations Endorsed. 

The foreign trade group of the Mississippi Valley As- 
sociation held a May convention at New Orleans. Resolu- 
tions were adopted urging the Association’s support of 
foreign finance corporations organized under the Edge act. 
These organizations were given complete endorsement. 
The Edge act corporations are the First Federal Foreign 
Banking Association and the Foreign Trade Financing 
Corporation, now being organized. 


Burrows Folks Have Masquerade. 

Employees of The Burrows Brothers Company, Cleve- 
land, Ohio, enjoyed a masquerade party a few weeks 
since. It was the most successful social event carried 
out by this organization, and a comfortable surplus was 
received which will be a nest egg for the next social gath- 
ering. Many unique costumes were presented, including 
a colonial gown made of crepe paper. 











Oregon’s Premier Port. 


An illustrated booklet of sixty-four pages has been 
issued to explain the facilities of the port of Portland, 
Ore. A series of four municipal terminals is supplemented 
by a number of private docks. There are abundant coal- 
ing and dry dock facilities. The booklet is distributed by 
The Port of Portland Commission and the Commission 
of Public Docks. 


Filing Increases Page Size. 

Filing, 320 Broadway, New York, N. Y., changed to 
standard magazine size with its May issue. The publica- 
tion was formerly 6%x10 inches. In the new form the 
publishers will be able to use illustrations to better ad- 
vantage, and to introduce new departments. 

Misdirected Mail in New York. 

The Postmaster General reports that the New York 
— office handles 350,000 pieces of misdirected mail every 
day. 
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A LEDGER OUTFIT 
THAT IS EASY TO SELL 





THE P & M STEEL 


and why— 


MATERIALS USED—The best throughout ; 
nothing shoddy or cheap. We make no ef- 
fort to meet competition by the use of cheap 
materials. 


CONSTRUCTION—Our device is the product 
of skilled workmen and mechanically perfect. 
Minute comparison with others is invited. 
Ask any mechanic. 


FINISH—The finest ever. Better plating; 
better polishing; better bookbinding, insuring 
greater durability. 


EX PANSION—Greater than any other ledger 
of this type. The 114 inch back expands 160%, 
holding up to 600 leaves or 1,200 pages. The 
2% inch back holds up to 850 leaves or 1,700 
pages. The extra wide (3% inch) holds up to 
1,200 leaves or 2,400 pages. 


LEAVES—Made from Weston’s Hinged 
Flexo, insuring an easy writing surface and 
flat opening book. 


INDEX—Best quality leather or celluloid tabs, 
reinforced on Weston’s 36-lb. 
Waverly Ledger. ; 


strongly 


PRICE—No more than ordinary outfits. 





Our unconditional guarantee insures satisfaction. 


The Plew & Motter Department of 


The Workman Manufacturing Co. 
Capital & Surplus Over $300,000.00 
Chicago, IIl. 


Racine Ave. and Monroe St. 
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HERE is a rumor among the trade 





detrimental to your sales of Hotch- 
kiss Automatic Paper Fasteners and 
Hotchkiss Staples. 


If you have been inclined to believe 
it—that Hotchkiss Fasteners are not all they should 
be—you ought to know these facts now. 


Hotchkiss Paper Fasteners are made of strongest 
tool steel by men who know their business. 
Twenty-five years’ use have proved their worth. 


The same workers and the same high quality 
materials produce Hotchkiss nickel steel Staples, 
straight, sharp, strong. 


These two—Hotchkiss Fasteners and Hotchkiss 
Staples—are made for each other exclusively. Per- 
fect results absolutely require their combination. 





When so used no complaints arise—clogging is 
impossible—the user becomes a staunch advocate 
of Hotchkiss Stapling, and your steady customer. 


For the good of your business turn a deaf ear to 
Rumor. Never sell imitation staples for Hotch- 
kiss machines. Always carry, recommend, and 


sell only the genuine HOTCHKISS STAPLES. 


HOTCHKISS SALES COMPANY, Norwalk, Conn. 




















HOTCHKISS STAPLES are 
nickel steel, non rusting, non- 
tarnishable, straight, sharp, 
strong. Perfectly seal with 
Hotchkiss Feeder and pro-- 
vided with blank ends so 
that no staples are wasted. 


‘pany was in charge of the 


New York Export Managers Elect. 


The Export Managers’ Club of New York held its 
annual election June 21. The office machinery and equip- 
ment field was given recognition by naming the following: 
F. K. Rhines (The General Fireproofing Company) pres- 
ident; H. P. Rockwell (Yawman and Erbe Manufacturing 
Company) first vice president; C. J. Warren (Remington 
Typewriter Company) second vice president; C. E. 
Thomas (United States Steel Products Company) treas 
urer; Carl H. Greene (Lyddon & Hanford Company) 
secretary. 


Battered Typewriter Figure Jails Nadel. 

The New York Credit Men’s Association succeeded in 
arresting Louis Nadel and Abel Goracoff because they 
used a typewriter with a battered figure “9.” They were 
accused of opening stores, securing credit, accepting ship 
ments and decamping. Frederick R. A. Steifel, detective 
for the Credit Men, discovered an idiosyncrasy in the 
machine used in correspondence. This enabled him to fix 
the guilt of these individuals. They were traced to Cin- 
cinnati and brought back to New York. 


Paper Cost Expressed by Index Numbers. 

The American Writing Paper Company’s tabulation No. 
14 of June 1, covering index numbers of paper production 
costs, shows that June 1, 1921, the index for all materials 
and labor is 208; January 1, 1921, the index was 272. The 
average price for 1913 is the basis of unity in these figures. 
The total of materials and labor June 1 of the years given 
is as follows: (1915) 103; (1916) 139; (1917) 172; (1918) 
183; (1919) 201; (1920) 282 


Giving the Salesman More Legs. 

The high cost of traveling has been met by some large 
concerns through enabling their salesmen to write letters 
on the road to keep their lines before dealers they are 
unable to call on every trip. Portable typewriters are 
supplied the road men, and they have proven valuable in 
enabling salesmen to maintain contact with their trade. 
Of course, some salesmen have always followed this plan, 
writing in longhand, but the typewriter makes better let- 
ters, and creates a good impression. 


American Visible Model 41 in Post Office 


The post office department has standardized the new 
American visible Model 41 numbering machine for use in 
the postal service. A conception of the extent of this 
business is indicated by the fact that in every post office 
there are from one to fifty hand numbering machines in 
daily use. They are required for numbering money 
orders, registered letters, parcels post packages and other 
records used by the department. 


Training Camp Newspaper Mimeographed. 

The Reserve Officers’ Training Corps at Fort Sheridan, 
Ill., publishes “The R. O. T. C. Unique,” devoted to the 
interests of the camp, student body and the infantry. The 
staff changes day by day and a very newsy sheet is pro- 
duced. Capt. Richard Smykal, of Company A, 
that in addition to the typewritten copy which was used 
in the early issues, it was planned to mimeoscope illustra- 
tions in later numbers. 


advises 


Savage Joins “Eagle A” Papeterie Section. 

F. Henry Savage, who until the recent discontinuance 
of the Boston office of the American Writing Paper Com- 
s3oston sales force, has been 
transferred to the papeterie section of the sales depart- 
ment. He will assist G. M. Holbrook, manager of the 
Papeterie section, in marketing the company’s line of wed- 
dings and papeteries. Mr. Savage will call on converters 
West of New York City. 


Latsch Bros. Succeed Office Equipment Co. 
Latsch Brothers, Inc., have succeeded the Office Equip- 
ment & Supply Company, 117-19 South Eleventh street, 
Lincoln, Nebr. It is a change in name only. Latsch Bros., 
Inc., have purchased the stock and accounts of the Mac- 
Kinnon Office Supply Company, Lincoln. 
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Inlaid “Lino” Writing Beds 


PATENT PENDING 


and Inlaid “Lino” Slides, Exclusively on 


THE GUNN [INO DESKS 


500 Grade aie 74 ~=6- Satin 
Wood Steel Desks = L Lacquer 


ean with The new color 
inlaid Lino scheme finish 
with oxidized 
silver trim- 
mings, in 
L matched suites. 



































slides and 
writing beds. 
All steel drawers 
in pedestal 








(Patent Pending) 

















The Gunn ‘‘Lino” Desks and Tables are Superior in Style and Service because 
they are equipped with inlaid ‘*Lino’’ Writing Beds. No Glare—restful to the 
eye—-wears like iron—feels like kid—impervious to stain. 


Full particulars on request 


The Gunn Furniture Company, micHiGAaN 


NEW YORK BRANCH, No. 11 E. 36th Street 




















—~ 


DAVIDS 


ELECTRO CHEMICAL WRITING FLUID 


is the result of almost a Century 
devoted to the manufacture of a 


Vics 
Se 


Electro C 


NE QUALITY INK 


THADDEUS DAVIDS INK CO., Inc. 


Inks Adhesives Sealing Wax Carbon Papers and Ribbons 


NEW YORK CHICAGO BOSTON 














) 
~ 
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Ulrich Compression Guides—Secret of Speedy Sorting 


They form wide “funnels” into which papers are easily inserted. The spring grip holds papers 
securely, preventing misplacement or loss due to drafts. Indexes are always in plain view. We 
index to any required scheme. 


Ulrich Compression Guides are made of pressboard with compress as the file fills, finally occupying 
helical springs, which distend the guides. The guides space than the follower displaced 
We devise office filing equipment to save time and space—Ulrich Flexible Sorters for notes 


rency, checks, letters, etc. Desk Trays to take the place of ordinary desk baskets, Mail Distribu 
tors, Planfiling equipment for drawings, blue prints and photogr aphs. Other items are Steel Fil 






ing Units, Red Rope Folders, Index Clips and Cases for rolled drawings, Service Desks. 
Showing Sy 
ORE ON Odes © lri h P] fi li E We welcome inquiries from dealers who do not 
aan oan ask U ric an 1 ing quipment Compeny earry the Ulrich Line When requested we print 
‘in with dealer’s name. Write for our unique talog. 


= aes 520: Jamestown, N. Y. 


- 


ran 








aa 





.__ —— x 
Brig St 13% a, Une © a c : ee 
tt %° — — S Space LEAR . oe: : 
a o Ulrich Flexible Desk Trays— More — . 
Vite efficient than baskets or other devices m: hn. Ung > 
Ulricn Mail Distributor— Security ~~ for same purpose. Shipped knocked down, by ‘Sia rw 
and accuracy: n inter-department ae parcel post. Trays are metal, with rubber feet — CE 
communication. finish, olive green or mahogany. 


SCO CO OU OOUOe 









**We can see the past, and seeing it feel more hopeful for the future.’’ — Abraham Lincoln. 


CROCKER 
CHAIRS 


A chair for every purpose 
AN INNOVATION. Our new “Atwood” 


is meeting steadily larger sales. Stenog- 
raphers and bookkeepers everywhere want 
it. Its improved comfort includes a two-post 
back, an exclusive patent. The seat is 
steady, but the back tilts and is also ad- 
justable, and the chair is adjustable in 
height. It is uniquely designed for service. 


We will send you particulars. 





Shown at 
Furniture Exchange Central Market Furniture 
Building Building 
Grand Rapids 1414 S. Wabash Avenue 
Michigan Chicago 
CROCKER CHAIR COMPANY 
THE “ATWOOD” Sheboygan, Wisconsin THE “ATWOOD” 


No. 6624-9} BRANCHES: Chicago New York Minneapolis Oakland No. 6624-16 
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Boston, Mass.—Thorp & Martin, 66 Franklin street, 


have gone into wholesale stationery actively. There are 
six salesmen on the road, in charge of Allen Randall. 
* *« * 


Boston, Mass.—Alexander Hepburn (Adams, Cushing 
& Foster), secretary of the Boston Stationers’ Association, 
has recovered from an attack of bronchitis and neuritis, 
which necessitated hospital treatment. 

Bridgeport, Conn.—The Frank H. Fargo Company has 
been incorporated, based on the business of Frank H. 
‘argo who has been operating several years at 1188 Main 
street. The store is now at new location, 147 Middle street. 

Chicago, Ill—John T. Ries, Iowa City, Iowa, stopped 
over in Chicago July 29 on his way home from Milwaukee 
His daughter accompanied him. 

* K * 


Chicago, IllL—The Faithcrn Stationery Company has 
taken the office next to its establishment on Jackson, near 
La Salle, and is enlarging the store. 

* * x 

Chicago, IIL—E. E. Blankemeyer, manager of the “As- 
sociated,” left July 2 to spend several weeks at*his country 
home, Lakeside, Ohio, with his family. 

* * * 

Chicago, Ill—The Protectu Corporation, 725 South 
Wells street, makers of commercial stationery and litho- 
graphic specialties, has joined the Chicago Association of 
Commerce. 

* cad * 

Chicago, Ill—The Bankers’ Supply Company, 60th at 
State street, has joined the Chicago Association of Com- 
merce. The company does a stationery, printing and 
lithographing business. 

* SS oa 

Chicago, Ill—H. P. Duggan, manager of the Horder’s, 
Inc., baseball team, wishes for an even break from the 
weather man. His team is making good, but gets rained 
on every game so that the nine innings cannot be played 
out. 

x * * 

Chicago, Ill.—F. P. Seymour, of Horder’s, Inc., traveled 
to Holyoke, Mass. in June, for the golf tournament con- 
ducted by the White & Wykoff Manufacturing Company 
His trophy was a hammered silver pitcher. Mr. Seymour 
has acquired the trophy habit, and before long some en- 
terprising salesman of filing safes will land him as a cus- 
tomer with a safe fitted for golf trophies. 

Dansville, N. Y.—The Telephone Book Holder Company 
of New York, Inc., has moved its main offices from Buf- 
falo, to the factory here. 

East Liberty, Penna—A stationery store has 
ened on Pennsylvania avenue by William Steele and R. B. 
Hayes. Mr. Hayes was formerly connected with W. H. 
Blymer. 

Long Island City, L. I, N. ¥Y.—J. Schapiro, 3414 Third 
avenue, New York, has established a branch store here, 
carrying a full line of commercial stationery. 

Los Angeles, Cal.—Pleasure and business were skilfully 
combined in the program of the regional meeting of the 
National Association of Stationers and Manufacturers of 
the United States, held here, under the auspices of the 
Stationers’ Association of Southern California June 28-30. 
Business sessions were held at the Hotel Alexandria, as 
well as a dinner and a dance. The chairman was J. L. Gar- 
ner of the Stationers’ Association of Southern California. 
The entertainment features included a _ stationers’ golf 
tournament, automobile drives through the many attractive 
spots around the city and a visit to Santa Catalina Island. 
General Manager Fletcher B. Gibbs was present from asso- 
ciation headquarters in Chicago. 

New York, N. Y.—The Flagg Ink Company, 154 Nas- 
sau street, has incorporated with capital of $100,000 to 
make ink and kindred products. 

* 2k * 


been Op- 


New York, N. Y.—Miller & Barnett Company, Inc., 
have opened a branch store and salesroom at 160 West 
Forty-sixth street. The general offices and main store are 
at 144 West Thirty-second street. George R. Mullen is 
in charge of the new store on West Forty-sixth street. 





Looe eae 
SEC ORD BOOK 


ENTNOOR PORATED (RHACLATION 


Go to (GO@CS for 
The Goes Loose-Leaf . 


Common Law 
Record Book 


No. 8 
(Compiled by a member of the Chicago Bar) 


A text-book and a reference-book containing an instructioe 
treatise and many helpful sugsestions and forms essential during 
the organization, and, later, in keeping the records of an Un- 
incorporated Association (Common-Law Trust). Forms similar 
to those contained in The Goes Corporation Record Books, 
but made to fit the needs of « Common-Law Trust, are provided. 


Just Published Write for descriptive matter 


The Goes Printers Helps 
also include 
Common-Law Certificates | Bond Blanks 
Stock Certificates Diplomas 
Bordered Blanks Certificates of Award 
Bound and Loose-Leaf Corporation Record Books 
: and 
Art Advertising Blotters 
Art Advertising Mailing Cards 
Art Advertising Calendar Cards 
Lithographed Calendar Pads 


G 


Sonsies and prices of all of 
e Goes Printers’ Helps 
will be sent when requested 


_ Goes 
Litho graphing 
Company 
49 West Gist Street 
Chicago 
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The largest selling 


gual ity pencil 
in the world 





whatever purpose your 
customers want a pencil, 
there is a VENUS degree to 
exactly satisfy—no matter how 
difficult their work may be. 


VENUS, the perfect pencil, is the 
standard by which all pencils are 
judged. Made in 17 degrees—from 
6B softest to 9H hardest. Also with 
tip and rubber in all but three softest 
degrees. 


* No. 3800—VENUS Drawing. Hex- 
agonal. Gold Stamp. 17 degrees, 
6B to 9H. 7 inches. 


No. 3820—VENUS Drawing, with 
tip and rubber. 14 degrees, 3B 
to 9H. 7 inches. 


New—VENUS Round, No. 3818— 
soft lead—especially suitable for 
stenographic and other office pur- 
poses, with or without rubber tip. 
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VENUS Pencils are guaranteed 
never to vary. They outsell all others 
in their class---they;have no equal. 


AN 





The demand for VENUS 
steadily increases. It is 
best to have adequate 
stocks. We suggest that 
you be prepared. 








American Lead Pencil Co. 


220 Fifth Ave., New York 
Also London, Eng. 
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Okanogan, Wash.—The stationery business of ( M. 
Davidson has been taken over by W. C. Elgir. 

Philadelphia, Penna.—The 509 Club of Wm. F. Murphy’s 
Sons Company has postponed its proposed outing indefi- 
nitely. 

x * * 

Philadelphia, Penna.-A baseball team has been organ- 
ized from material in the organization of the Wm. F. 
Murphy’s Sons Company. 

x * * 

Philadelphia, Penna.—The National Fiberstok Envel 
ope Company has installed three new standard automatic 
presses in its plant at 429-47 Moyer street. 

* k x 

Philadelphia, Penna.—The business of the Barnes Ink 
Company, 222 North Fifth street, has been reorganized. 
Since the death of M. E. Salomon, who managed the es- 
tate after the death of the founder, B. A. McDevitt, his 
son and daughter—James B. McDevitt and Mrs. Agnes 
C. Tobin—have taken charge. A five-story building, re- 
cently remodeled is devoted to writing inks, mucilage and 
cream paste. 

St. Louis, Mo.—A store was opened in a good retail 
district by the William J. Kennedy Stationery Company, 
210-12 North Fourth street. 

San Francisco, Calif—Stanley S. Taylor, manager of 
the Honolulu Paper Company, has returned to his Island 
home after spending some time here on business 

* * * 





San Francisco, Calif—The general offices of the Cali 
fornia Ink Company have been moved from this city to 
Berkely, at the factory. Extensive additions are to be 
made to the plant. 

k ok * 

San Francisco, Calif—Frank Carey of the Whitney 
Papeterie Company, visited the San Francisco trade late 
in June. W.H. Palmer of the Boorum & Pease Company, 
has been calling on the local trade. 

* * O* 


San Francisco, Calif—Arthur C. Moench, general man 
ager of the H. S. Crocker Company, was welcomed home 
from a recent business trip East by an elaborate dinner 
tendered him by the department heads of the storé 

x * x 


San Francisco, Calif—The printing plant of the In 
grim-Rutledge Company has been moved to 440 Sansom 
street, a location that is convenient to the store and has 
plenty of sun, always a main consideration in California. 

x 


San Francisco, Calif—A. Carlisle & Company, expect to 


issue their immense catalogue on or about July 15. It is 
now being held up to finish the furniture section. B. M. 
Carlisle was a visitor to the regional meeting in Los An 


geles. FE. H. Moore, sales manager for A. Carlisle & 
Company visited Los Angeles for a vacation trip 
* * *” 
San Francisco, Calif—J. E. Bucklin, head of the foreign 
department of Sanborn, Vail & Company, states that busi- 


ness with Mexico is picking up considerably. Many in- 
quiries are coming in, along stationery lines, from the re 
public. Since the present government went into power, 
there seems to have been a general increase of trade r« 
lations between the West and Mexico. The mission to 


Mexico of the San Francisco Chamber of Commerce 
seems to have done much to promote cordial relations 

Syracuse, N. Y.—Harvey’s Office Supply Company, 425 
South Clinton street, is making a strong drive for busi- 
ness through newspaper advertising. 


“Associated” Catalogue Ready Soon. 

The new catalogue of the Associated Stationers’ Supply 
Company, Chicago, Ill., will be mailed to the trade begin- 
ning July 20. The distribution is being planned very care- 
fully, to limit it to the regular trade channels only. The 
book was arranged to be the most complete catalogue of 
office supplies, equipment and specialties ever compiled. A 
feature which will be appreciated by dealers is the reten- 
tion of manufacturers’ numbers for the various items. This 
departure will eliminate the confusion caused by the use 
of the jobber’s own numbers. In arranging the book, the 
slogan of the “Associated” was kept in mind: “Give us the 
key to your store—We will do the rest.” 

Work will be under way soon on a 250-page catalogue 
of standard stationery items, which will be printed for sta- 
tioners at cost. It. will list the best things in all lines, as- 
suring the dealer of listings of live items only. 
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DIEZQSZ 


are of excellent construction 
—-neat, efficient and organized 
arrangement — attractive and 
lasting finish. 


An extensive line of roll top— 
flat top and typewriter desks. 


We will send you our 
illustrated catalog on request. 


DESKS 





S—43: Selected Quartered Oak, Imitation Mahogany 


and Mahogany 


The J. F. Dietz Company, Cincinnati, Ohio 















Wherever business 
“picking-up”—Marsh Hy- 
gienic Finger Pads are 
sold and used. 
Indispensable to _ office- 
workers. Prevent errors 
in handling tickets and 


CQ; ion Protect fingers 
SP) qt money. rotect fingers 
es LITy Stl in typing and filing. Pre- 

= serve office records spot- 


RUBBER BANDS less. Do away with the 
E xtra-strong bands of germ-laden sponge. 
live, springy rubber pa P 
To show ’em is to sell 





Fin: er 


Loa 
aoe co” 


TELEPHONE 

EAR CUSHION ‘em. The only nationally- 
Easy on the ear—easier advertised device “Lemcan'or 
to hear with. Slips right of its kind. 
on receiver. Shuts out 
noise—shuts in sound Write for price-list 


DAVOL RUBBER COMPANY 
Established 1874 
Executive Offices and Factory, PROVIDENCE, R. IL. 
New York Chicago Boston San Francisco or roe nan, 

















Graywood Satisfaction 


The Graywood accomplishes the given amount 
of a day’s work in less time, with less expense, 
less labor and with a better degree of satis- 
faction, 

It is entirely without springs or belts to break 
or stretch, thus eliminating all possible fric- 
tion. The parts of the machine are fashioned 
from a more durable material made possible 
by the simplicity of the Graywood design. 


We have an interesting proposition for dealers 


The Graywood Manufacturing Co. 


Lynn, Mass. 
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MAIL DISTRIBUTER 
Give Yourself More Desk Room 


Have the papers you need always at hand 
without having to dig into desk drawers or 
filing cabinets. Fyle-Kwik takes up no 
desk room, swings clear of desk, is dust- 
proof and may be lifted off and folded in- 
stantly, keeping papers intact, for place- 
ment in your safe. Handsomely finished in 
heavy nickel plate and japan. 


EFFICIENT APPLIANCE CORP. 


51 Beaver Street NEW YORK CITY 


Mr. Dealer: 


How many times during your 
business experience did a man 
walk into your office and offer 
to manufacture and ship best 
high grade typewriter ribbons 
with your name on the box in 
the usual place of the manufac- 
turer’s? Right at this very mo- 
ment we offer this very same 
proposition. The repeat orders 
—the prestige—the goodwill— 
satisfied customers—and profits 
go direct to you. 


If you are a wise dealer you will 
investigate our proposition—an 
unusual opportunity to reap the 
harvest of our experience. 


U. S. Typewriter Ribbon Mfg. Co. 


Sansom and 8th Sts. 


Philadelphia, Pa. 


PEACUCAEOGUEEERERCEUUEEEOEOE TARGA EO REEOR CECE RE ACREUEERERTERRCEEEGERORCEEORCEUEEAEOUEECEOEOEOEECUEOEEREREAEEEEEN ES 
PEREGRUOREEDORRORDORCRUOUOEEOEOEGORGERGEDESORUSEQUREEEOEEAEGUGEREURGEGCRDOEOUUEEOEOURDOROEEGOOORDORE: DOGEEEERE 














The Most Popular Desk Typewriter Men 


in Chicago Today can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real PAT. DECEMBER 21, 1915 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the _ greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 


EXCELLO PRODUCTS CORPORATION typewriter-saving, sanitary features. 


Office Desks Exclusively Let Us Hear from You 


4820 West 16th Street Cicero, Illinois AZORA RUBBER COMPANY 
30 minutes from Downtown Chicago S4th a é 20th Street CICERO, ILL. 





Only those desks which sell quickly can be 
called popular. The Excello Line is ‘handled in 
such large quantities by the leading Chicago 
dealers that it has become the most popular line 
on sale in that city. 


Dealers in other cities, too, have learned the 
sales possibilities of Excello Desks. They find it 
profitable to handle a line which is well made 
and fits the pocket book. 


It will pay you to investigate this line of 
money makers now. 
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Albuquerque, N. Mex.—R. A. Rehm, owner of the Al- 
buquerque Typewriter Exchange, won the dealer contest 
for May conducted by the Royal Typewriter Company, 
Inc. 

Appleton, Wis.—The Appleton Typewriter Exchange, 
operated by W. S. Ricker and B. D. Schaxpf, has repre- 
sentation of Woodstock typewriters in this territory. 

Beloit, Wis.—The Beloit Typewriter Exchange, R. P 
Conant manager, 255 East Grand avenue, was awarded 
representation of Woodstock typewriters. 

Binghampton, N. Y.—Austin’s Shops, 2 Court street, is 
featuring rentals to office men and women desiring to 
do home work in order to advance themselves in their 
office duties 

Chicago, Ill—Frank A. Robinson, of the Underwood 
['ypewriter Company, was a visitor at the Chicago office 
June 15. 

* * * 

Chicago, Ill._—J. E. Neahr, general sales manager of the 
Underwood Typewriter Company, paid a visit to the Chi- 
cago office June 24. 

* + 

Chicago, Ill—Paul A. Behrent, of the Smith Typewriter 
Sales Company spent his vacation, accompanied by his 
family, at Lake Geneva, III. 

* -*h x 

Chicago, Ill_—The office and factory of the Smith Type- 
writer Sales Company were closed the week of July 2, 
allowing all employees to take their annual vacation 

* * * 

Chicago, Ill—The indoor baseball team of the Royal 
Typewriter Company, Inc., wishes games with other or- 
ganizations, preferably from typewriter concerns. W. H. 
Pike is in charge of arrangements. 

oe * a 

Chicago, Ill—J. W. Kennedy, manager for the Reming- 

ton Typewriter Company, is enthusiastic over the local ef- 


fects of the newspaper advertising campaign in June. He 
finds much less “sales resistance” than in recent months. 
x * * 


Chicago, Ill—A. H. Foxcroft has been made assistant 
manager of the L. C. Smith & Bros. Typewriter Company 
office here. He succceeds W. H. Clough, who has joined 
the Addressograph Company. Mr. Foxcroft was formerly 
in charge of the sub-office at South Bend, Ind. 

* * * 

Chicago, Ill.— Wm. Oswald, speedster of the Underwood 
Typewriter Company, stopped off in Chicago last month 
his way to New York from the Pacific Coast \fter 
the Los Angeles Business Show he spent some time in 
the Pacific Northwest showing speed on the typewriter 
to various commercial schools. 

*x * * 


on 


Chicago, Ill—The new folding Multiplex Hammond 
portable typewriter made its appearance at the Chicago 
othce June 28. It is a very compact mechanism, the chief 
change from the standard aluminum portable being in the 
folding keyboard. This reduces the base dimensions, and 
does not increase the height when the keyboard is folded 
for transport. 

Fabius (Onondaga county), N. Y.—The Syracuse Type- 
writing Company, Inc., has incorporated with capital of 
$100,000 to conduct a printing and publishing business. 
[Incorporator, E. J. Cronk, Syracuse. 

Fort Smith, Ark.—G. F. Powell reports a successful 
road trip for the Elliott-Fisher Company. 

x x x 

Fort Smith, Ark.—Lee Howard has joined the city sales 
staff of the Royal Typewriter Company, Inc. 

oe es 

Fort Smith, Ark.—E. P. Ryan, of the New York office 
of the Underwood Typewriter Company, was a June vis- 
itor. 

* s+ * 


Fort Smith, Ark.—The Typewriter Exchange is now lo- 
cated at 603 Rogers avenue, opposite the city hall, in the 
“heart of Fort Smith.” 
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Filing Supplies 


INDEX CARDS 
FOLDERS 
GUIDES 


Our ‘‘ELSINORE”’ Typewriter 

Papers and Bonds are in use 

in the Largest Banking and 
Industrial Concerns 


Elsinore Paper Co., Inc. 


MANUFACTURERS 
152-4-6 Wooster Street - New York 
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Long Wood Handled 


REPAIRERS’ 
CLEANING 
BRUSHES 


A daily necessity 


$1.00 per doz. $10.00 per gross 


Have You a Supplyr 


qworP & Marri, 


tyvetwr 





79 Queen St. BOSTON 
LONDON, E. C. Mass., U.S. A. 
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To offer a complete line of better 
office desks which meet the require- 
ments of the average office in a 
more satisfactory way has long 
been our goal. The increasing 
popularity of Tell City desks is sig- 
nificant as to our success in ac- 
complishing our aim. 

Our dealers, the country over, are 
obtaining splendid results. You are 
afforded the same opportunity — 
Write for our catalog. 


‘They Sell and They Stay Sold”’ 


Tell City Desk Co. 


TELL CITY, INDIANA 




















New Price 
Reductions 


Investigate Our Special 
June and July Offer on 


No. 10 Remingtons 


Rough or Rebuilt 


Youngs usual service 
attends each order. 


This is a real opportunity 
to build up new business. 


YOUNG TYPEWRITER CO. 
25 West Lake Street CHICAGO, ILL. 














Little Rock, Ark.—Ed. Blately, mechanical expert for 
the Underwood Typewriter Company, was in Fort Smith 
last month. 

Los Angeles, Calif—The Diamond Platen Company, 45 
Ecker street, San Francisco, Calif., has opened a branch 
here. 

Louisville, Ky.—Gaar No. 4 has been added to the sales 
organization of the Woodstock Typewriter Company. H 
B. Gaar has been made district manager for Kentucky, 
with headquarters here. 

Madison, Wis.—The Wisconsin Typewriter Exchange, 
Stanley P. Stemp, manager, 24 North Carroll street, is 
now representing the Woodstock typewriter in this ter- 
ritory. 

Merrill, Wis.—The Quality Print Shop, George O. B 
Gruetzmacher, manager, is selling Woodstock typewriters. 


Mexico City, D. F., Mexico.— Distribution of Woodstock 
typewriters for a majority of the Mexican states has been 
granted the Mexican National Trading Company, 233 


Broadway, N. Y. The company has representatives at 
strategic points in the Republic 
New York, N. Y.—The city offices of the Hammond 
[Typewriter Company are now at 309 Broadway. 
” * x 
New York, N. Y.—The Regal Typewriter Company 
(care J. P. McGovern, 141 Broadway), has incorporated 
with capital of $6,000; sponsors: M. E. Nelan and S. C. 
Berry. 
mo 2 
New York, N. Y.—The Gourland Typewriter Company 


has been reorganized. A factory has been secured in 
Brooklyn. The offices are now in the Astor building, 217 
Broadway. 

Pine Bluff, Ark—Home B. Fant is manager for Finos 
Phillips, a Little Rock typewriter dealer, who has opened 
a branch in the Citizens’ Bank building. L. C. Smith ma- 
chines are handled; a general typewriter repair business 
is done. 

Portland, Ore—The Diamond Platen Company of 45 
Ecker street, San Francisco, Calif., has opened an agency 
in this city—The Typewriter Inspection Company. 

Reading, Penna.—The Standard Printing Company, 624 
Penn street, has the distribution of the Woodstock type 
writer. 

St. Louis, Mo.—The Woodstock Typewriter Sales C 
pany, 614-15 Pontiac building, is being operated by M 
Bigelman and C. E. Collins. 

San Antonio, Texas—The Hex Company has taken 
distribution of the Woodstock Typewriter. 

San Francisco, Calif—Bob Hutchinson, manager of the 
Typewriter Shop, Los Angeles, is visiting here. 

are Se 

San Francisco, Calif—G. B. Pelton, western division 
manager of the Corona Typewriter company, spent a 
week in San Francisco late in June. 


* * * 

San Francisco, Calif—Herbert Howard, of the Under- 
wood Typewriter Company, is spending his vacation on 
the Feather river and reports some fine catches of trout 

ok K cad 

San Francisco, Calif—G. S. Wilson, formerly with th: 
Remington Typewriter Company, has joined the Olivet 
Typewriter Company, 326 Market street, as repair fore 
man. 

* K * 


San Francisco, Calif—F. W. Doherty who last year 
started the Diamond Platen Company, at 45 Ecker street 
San Francisco, has established a Portland, Ore., agency, 
his representative being the Typewriter Inspection Co 
pany. 

* * * 

San Francisco, Calif—James H. Sait, manager for this 
territory of the Hammond Typewriter Company, has be¢ 
in Los Angeles on a business trip. He expects a visit 
shortly from one of the chief officials of the company. 
Probably the general manager, A. P. Brooks, will mak: 
the trip. V. P. Long, salesman in the San _ Francisco 
branch of the Hammond, has been enjoying a vacation in 
the Yosemite Valley. 





x * x* 


+ 


San Francisco, Calif—C. E. Burns is paying a visit to 
San Francisco headquarters of the Remington Typewriter 
Company. He is western district manager of the Reming 
ton accounting machine. Friends of C. B. Waters, San 
Francisco manager of the Remington, are inquiring, with 

(Continued on Page 177.) 
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There The “SATELLITE” 


T Typewriter Stand 
7 In Demand Wherever Typewriters Are Used 
Difference! Every business man 


who has a typewriter 
There is just as in his office is a pros- 
pective buyer of the 


much individual- “Satellite”. Every 






















ity in typewriter large corporation of- 

fers an opportunity 

ribbons as there is in hand-paintings. lag! ss omm 

MILO nbbons are distinctive in qual- standsby thedozen. 

ity, manufacture and popularity. They One secret of the growing pop- 
ularity of the “Satellite” is its 

are made with the extra care that preference by typewriter oper- 
ators. It saves them fatigue and 

counts. They are dependable. increases their efficiency. The 


“Satellite” can be quickly ele- 


. ° See vated or lowered, it eliminates 
If youare looking for something superiorin the vibration, hee o feaahieanaaa 
way of typewriter ribbons and carbon papers, top, and can easily be moved from 
rene Gill wet f d vii Rohan oe 
you will write us for samples and piices. It te all metal except the 


fireproof stand 
Attractive territory awaiting re- EASY shed SELL 

4 ibl d enereetic agents Here is a piece of office 
sponsible and energetic agents. equipment that moves 
fast. Its outstanding fea- 
tures sell it. The price is 


’ : ; ity ee and the deal 
Small town overhead with large city facilities. cPeguerein of — 
rants his best sales efforts. 


MILO RIBBON & CORPO TION Write for Dealer’s Proposition. 
CARBON RATIO! ci | ‘ 
PENN YAR, JUSTABLE TABLE COMPAN 
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Cut Down Your 
Refinishing Expense 


Revarnishing is a slow and unsatisfactory way to 


$50.00 for a Letter 







TT makers of “COOK QUALITY CHAIRS” handle marred and damaged furniture. Slow be- 
want o know your selling ideas—espe¢ ° » d . . 
lly, they want your opinion o 2m cause it takes days for drying and rubbing, unsatis- 
ok Oh aE factory because few dealers have the necessary 
equipment to do good work. 
If uu believe “COOK QU — Adjustab!l 
See ae type 5 . orkers = r Hundreds of leading Office Equipment and Fur- 
int to know your reasons niture Stores throughout the United States and 
1 believe “COOK QUALITY” Adjustable Canada have found a way to avoid the grief, delay 
g-back Chairs are better than any other anc Ix~¥NeNnce scqyItino f ; in4 
ee ee ee eee ynd expense resu]ting from finish injury. 
reason why. 
For the letter written by a salesman who ~— FREE BOOKLET 
actually sells “COOK QUALITY” Chairs, that Day Ps / 
est p ‘nts their selling points, said letter to t Ze j Ask for our Free Booklet, “How to Repair 
1 postmark not later than September 1 j ) V . ds ” I ill 
Page pay @ cash prize of $50.00. Surpetted / Damage to Varnishe urfaces. _ It wi 
ces / explain how to avoid refinishing in ever 
ied / I 
\ Committee of competent advertising men / instance, how to fix any injury to any kind 
gnized standing and ability, whose names j f k d 
will be announced later, will act as judges / Ol finish quic ly, easily an without wait- 
Their decision will be final. The winning letter / ing for varnish to dry. WRITE TODAY. 


will be published in the October issue of 
“Office Appliances.”’ Simply sign your letter, 
state who you are with and send to 


lf you are too busy to write a letter, 
pin this ad to your card or letterhead. 


THE M. L. CAMPBELL COMPANY 


FINISHING PRODUCTS 


2334 Penn Kansas City, Mo. 


“el 


Sales Letter Contest Department 


€C. 4. Cook Company 


6-28 Osborne St. Cambridge 39, Mass. 
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Model M-E 


Model M-E is a portable stand, equipped with top board 
and extra leaf and Our Own Raising and Lowering Device, 
the Neatest and Best. Highly enameled, with nickel trim- 
mings. Boards finished in dark or golden oak. Height 26” 
when resting on caster covers. Easy rolling casters are with- 
in the base caster covers, the covers are raised by the lever, 
and the stand can be readily moved. The flare of the legs 
and the caster covers give this stand a wide and firm base. 
Its design and construction permits of many uses. All dealers 
in articles of this kind should handle these most attractive 
stands. Quotations and illustrations furnished upon request. 


SIMPLEX STEEL STAMPING & MFG. CO. 
1900-1928 Gravois Avenue ST. LOUIS, MO. 
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\Carbon Paper 
iOLD TOWN 





B\Satisfactory Quality 


whatever the requirements 
for service or cost. The 
basic materials are selected 
as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
Carbon Papers under our 
formula. 


Old Town Carbon Paper 
is made in twelve brands 
for typewriter, pen and pencil, in various weights, 
finishes, in the usual colors. 

Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, me- 
dium or heavy duty. 

Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes. 







Menufocturers of Carbon Paper and  f aoe Saad Ribbons, 
Old Town and “Crowfoot” brands. 


Old Town 
Ribbon & Carbon Co. 


INC. 
245-47-49 Centre Street 


NEW YORK CITY, U. S. A. A 
Qua 
TEESE ES 


PU 


APPLIANCES July, 1921. 








2305 to 2315 N. Broadway 
ST. LOUIS, MO. 


Office Tables 
Costumers 


Telephone 
Stands 


Typewnter 
Stands 


Write for Special Folder 











We Have Your Payroll 
All Figured 
Out 


The current one 
and all the other 
payrolls you’ll 
ever have to 
meet—they’re 
here where 











they can 
always 


be found 4 


ins é - 

tant STYLE 15HX- 
ly , in the Hourly Basis 
Because every time-card is correctly figured in advance and the answ 
waiting where the eye goes naturally, your payroll can be mac de ut I 

in less than a third of the time spent in repeated computatio And 
never a slip, for Meilicke figures are 100% correct — down to the last 


troublesome fraction. 
The American Railway Express Company Is Using 
12,000 Meilicke Calculators 


Write at once for our folder, or, better still, let our repre- 
sentative call and demonstrate how this device 
can save time and money for you. 


Meilicke Calculator Company 


Makers of Time and Money-Saving Efficiency Devices 
F-340 North Clark Street Chicago, Illinois 
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FUR NYE URES Pee 


AUTO-DESK TRAYS 








WITH PATENTED SECTIONAL STEEL RACKS 

Chicago, Ill—The Van Dorn Iron Works Company, 
Cleveland, Ohio, has opened a Chicago Branch at 167 
West Monroe street. 


* a * 


Chicago, Ill—A. W. Scott, local manager for the Yaw- 
man and Erbe Manufacturing Company, returned June 27 
from the factory at Rochester, N. Y. 

Fort Smith, Ark.—Louis Cohen, president of the Fort 
Smith Office Supply Company, was a delegate from the Patented SECTIONAL racks pe:mit the building of 
Fort Smith Ad Club to the Atlanta Convention of the As- additional! sliding tray sections as requirements grow. 
sociated Advertising Clubs of the World in June. 
Huntington, W. Va.—The Standard Printing & Pub- 
lishing Company has opened a new store at Charleston, 
West Va. 

Long Island City, L, I.. N. Y.—B. Rybakoff, manufac- 
turer of office and store fixtures, has leased the sixth floor 
of the new building at Vernon avenue Fourteenth street. 
The floor is 400x93 feet. 

New York, N. Y.—M. Kabram & Sons have moved from 
295 Bowery to 257 Bowery, between Houston and Stanton 


streets. 





Philadelphia, Penna.—L. L. Schroedel, manager here for DESK . 
the Yawman and Erbe Manufacturing Company, attended = 
4 on fin . » : . a pS ere T r at an 
a sales convention held at Roche ster, N. Y., last month. | Trays are oversize to eliminate the usual DIGGING for or mutila- 
San Francisco, Calif—A strike in the building trades, tion of papers or correspondence foldefs. Made only in the finest of 
which began in May has caused a temporary setback to  sangapece white os % a. 
- e ° 7 . =* - “4 anogany wi Cz 1- 
the office furniture business. Since work on the numer- fully rate coy HR he = mo 
ous office buildings, in course of construction, has been at welded steel racks and run- U 
a standstill, the task of equipping them with furniture ners. They will add to the 
- - . appearance of the finest sur- 
has been delayed for the time being. rcundings, operate easily and s 
* * stand the roug age of : 
: : a ugh usage Of a FI E 4 
San Francisco, Calif—Material reductions in_ railroad adores “Open like a book” 
rates, obtained through the efforts of the Retail Furniture TheA =° Bi . 
ough J eAutomaticFile&IndexCo. , 
Association of ( alifornia, affect office as well as household 143-243 W. 10th Street CABINETS—DESKS— DESK-FILES 
furniture. S. N. Rucker, of the Rucker-Fuller Desk Com- GREEN BAY, WISCONSIN Have You Catalog No. 22A 





pany is president of the association and Douglas White is ee ais 
manager and organizer. George W. Adams, secretary of 
the Bay Counties Unit of the association is in charge of 
rate matters. He stated that the traffic bureau of the as- 
sociation is recovering thousands of dollars in overcharges 
for retail merchants, both on transcontinental and on 
local California shipments. Mr. Adams also stated that 
very material reductions have been secured on transcon- 
tinental shipments of office furniture. The rail carriers 
have now made application to the Interstate Commerce 
Commission for the application of the twentieth section 
to all items of furniture, bearing on actual value, that were 
cancelled on the tariff of the Interstate Commission, March 
15. These commodity rates are to be restored and will be 
covered as a released rate. 
Vancouver, Wash.—The Interstate Bindery has added 

office furniture, safes and stationery to its lines. The a es 
plant is now at 811 Washington street, having been moved 
from Seventeenth and Main streets. 


. 
Resultful Window Display at San Francisco. O p p O r t u n l t y 


The value of effective filing systems is constantly being 
driven home by F. W. Wentworth & Company, San Fran- 
cisco, Calif., by means of window displays. One of the 














Wherever coins are handled in quantity 


best ever installed, which has been attracting much atten- in banks, factories, theatres and stores— 
tion in the Market street business section, shows the lite- f re 

sized figure of an unkempt man, hunting apparently for there is need for coin bags. 

something in a pile of loose straw. The motto above this ° ° . . 

is: “It is like lookihe for a needle in a haystack to find a Bemis Coin Bags simplify the problem of 
letter in some files.” To the old man’s left are files, boxes, handling coins—made sturdy and long 
etc., in a state of disorder and confusion. To his right are wearing, they are accurately sized to hold 
well-kept files, before which is a display card which reads: } 

“Let us analyze your files and install a modern up-to-date specific amounts. 

filing method.” This display was designed and installed 

by B. R. Lindgren who is the window expert for the F. W. Write for prices, catalog and 
Wentworth Company. When asked if it was to feature special information for dealers 


any special filing system, Mr. Lindgren said that the dis- 
play was only to drive home the need for a good filing sys- ° 
tem. “We always like to investigate a customer’s needs B Br B Co 
and then we recommend a filing system that we think is emis oO. ag e 
best fitted to fill his requirements,” stated Mr. Lindgren. 


caniulttgadiase sai Cupples Station 
At sunrise every man should have this thought shot at ST. LOUIS + ves MISSOURI 


him: It is now up to you—Pull and you have horse sense 
—Kick and they will put the burden of the ass on you.— 
Fort Wayne Printing Company Pi. 
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Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 


ive and, above ; 
all, it assures =<T—S, 


Efficient 






National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 
We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester New York, U. S. A. 














Work Distributor 


is the latest addition to the well known 
Kohlhaas line and bears che same general 
time and labor-saving characteristics that are 
apparent in the entire line. 

The Kohlhaas Work Distributor keeps “‘pending mat- 
ter” in an efficient, smooth-working order, placing 
everything at your finger tips. 

“a place for every paper—every paper in its place.” 
The Kohlhaas Work Distributor keeps papers private 
and safe from drafts. It is light and portable. It is 
sectional, allowing expansion to any desired length. 
Constructed and fashioned from high grade materials it 
is the final word in efficient desk filing devices. 

Your inquiry will be handled in the usual Kohlhaas 
style. Write today. 


The Kohlhaas Co. 


480 Lexington Ave. 183 N. Dearborn St. 
New York City Chicago 











ADDING MACHINES 





_ Chicago, IlL—Wilbur R. Greenwood, district manager 
for the Wales Adding Machine Company at Kansas City, 


Mo., visited the Chicago office June 28. 
x * x 


Chicago, Ill—W. F. Barklage, manager for the Mon- 
roe Calculating Machine Company, left late in June for 
New York, to attend the sales convention June 27-29 

Davenport, Iowa.—C. P. Thomas has succeeded P. A. 
Redfearn in the local territory of the Wales Adding Ma- 
chine Company. 

Detroit, Mich.—Ward H. Marsh, formerly advertising 


manager of the Burroughs Adding Machine Company is 
now with The Wm. N. Albee Company, of this city. He 
had recently been advertising manager of the Lincoln 


Motor Car Company. 

Portland, Me—The Monroe Calculating Machine Com 
pany has located its office here in the Fidelity building, in 
charge of C. L. Beecher. 

Providence, R. I.—Frele H. Royer has been appointed 
agency manager here for The Dalton Adding Machine 
Company. He came from headquarters at Cincinnati. 

Reno, Nev.—C. W. Cavitt, who has been agency man 
ager for the Burroughs Adding Machine Company for the 
past four years and has proved himself to be a live sales 
man, has been promoted to the agency at Binghamton 
N. Y., as manager. His place here will be filled by T. A. 
Devine, who has been a salesman in the Oakland, Calif., 
agency for some time. 

San Francisco, Calif—D. W. Saxe, Western division 
manager of the Burroughs Adding Machine Company, 
left for the East, in June, to attend the district managers’ 
convention. He went via the Northwest, calling at Seattle 
and Spokane. 


Laboratory Training in Boxing. 


The United States Forest Products Laboratory, Madi- 
son, Wis., is conducting a series of classes for the purpos« 
of enabling shippers to analyze their problems of packing 
and shipping. 

The laboratory was called upon for information of this 
character during the war and established classes at that 
time which were attended by representatives of many large 
manufacturing plants and shippers of electrical goods, 
clothing, furniture, hardware, cameras, lumber, paper, 
plows, candy, oil, stoves, food products, batteries, general 
merchandise, steel and iron products. The boxing and 
crating course at the Forest Products Laboratory demon- 
strates the principles that underlie proper box and crate 
construction and supplies information which will be of 
assistance in working out containers that will deliver their 
contents in a satisfactory condition at a minimum cost 

The individual courses last five and one-half working 
days and but a limited number of students is accepted in 
a class. The summer course is to begin July 25. Others 


are scheduled for September 26 and November 7. A co- 
operative fee of $100.00 payable to the Forest Products 
Laboratory is the charge to cover partially the cost of 


conducting the course. 

The studies are given in the most completely equipped 
box laboratory in the country. For a long while this box- 
testing laboratory was the only one in the world. Recent- 
ly the Forest Products Laboratory has aided in planning 
several commercial laboratories working on the same 
problems. 


“The Advertising Handbook.” 

S. Roland Hall, an advertising man of prominence, has 
written a volume, “The Advertising Handbook,” which is 
planned to afford the advertising man a compendium simi- 
lar in character to the handbooks used by engineers in me- 
chanical, civil and electrical lines. It is published by the 
McGraw-Hill Book Company, 370 Seventh avenue, New 
York, N. Y. There are thirty-four section headings, which 
cover the range of major and accessory advertising media, 
and go into the technique of the advertising profession. 
In the preparation of the book Mr. Hall had the co-opera- 
tion of many members of the Association of National Ad- 
vertisers, giving the reader access to a breadth of adver- 
tising experience. 
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Here’s a fast seller! 


VERY salesmanager welcomes 

suggestions for improving sales 

—that’s why this “Y and E” record 
card is going big right now. 


Order a supply—and let us send 
you samples of other fast selling 
cards. 


You might as well be getting your 
share of the “Y and E” sales that 
are being made every day. 


YAWMAN > FRBE MFc.(0. 
Filing System Service, Equipment and Supplies 
755 St. Paul Street ROCHESTER, N. Y. 


FILING CABINETS 
FILING SUPPLIES 
SYSTEM SERVICE 




















APPLIANCES 167 





IDEAL TUBULAR STANDS 





Made in a wide variety of styles, for supporting practically any kind 
of office machine. A crank raises the castors off the floor, and 
permits the rigid legs to take the load. Mount a typewriter, a 
duplicating machine, a roller copier, an envelope sealer, an adding 
machine or a card index cabinet on an Ideal Tubular Stand, and it 
can be rolled to any position, lowered to operating position and used. 


Fowler-Manson-Sherman Cycle Mfg. Co. 


1445-1455 W. AUSTIN AVE., CHICAGO 




















The 
Standard 


Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves 
time and money. 

It is a portable safe for your postage 
stamps. 

Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 


DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER CoO. 
EVERETT, MASS. 

















Western Built for Service Desks 


The vital point in desk construction is QUAL- 


ITY. Materials, workmanship, design and 
finish must possess the quality that is apparent 
in the finished product. When these impor- 
tant factors are present the desk will give 


better and longer service. “Western Built for 
Service Desks” are designed with the idea of 
adaptability and convenience paramount. , 
Everything for the comfort and efficiency of 
the user is present. At the same time the price 
problem has met with our thorough consid- 
eration. 4 


As a Western Desk dealer you possess the 
means through which satisfied customers and 
repeat orders are only a matter of course. 
Shall we send you a catalog? 


WESTERN FURNITURE COMPANY 
Blair Avenue and Palm Street - ST.LOUIS, MO. 
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GLUEY PASTE 


To obtain a substance that possessed the tenacity of 
glue and the smooth, creamy consistency and flexibility of paste, 
was the object of vast chemical research and experiment. It 
seemed impossible, but, we have succeeded. 


Gluey paste is made from materials imported from the 
Orient and West Indies. It is a soft, creamy, sweet scented, flex- 
ible substance that as an adhesive can’t be beat. After gluey paste 
has joined two pieces of paper or fabric together you can pull or 
tug for hours with the same result—IT STAYS STUCK. 


The office and school room should not be without it. 
It needs no water —it will not dry up and is always ready for 
instant use. 

Gluey paste is packed in attractive gallon stone jars, 
economy self-sealing glass jars, friction top tin cans and pails, and 
handy tubes. 


The Commercial Paste Co. 
504-20 Buttles Ave. Columbus, O. 

















This 
Vest- 
Pocket 


Calculator 


is not an advertising 
novelty, neither is it a 
fad. It is a regular 
mechanically correct 
mathematical calculator 
—-speedy and accurate, 
making positive calcu- 
lations totaling to 
9,999,999. 





Harmon Calculator 


Without the usual excessive bulk, weight and expen- 
sive construction, is a neat, compactly arranged port- 
able calculator that is made to fit inside your vest 
pocket. It is guaranteed to be mathematically correct. 


Our dealer proposition will be of extreme interest to 
you. It will prove a winner. Shall we send you 
full particulars? 


Erie Calculator Company 
14 Scott Bldg., Erie, Pa. 
Price (Retail) $7.50; with Stand $10.00 








LIBERTY PARCEL 
POST SCALES 


Our twenty-five years of specialization have 
given us the experience and facilities to 
reach an advanced standard of mechanical 
perfection which is evident in this scale. 
This scale has a slanting and extended dial 
that is in direct range of the eye with a 
chart so arranged that the indicator auto- 
matically points to the amount of regular 
postage and the amount of special revenue 
stamps. 


The Liberty Parcel Post Scale fashioned 
substantially from good steel is the last 
word in skilled and efficient workmanship. 








We invite your order 
through your jobber 


TRINER SCALE 
& MFG. CO. 


2714 W. 21st St. 
Chicago, Ill. 























A Safe and binlibenh Specialty 


THE BANDLESS CURRENCY MAILING BOX 


A PERFECT MAILER of strong, heavy, durable manilla paper 
of exceptional strength throughout. Ends and sides do not break 
in bending up over the currency and will stand the roughest kind 
of handling in the mails. 


The outside wrapper is genuine rope manilla as near cloth as paper 
can be made. It folds over each lap or fold at the ends to make 
a perfect, tight seal and attaches to the back of the box. It 
simply can not tear or pull away without destroying the entire 
box. No more danger of torn and tattered boxes on delivery. 
Each size contracts one half inch. In packing, squeeze the inner 
box tightly over the currency, moisten the gum on the outer 
wrapper and seal, bringing the end flaps over and sealing tightly 
to the back of the box. You then have a perfect fit and a perfect 
tight seal. On account of its lightness, from 2 to 4 cents in postage 
is saved on each box mailed. 


Dependable bank stationers should have sample of this new line. 
No obligations to learn all about it now. 


The Smead Manufacturing Co. (Dept. ¢) Hastings, Minn. 


Makers of High Grade Bank Filing and Mailing Containers 
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Chicago, I1l—The Lefax Company, Philadelphia, Penn., 
has opened a Chicago office at 443 South Dearborn street 
D. C. Musser is in charge. 

* ‘« on 


Chicago, Ill—W. W. Buchanan, president of th: 
mercial Stationery & Loose Leaf Company, made a 
trip through the East in June. 

* * * 


_om- 
motor 


Chicago, Ill.—William Pitt, vice president and general 
manager of the Irving-Pitt Manufacturing Company, vis- 
ited Chicago Monday morning June 27, en route to Atlan- 
tic City. 

* * - 

Chicago, Ill—R. T. Patterson, of the Chicago branck 
of the Irving-Pitt Manufacturing Company, left for an 
Eastern trip July 1, taking in Boston and other New Eng- 
land points, and Niagara Falls on the return trip. He is 
quoted as stating that he had not planned to attend the 
Dempsey-Carpentier fight. 

* * * 

Chicago, IlL—The National Blank Book Company has 
opened offices, display rooms and warehouse in the Con- 
verse building, 618 West Jackson boulevard, near the Union 
station site. The office in the Otis building has 


moved to the Converse building. 
* * x 


peen 


Chicago, Ill.—Harold Graves, of the sales department of 
the Irving-Pitt Manufacturing Company, Kansas City, 
Mo., spent Sunday, June 26 with Irving C. Merkley, 
branch manager and Mr. Hoagland, traffic manager at the 
Irving-Pitt Chicago branch. Mr. Graves was on the way 
to his home near Ithaca, N. Y., where he intended to spend 
three weeks in the Finger Lake district around Corning 
and Ithaca. 

* * * 

Chicago, Ill—The new office and store room of the 
Irving-Pitt Manufacturing Company, 3629-35 South Ash- 
iand avenue, necessitated the transfer of two members 
of the organization from the factory. Irving C. Merckley 
is now branch manager. Mr. Hoagland is in charge of 
the merchandise and shipping room. He has been with 
the company for twelve years with the exception of two 
years spent with the A. E. F. in France 

Cincinnati, O.—Mattison Demmitt, representative here 
for the Irving-Pitt Manufacturing Company, was in Chi- 
cago last month. His brother’s wedding attracted him 
to the city. He took advantage of the opportunity to look 
over the new Irving-Pitt Chicago office and store room 
at 3629-35 Ashland avenue. 

Kalamazoo, Mich.—George P. Wiggington, president of 
the Kalamazoo Loose Leaf Binder Company, recently re- 
turned from an extensive tour, reaching Los Angeles, San 


Francisco, New York, Dallas, New Orleans, and inter- 
mediate points. 
Kansas City, Mo.—The executive offices of the Irving- 


Pitt Manufacturing Company have been moved to the sixth 
floor of the new building. The old building will be de- 
voted to storage and miscellaneous manufacturing 

Long Beach, Calif—The Henderson-Swanson Company, 
120 East First street, has opened a store carrying loose 
leaf devices, books, filing systems and stationery. C. B. 
Henderson and R. C. Swanson, the founders, were en- 
gaged in the stationery business for many years at Ath- 
ens, Ohio. 

Long Island City, L. I., N. ¥Y.—A branch store has been 
opened at 412 Jackson avenue, Queensboro plaza, by M. 
C. Lazarus, 11-13 West 35th street, New York. 

Syracuse, N. Y.—Frank McChesney, of Hall & Me- 
Chesney, left in May on an extended European tour. Mrs. 
McChesney accompanied him. 

Warsaw, N. Y.—The Western New-Yorker has taken 
on a line of loose leaf equipment and bank stationery made 
in New York. 


King Leaves Birmingham for Nashville. 
Wm. G. 


King, formerly secretary of the Southeastern 
Division of the National Association of Stationers and 
Manufacturers, joined the McQuidy Printing Company, 


Nashville, Tenn., July 1. 
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PATENT APPLIED FOR 


MORE WORK WITH LESS EFFORT 


This desk was especially designed to enable the Comptometer 
Operator to work continuously with minimum exertion. The 
machine is placed at the correct angle. The pitch may be adjusted suitable * 
to the user. The Acme Desk also provides a dust proof receptable for the 
machine when not in use. It automatically positions and stows away 
machine by the simple act of opening and closing the cover. 


CLEVELAND CALCULATING CO. 
IE| 704 The Arcade CLEVELAND, O- 





trapestiasscreteneny 
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Flat and expanding wal- 
lets, file pockets, label 
holder and partition 
wallets. 


Express style and safety 
mailing envelopes. Large 
stock of stock numbers 
on hand. 





We also manufacture commercial and 
official envelopes, including regular and 
special position window envelopes. 





Northwestern Paper Goods Co. 


QUALITY PARK 
MIDWAY, = ST. PAUL, MINN. 
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Hano-Weinkrantz Co., Inc. 


Manufacturers of 


Index Cards—Guides 
Filing Supplies—Pads 
Books—Loose Leaf 
and Stock Forms. 
Our prices are the lowest being 
quoted to-day. 


The quality of our goods is recog- 
nized throughout che world. 


Your name on our mailing list 
assures you of our latest prices 
and newest numbers. 


Complete samples for the asking. 





We are here to serve you. 


Manufacturers of 


Index Cards—Guides 
Filing Supplies—Pads 
Books—Loose Leaf 
and Stock Forms. 





Hano-Weinkrantz Co., Inc. 


133 Mulberry St. New York City 

























BENS 


quart. Why depend on mussy ink- 
wells and thick ink at mailing places? 





record quality. Fine for fountain-pen 
use. Always good—stand all temper- 
atures. 


COLORS: Blue-Black, Red, Green, 
Violet. Send for Free samples today. 


DEALERS: Vacation sales of 
Inklets mean year ’round sales 
later, for everyone likes them. 
Write for our proposition now. 


General Eclipse Co., Dept. A, Danielson, Conn. 


WO or three of these tiny tablets 

can be carried in a corner of your 
vest pocket and will make enough ink 
for your entire vacation. <A _ vest- 
pocket-size box of 32 makes a whole 


Use INKLETS. They make perfect 
ink, clear, free-flowing, permanent in 


ee 
Ideal for Vacationists 





— 
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PENS AND PENCILS 


- - —————— TS ———— 
—- 





Boston, Mass.—The Moore Pen Company has moved its 
factory into enlarged and improved quarters on the upper 
floors of its building at 110-14 Federal street. This con- 
solidates the manufacturing, shipping and executive de- 
partments in one building, thus improving service. 

Chicago, Ill—H. E. Waldron, vice president and gen- 
eral sales manager of the W. A. Sheaffer Pen Company, 
is working out plans for a newspaper advertising plan in 
Portland, Ore. 

_ Dover, Del.—The William Gordon Pen Corporation has 
incorporated with capital of $1,000,000 to manufacture 
stylographic and fountain pens. 

Fort Madison, Iowa.—The new pencil factory of the 
W. A. Sheaffer Pen Company is now operating. It has a 
capacity of 5,000 to 10,000 pencils a day. The new works 
are under the direct charge of Craig R. Sheaffer, treasurer 
_ Kansas City, Mo.—A direct factory branch of the W. A 
Sheaffer Pen Company has been opened here, in charge 
of L. A. Blumenthal. 

Janesville, Wis.—George S. Parker, president of the 
Parker Pen Company attended the commencement exer- 
cises at the Knox school, Miss Virginia Parker, his 
daughter being a graduate. Mrs. Parker accompanied him. 

Johannesburg, South Africa——-Thomas Sloan, of the L. 
E. Waterman Pen Company paid a visit to the Rand in 
April. 

Los Angeles, Cal——L. A. Wagner, pencil man for the 
Coast territory of the Joseph Dixon Crucible Company, 
is here on a business trip. 

Newark, N. J.—The Pencilaid Company, 614 Kinney 
building, will make pencils, pencil sharpeners, etc.; cap- 
ital stock, $100,000. 

New York, N. Y.—The International Pencil Company 
has leased offices at 105 West Fortieth street. 


eo. -& 


New York, N. Y.—Hutchinson Brothers, manufacturers 
of propelling pencils, are now located at 241-45 Center 
street. 

* * * 

New York, N. Y.—Irving Favor, of the Koh-I-Noor 
Pencil Company, is on a business trip of two-months’ dur- 
ation in Europe. He will visit the factory in Czechlo- 


slovakia while abroad. 
* oh oe 


New York, N. ¥Y.—W. A. Sheaffer, president of the W. A. 
Sheaffer Pen Company, spent the last week in June at the 
New York factory. The week before he was in Boston, 
attending a convention. 

* tk - 

New York, N. Y.—The estate of Samuel Kraus, formerly 
vice president of the Eagle Pencil Works, paid $64,000 to 
the Federal Government and $42,000 to the New York 
state authorities. The estate was valued at nearly 
$1,000,000. Mr. Kraus died about eighteen monhs ago 

San Francisco, Calif.—J. T. Stevens, of the American 
Lead Pencil Company, has returned to San Francisco af- 
ter a long tour. 





x * * 

San Francisco, Calif—Walter T. Yeazell, manager for 
Conklin pen for central California‘and the Islands expects 
to visit the factory in July. 

x * Xx 

San Francisco, Calif—Robert Nay, credit manager for 
The Wahl Company, Chicago, was in the city last month 
attending the annual convention of the National Associa 
tion of Credit Men. 

* * * 

San Francisco, Calif—H. C. Jeffers has been made 
Western representative of the Willard Pen Company, 318- 
26 West 39th’street, New York, N. Y. He was formerly 
representative for the Parker Pen Company. 

* * ok 


San Francisco, Calif—Angy B. Thomas, Coast represen- 
tative for Eberhard Faber, went to Los Angeles recently 
to attend the regional meeting of stationers, held June 28 


(Continued on Page 178.) 











July, 1921. OFFICE 


Wherever—— 


GOODLINE ‘‘METAL TIP’’ GUIDES 


are sold, the merchandise turnover has 
been satisfactory. 


It sells easily to the average buyer—men 
who understand that excellence of mate- 
rial and construction are not incompatible 
with moderate price. 


And quick turn-over in this respect means 
cuickly - made satisfied - customers, for 
every buyer o° Goodline ‘‘Metal Tip” 
Guides comes back for more—and usually 
brings his friends. Write for prices. 


THE GOODLINE COMPANY 
KENT, OHIO 


New York Office: 52 Park Place 





APTI 





YOU CANNOT PURCHASE A 
MULTIGRAPH, ADDRESSING 
MACHINE, DUPLICATOR, 


FOLDER OR SEALER 
UNLESS YOU REALLY 
NEED THEM 


When that time arrives 
it is to our mutual bene- 
fit to 
our past business trans- 
actions whereby we sold 






have you look into 


numerous firms equip- 
ment which was not only 
as serviceable as new, but also 


saved them approximately half 
on most machines. 

We will forward complete price 
list upon request. 

We guarantee all machines to be 
as serviceable as new and ex- 
¥ tend free service in Chicago for 
a period of one year from date 
of sale. 

for 


Old machines taken in trade, bought 


cash or handled on consignment. 


DISTRIBUTORS 
Victor Standard Typewriter 


OFFICE DEVICE COMPANY 


(Phone Franklin 5896) 


162 No. La Salle St. CHICAGO 
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Now, when you are analysing your 
whole territory to find sources of 
profitable business, you will find Bar- 
shal Safe Deposit Boxes ready sellers 
to large and small banks. And the 
profits are net because there’s no 
overhead. Write for details. 


The Barsha! Line includes Metal Furniture 
Stee! Filing Equipment, Ornamenta! Bronse 
and Iron Work ,Banking Room Fixtures. 














“GRAND RAPIDS QUALITY” 


in office chairs will make easy sales for 
dealers who take advantage of the sell- 
ing points. Write for catalog and July 
price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St., Grand Rapids, Mich. 
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Yo r Magic Carpet! 


A card grows in size if its impor- 
tance is considered. Wiggins Cards, 
with their clean, finely engraved, 
quality appearance, are big cards. 
They will get you in where a poorer 
card would fail. 


Made in many sizes, bound in book 
form. Each card detaches smooth- 
ly with a sharp edge—no waste. 


Comes beautifully engraved or we 
can supply them blank to your 
printer for type printed cards. Write 
today for specimen tab and infor- 
mation. 


The John B. Wiggins Company 
Established 1857 
1104 South Wabash Avenue 
705 Peoples Gas Building 
CHICAGO 
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HUNTS coco PENS | 


Character in Pens 
as in man, is often difficult to define. 
Nevertheless, you are soon aware whether 
or not it is present. 

The SILVERINE and STEEL pens 
manufactured by the C. Howard Hunt 
Pen Company are typical of what is 
best in pens. 

The exact workmanship and careful 
examining assure the dealer of reorders. 
The convenient slide box of light green 
(for the steel pen) royal purple (for the 
silverine) reflects character and is the 
user’s guarantee that each Pen 


is a PERFECT PEN. 
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C. HOWARD HUNT PEN CO. 
CAMDEN ,N. J. 
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BUILT FOR SERVICE 


The Sealograph is built with the idea of 
service paramount. Being easily adapted to 
the requirements of any business establish- 
ment, it offers a longer and better degree 
of usage. 


The model B electrically driven Sealo- 
graph (cap. 150 per minute) is equipped 
with brass cut gears, two sets of rubber- 
covered sealing rollers, furnished complete 
on an iron stand which allows a greater ca- 
pacity for sealed envelopes. 


THE SEALOGRAPH COMPANY 


Kansas City, Mo. 


1700 Brooklyn Ave. 






The Sealograph 
is waiting your ez 
request fora 
demonstration. 
Particulars will 
be forwarded on 
request. 


$85.00 















OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other’ two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 








the day and lend 
themselves to better 
work. 


Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given 
to the final job—the 
matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 


No. 688 


You would find our catalog worthy 
of study. Send for a copy. 


W.H. Gunlocke Chair Co., 


WAYLAND, N. Y. 
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Or the Cnton ofthe 
Mamulactirer, * 





NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad re 
garding their requirements for goods. Many of these an- 
nouncements outline business opportunities of importance 
and each item should receive careful consideration from 
manufacturers in this field. 

Huddersfield, England—wW. H. Hirst, 12 John William 
street, wishes to hear from manufacturers of office spe- 
cialties. Mr. Hirst is local agent for the L. C. Smith & 
Bros. and Corona typewriters. 

Logansport, Ind.—Lux & Swadener, 219 Fourth street, 
wish to add office specialties of merit to their lines of of- 
fice equipment and supplies. 

London, England.—The Victoria Typewriter Company, 
37 Furnival street, London, E. C. 4, wishes to get in touch 
with manufacturers of office machines and supplies, rib- 
bons and carbons, and general office equipment. 

* a ok 

London, England.—The St. Clements Press, Portugal 
street, Kingsway, W. C. 2., plans organizing an*extensive 
office equipment department. Fred G. Hart, sales manager, 
wishes to hear from American manufacturers of filing 
cabinets, desks, chairs, stationery devices and all kinds of 
office specialties. 

Minneapolis, Minn.—Fred C. Klinkhamer, 2642 Grand 
avenue, wishes to acquire non-conflicting lines to handle 
in conjunction with his representation of the Standard 
Envelope Sealer Manufacturing Company. He has sold 
efficiency devices for the past six years and thoroughly 
understands the sale and use of such machinery. He will 
handle any new lines undertaken on a straight commission 
basis and will undertake to push business to the utmost. 

Pittsburgh, Kans.— Moore Bros., Seventh and Broadway, 
are extending their lines of furniture and supplies. Cata- 
logues and price lists with discount sheets are requested 
from office equipment manufacturers seeking representa- 
tion in this territory. 

Rotterdam, Holland.—D. Treure of Krote-Kade 34, is 
adding a furniture department to his office equipment busi- 
ness. Catalogues are desired from furniture manufactur- 
ers and also from typewriter, adding machine, duplicating 
machine and addressing machine manufacturers who wish 
a connection in Holland. 

Prague, Czechoslovakia.—Jan Ziegloser, Vilova Ctvrt 
Ripska Ulice 1095-3, wishes to hear from manufacturers 
of typewriters, office furniture, pencil sharpeners, cash 
registers, duplicating machines, etc., with a view to ar- 
ranging representation. Mr. Ziegloser plans a trip to 
the United States this fall or next Spring. 

Zurich, Switzerland.—Rud. Furrer Sohne, Bureauein- 
richtungen, wished to hear from manufacturers of ster cil 
duplicators. 


Opportunities for Foreign Trade. 

The business tips which follow are collected from the 
various points where the United States has consular 
officers and commercial attaches. If the reader wishes to 
follow any of the prospects, he can obtain the name and 
address by requesting the information from the Depart- 
ment of Commerce, Bureau of Foreign and Domestic 
Commerce, Washington, D. C., mentioning the number 
which identifies each item. This information can also be 
obtained from the district and co-operative offices of the 
department. 

District Offices: New York, 734 Customhouse; Boston, 
1801 Customhouse; Chicago, 1424 First National Bank 
building: St. Louis, 402 Third National Bank building; 
New Orleans, 120 Hibernia Bank building; San Francisco, 
307 Customhouse; Seattle, 848 Henry building. 

Co-operative Offices: Cleveland, Chamber of Commerce; 
Cincinnati, Chamber of Commerce; Cincinnati, General 
Freight Agent, Southern railway, 96 Ingalls building; Los 
Angeles, Chamber of Commerce; Philadelphia, Chamber 
of Commerce; Portland, Ore., Chamber of Commerce; 
Dayton, Dayton Chamber of Commerce; Pittsburgh, 
Chamber of Commerce; Baltimore, Export and Import 
Board of Trade; Newark, N. J., Newark Chamber of Com- 











A Different 
Noiseless Typewriter Carbon 


Unequaled for use with Noiseless Typewriter. 
Better, Clearer, Cleaner carbon copies. 

Write for Samples 
“AMPCO” Products means BETTER quality. 


PARANA DADA SAA 
LALALALALALAL ALALA 


We manufacture all kinds of Inked Ribbons and 
Carbon Papers for the trade. 


American Manifold Products Corp’n. 


General Offices and Factory 
2900 Darwin Terrace 
Chicago, Ill. 
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IFFERENT qualities in glassware are 

as numerous as the vast number of 

unlike species. Glassware, then, must 
be judged by the exceilency of the whole. 
Excellence can be obtained only by skilled, 
efficient craftsmanship that is the result of 
close attention to the minute details. 


Recognizing these things, we have made the 


New Martinsville Line 


of glass products meet the requirements of 
the best. Thus, we have allowed-not one 
piece to leave our factory but what it was 
submitted to the closest scrutiny. 

Our dealers are meeting with splendid re- 
sults. You should be identified with the 
New Martinsville Line. Would you like to 
hear our proposition? 


New Martinsville Glass Mfg. Co. 


New Martinsville, W. Va. 
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EDEXCO - 
Graphic Marking Devices 


FOR 


MAPS 


AND 
CHARTS 









TPT wb 


oO s ed 4% Immediate Deliveries 


Edexco Siz Map Pins 


Will not peel or scratch. Solid 

glass heads—color runs all way 
through—steel points—stay where you 
put them—2 sizes—16 colors. 


DEALERS WRITE FOR SPECIAL PRICES 
Small stock will show good profits 


EDUCATIONAL EXHIBITION CO. 


122 Custom House St. Providence, R. I. 


on nner cc 
CENTURY 


The Quality Line 


When your trade demands quality and mod- 
erate price in leather goods, it is to your ad- 
vantage to procure a line with these fea- 
tures embodied. Quality, long’ service, 
adaptability and moderate price are synony- 
mous with the Century line. A wide va- 
riety of styles and sizes all of which possess 
quick-selling features, affords the dealer an 
excelient assortment to meet the demands 
of his trade. 


Century Leather Crafts Co. 
350 Broadway 
NEW YORK, N. Y. 




















Our catalog, 
price list and 
discount sheet 
willshowthe 
advisability of 
handling this 
quality line. 
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merce; Norfolk, Va., Norfolk Maritime Exchange; In- 
dianapolis, Ind., Indianapolis Chamber of Commerce; Ak- 
ron, O., Akron Chamber of Commerce; Dallas, Texas. Dal- 


} 


las Chamber of Commerce; Columbus, O., Columbus 
Chamber of Commerce; Syracuse, N. Y., Syracuse Cham- 
ber of Commerce. ; 

Most of these items are quoted in full, as réported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 
stated, the character of the inquirer’s business will be 
revealed. 

These items are given identifying numbers, to avoid 
promiscuous publication of the names connected with 
Foreign Trade Opportunities developed by the Depart- 
ment of Commerce. The names and addresses must not 
be published by their recipients. 


General. 
34,990.—A merchant in Chile desires to purchas d 
secure an agency for the sale of general merchandise. 


References. 
35,063.—A firm of commercial agents in France desires 


to secure an agency for the sale of American goods on 
the French and European markets. References. 
Paper. 

35,028.—A trading company in India desires to secure 
an agency for the sale of heavy chemicals, colors, aniline 
dyes, sizing materials, cotton spinning and weaving ma 
chinery and supplies, paper, yarn, rope, leather belting, 
cotton gin and railway stores, old newspapers, red lead, 


1 


camphor, peppermint, lumber, metals such as mild steel 


bars, plates, angles, and beams; galvanized plain and 
corrugated iron sheets, tin plate, brass and copper sheets 
and rods, motor cars and motor cycles and parts; cotton 
piece goods, woolens, felts, velvets, second-hand clothing, 


and boots and shoes. References. 

35,030.—A firm of manufacturers’ agents in South Africa 
desires to secure an agency from manufacturers not al 
ready represented for the sale of envelopes and paper 
bags. 

35,080.—An editor in France desires to secure an 
for the sale of paper and stationery, post cards, photo- 
graphs, etc. Corespondence should be in French. 

35,111—A commercial agent in Brazil desires to secure 
the representation of manufacturers of paper and paper 
products, leather products, and office and school supplies 
for sale in southern Brazil. Reference. 

Safes and Shelving. 
35,042.—A municipality in Egypt desires to secure quota- 


agency 


tions for the purchase of steel library shelves, illustrations 
of which were forwarded and may be examined at the 
Bureau or its district offices. (Refer to file No. 29,603 
Quotations should be given c. i. f. Alexandria 

35,054.—A mercantile company in Mexico desires to 
secure an agency for the sale of office safes of various 
types and sizes. Quotations should be given 
factory. References. 


Stationery. 

34,981.—A mercantile company in India desires to secure 
the representation of firms for the sale of hardware, sta- 
tionery, aniline dyes, etc. Reference. 

35,041.—A mercantile firm in India desires to pu 
advertising novelties such as fancy art calendars, calendar 


rcnas¢ 


backs, desk and perpetual calendars, lithographed and 
printed calendar pads, art blotters, mailing devices, and 
various specialties in aluminum, wood, celluloid, etc.; and 
labor-saving devices and machines for printing, eyeletting, 


pads, and pasting and 
references oftered 


and wire stitching of calendar 

finishing advertising novelties. No 
See also No. 35,080 under Paper 
See also No. 35,111 under Paper. 


Lists of Traders Abroad. 


The Bureau of Foreign and Domestic Commerce, Wash- 


ington, D. C., has several lists of traders abroad which may 
interest exporters. They can be secured free on applica- 
tion to the Bureau, its district dnd co-operative offices (see 


list in this deaprtment, “For the Attention of the Manu 
facturer”). Mention the file number, and date given in 
the following paragraphs: 

Chile—Importers and dealers in stationery, | 
paper goods. File No. LA-13,030, mentioned in Com1 
Reports of May “21. 


yapel 


Chile—Importers and dealers in typewriters and sup; 
File No. LA-13,031, mentioned in Commerce Report 
May 21. 

Svria, Beirut—Firms interested in the importation of 


American office furniture and typewriters. File No. NE- 
9.002, mentioned in Commerce Reports May 2. 
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You will be well repaid 
in extra sales if you will 
display 


$ MY FINANCES $ 


It is a valuable book for 
every man with a rea- 
sonable income; not par- 
ticularly for the wealthy 
man. Many men are 
careless about keeping a 
record of their personal 
affairs. My Finances 
makes it easy to do so. 
A few figures and a few 
words of explanation in 
spaces provided for the 
purpose—that’s all. 

A larger size of My 
Finances has been published 
to meet many requests— 
wider columns and more 
writing space. 


My Finances is already an 
steady selling stock item in most good station- 
it is advertised; and profitable to sell.» 





established, 
ery stores; 


Quality Quality 
JF KF 
Size 6%x3%—No. 308..........$8.75 $4.7 
Size 81%4x5%—No. 31l.......+.. 4.75 5.75 
Both JF and KF are made with Trussell one-piece Covers; 
ali leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 
Send for samples on _ approval 
and dealers’ discount. Window 


cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 





















MANUFACTURE 


SEALS x 
STENCILS 
BADGES sécaas) 
RUBBER@STEEL Vie 
STAMPS 
METAL CHECKS 
POCKET COINS 


BRASS SIGNS 


ETC 


FOR SALI 


Me sina WenTHe 


108 ¥. Dearsors St 


PHORE MOHROE 1969 


STEEL STAMPS 


oO 


KEY CHECKS 


BATES HOUSE 
139 
COAT ROOM 


Ba0ces 




















STENCILS 


WAX SEALS 


YER &WENTH 


ME 


STORE;108 N.DEARBORN ST. 
FACTORY:24 to 30 So. Jefferson St. - 


CHICAGO 











DESK PADS 


There are lots and lots of desk pads 
of all sizes and descriptions with an 
equal number of detrimental features. 
Hoffman “never warp” desk pads of- 
fer every variety of style, shape and 
material but are known for their 
serviceability. There is a Hoffman 


Desk pads are but one phase of the 
extensive specialty line that bears the 
Hoffman trademark. Hoffman prod- 
ucts have taken an important part in 
the building of many dealers’ trade. 
They offer the opportunity to create 
rapid turnovers and repeat orders 
that guarantee satisfaction to both 
dealer and customer. 

Other Hoffman specialties are: 

Cloth Covered Index Boxes 
Agate Paper Index Boxes 
Legal and Letter Cabinets 
Stationers’ Shelf Boxes, etc. 


L.HOFFMAN 


45 La Fayette St., NEW YORK, N. Y. 
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Write for 
Wright Desks 


Desks designed for utility constitute the 
Wright Desk line. 


They are well made of excellent material 
and sell at moderate prices. 


Does your desk business need a stimulant? 


Try Wright Desks. 


Wright Desk Company 
Rockford, Il. 
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Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciate their quality. Dealers 
wh» do not know these brands are 
now face to face with Opportunity. 









Write for samples today— 
a test will prove 
their excellence. 






Union Ribbonand Carbon Co. 


MAIN OFFICE and FACTORY 
Frent and Laurel Streets PHILADELPHIA, PA. 











MULTICOLOR 
PRESS 


prints any kind of office or job printing using 
standard printer's equipment. Form letters, let- 
ter head, letter and signature at one impression, 
each in a different color if desired. Automatic 


or hand feed—speeds 1,500 to 5,000 per hour. 
LISENBY MANUFACTURING CO. 


General Sales Office: 225 N. Michigan Blvd. 
CHICAGO, ILL. 
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Perforated Coupon Pages 





Read about it in the 


S. E. POST, ae 
SYSTEM, 
AMERICAN, = 
DIGEST, Ps, 
SUNSET, 


and other 
National Magazines 


ROBINSON REMINDER 
Tear Out When Attended to 


Each memo a perforated coupon which, when attended to, is torn out, Leaving 
Live Notes Only. No searching through obsolete notes. Everything ready 
for instant reference. Pocket in cover. Every man and woman who has things 
to remember is a prospect for a Reminder, and the resale of fillers is a big item 
in itself. Rapid “‘turnover.’’ Good profit. Stock up now 


Robinson Rem Ladies’ Size 
ouninder Size B With Pencil 


with Extra Filler 3x5 in 34x 7 in No. 234 $1.25 
Robinson Leather........ No. 344 $1.00 No. 464 $1.75 235 1.50 
| RE ES 345 1.50 465 2.50 237 1.75 
Ns ata a hin kloan a's aan 347 2.25 467 3.00 236 2 00 
EE is isd ad hen Bek O00 346 862.50 466 3.25 238 2.25 
Genuine Morocco........ 348 2.75 468 3.75 
Genuine Seal............ 3410 4.00 4610 6.00 
6 ot Ries gad cute 3411 4.00 4611 6.00 
Cloth (no extra filler)... .. 342 25 462 .50 
Imitation Leather...... 343 75 463 1.00 233 1.00 
a n Leath. (no pocket) 3413 50 


2312 1.50 
239 1.75 
Desk or Shop Sizes, Imitation Leather, 
44x64 in., $1.00; 5)x8} in., $1.50 
Extra Fillers per doz.: Size B, 75c.; A, $1.00; L, 70c; 
Desk or Shop Sizes: 4x6: n., $2.40; 5x8 in., $3.60. 
Name in gold leaf on cover, 25 cents extra 


Robinson Readipad 


Most convenient scratch pad ever devised. Similar in 
construction to Robinson Reminder, but larger 
On metal base with place for pencil at side of pad 
For noting down things for immediate attention—no 
Retail 





chance of losing the memos—saves paper 

price $1.50. Extra fillers $2.40 per dozen 

ROBINSON MFG. CO., 73 Elm Street, WESTFIELD, MASS. 
New York City Office: 377 Broadway. Phone 1048 Franklin 
London, Eng.: Red Lion House, Red Lion Court, Fleet Street 





















Cuspidor Character 


Why not? Autil- 
ity can harmon- 
ize or contrast 
with its sur- 
roundings. It 
need not be ob- 
trusive. We 
make 





Ireland & Matthews Cuspidors 
in brass and steel (olive green finish). 
There is a wide variety 
of designs for discriminat- 


ing purchasers. 





Let us send you our book of 
Ireland & Matthews Designs 


Ireland & Matthews 
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RIBBONS & CARBONS 





Atlanta, Ga.—The Atlanta office of the Royal Type- 
writer Company, Inc., led in April sales of district branches 
in total ribbon business, based on the largest percentage 
of increase over the average monthly business for 1920. 

Chicago, Ill—The F. S. Webster Company, Boston, 
Mass., has incorporated in the state of Illinois. 

ee 

Chicago, IllL—The Consolidated Ribbon-Carbon Com 
pany, 69 East Adams street, has joined the Chicago Asso 
ciation of Commerce. 

Washington, D. C.—The local district branch of the 
Royal Typewriter Company, Inc., led the district branches 
in total of ribbon coupon book sales. The basis was the 
largest percentage of increase over the average monthly 
business in 1920 

Wilmington, Del.—The Impression Products Company 
has incorporated with capital of $110,000 to make type- 
writer ribbons, carbon paper, etc. The incorporators are 
W. I. N. Lofland, Frank Johnson and W. Cole of Dover— 
the latter with Capital Trust Company of Delaware 

(Typewriters—Continued from Page 162.) 
assumed carelessness, when he takes his annual vacation. 
Mr. Waters usually bags the limit that the law allows, in 
the way of fish and game. 

x * x 

San Francisco, Calif.—Like the Phoenix, the local branch 
of the Oliver Typewriter Company, has arisen from the 
ashes of its recent fire and is busy, as usual. The buiid- 
ing at 365 Market street twice recently has suffered fires. 
The first, which seriously damaged other tenants, left 
the Oliver untouched, save for some smoke and water. 
The second and more serious fire, which occurred recently, 
did considerable damage to the Oliver display rooms and 


shop. Manager J. E. Geissinger promptly took offices 
across the street at 120 Market and the new quarters are, 
if anything, more busy than the former location. Mr. 


Geissinger is planning to return to the old location as 
soon as the damage has been repaired, but a strike in the 
building trades is holding up the work 

South Bend, Ind.—H. W. Bornhoft has succeeded A. H. 
Foxcroft in charge of the sub-office of the L. C. Smith & 
Bros. Typewriter Company here. Mr. Foxcroft was made 
assistant to H. S. Gilbert, manager of the Chicago office. 
Mr. Bornhoft has had extensive experience in the type- 
writer field. 

Tonawanda, N. Y.—The Hudson Valley Typewriter Ex- 
change, 401 Proctor building, has installed equipment for 
rebuilding typewriters. H. W. Jones and W. F. Vrind- 
sten are conducting the business. 

Victoria, B. C—Arthur M. Kerr has been appointed 
local representative of the Remington Typewriter Com- 
pany. He succeeds Sidney Sutton, who has established 
himself in business at Vancouver. Mr. Kerr went over- 
eas in 1915 with the Canadian forces 

Washington, D. C._—Civil service examinations for male 
stenographers are held the second Tuesday of each month 
for positions in the Government offices at Washington, 
D. C. Typist positions are also open. The examinations 
are held in approximately 500 cities throughout the coun- 
try. 

Wichita, Kans.—The Kansas state typewriting cham- 
pionship was won, reports R. G. Nichols, by a speedster 
on a Royal. 


Royal Model 10 No. 240,710 Missing. 

The Office Specialties Sales Company, 442 East Water 
street, Milwaukee, Wis., reports the loss of a Model 10 
Royal typewriter, Serial No. 240,710. The machine was 
stolen. Readers who know the whereabouts of the ma- 
chine are requested to advise the Office Specialties Sales 
Company. 


Telephone Book Holder Co. Moves Offices. 
The Telephone Book Holder Company of New York, 
Inc., has moved its main offices from 256-68 Main street, 
3uffalo, N. Y., to the factory at Dansville, N. Y. 


TEAL 


THE FEEL OF TH MOTE, 
THAT CRISP 


FEEL. THE FEEL TE A 
THE QUALITY OF VALI 


to 











DIAMOND SANITARY 
CUSPIDOR 


you make a permanent customer 


Unlike ordinary cuspidors, every sale brings a multi- 
tude of repeat orders. Not only for the cuspidors 
themselves, but more especially for the fibre fillers 
—at $2.50 the hundred. 

Note by the illustration the filler-cup inside the cuspidor 
base. This cup is the sanitary feature of this profitable line. 


Used for twenty-four hours, it is lifted from the cuspidor, 
thrown into the furnace and a new, clean cup inserted. 


Customers instantly recognize the merits of the Diamond 
Sanitary Cuspidor and buy on sight. You not only make the 
cuspidor sale but the continued sale of the fillers. 


Write for our extraordinary proposition. : 
Diamond Sanitary Cuspidor Company 


3117-19 North Washington Avenue 
MINNEAPOLIS, MINN. 
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Our Years of Experience 


Put In 
*““JUST- RITE’’ 


make our line of carbon 
paper dependable fox its 
high quality, uniformity and price. 


We manufacture a carbon paper for every 
purpose. 


Our typewriter ribbons, manufactured of 
the highest grade of materials obtainable, are 


“ JUST- RITE” 


for uniformity of quality and dependability 
of performance. 


Special attention given to 
dealers—write us. 


Allen & Company 


11-13 Vandewater St. NEW YORK, N.Y 

















“NOTE THE POSITIONS” 


A Burns Bracket holds the Telephone just where 
wanted without effort, annoyance or accidents. Your 
trade wants this convenience. Supply them now. 


Ask for Trade Proposition on Full Line 


Manufacturer 
State and 64th Streets Chicago, U. S. A. 











OTHER MACHINES 





Atlanta, Ga.—W. Frank Milburn, district manager of 
the Addressograph Company, is assistant secretary of the 
Atlanta Advertising Club. 

* * * 

Atlanta, Ga.—The Georgia Letter Writing Company, 
Inc., has organized with capital of $10,000 to carry on a 
general multigraphing, advertising and commercial print- 
ing business. The incorporators are four Atlanta news 
paper men, Ralph Smith, Carl Taylor, Ward Green and 
John Paschall. 

Chicago, Ill—The Ideal Stencil Machine agency, C. E. 
Berglund, manager, has located at 108-20 North Jefferso: 
street. The office was previously at 185 Wabash avenue 

oe 9 


Chicago, Ill—The Drop-A-Line Sales Company, sole 
distributors of the Drop-A-Line products, is now located 
at 109 North Dearborn street. An intensive campaign to 
expand the dealer organization is under way 

*x* * * 

Chicago, Ill—Stanley H. Twist, advertising manager of 
the Duplicator Manufacturing Company, was in the Chi- 
cago party which attended the Atlanta convention of the 
Associated Advertising Clubs of the World in June. 

Los Angeles, Calif—A. B. Church, manager of the Dic 
taphone, with headquarters in San Francisco, is here on 
business. 

New York, N. Y.—The Ideal Stencil Machine Company 
has leased a floor at 73 West Broadway. 

ok * *K 

New York, N. Y.—The Safeguard Checkwriter Company, 
Inc., has advanced H. N. Schwartz to the post of sales 
manager. He had been in charge of New York City Sales. 

x * * 

New York, N. Y.—The offices of the Unique Check Pro- 
tector Company have been moved from 31-33 Walker 
street to 366 Broadway. The company is now rebuilding 
typewriters in addition to its regular work. 

Philadelphia, Penna.—Charles A. McGinnis has been 
placed in charge of the Philadelphia territory of The Bir- 
cher Company. 

San Francisco, Calif—Edgar A. Oppenheimer, represent- 
ing the American Manifold Products Corporation, Chicago, 
has been calling on the San Francisco trade. 

. = 

San Francisco, Calif—-Wm. L. Hovis, manager of the 
Elliott Addressing Machine Company for California and 
Nevada, is expecting to leave in August, to attend the fac- 
tory convention. 


(Pens and Pencils—Continued from Page 17 
30. T. W. McElroy, Mr. Thomas’ assistant, has returned 
from a tour of the Pacific Northwest, during the course 
of which he specialized in school work. 
S 2s 


San Francisco, Calif—A six weeks’ local advertising 
campaign has been successfully concluded by J. L. War- 
wood, San Francisco manager of the Sheaffer Pen Com- 
pany. Until the end of June, the Sheaffer pen was featured 
in windows and newspapers. The campaign started in 
Los Angeles and went northward, opening in Portland, 
Ore., July 10. 

Seattle, Wash.—C. E. Davis, district manager of the 
W. A. Sheaffer Pen Company, will take charge July 15 of 
the branch office in the Empire building. 

Spokane, Wash.—The Western Crayon Company has in- 
corporated with capital of $125,000. 

Wilmington, Del.—The Perfect Point Pencil Corpora- 
tion has incorporated with capital of $2,000,000 to make 
pencils and pencil points. 

Wilmington, Del.—Butler’s, Inc., 421 Market street, has 
established a special department for repairing fountain 
pens. A man was sent to the Waterman plant to study 
methods. 


N. C. R. 100,000 Point Goal for June. 

The sales foree of The National Cash Register Com- 
pany undertook a quota of 100,000 sales points in June as 
a recognition of the factory’s supplying samples of Class 
1100 register for all agencies during the month of June. 
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Your Stockroom|s Here 


Adding Machine Rolls 
Carbon Copy Binders 
Carbon Papers 
Clipboards 
Counter Books 
Figuring Tabs 
Impression Books 
Journals 
Metal File Boxes 
Paper Clips and Fasteners 
Paper Fasteners 
Brass or Steel 
Papers 
Bonds 
Blotting 
Manifold 
Mimeograph 
Penmanship— Ruled 
and Unruled 
Railroad Manilas 
Railroad Tissues 
Ruled Journal Papers 
Ruled Record Papers 
Typewriter 
Boxed 
—Wrapped 
Writings 
Perforated Memo Pads 
Railroad Special Books 
and Papers 
Records 
Ruled Papers and Books 
Scratch Pads 
Stamp Pads 
Stenographers’ Note 
Books 
Stenotype Rolls 
Tally Books 
Train Orders 
Typewriter Oil 
Typewriter Ribbon 
Vertical File Holders 
Waybill Books 











Our line of specialties 
for Stationers represents 
many of the staples that 
enter into regular daily 
consumption in office 
and store. Note the 
list of Rockwell-Barnes 
Products and check it 
against your wants. 


Write us for quotations 
and samples. We will 
give you 


Reasonable Prices 
Excellent Workmanship 
Prompt Service 


Rockwell-Barnes Co. 


Manufacturers of Stationers’ 
Specialties 
700 Munn Building 
Chicago, IIl. 


Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion, Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 


is combined, absolute protection with 


mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty 


men of proven ability. 





Write him. 
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ESLEECK'S THIN PAPERS 


SAD 


S 


What do you look for— 


When you buy thin paper for 
printed manifold forms, or for 
copies of Letters, Reports, Lists 
and other business papers— 


Sa 


SS 


Quality, Economy or Service? 


You will find them all — High 
Quality, True Economy, Good 
Service — in 


Esleeck’s Thin Papers 


They are sold by leading paper 


merchants. 


Ask Dept. O for Samples. 





ESLEECK MFG. COMPANY 


Turners Falls, Mass. 





el le cial 
SAD aaa A sae oe 


wWWWWwWWwww 


Mr. Mann Will Buy 
if you tell him why 


The man who is walking by your show window has 
money in his pocket and is ready to spend it, but since 
prices have slipped he is a bit more careful and you 
must show him why before he makes a purchase. 


The service rendered by ‘‘Miss Comfort Widney”’ Seat- 
pads is well worth the money, and they pay well fora 
good place in the store. The stationer who stocks 

finds satisfaction for himself and his customer. 














= THE WIDNEY COMPANY 


310K South Jefferson Street CHICAGO 
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Ideal Ventilation 


With stylos, ventilation is everything. A 
cheap stylo floods, simply because it is not 
correctly ventilated. B. B. STYLO never 
floods, because it is scientifically regulated 
at the point, insuring perfect circulation at 
all times. Because it feeds evenly, it per- 
forms evenly. It is the one stylo that 
always writes the same. You'll be sold 
on this prince of stylos as soon as you 
try it. Your customers will, too! 


Send for sample pen 


B. B. STYLO COMPANY, Inc. 


Dept. ‘‘O’’ 850 Dekalb Ave. Brooklyn, N. Y. 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office boy to 
bind into book form “‘in a jiffy’’ any kind of loose leaf 
records. 


The “F-B” Loose Leaf Holder 





Pat. May 13, 1913 


is adjustable to any distance between punch holes and 
to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal! dis- 
counts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N.Y. 





(Chicago Office, Frank Z. Woods, M@gr., 180 No. Market St.) 
PERUREETUGEEEEGRGGEOEREGEEEREOUEEREOEURREOUETEEEREREREEEEEECQEDEOEEEEEE 














“PERFECT” 


LINE 





HEN you buy looseleaf materials you 
unconscious!y buy service. Now, 
service is the resultant of the forces 


of good quality and an extensive, adaptable 
and durable line. The Perfect Line, offering 


its better service for the last two decades, 
has proven a popular line. 

The illustration features the Tengwall File 
-the Pioneer of its kind. This revea!s the 
fact that as modern improvements de- 
manded more intricate alterations of style 
and policy, the Perfect Line responded. 
Hence, the reason for this popularity. 


We would like to send you our cata- 
log and special dealers’ proposition 


The Chicago Binder & File Co. 


118 S. Clinton Street 
Chicago, Ill. 


Telephones Main 4964-4965 
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HOUSE ORGANS 





Manufacturers’ House Organs. 


Said the Murphy Chair Man, “Don’t be a carbon copy.” 
* 4 * 


The May issue of Demonstration was a special Chicago 
number, prepared by the Chicago office of the L. C. Smith 
& Bros. Typewriter Company. 


‘« * x 


Loose Leaf Notes of the Wilson-Jones Loose Leaf Com- 
pany, showed the DeLuxe bowling team, champions in the 
1920-21 series of the Chicago Stationers’ Bowling League. 

x * * 

“Smile.” says A. J. Abernathy in The Bircher Company’s 
Lightning. The article showed the importance of a happy 
countenance in meeting customers and prospects. 

* x 

The June issue of The Royal Standard dnnounced W. C. 
Lavat, manager of the Kansas City office of the Royal 
Typewriter Company, Inc., as winner in the company’s 
all-star contest. 

oe 

The Corona Bulletin reproduced a momentous document 
typed on the U. S. S. Herbert. It was a summons’ telling 
a neophyte about to cross the line that Neptune desired 
his attendance at a solemn funcion. 

* ~ * 

Users’ News, the meaty house organ of the Addresso- 
graph Company, celebrated its first anniversary with the 
May issue. It is rare that an infant rounds out its first 
year with such a record of achievement and service. 

x * * 

A moral for the counter salesman is contained in the 
Eaton, Crane & Pike Company Pull-Together. “What a 
Grand Opera Star Would Do If He Had Your Job” told 
the necessity of holding the correct pose toward the cus- 
tomer at all times. 

Rae 

The June issue of Monroe Results was given over large- 
ly to public utility uses of the Monroe calculating machine. 
\ series of articles on “The Evolution of the Calculating 
Machine” by J. D. Clark took up the development of me- 
chanical devices of this type. 

x @ © 

The N. C. R. News for June 10 detailed a number of im- 

portant improvements recently made on National Cash 


Registers. The descriptions were fully illustrated showing 
the old parts as heretofore constructed and the new parts 
as altered. The changes in construction were vividly 
illustrated by color plates. 

* * * 


One of the high lights of the Fauitless Bulletin prepared 
by Ralph Winans, of the Stationers’ Loose Leaf Company, 
Milwaukee, Wis., is an article “What Does It Mean to 
You?” It suggests a new version of the annual vacation 
getting a good rest, freeing the mind from trivialities and 
leaving it open to develop big ideas about the business. 

Dealers’ House Organs. 

May in legend and history was discussed in the Buxton 

& Skinner Grasshopper for May. 
kK * 

The Hall-Gustadt Company, stationer and printer, 565- 
67 Mission street, San Francisco, Calif., publishes a- house 
organ called the Typo-Line. 

~ * * 

Cooke’s Booster is a miniature house organ issued by 
Robert Cooke Office Supply & Printing Company, Okmul 
gee, Okla. Various office specialties are featured in dis 
play ads 

x * * 


Barnes Talking, issued by Edwin C. Barnes & Bros., 


New York. Chicago and St. Louis, gave valuable informa 
tion about shaving Ediphone cylinders, for the guidance 
of the dictator. 
. 2 = 

Ward's Service printed a bit of the history of Liberty 
street, New York, hooking up with the return of John 
Ward & Son to that street after a lapse of time. The busi 
ness was established at 89 Liberty street; the number now 
is 112. 


(Continued on Page 185.) 
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CONSIDER! 


CARRIB 
CLEAN 
CARBONS 


CLEAR 
COPIES 


COMPARE! 


Dealers: Send for samples and prices 


‘You will be pleased” 


CARRIB 


Manufacturing 
Corporation 
ROCHESTER, N. Y., U.S. A. 











‘ 


“The self- 
selling 
glass dis- 
play case. 
Write for 
details.” 


You can sell this live item in addition 
to what they ask for 


The sale that’s velvet, that costs you nothing to get, is 
the sale you make in addition to the particular item the 
customers come in to buy. That’s the Buxton KEYTAINER. 
They sell on sight. We furnish self-selling display case. 
We advertise in The Saturday Evening Post, American 
Magazine, System, New York Sunday Times rotogravure 
and Chicago Sunday Tribune rotogravure. 

Three sizes. Nine different leathers. Sell from 30c to 
$2.90. Each KEYTAINER wrapped in tissue enclosed in 
carton and packed by the dozen in silent salesman dis- 
play box. Counter handouts, window snipes, newspaper 
electros, etc., furnished free. Write for full particulars. 

BUXTON, INC., DEPT. P, SPRINGFIELD, MASS. 





BUXTON 
KEYTAINER 


The original patented Key-Kase 
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The Eureka Telephone 
Bracket 
Cannot Sag 















Three Vital Features Are Shown 
in the Illustration: 

(1) Swivel joint allows ‘phone to be 

ewung to any position on the desk. 

(2) Hinge joint allows ‘phone to be 
or lowered at will of operator. 

(3) Hinge joint allows ‘phone to be 

turned in any direction 







T is constructed on an entirely new prin- 
ciple. Sag is eliminated through the rigid 
support afforded by two metal strips sliding 
in a steel jacket. The failure of most brackets 
is the tendency to sag. All parts of the New 
Eureka Telephone Bracket are riveted and 
welded together, and finished in heavy nickel 
and japan, and the bracket will fit any desk 
telephone without adjustment. 


Write for portentere about the 
New Eureka Telephone Bracket. 


The Eureka Blotter Bath Company 
3732-34-36 S. Wallace St. - CHICAGO, U.S.A. 



























—“BUMP” 


The ae. 
Stand Paper 
Fastener” 
is a dual mechanism 


—one capable of 
fastening sheets of 
paper as well as 
punching a round 
hole to accommo- 
date aquarter inch 
binder post. The 
Handy Hand Fast- 
ener is particularly 
convenient in cases 
where the machine 
must come to the 
work. 


Dealers offering the “Bump” to their trade find it capable 
also, of ready sale and healthy profit. 











If you will give us your name and address we 
will be able to offer you a high class proposition. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New York 

















CATALOGUES 





Manufacturers’ Printed Matter. 

The Moore Pen Company has distributed an announce 
ment of its removal to enlarged quarters, having taken 
upper floors of its building at 110-14 Federal street, Bos- 
ton, Mass. 

* * * 

The Melton-Rhodes Company, Inc., High Point, N. C., 
has issued a price list of filing cabinets and sectional book 
cases dated June 20. Accompanying it is a stirring folder, 
“A Message to Fighters.” 

x *« x 

Revised prices have been established by the Milwaukee 
Chair Company, effective June 15. Distribution to dealers 
will be completed shortly; meanwhile goods shipped sub- 
sequent to June 15 were billed at the new prices. 

© * x * 

A new electrotype bulletin has been issued by the Work- 
Organizer Specialties Company, 725 West Grand boule- 
vard, Detroit, Mich. It shows a variety of new types 
of electros that the company furnishes for house organs, 
newspaper advertising, catalogs and circulars. 

* ok a 

A new catalogue has been distributed to the trade gen- 
erally by the Turner & Harrison Pen Manufacturing Com- 
pany, 1211-15 Spring Garden street, Philadelphia, Penna. 
A price list accompanies the booklet. It shows Leon 
Isaac & Company glucinium, Russian Moheta, silver-alloy, 
Turner & Harrison Standard, special imprint and brass 
and gold plated brass pens. Copies will be sent on request 
to dealers not on the mailing list. 

x * x 


Samson tables are described in an elaborately illustrated 
and printed catalogue by Mutschler Brothers Company, 
Nappanee, Ind. It is No. 24-A, and shows a complete line 
of library and office tables, and telephone tables. A page 
is devoted to the “Porce-Namel” kitchen tables. A book- 
let, “Your Winning Hand,” shows Samson ads scheduled 
this year for national advertising, and illustrates line cuts 
suitable for the advertising of Samson dealers in the news- 
papers. 


xk * x 
Prices effective June, 1921, are given in a folder pub- 
lished by the Tension Envelope Company, 33-87 Thirty- 
fourth street, Brooklyn, N. Y. It covers “Tenco” envel- 


ope specialties, which include tension envelopes, clasp 
envelopes, mailing boxes, filing envelopes, document en- 
velopes, photo mailing envelopes, vertical file folders, of- 
fice cuffs, package ties, receipt tag envelopes, pen and pen 
holder envelopes, photo mailing envelopes, and tension 
wrappers. 

» = 

Catalogue No. 38 showing the Valley City line of office 
desks and tables has been issued by the Valley City Desk 
Company, Grand Rapids, Mich. It is a handsome publi- 
cation of forty-eight pages and cover, done in two colors, 
with embossed cover in two colors. The book shows flat 
top and roll top desks, tables, and typewriter desks with 
pedestal attachment and typewriter desks with the usual 
central well for the machine. The line includes a high 
grade roll top typewriter desk with pedestal attachment 
tor the typewriter. 

x * * 

The National Fiberstok Envelope Company, 429-47 
Morey street, Philadelphia, Penna., has issued a new price 
list, No. 7, dated July 1. It shows considerable reductions 
in the line of Fiberstok, Jutestok and kraft envelopes. 
These price reductions represent present ‘conditions as well 
as anticipated decreases in labor and materials to come 
this fall and winter. Stationers who do not receive the 
list shortly are invited to write for it. If they do not have 
Catalogue No. 5, it will be included on request 

x * x 


A most attractive catalogue containing sixty-two pages 
has just been received from The J. Dornette & Bro. Com- 
pany, of Cincinnati, Ohio. This catalogue contains illustra- 
tions and descriptive matter, covering the company’s com- 
plete line of roll top and flat top desks, typewriter desks, 
office tables, stands, waste baskets, costumers, typewriter 
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6he New Excello Folder 


Letter size— Straight edge 


13%" 


Strong, durable and rigid but not 
bulky. Nothrng else like it on the 
market. Special offer to dealers for 
30 days to introduce. A splendid 
folder easy to sell. Satisfaction and 
value positively guaranteed. 


Send for sample and prices today 


Made only by 


United Business Equipment Co. 
113-121 Albany St. - Boston 11, Mass. 
wo 








Stationers’ 


Tarboard 
Goods 





An established line of filing boxes, trans- 
fer cases and stock boxes assures you of 
a steady income and regular turnover. 
Your customers know these goods—thev 
are in demand. 


If you now handle these goods, get our 
proposition and see how :t compares. 
If not, write for information about our 
sample assortment which provides a small 
stock and a sample of each number. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 


2727 Franklin Ave. St. Louis, Mo. 
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Aluminum Arch-Files 
and Clip Boards 
that find a 


ready sale 





Clip-boards have too long been constructed 
of wood or zinc. Arch-files, in like measure 


HOHNSBEEN SPECIALTIES 


aluminum, possessing merits 
Where properly dis- 


are well constructed of heavy 
instantly recognized by your trade, 
played, they sell themselves. 


The liberal 

Hohnsbeen 

leading stationers 

HOHNSBEEN MANUFACTURING COMPANY 
MINNEAPOLIS, MINNESOTA 


ount to dealers has made 
ialties popular among 
and office outfitters. 


dis« 
Spex 
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“Dependability 


Every good dealer needs carbon 
paper and typewniter nbbons of 
dependable quality. No foun- 
dation in business that will stand 
can be built on any other ground 
than goods you can es upon. 





Our products will satisfy the 
most particular users and are 
capable of turning out the finest 
work. 


WRITE US REGARDING 
OUR NEW LINE 


The Iron Clad Ribbon & Carbon Co. 


100 Grand Street - - New York, N. Y. 
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Dexter’s Star Tissues 


(Superfine Fourdrinier) 


32 Numbers, in white and colors. 
Some of the many uses: 


u NN 
For making Carben Paper. ey W Sane 
For insulating Induction Coils and Cy 4 
Condensers. ‘nes ~LeS 
For wrapping Silverware, Gloves, 5 ‘—s 
Corsets, etc. 
For making Artificial 
For wrapping Medical 
For making Holiday 
Favors. 
For tracing Pictures or Plans. 
For making Torpedos and Fireworks. 


Flowers. 
Preparations. 
Festoons and 














of fountain 
Self-Fillers—and of 


The predominating call pen 


users is for Lever 


finest grade. 


These Tissues are famous for 


SALZ PENS DE LUXE meet this demand. strength and permanency of 
They satisfy the writing requirements of colors. 


the most discriminating. 


Free Showcase Offer 
Assortment No. 1 

offers dealers a sales-compelling display of 
twelve Salz Pens De Luxe, carefully se- 
lected for easier and quicker sales. This 
free beautiful plate-glass, plush-lined dis- 
play case is particularly adaptable to lim- 
ited counter space. 


Send for a convenient Sample 
Book showing the range of 
colors. 


C. H. Dexter & Sons, Inc. 


Windsor Locks, Conn. 


Also Makers of Princess & Levant 
Cover Papers & Star Manifold Linens. 



































Write now for SPECIAL DISCOUNTS 
and new catalogue. 


SALZ BROTHERS 


71 West 35th Street New York City 
































a Cigar, for business 
getting use, he chooses 
a good one. 

The same applies to 
a Cuspidor for office 
use. 

Thus in those offices 
where personal con- 


Rust- 
Proof ! 








tact of men closes 
business deals, yo 
re ne lea » you Our Jewel design, No. 1286, 
will find well-chosen self-righting. Weighted bot- — sk del 
5 ++] : . 6 in. dia. x 63 . high. Stays attractive. Yealers find this a Obzg selling 
office fittin xs. tom 6 in dia x 634 in g Stays : 
& Low cost and high sales. feature in baskets used for restaurants, hospitals, 
And Brass for the offices and homes. Every part of the 
Cuspidors is like the “AM( ‘OIN” 
mellowest leaf in the . 
Cigars. It is most Brass Of Course 
desired by men tor Cuspidors (Expanded Metal, NOT Wire) 
their business uses. ai antl ileal aa ae ea dices el euiee eader hard 
ree ice KF it)< usage. And you can give your customers their choice of 
Keen Office Equip ‘*Backed by 50 years of rich maroon, olive, or pure white to match furniture of 
ment Store-Buyers knowing how.”’ restaurants, offices, hospitals or homes 
« rAtTC “= -_ ; These “desk high” ticker—towel baskets sell fast for 
therefore always have ellen eahpanaaiae _ and doctors? use 


Brass Cuspidors to 
meet any customer's 
preferences. 

Have you seen our 
full line? 


ALDRICH Mfg. Co., Inc., 57 Illinois St.,Buffalo,N.Y, 


AP-114 








See to it that you have 
on your desk a copy of 
“Great Expectorations,” 
the little book that des- 
cribes 86 ‘AMCOIN” 
designs — all in Brass. 
Write for it. 


Have you our sales distribution plan? It’s a mone iker. 


PROMPT SHIPMENT 


NORTH WESTERN EXPANDED METAL CO. 


983 Old Colony Building 


CHICAGO 
, ERNEST WALLACE 
Manufacturer’s 444 Market St. 


Representatives San Francisco, Calif. 


H. E. HOOKER 
186 North La Salle St. 
Chicago, Illinois 
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stands, etc. The catalogue is profusely illustrated and 
each item is carefully described. Enclosed with the desk 
catalogue is a catalogue of office chairs in substantial and 
pleasing designs made to match the Dornette desks. Here- 
in are listed not only office chairs, but typewriter chairs as 
well as high stools for bookkeepers. Price lists and dis- 
counts, etc., are given with both catalogues. 
Dealers’ Printed Matter. , 
The American News Company, New York, N. Y., has A complete line of 


distributed its 1921 catalogue of school supplies. 


ere Filing Supplies; over 


The Typewriter & Office Supply Company, El Paso, . 
Texas, distributes a booklet giving a synopsis of the local 700 items. 
traffic laws. 
* * a 
New prices covering the World Wide line of box files 
were distributed July 1 by the Associated Stationers’ 
Supply Company, Chicago. Send for a copy of 
* . * ll d 
The Joplin Printing Company, Joplin, Mo., has published our new illustrate 
a comprehensive catalog cf 100 pages. . The edition of 
5000 was printed in the company’s own shop. catalog. 
x *k x 


The J. E. Linde Paper Company, Beekman and Cliff 


streets, New York, N. Y., now issues its monthly price 
list as a handy reference book, with thumb indices 
* * + 


_ Bradner, Smith & Company, 175 West Monroe street, 
Chicago, IIll., have issued No. 66 catalogue and price list, 


dated April, 1921. It shows a varied line of writing papers. QQ) n 
cover papers, typewriter papers, envelopes, tags and card- FILING SUPPLY Co, 


board. 
ia > ee FORMERLY RECORD CARD CO. 
The Tuttle Corporation, South Bend, Ind., issues a 382 Jefferson Street. Brooklyn, New York 
folder devoted to clothing stock records. It shows forms . yn, 
and binders devised to aid the retailer in clothing to 
maintain a perpetual inventory, and to have an accurate NEW YORK OFFICE PHILADELPHIA BRANCH 
: 23 White Street 939 Drexel Building 


conception how various lines are selling. 
* * * 


A strategic calendar of heroic proportions has been cir- 
culated by The Tuttle Corporation, South Bend, Ind. The 
pages are 22x28, with illustrations from the lines carried. 
The calendar runs from July, 1921, to July, 1922, meeting 
a demand at a time when the conventional issues of the 
first of the year are not available for distribution. 











(House Organs—Continued from Page 181.) 
Internal House Organs. 

The Hand Clasp of the United States Envelope Company 
devoted several pages to the P. P. Kellogg & Company 
division at Springfield, Mass. 

x * * 





The Burrows Brothers Breeze proposes that employes 
of The Burrows Brothers Company, Cleveland, Ohio, ar- 
range for co-operative buying of provisions for their house- 
holds. 














x * 

The GF Link is an internal house organ published by 
and for employes of The General Fireproofing Company, 
Youngstown, Ohio. It is a very newsy sheet, and un- 


usually well illustrated with line engravings. 
* * * 





The Woodstock Keyboard announces a suggestion con- 
test in the plant of the Woodstock Typewriter Company. 1 ki h les? 
Quarterly the company will award a Woodstock typewriter Are you 00 ing or Casn sa “ 
and five cash prizes of $10.00 each for the best suggestions oss a P 
by factory employees for improving the product, decreas- me rer yea oe: 

oney in the cash drawer 


ing production cost without sacrificing quality, or better- 


ent plans for any kir york. 
ment plans for any kind of work The wonderful 


Journal for House Organ Editors. Whispering Mouthpiece 


The Blue Pencil has been established by Bert Barnes at 
200 Columbia Heights, Brooklyn, N. Y. It is devoted 
mainly to house organ and employee publications and de- 
signed to promote and advance these important journals 





A simple attachment for the telephone. Will give privacy to 
the user when talking. Is made of glass and is sanitary. 


Mr. ~¢ an — up a ore d re yin ae SOLD ON A GUARANTEE 

utors and wi supplement their work with many articles ‘ F 

from his own pen. Mr. Barnes is widely experienced in =) pean ene oliars goed Deere handsome three- 
the house organ field, both those published for- the manu- color display card literally sells this specialty on sight. 
facturer’s dealers and for his employees. %wispeans’ Place a card on your counter at once. 


MOUTHPIECE 





Write us for full information and prices 


TRE Cin 


ELECTRICAL SPECIALTIES 
vustwaseen Dept.-H, 565 W WASHINGTON BLVD 
CHICAGO 


Summer Instruction in Stenography at New York. 
The Summer sessions of the College of the City of New 
York and Hunter College will include a series of courses 
in stenography and typewriting. There are courses in 
shorthand which include elementary, beginners’, advanced 
and speed dictation, as well as methods in Isaac Pitman 
stenography for teachers and prospective teachers. 
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you re sure tobe 
right Wbenyou use 
QUALIFIED ADDING 
MACHINE PAPER”. 


case is Guaranteed 
to be Satisfactory 


Standard yma 50 roll and 100 roll cases 
Sold by good Stationers— Everywhere 


MANUFACTURED BY 


CENTRAL PAPER COMPANY 


Menasha, Wisconsin 











THE RUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 
in engineering and governmental departments 
Used like a pencil; just a stroke and the letter or ~ gl is erased- 
For quick, clean, invisible erasing it is incomparable. 


RUSH FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


— 


Sells at Sight to typists. steno- 
o phers, and 
tsm 
Made in. in 14K Gold finish. At 
your dealers or mailed direct 
















lioney Order or stam 
Liberal terms to t ” trade. 
Assembled twelve in 
gold and silver display carton. 


Rush Eraser 


Company 
9200SA&K 
Building 
SYRACUSE, 


Representatives for 
Jellan 
and Dutch East Indies: 
BLIKMAN & 
SARTORIUS 
Amsterdam 
and Sourabaia, Java 











House Organs at Atlanta Convention. 


A resume of the material prepared by 
Robert E. Ramsay at the Atlanta Conven- 
tion of the Associated Advertising Clubs of 
the World, in June. We regret that space 
does not permit reproducing his presenta- 
tion in full. 





Note—Mr. Ramsay’s discussion was based on approximately 
2,200 letters sent to concerns and individuals known to be in- 
terested actively in house organs. Five hundred responses were 
received. Information was compiled to conform with the 
terms of the question: “Resolved that twelve issues of a house 
organ, properly edited and issued consecutively, are a greater 
builder of good will and producer of profits than twelve pieces 
of advertising going out consecutively once a month.” Later 
the interpretation of this topic restricted it wholly to publica- 
tions going to dealers, dealers’ salesmen and consumers or pros- 
pects. It eliminated those house organs going to employees, 
salesmen and agents. Mr. Ramsay sums up the findings in an 
acrostic which follows: 

House organs call for Continuity of appeal; 

Offer best opportunity for friendship making; 

Unselfish form of advertising because they 

Serve as well as sell, 

Educate and pave the way for other selling methods; 

Obvious method for reaching many industries with one 
appeal; 

Requested form of advertising; 

Gain good-will for these reasons and because they 

Automatically force PERSISTENT advertising and are 

Not hampered by distances. They 

Subtly and silently produce profits. 

Continuity was reported by the publishers of twenty 
house organs which had been issued regularly and con- 
tinuously all the way from ten years to forty years. A 
larger list could have been made of publications issuing 
from five to ten; an increasing number would readily be 
compiled from those of lesser age. 

One user said the house organ was a vital part of his 
plan of greater co-operation between the manufacturer 
and distributor. 

The house organ permits personal approach. 

The house organ of standing gets thorough reading 

The house organ serves as well as sells. The distinction 
was made that advertising mail pieces are clearly distrib 
uted to get orders. One user considers the principle of 
direct advertising versus house organs is the same as the 
difference between a salesman and a service man. 

House organ enables its user to talk to the dealer inti- 
mately. If something is done for the dealer first, then 
he will readily find the mood to do something for the ad- 
vertiser. 

A house organ can consistently devote space to every 
one of a manufacturer’s activities, be they two or twenty or 
more. The house organ can be departmentized and the in- 
dividual will seek out the department that interests him. A 
piece of direct mail advertising is logically limited to a 
single machine or a group of machines for one distinct 
function. 

It is a common experience that house organs build up a 
circulation very rapidly and often from unexpected quar 
ters. One large manufacturer has so many requests for a 
certain house organ that he must censor new names very 
se Oo 

Good will is the aim of every house organ. Good will 
has been won in the face of antagonism and criticism of 
corporate methods. The house organ affords a means of 
distributing information that confutes rumor and malice. 

The house organ promotes an educated and an advertis- 
ing campaign. A successful user of house organs will not 
consider discontinuing them. House organ publicity is 
favored. 

The house organ is not limited by distance. Users find 
that it serves to knit together the sales territory and pro- 
tect a line against competition. 

House organs produce tangible orders for many con- 
cerns, and thus show a profit on their operation above the 
good will developed. 

The responses to Mr. Ramsay’s questionnaire were 
largely from publishers of house organs of the construc- 
tive type. This is naturally the aim of every advertiser 
who appreciates the value of house organs as a means of 
forming a close bond between the dealer and user. Mr. 
Ramsay’s questionnaire forms a valuable supplement to his 
book, “Effective House Organs,” which was published 
last year 
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Don’t Try to— Make ’Em. 
What ? 


LEGIBLE CARBON COPIES 
Equip your typewriters with the 


PIERCE CARBON COPY ATTACHMENT 





Get all the good feeding and printing advantages of a 


soft platen, plus good multiple copies, plus a saving in 
time, ribbons, carbons, and repair calls that will pay 
you a handsome profit on your investment yearly. 

A typewriter is not complete without it. 

Price $6.00 to $12.50. Made for Underwood, Underwood 


Fan-fold, 
Representatives wanted. 


PIERCE SALES COMPANY 
231 Fifth Ave. Pittsburgh, U. S. A. 


and Royal typewriters. 
Literature FREE. 


APPLIANCES 


187 








| Crane Ladies’ Stationery 


Sold by all Stationers and Booksellers 


These goods are suited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 
Styles and qualities: 


SUPERFINE QUALITY: In Light Blue 
Boxes, containing 4 ream of Note paper 
each, and in separate boxes 4% thousand 
Envelopes corresponding. 

EXTRA SUPERFINE QUALITY: In 
Lavender Colored Boxes, containing %4 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 

Our papers are supplied in 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CO., Pitts- 
field, Mass., and 225 Fifth 
Ave., New York. whose 
boxes bear the word 


“CRANES” containing our 

oods. 
All this stationery can be re- This trade mark 
lied on as represented every box 


MANUFACTURED BY 


Z. & W. M. CRANE 














DALTON 
MASS. | 
— 





























DEFIANCE MOISTENER 
One in a box. Made of 
White and Opai Glass 


No. I1—Buoy Ink 3” Round 
No. 2—Buoy Ink 3” Square Pr. 
No. 3—Buoy Ink 3” Square Cut 





Defiance Manufacturing Company 


384 Broadway, New York 
Manufacturers of STATIONERY SPECIALTIES 





























Give a Thought 
to Pins 


Pins are so commonplace that the 
average user gives no thought to 
them, se long as they’re good. And 
there’s the point—on 


Those Good 
Crescent Pins 


N 
Uniformly good—keen points, solid, 
with ‘‘comfortable’’ heads, that push 
the points through thick wads of 
paper and ‘‘stay put.”” Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


Detroit, Michigan 


Western Representatives: 


BERT M.MORRIS COMPANY 
444 Market St., San Francisco 


Box 873 


=i 


ml 


litt 


Crescent Brass & Pin Company 


Southern Representatives: 


PHIL F. WEBSTER 
San Antonio, Texas 
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“The World’s Best Writing Machine’”’ 


Victor Standard Typewriter 





A little higher in price—a lot better in quality 
The Fundamental Reason 


for the superiority of the Victor is that it is designed and built right. 
Inch-wide cone t bearings give a perfection and permanency of alignment 
that is not equaled by any other method of visible writing machine construction. 
Octuple roller bearings make certain carriage rigidity and eliminate the lost 
motion so destructive of alignment. 
These are but a few of the improvements that together stamp the Victor as 
the highest grade visible writing machine 
Quality is vital—Price but incidental. 
DEALERS—For three years we were compelled to refuse three orders 
for every one accepted. Increased production will allow the development 
of some new territory. Thisis your opportunity. Immediate profit—a cer- 
tain future. Victor users are satisfied. Victor dealers successful. 


Write for Catalogue 


VIcTOR TYPEWRITER COMPANY 


General Offices and Factory: Scranton, Pa., U. S. A. 
Address Department MM 





Mr. Dealer: “Ajax Eyelet Fasteners,” ‘Samson 
Punches,” “Eyelet Tools,” etc., assure you of a quick, 
profitable turnover and re-orders. 

“The Ajax Eyelet Fastener” is a 
real necessity for binding valuable 
papers and documents, etc., where 
security, permanence and insurance 
against loss and substitution are 
paramount. 


| PUNCHES THE HOLE 









FEEDS THE EYELET 
and CLINCHES IT 
ONE OPERATION 


Handles three sizes of Ajax 
Eyelets without any adjustment 


fi a 


No. 2 No. 3 
Long Med. Short 





**The Ajax Eyelet Fastener’’ assures you 
of Repeat Orders for ‘“‘Ajax Eyelets’’ 





*‘SAMSON” No. 1 HAND PUNCH | “SAMSON” EYELET TOOL 







Handles 7 - 
sizes of Combination 
punches and oun 4 
ra 1/ rm to on 

inc in 
Stameoter. — 


easily inter- 
changed. 





Handles 

mson 
Zinc 

Eyelets 


Write for Our Catalog and May Ist Price List 


THE MACHINE APPLIANCE CORP. 
351 JAY STREET, BROOKLYN, NEW YORK 





















Rebuilt Maltigraphs at '/, Cost 


Rebuilt-Like-New Guaranteed Two Years Real Bargains 








$520 Number Four - $250 
new) (rebuilt) 
Includes the $500 current, No. 4 
Model and $20 Stand. Complete 
type equipment (brand new), 2 
segments, tools, supplies, ribbons 





$865 Complete Unit - $405 
(new) (rebuilt) 
Includes the $520 No.4 outfit. 
and in addition the Automatic 
Feed, Power Drive (right motor 
for your current) and Printing 
Attachment. 





Guarantee 


Our Multigraphs guaranteed to produce finest qualty 
work or money refunded. Guarantee to renew free 
any part that wears or breaks within 2 years (only ex- 
ception natural wear on type.) 


Rebuilt Multigraph Exchange 


H 33 So. Broad St., PILADELPHIA 











Boost Your Sales 


with the 


an 9200 #t0. us. PAT. OOD 


This time saving desk device is making a big hit with business 
men and office workers everywhere. Thousands are now in 
use and the d d is increasing daily. Our Dealer’s Sample 
Outfit on display in your store will help you get your share of 
the business from this immense new field. 
What it does 
It saves time—keeps desks clean—avoids confusion—occupies but 
one-tenth space of wire baskets—eliminates endless shuffling of 
papers to find the paper you want. A Kleradesk provides a conveni- 
ent place for holding reference papers where they will be out of the 
way but immediately at hand when needed. 





Built of Steel Sections 
Each compartment is adjustable from one inch to 1 3-4 inches in 
width. Any number of compartments can be added as required. In- 
dexed front and back. Floor sections for 3. 6 and 10-inch compart- 
ments supplied at extra cost, as well as mahogany and oak finishes. 


Pays for Itself 
A Kleradesk guarantees time saved in locating papers, increased 
efficiency, personal convenience and the refined appearance of orderly 
desks, from president to office boy. 






Ross-Gould Company 
279 N. 10th St. St. Louis 
New York Chicago 

Cleveland Philadelphia 
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“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


EPP eT 4lbs. MailandEzp...... 16 Ibs. 
OS errr 2% lbs. Commercial ......12 tbs. 
Columbian ........ (a OPE eae 4 Ibs. 

= ie are 1 lb Standard ........ 2 Ibs. 


CE Sa cccicens 1 tb. Standard 
Parcel Post Scales 
Banks and business houses use ‘‘Pelouze” 
Scales because of their accuracy, reliability and 
durability. 
ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. 
232-242 E. OHIO ST. CHICAGO 
POCACOCOUOUANOAEOUOOUUAECCEEAUCCNEEUOUOERSOCUEOEOETOSECEAOOOEOOUOOCOOUSOSECEOOCOAEOOGESEHOOGEEEEOOUCCEOUGUSEGOEOOSOCGSSOOSEEESEOOGOOESOOOAOONSDOOOEDESOORD 





Fun 


7 





Good Service on Rubber Stamp Orders 


Requires the use of considerable machinery and equipment, trained 







workmen and experience in the conduct of the business, It cannot be We carry 
done by throwing an order into one end of a machine and turning es 

a crank. ninth 
Melind can give you good service. Twenty-seven years in the business, complete line of 
modern efficient machinery mekes possible stamp molding and manu- EN 


facturing with dispatch and economy. You should have 
catalog and price list 29A showing the full line. We'll be machines 
gla to send it for the asking. and 


LOUIS MELIND COMPANY hand stamps 


Designers and Manufacturers 


362-364 West Chicago Ave. CHICAGO 























STANDARD ENVELOPE SEALERS | 


Most widely distributed machines of their kind in the world. 6 Models, hand 
and electric, suitable for the largest or smallest mail. 





Standard Envelope Sealers are guaranteed to give a lifetime of good service at insignificant upkeep cost. 


Send for literature and free trial offer. | 


STATIONERS AND OFFICE SPECIALTY SALESMEN—We have an interesting proposition to make you 


if we are not already represented in your district. Write for details, stating territory covered. 


‘The [STANDARD ENVELOPE SEALER MFG. COMPANY 
é EVERETT, MASS. ; 

















Waste Paper 
Baskets 


Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-Up 
Trays. 


UNIFORM MESH AND FULL 
GAUGE WIRE 


Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
Write for Catalogue 20 East Jackson Blvd. CHICAGO 











PEERLESS SANITARY 




















requirements. 
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Riwval—te Master Craftsman Fountain Pen A triumph of thirty-eight years’ experience in 


the manufacture of Fountain Pens. Wemanu- 


facture fountain pens for the trade, and specialize on imprints for the jobbing, retail and mail 
order trade. Prompt service in repairs, All work is done in our own shops. 


The export trade is skilfully handled. A host of busi- 
ness friends alroad testifies to our close study of their 


We make all modern designs in Leyer Self-Filling, 
Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
also Stylos—Fully Guaranteed. 


Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 


Pacific Coast Branch: Manufacturers’ Sales Company 
247 California Street, San Francisco, Calif. Guy Block, Montreal, Canada 


Canadian Branch: Standard Distributing Company 
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SPACE BASKETS 
PAPER CLIPS 


GEM CLIPS 


Nos. 1, 2 and 3 


WIRE WASTE BASKETS 
LETTER TRAYS 


“CYCLONE’ 


Special Prices on 
Gem Clips 
Extra Fine Quality Guaranteed 
Write Today for Samples and Quotations 





No. 1201 “& 
VAIL MANUFACTURING COMPANY 


SUCCESSORS TO MIDLAND STEEL PRODUCTS COMPANY 
1752-58 East 75th Street, CHICAGO 


Southern Representative 
EDWARD V. BOGART 
1218 Fourth Nat’l Bank Bldg., Atlanta, Ga. 


Pacific Coast Representatives 
REID & GILMARTIN 
444 Market St., San Francisco, Cal. 








WE MAKE 
SPECIAL HIGH GRADE 
IMPRINT PENS 


SILVER-ALLOY PENS 


14 Numbers 








L 3 WE WANT YOUR 
eed iaacg Yes PATRONAGE 


Glucinumv Pens ye 


THE SLICKEST PEN EVER MADE 
STANDARD STEEL PENS 


<oRmer & HARR ; 
: eed Norra ’ ; 





Over 50 Styles 


33 Numbers 





The Turner & Harrison Pen Manufacturing Co., Inc. 
1211-1213-1215 Spring Garden Street 


FALCON 


PEN WORKS Philadelphia, Pa., U. S. A. 








Sampies on Request. 








The “SIMPLEX” Hexagon Pencil Press 


READY FOR IMMEDIATE SHIPMENT 


STATIONERS 


printers Stamp Your Own Pencils 


The SIMPLEX HEXAGON PENCIL PRESS is the simplest, fastest and 
best hand machine ever built. Fully guaranteed in every respect. 


The SIMPLEX, rated by hand, heated by electricity, equipped with 
automatic roll gold feeder and quick, detachable chase, will turn out from 
five to ten gross pencils per hour at a cost of five to seven cents per gross. 


The SIMPLEX quick, detachable chase adapted for ordinary lead type, 
linotype, brass type or steel dies—changeable in a few seconds. 


WRITE TODAY 


Complete Line of Hexagon Pencitsin Stock. THE UNITED PENCIL CO., Inc., new yore ciry 
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eldon Roberts 


rubber erdsers 


With 88 varieties of World’s Quality Standard Erasers to 
offer patrons, surely our all-embracing line is ample to 
meet every demand that may be made upon any stationer. 


Weldon Roberts Rubber Co. Newark,N. J.U.S.A. 











ces LIBRARY 


+ MONDAY Y ‘|. WILL BE OPEN || GHRISTMAS+}} HOLIDAY SIGNS 


THIS B A N K - = THANKSGIVING: The combinations can be made to suit every popular practice. 

_ WILL NOT BE OPEN, . The sets consist of twenty-five pieces. They provide for showin 

TH U RSDAY 2 r Serer coat the Bank, Library, Office or Store WILL NOT BE OPE 
Ir MEMORIAL * LI * or WILL BE OPEN on each of the week days and the holidays 
z — - : a YE) #| and there also can be specified ‘‘Until Noon”, “Afternoon” or 


q : m| ‘Evening. 
ELEGTION Wey “WASHINGTON Sef The black enameled, white-striped holder affords ample room 


for the maximum of display. 
Price per set of 25 embossed pieces and enameled, striped holder, $5.00 
Packed in appropriate and durable black bex 


Lipa AMET aR r = Manufactured by KIMPTON, HAUPT & co. 
*EVENINGs|; DAY LEGAL HOL DAY wii WHOLESALE STATIONERS GLASS MANUFACTURERS 
y= ee ae —— - = 53 Beekman Steet, New York, U. S. A. 























MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles te 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, ner 
sharp projections to mutilate sheets 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and “ o08e 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, f 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders Heavy manila, or other "hrough 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted th 
such covers and sheets make a fiat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts fer 
catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 

















Mr. Stationer, you will have calls for the Paramount Ink Pencil. 
Eventually, Thoroughly reliable and unconditionally guaranteed. 





If your dealer cannot supply you, send us $1.25 for sample of slip cap, $1.50 for safety 
cap, or $2.50 for the lever self filler. Also send your Stationer’s name. 


C. E. Barrett & CO. FARRELL & HOSINGER CO. 
Rand McNally Bidg. 63-65 Irving St., Jersey City, N. J. 


Chicago, Ill. Western Union Code “Paramount” 
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of resources and opportun!- 
ties results in more than or- 
dinary success. In many 


Intensive 
Development #-----< .s) 


successful man and one 
whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements. sales plans, and other subjects which are 
met every day by menin positions very similar to your own, 


will increase your power to earn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way it will in- 
crease your capacity for work and your earning power. 


Subecription price ts $2.00a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 


APPLIANCES July, 1921 











Desk Trays 


neatly finished to match oak cr mahogany furniture 
A small stock costs little and pays well, whether 
you handle desks and tables or not. We want your 
order. Write for prices. 


Knickerbocker Inkstand Co., Inc. 
230 Fifth Street, Lyndhurst, N. J. 








Opens Like a Book 





The Elsane Glass Desk Pad is a most convenient aid to the office 
worker. The plate, heavy yy” glass with polished edges, is supported 
on a semi-flexible green felt base the metal corners of which hold it 
easily in place—Positively no sticking nor binding. It opens and 
closes like a book. Three sizes: 18x24, 20x34, 24x36. 

Send us a sample order or write for circular. 


SAINBERG & CO., Inc., 65-67 W. Houston St., NEW YORK 





BUSIER THAN EVER 


That’s the answer this season to ‘‘How’s Business” 
The ever-increasing demand for our “SUPER- 
GRADE” RE-MANUFACTURED machines is posi- 
tive proof of their high standard of excellence at a 
mighty reasonable standard of price. 

If you haven’t learned this yet will you grant us 
the opportunity to prove it before you place your 
next order elsewhere. Our new price list No. 110 
now ready. 


UNITED TYPEWRITER EXCHANGE CO. 
WHOLESALERS 

137 High Street 

Cable Address “Unitypexco” Boston 


Boston, Mass. 























NOTE 


For the past two years we have been illustrating 
and explaining our line of INDEX TABS, SHIELDS, 
CLOTH SPECIALTIES and GOLD STAMPING to 
you in these columns. 

Has it ever occurred to you to examine the ex- 
cellent workmanship and superior construction that 
goes to make up our product? 

If you have never done this, do it now, today. 

Our new-catalog with revised price-list is ready. 
Write for it today before the supply is exhausted. 


G. J. AIGNER & CO. 
[ial 521-523 W. Monroe St. CHICAGO, ILLINOIS 











= 
“BETTER VALUES” 
Assure you MR. DEALER 


The Good Will of those 
to whom you cater 


*‘*FEL-PRO”’ Felt Office 
Specialties in your stock 
means satisfied customers. 


LET US GET ACQUAINTED 


THE LINE OF 
*‘BETTER VALUES” 


Write jor our 1921 Folder and Prices 


FELT PRODUCTS MANUFACTURING CO. 























The Bieneman Typewriter Desk 


A new piece of office equipment that insures more 
rapid, convenient and economical handling of the 
big bulk of the day’s work. The 
stenographer likes it because it 
saves her time for 
things that count. 


TWELVE BIG 
SELLING 
FEATURES 


that have aroused the in- 
terest of dealers the coun- 
try over. Write for illus- 
folder. 


“a ¥ W. C. BIENEMAN & CO. 
- 33 N. Dearborn St. Chicago, Ill. 




























2419 W. 14th St. qj Chicago, Illinois 


“Steel-Strong Coin Bags 
WITH T4E TAPES 


These bags are made from the best 
quality drilling with double lock stitch. 


ALL DENOMINATIONS ARE 
PRINTED IN BOLD 


RED FIGURES 
+ hele) 


SILVER | User's name imprinted in bright blue 
t ink where so ordéred—a _ pleasing 
contrast. 


Send for Price List and Samples 


SOLD BY LEADING STATIONERS 


The C. L. Downey Company 
941-943 Clark St 





Cincinnati, O. 
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SOGMILLER BRO'S p MILLER BRO'S 
BOWL POINTED *m t” BOWL POINTED 





The Original Bowl Pointed Pens. Styles to Please All Hands 


MILLER BROS. 305 Broadway, N. Y. 
/YILLERE {RAND 


Meriden, Conn. 

















Drawing !nks, Blacks and Colors 
Eternal Writing ink 


Engrossing ink 

Taurine Mucliage 

Pheto Mounter Paste 
Drawing Board and Library 
Office Paste Mucilage 


Liquid Paste 
Vegetable Giue, etc., ete. 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 

Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
m adopt the Higgins’ Inks and Adhesives. They will 


SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Files, Card 
Systems and Check Files, Are 
Indestructible 


None Genuine un- 
less stamped U. S. 
Patent No. 794,749 














be a revelation to you. on Metal Tip. 
We protect the trade by referring 
all orders and inquiries thereto, 
FREE Samples Sent on Request. 


Discounts to Dealers. 


R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 


THE TRINER 

POST OFFICE SCALE 

THAT SYMBOLIZES SPEED 

ial and platt ientl 

Trademarks in frout oh opecstor.  Indloater 


does not oscillate. 


and Copyrights 96,000 Triner All- 
Steel Parcel Post 


CHAS. M. HIGGINS & CO., einea’ intr aud “Adhesives 


Main Office and Factery, Brooklyn, N. Y., U. S. A. New York-Chicage-Lenden 


































Difficult and rejected cases specially solicited. No 
——s inducements made to secure business. Scales used by the 
ver 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. Government. - 
Specialty—Typewriting and Adding Machines. Address Write for Booklet No. 8 
Suite 36 N. U. Building Triner Sales Co. 
E. G. SIGGERS So 53 W. Jackson Blvd. 








CHICAGO, ILL. 














'Paneasiie 





Sell More Waste Baskets 




















Improved Eye Shade ore customers. ‘That creates more 
ontislastion than to sell 
pay who must replace frail chet 
: . do not last. 

Protects your eyes from those side lights. 

Made in Transparent and Opaque green Daisy Baskets 

celluloid. 
are sturdy, of t capacity and 





last . Made coppeeed yun aie 
Bottom, This . 


Sold by every leading Stationery store. 
fave fine teach toons from 


strength and 
falling to the 


Manufactured by Wriee for partl 
ri or iculars. 


The Massillon Wire Basket Company 


Chicago Eye Shield Co. 
Massillon, Ohio 


2300 Wearren Ave. CHICAGO, ILL. 
OUUUEUERDOTGOGOUCOOEERCEREUROGGUGOGGEGOUEREORCLEOEREEOOREAROREAEOEREEEEEOEEE 
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CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 





They are non-drying and non-fading, 
of remarkable durability and capable 
to end. 


Eat. 1905 


of clean, sharp work from beginning 
Corona ribbons do not fill the 
type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U.S. A. 





ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 








TYPEWRITERS 


rough or rebuilt, of all makes, are ready for ship- 
ment to our customers, 
both in the United States 
and abroad. We have a 
large stock on hand for 
immediate needs. 


Our quality is first, our prices 
are right. 





Dealers abroad should send for 
our Export price list 932. 





REGISTERED 


National Typewriter Exchange Co. 
Cable Address, NATYPEXC 110 Broad St., Boston, Mass, U.S. A. 








Grip? Yes! Slip? No! Safe? Yes! 


That's why millions of Graffco Clips are used. It’s a 


great pleasure to KNOW from experience that 


Graffco CLIPS 


hold 2 to 60 papers, letters, vouchers, etc . in a grip as certain as 
a vise’s. as safe as the human hand's. and instantly releasable 
when you want it released. Graffco clips are made o‘ superior 
quality rolled Bessemer steel brightly nickeled: have a clever 
patented double-grip tongue that stops slipping of papers; and 
can be used over and over, for they keep their grip. 
Write us today for samples of the 3 handy sizes 








Our Dealer Proposition Is Worth More Than Ordinary Consideration. 


GEORGE B. GRAFF COMPANY 
Mfrs. of Time-Saving Office Devices 


18 Beacon Street Somerville, BOSTON 42, MASS. 





SIGN PRINTING OUTFITS 


N 
| ano SHOW CARD PRINTER /£ 


ann ew 


ed ee ee ee ee) 
CRS J IS ES 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE 2444 Ainslie Street 


























KIPCO BRAND 


DUPLICATOR INK 


For Rotary Stencil Machines 





The quality of this ink is 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 


Samples and prices sent on request 


Kruse Printing Ink Co. 


437 Pearl Street NEW YORK 




















PLATENS 


FOR PARTICULAR PEOPLE 


A new process of grinding insures accurate 
measurement the entire length of the platen. The 
recovered article is just as fine as any customer 
can desire. There is nothing better on the market. 


IMMEDIATE Combined with our accuracy, we have 
SERVICE speed. Goods are returned the same day 
received. Send for price list. 


THE PLATEN SHOP 
34 Glenwoed Road SOMERVILLE 45, MASS. 


JEL 











LERMICO 
IDJS SIN 


THE CLEMETSEN CO 
SHICAGO, USA 








The Desk of the Hour 








The Clemetsen Co. 


3401-61 W. Division St. CHICAGO 


DH 
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TIME and MONEY LEAKS REVEALED THE STEEL BACK RAILROAD 








Through idling, delays. misunderstanding. “making jobs 
Dust- last longer,"” etc.. there is much costly loss of time and _ 
Proof, money in hundreds of shops and offices—perhaps in i : TARIF FILE 
Durable, yours. This loss is revealed and ended by ; BR: . Y 
Accu- The most durable 
racy Received THE AUTOMATIC file. Back is all steel, 
Guaran- Answered no wood used, no 
teed. Approved screws nor rivets. 
Paid TIME STAMP All metal parts spot 
Started welded, prongs are 
Finished It dates and times. with one, quick, welded and cannot 
Skipped simple operation, every job. shipment, break off. File has 
receipt, letter, telegram. memo, etc. ; two locks operated by 
— ane | friction vahish. Idlers idle no longer. Slow- a single lever. Locking bars are braced with welded plates. Any 
es speed up. A reliable cost system becomes possible. style binding, standard sizes in stock, any special size to order. 
Four payroll profits increase. STATIONERS: This book has the call, Useful for R. R. 
Write us today for details and tarifis, public service records, manufacturers’ cost records, 
samples, loose leaf catalogs, price lists, sales sheets, invoices, 


list of convinced users. : 
——o etc. Write for prices and description. 


The Automatic Time Stamp Co. STEEL BACK FILE @ LEDGER CO. 


159 Congress St., Boston, Mass. Makers of Ledgers, Files and Binders 
“Originators of the Art of Printing Time Automatically” 1422 Altgeld Street CHICAGO, ILL. 























EXACTLY NINETY FIVE DOLLARS NO sata | GOOD FOR $ 1.25 


(Denominations in Black; Amounts in Red) 
As a SPECIAL OFFER we will mail you prepaid, upon re- 


Protectograph Check Writer ccipt of this “advertisement and $1.76, a” sample “Of this 


sti 
(TRADEMARK REGISTERED) 


PROTOD Chemical-Fibre 








VAN_DYKE JR. 





Forgery - Proof Checks = Lehre 
and Drafts. (Insured.) 
The world’s standard of FOUNTAIN BRUSH for 
protection—in every coun- CLEANING TYPEWRITERS, etc. 
try, in almost every lan- 
guage and monetary sys- Brass handle-container, holds any liquid, renewable brush 
os ° tip, feeds like :; fou ai on, jay ady * 
tem. SRE tots Ton cor Pte ip, foode ke 9 Sountale OgS. Staats sat sae 
"Todd Protectograph Co. Manufactured and guaranteed by 
(TRADEMARK REGISTERED) 
(ESTABLISHED 1899) VAN DYKE SALES COMPANY 
World's Largest Makers of Check-Protecting Devices and Forgery-Proof Checks Maritime Building SEATTLE, WASH. 
= 1129 University Ave., Rochester, N. Y. . 











The “SCATTERGOOD” 
Mucilage Pot 


Can be used with any liquid adhesive. 
It is made with a purpose; to insure 
non-evaporation, cleanliness, conven- 
ience and economy. We also manu- 
facture moisteners and ink wells made 
on the same principles. 


Write for particulars, prices and dealers discounts 


H. W. SCATTERGOOD CO. 


1722-28 W. Venango St. Philadelphia, Pa. 


EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 

The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 
Film Duplicators, and Supplies. We 
also furnish the trade with Hektograph 
carbon paper and Hektograph type- 
writer ribbons at lowest prices. 








Write for literature. Domiestic and 
foreign inquiries given prompt attention. 


The Heyer Duplicator Co. 
160 N. Wells St. Chicago, IIl. 

















NEW MODEL 


PEET’S BRISTOW 


PATENT RADIAL DISTRIBUTOR 
IMPROVED TRIANGLE cuip CLEARS THE DESK OF 


BASKETS AND TRAYS. Desk 


. space occupied:—12x 64 inches, 
ITs MP one-third ‘jess than ccnantel by 

NY Rl 
Go—~The creme a single desk tray. Maximum 


number of compartments: —4. 
Compartments:—14 inches wide 





HOLDS PAPERS SECURELY at base, flaring at top to allow 
PAT. MAY 22.1917. ease of access. 
is Model i of te 
Only after trying this new paper clip can you appreciate Thi h fodel ” constructed Model 4 Price $5.00 

its superiority. It is so easy to slip on, and it holds the on the same lines as our 
papers, etc, absolutely firm. The patented crimp does the larger Models and is built with the same high standards in 
— ee a eee mind. The few compartments make it of use to clerks as well 
i" i d é th aii inet as executives, so everyone in an office needs one and is, there- 
FO a ee aia See fore, a good prospect. The result is many and large sale. 

PEET BROS. ; ee 7 ‘ : 

618-20 Cherry St. Philadelphia, Pa. This Mode! and larger sizes illustrated in our circular which will be sent upon request 


STANLEY R. BRISTOW, 171 Washington St., Newark, N, J. 
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THE MASTER 


TYPEWRITER SPEED KEY 


A new model Spring Cushion Key with a 
celluloid top— snaps on over the typewriter 
key like rubber keys. 


Softens the touch —lightens the action — 
prevents broken finger nails. 


THEY DON’T WEAR OUT 
Agents Wanted—Write for Territory 


SPEED KEY MANUFACTURING CO., Inc. 
24 Columbus Place Brooklyn, N. Y. 


The Salesman 
recognizes better quality in leather 


goods. It is to your advantage to 
recognize his needs. 


The Handy Portfolio 


is the last word in real, long-lived, 
durable service. Its low cost 
makes it a sales winner. It should 
head your leather goods depart- 
ment. 


Write now for our proposition. 


The Cleveland Leather Goods Co. 
26-28 Noble Ct., N. W. Cleveland, Ohio 


momen 

















“ONE ON EVERY DESK” 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old style stapling 
machines. Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
an “Eveready” to the equip- 
ment of every desk where 
a stapling machine is re- 
quired. 





MODEL D 


<p> 


PAPER FASTENER 
EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. 


NO DESK COMPLETE WITHOUT AN EVEREADY 


TRADE MARK 


PERFECTION 


REG. U. 8S. PATENT OFFICE 
The largest and most complete assort- 


ment of VESK MEMO. CALENDARS made 


This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. 


Descriptive matter furnished upon 
application. 

The date leaves are printed in 
both ENGLISH and SPANISH. 


HALE SPECIALTY CO.., Inc. 


Sole Manufacturers 


128 N. JEFFERSON ST., 
CHICAGO, ILL. 





Many finishes 











% CARBON & 
%, PAPER << 


a, “” 
Standard Carbon & Ribbon Co. 


Incorpovated 


114 Liberty Street 4 
NEW YORK, N.Y. 


& 
ra TYPEWRITER 
RIBBONS 


FULTON FAULTLESS Says— . 


“Let’s Get Acquainted for 
Our Mutual Benefit” 


SELF-INKING STAMP PADS 
NON-BLURRING STAMP PADS 
DATERS AND NUMBERERS 
INDELIBLE LINEN MARKING 
OUTFITS 

SIGN MARKERS 

RUBBER TYPE BUjSINESS 
OUTFITS 


FULTON SPECIALTY CO. 
Elizabeth, N. J. 











Classifies the incoming 
mail so that papers 
















(Sa 


can be located at 
Work once. Separates 
Distributor urgent from 


routine work, and 
insures the orderl 
dispatch of the day's 
mail. Keeps confidential 
letters under cover, and 
disappoints ‘‘snoopers.”’ 

The Elsane Work Distributor 

is made in two grades, with six 
and twelve pockets. Will not bulge 
—has plenty of expansion — pockets are reinforced at 
the hinges. Label holders are of metal, covered with 
transparent celluloid. 

SAINBERG & COMPANY, Inc. 

65-67 W. Heuston Street NEW YORK 











Adding, Listing 
and Calculating 
Machines 


Thoroughly 
Overhauled 


Our rebuilt ma- 
chines not only 
Save your custom- 
ers money but also 
permit the dealer 
to realize a sub- 
stantial margin. 





Illustrated catalog upon request. DEALERS—write 
for confidential list. 


ADDING MACHINE CORPORATION 
323 So. La Salle St. Chicago, Ill. 
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Universal Thrift given 
impetus by the war and 
the Volstead Act, places 
financial recording de- 
vices in the ranks of ne- 
cessities. Hence the de- 
mand for 


HALLOMAX 
RECORDERS 


which retail at $1.00 and 
are supplied with strip 
fillers at 20c the box, 
each box containing ; 
dozen strips 
Trade discount 40 percent. 
Equip yourself now to sel, 
this self-advertiser an 
trade-butlder 
For $10, we will send one 
zen of each prepaid te 
any part of the U.S. A. 


Send in your order now. 
HALLOMAX CO., Inc. 
2813 Farragut Road 
BROOKLYN, N. Y. 


RECORDER 


KEEPS AN <> om . BALANCE 












THE NEW 
CLOCK-SPRING 
RUBBER STAMP HOLDER 





SUPERIOR TO ALL OTHERS 
Made With Real Clock Spring 


Round Style for 8 Stamps . . $1.25 

Leng Style for 4 Stamps... .35 

Dealers and Agents Wanted 
Glad Tidings Pr Publishing Co. 


202 S. Clark Street Chicago, Ill. 











TYPEWRITERS 


‘‘Smithtype Rebuilts” 


The highest development of typewriter re-construction 
QUOTATIONS ON REQUEST 


TYPEWRITER COVERS 


‘“‘Smithtype Leatherette Covers’’ 





What (‘Finest cover I ever saw—send me 100 additional.” 

deal **Best value I ever saw—make rubber covers look like joke.”’ 
ealerss Sample better than expected—quote us on 5000 and how 

say:— soon we could expect deliveries. 


Send 60c for sample—Spectal quotation on quantity orders 


SMITH TYPEWRITER SALES CO. 


(SuccEssorRs TO HARRY A. SMITH) 


218 N. Wells St. CHICAGO, ILL. 





CARBON 
PAPERS 


Typewriter 
ibbons 


‘* Are all write’’ 


Let us prove it 


PHILLIPS RIBBON & CARBON CO. 











LONG SERVICE WITHOUT COST 


Ne supplies needed, and practically ne repairs 
REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the 
REYNOLDS 
during the 
past nine 
years. Some 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 


Simple 
Sure te 
Seal 













Reynolds Envelope Sealer Co. 
1M N. Market Street, Chicago 





ROCHESTER, N. Y. 
Medium and 


HIAWATH High Grade 


TYPEWRITER PAPERS 


The highest grade of excellence at 
the fairest of reasonable prices 
with a superior service of prompt 
and immediate attention to all 
shipments. Our complete line in- 
cludes all qualities of typewriter, 
manifold, onion skin, ledger and 
bond papers and envelopes of all 
descriptions. We make a spe- 
cialty of shipping papers in the 
flat. Our catalog and book of 
semples will interest you. It is 
yours for the asking. 


HAMILTON CARD AND PAPER HOUSE 


27 Green St. A. S. Landsberg, Pres. New York, U.S. A. 














“BUCKEYE 
STATE” 
FILE Made in Letter and Cap Sizes. 


Distinctive in appearance with paneled 
drawer fronts and long side panels. Roller- 
bearing hardwood slides assure quiet, easy 
operation and great durability. The fol- 
lower blocks are positive. Characterized 
by a dull rubbed varnish finish. 


Write for Descriptive Matter and Prices 


THE MANUAL ARTS 
FURNITURE COMPANY 
2211-17 Eastern Avenue, Cincinnati, Ohio 


Typewriter Tables and Desks 

















This’ ‘Dagclip” Memo 


Just What You’ve Wanted 


Hoge ones a LPs far more nage ote 

this “Dagelip’” Memo keeps paper ys 

clean, always in place whether there's one or 

a score ret no expensive patented, 

punched or bound fillers necessary. 

spring holds them in place and ppp 

1 easy. It's a case you'll be proud to carry. 
. ~~ You can use it for cards, too, your own or 

others you want to 

\ abrico nickel 175 Extra sheets Wc per M 
) Fabricoid case, dn ama ap ope 


, Seal grain or 
Nelanel advertising is pont a large demand for 


Pat. Dee.24, 1912107929 fly ane as Oe 


D. A. GALANTIERE & CO., 732 Federal St, Chicago 
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DISPLAY FIXTURES 
of all kinds 


Cut shows No. 500. Does double duty. Dis- 
plays goods and also has a very convenient 
price card holder. Polished steel. Trial order 
—1 gross, prepaid, 90c., if cash with order. 


McCORKLE ENSIGN CO., Inc. 
Mfrs. of Display Hooks—Key Hooks. ELMIRA, N. Y. 











The Right Manufacturer 


of Scrapbooks and Albums, or stationery specialties, who has 
initiative and purpose, can get a valuable Loose Leaf Scrap- 
book and Album patent at a very small price. It is the most 


improved Scrapbook that has ever come out and would form 
the sole basis for a very substantial business—Cheapiy pro- 
duced—Progressive Manufacturers please take notice. This is 
the product of a successful inventor. Only business-like in- 
quiries will receive attention. C. H. Payne, 5 E. 8th St., 


Cincinnati, O. 


UML STEEL 


The Line with a Future 


The Toledo Metal Furniture Co. 
TOLEDO, OHIO 























DURABLE RUBBER BANDS oF quatity 


ASSORTED SIZES—RED AND GRAY 


rhs; LB. DURASIUIVY ONE : POUND 90° 
; 5-lb. 
; (Lots P._P. PREPAID 


Prices on Quantities 


CHEAPER — QUICKER — BETTER THANSTRING 
' Renniebut Rubber Company, 8 Van Wagenen "Street, Newark, N. J. 


The Standard Line 


Watermanis({deai Fountain Pen 


Self-Filling, Safety and Regular Types 
L. E. Waterman Company, 191 Broadway, New York 


Boston Chicago San Francisco 


THE 


Montreal 


EMI-HEX 
PENCIL 


has won popularity through quality alone. 
from coast to coast by the best stationers. 
Made By 


PENCIL EXCHANGE, JERSEY CITY, N.J., U.S. A. 





Sold 








Either Agency or Price Protection Proposi’ion 


KEYSTONE CARBONS 


AMITY RIBBONS 
KEYSTONE CARBON PAPER MFG. CO. 


R.A. BECK, GENERAL SALES AGENT 


620 Seuth Wabash Ave., CHICAGO 


New York New Orleans Los Angeles 











The only brush that will clean al! parts of machines. Small end cleans type. 

large end cleans in between keys, under carriage, — type rods, and all hard-to- 

get-at place... Total length 14 on All brist! 

Adon we Besinee and Public Schools, Public Insitutions, bay oy aod b. ay 
and City Departments and the Largest Concerns 


OLEANALL sans TOpONT BRUSH CO., Mfr. of Wire Twisted Brushes, 7 oe nm ew vm 








GOLD PEN aan Shapes and Styles 


Imprint 
Work a 
Specialty 
All makes Gold, Fountain, Stylographic Pens. 








Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 








“Stayon” Rubber Platen Twirler 
For All pga 


A new invention with a double flange Guaran- 

teed not to come off knob. A big sell rand big 
profits. Buy the Nielson cushion fo she k ab- 
sorher; typewriter felts; and Rubber Ke y Caps. 


Nielson Supply Company 
910 FIRST NATIONAL BANK BLDG. CHICAGO 















This Typewriter Brush Sells Rapidly Because 


f& is made right and i - ee | is ae. The bristles are non-breakable. The 
tapering end permits the b nserted in the smallest openings without 
ecratching the enamel. 


Retail Price per doz. $3.00 





MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


Send 20c for sample postpaid and ask for dealer's terms. 
MORTON MANUFACTURING CO, Louisville, Kentucky 























ED2i4O0 Moistener 


The “New-way” for stamps; 
labels, envelopes, fingers. 


Guaranteed fast eeller. 
Liberal dealer discounts. 


RIVET-O MFG. CO. 


Dept. P. ORANGE, MASS, 














READY FOR DELIVERY 
The Original Tim Calculating Machine 
Representatives now wanted for Can- 


ada and Cuba, and the principal cities 
of the U. S. 


THE TIMES-INTO CO. 


Sole Agents North America 


General Offices. 5 N. Wabash Ave., Chicago 


GrE nei 
GE tations 
5 ae 


Social and Business 
Cards, Steel Die Business 
and Social: Stationery . 


Samples and prices gladly furnished. State kind 
ofsamplesdesired. The American Embossing Co., Buffalo, N.Y. 








‘ 


yl a 











Office Furniture 


The General Fireproofing Co., Youngstown, Uhio 
































—s a a 








Modern Stationery Specialties and 
PAL—the Pencil 


[ % HOGE MANUFACTURING GO. Inc. 








215 Fulton St., New York., NY. 

















FEATBERWEIGHT EYESHADE 
The Gate that takes your eye 
and keeps it in health. 

idghs Wetehs, Adjustable, Durable, Hyzienic 
tbful. No metal or elastic band to press or 

bind the bead. Opaque for ay light. Trans- 
parent for natural light. flat when not in 
use, thus preventing bei aamad cut o1 shape by 

accident: can be carried in hat or rolled up in a 

amall package to carry in the pocket. Visor wider 

than other shades e recommend the opaque for 
those wearing glasses 


The Featherweight Eyeshede Ce., Merchantville, N. J. 














ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL —guaranteed to contain 
250 linear feet. Edges free from lint or dust. 


Stock white wove’ hard-sized. Writing 18 pound 
folio basis. 


We make all size rolls. 
Write for prices’ giving detailed specifications. 
GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 











Anyone knowing the whereabouts of 
Irving O. Stone, salesman, communicate 
with Box No. L-34 care Office Appliances 
or if he personally will put himself in touch 
with Box No. L-34 care Office Appliances, 
he will learn something of great interest. 
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The manufacturer with an article to be exploited 4 
among the office equipment trade finds 


“OFFICE APPLIANCES” 


a publication which brings satisfactory results. 
Advertising rates furnished upon request. 


THE OFFICE APPLIANCE COMPANY 
417 So. Dearborn Street, Chicago J 








Representatives Wanted 


Would you consider exclusive agency on complete 
line of leather goods? . Progresssive dealers and 
live salesmen will find the solution to recent busi- 
ness depression in our liberal distributors offer. 
Address CZ-10 care Office Appliances, Chicago 








MAY VILLE FOLDERS 
Sell your customer MAYVILLE FOLDERS and show 


him how to use color classification in filing. 
A time-saver for him—a profit-maker for you. 


Geo. W. Millar & Co., Inc. i iatszete Sweet 





 arecnrcad 












; WEINMAN Patent HANDIPAD 
Memo-slips tear off easily 
has been taken care of, 


when matter 


Only LIVE NOTES before you 
Model S-5, ea., $1.50 Model W-2, ea., $1.25 
———.__ Model W-1, ea. $1.25 Model X-7, ea. $1.00 
Refills, doz. $1.80 
= Stationers: Write for trade discounts 
and particulars. 
WEINMAN BROS., 749 E. 42nd St., CHICAGO 





YPEWRITER RIBBONS 
CARBON PAPER—— 
sroduce 2 line of sbbons wad carbons on Apter Bros. Mfg, Co, 
which dealers can make handsome profits. 552 W. Harrieon St 
Let us lay our proposition before you. CHICAGO, ILL 








SHIRLEY PENS 


are sold to consumers, only where not 
represented. Order from your Jobber, or 


NATIONAL SUPPLY COMPANY 
Distributors INDIANAPOLIS 


Send for samples, including our two new styles 








CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pure in Fact — Not in Name Only 
Cl Pure Rubber Is Very L’ xt hat ~ a 
AY More Bands in in by ner fies Lesa bog — Mere Durable 


l to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS co. 
Dept. O, 51 E. 8th Street’ YORK CITY 





















Get Dealers Discounts 
ALL MAKES ON 
mERS. ER HAND 
tt NASSAU ST. NYCITY 
SEND FOR OUR NEW PRICE LIST ee — 


HEADQUARTERS itounrs-nerains 





Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 
ei - EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt.,New York 
Manufacturers of Fine Geld Pens Established 1884 

















Raises—Lowers,Stays 
where put—Pat. fork 
holds ‘phone vertical. 
Swings easily--’ phones 
pass when used double 
or triple. 

Write company at 


CLEVELAND, OHIO 


PHON-ARM 
Telephone Holders ___, 


1265-67 W. 29 St. 
MAIN 1949 


, STEEL FURNITURE 
Sheet Metal Specialties 
“STEEL AGE” Medicine and Bathroom 


Corry-Jamestown Mfg. Corporation 


Corry, Pennsylvania 











Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 


SNELLING & SON ™*“GaooKtyn, NY 
Exclusive Territory Rights Not Entertained 


. 








WRITE US FOR PRICES 


On a ~ tL. we machines, a ae ge 
dictaphones, checkwriters, dup 
clocks, safes and steel lockers, new es Se office tecahnase. and 
all office devices. 

We are the largest dealers of the kind ones of the 
and will save you half on your office needs. ot ts Ba ee noth 
ing cheap but the price. Write Today and = as anar 


Chicago Sale & Merchandise Co. Giiti oY *idtinos 
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UNIVERSAL 
MAP DISPLAYOR 


Helps the sales manager to 
hit when and where the iron 
is hot. 

} When territories look best 
for a campaign, sales man- 
NN 2a agers with the aid of the 
° UNIVERSAL MAP _ DIS- 
- ite € i} PLAYOR SYSTEM can in- 
ay ale telligently apply and direct 


se ‘ intensive salesmen’s cam- 
> 4 - paigns and bring about a 
: quicker return of business. 

UNIVERSAL DISPLAYORS 
WH) with wings turning like the 
py TAY pages of a large loose leaf 
Wy : book enable you to visualize 
maps and other subject-mat- 


———4 ter in a very small space and 
_. 4 — i= make same quickly accessible 
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‘a8 AU! Ue to hand and eye. 
=. A ne UNIVERSAL MAP DISPLAYORS 
- — == are made in seven models with 
—= ff f | varying number of wings to fit into 





any space available. 


HERE IS A UNIVERSAL MAP DISPLAYOR WITH RAND NcNALLY STATE MAPS MOUNTED ON THE LEAVES THAT WILL 
PUT NEW LIFE INTO YOUR BUSINESS———Universal Map Displayor System Is Especially Adapted for the Use of Map Tacks 
SEND FOR ILLUSTRATED CIRCULAR No. 21-B 


Gnibersal Fixture Corp. 131 West 23rd Street, New York 










DOUBLE PEDESTAL TYPEWRITER DESK 
Open and in working position 





Jamestown Metal Desk Co. has answered the demand for quality and 
style as it has never been answered before in a steel desk. A desk 
that is better, at a lower price. Write to-day for information. 


JAMESTOWN METAL DESK CO., Inc. Jamestown, N. Y. 
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Carbon 
Papers 


UR experience of HOME OF PRODUCTS 
O 25 years has EALERS are solicited to 
taught us what is best write for our proposition 


adapted to every pur- for exclusive terr:tory or 
pose. special imprint arrangement, 


THE BUCKEYE RIBBON & CARBON Co. 


FACTORY AND EXECUTIVE OFFICES 
1466-68 EAST 55th STREET CLEVELAND, OHIO 


TYPEWRITER DEALERS! 
ATTENTION?! 


HE foundation of our business, our advertising and our relations with our cus- 
tomers, dealers and friends is fairness. 


‘| ypewniter 
Ribbons 








Our products are sold only to dealers and we have never considered 
competing in any form with those who purchase goods from us. 






Twenty years of constant adherence to this 7 has built up a 
strong clientele which we protect and assist. 


We have built eighteen special machines which are ready to 
give the dealer platen service in all parts of the world. 


Platens returned the same day we receive them. 
Prices the same as before the war. 


AMES SUPPLY COMPANY 


607 S. Dearborn St., Chicago 


507 Mission Street 50 Lispenard Street 1627 Champa Street 65 Moorgate Street 611 Fannin Street 50 O'Reilly Street 1-ade Capuchinas, 32, 305 George Street 
San Francisce, Cal. New York, N. Y. Denver, Colorado London, E. C., Eng. Heuston, Tezas Havana, Cuba Mexico, D. F. Sydney, Australia 
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THE WINNEBAGO DESKS 


The name Winnebago in the office furniture | Winnebago desks displayed in your furniture 
world hasalwaysbeen significant of strength. department provide you with excellent adver- 
Upon examination of a Winnebago desk  tising—they advertise and sell themselves. 
this fact is thoroughly impressive. Yet, For, your customers appreciated the dura- 
these higher quality desks are offered to bility, strength, service and attractiveness 
the trade at a medium price-~in fact, a that are embodied in the superior design 
very moderate price. and construction of this entire line. 


iN LLU. 


The sale of a Winnebago 
desk means that your custo- 
mer will come back satisfied. 
Satisfied customers are your 
bank-roll. They mean return 
orders and increased profits. 
Cash in on the Winnebago 
line. Shall we send you 
our illustrated catalog? 


WINNEBAGO 
FURN. MFG. CO. 


Fond Du Lac, Wis. 


IULTIOGLIULUU 











fAUGUINLNULU0N0RU.A100 AREOLA 


Sp Ni {ULHLULQUQUDUUUULLALUATOLOOASTGL EAA U INVTIAI TGIULAU Me 





THE CLIMAX LINE DATER and pLimiAk RAME PLATE QATER A SERIES of CLIMAXES 
NAME PLATE DATER can also be fur- The Greatest TIME SAVERS on the MARKET 


nished with Wheels for all languages. Sutee Snahtecs are ALL METAL (wit the ex: 
THE TRAUT & HINE M’F’G CO. also type and figures, giving neat, clear-cut impres- 
make thumb tacks, pencil clips and the 


sions. They are seif-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
well-known “Kon Kave Kut” Pencil 


of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 





























Sharpener. machine. Prompt deliveries. 
CLIMAX NUMBERING MACHINE | Pateoted. ether PatentsP soding 
Six Wheels Our proposition for 
I to 999,999 dealers and agents in 
Three all countries of the 
Movements: 
world is an attractive 
naa ANSWERED — one. Write for ow 
Duplicate. JUL 15'20 illustrated catalog. 
Facsimile of lmprint eames 
ee 9 


LIMAX 


THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U.S.A. JUL 45°20 
123456 FACTORY, NEW BRITAIN, CONN., U.S.A. Pree oe Pcl 


Expert Department fer Earepe and the Britich Empire, 9 and 10 Cheapside, Leadea, E. C 





Facsimile of Imprint 
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MASTER GRADE 


Remanufactured Typewriters 


Any Quantity Immediate Delivery 





Underwoods our Specialty 


Our factory facilities make it possible for us to offer 
prompt and efficient service to dealers who require 
quantity shipments at regular intervals. 


WHOLESALE TYPEWRITER CO., Inc. 


326-330 Broadway New York City, U.S.A 
Cable ‘‘Saletype”’ 




















ee r Transfer profits 
We Specialize on Steel Transfer Cases belong to you velieeseet anna 


Your Order Shipped within Three to Five Days ;...°., Steel Transfer Cases with Full 

SteelSides. Note the channel frame which makes drawers operate no matter how high the sections are stacked. 

The | ocking device is secure; yet it enables the stacks to be dismantled readily for moving or rearrangement. 
Write for Prices and Discounts 


General Offices The Bentson Mfg.Company Aurora, Illinois 


Chicago Representatives and Show Rooms: Associated Stationers’ Supply Company, E. E. Blankemeyer, Gen’! Mgr., 201-15 North Franklin See 








204 OFFICE APPLIANCES July, 1921. 


= ® 


That there is a greater demand now than ever before for Fiberstok. 
If you do not carry a complete line of these most durable envelopes 
you are losing out on your share of liberal profits. No other paper 
material possesses the inherent strength and weerability of Fiberstok. 


FiberstoK 


FLAT and EXPANDING 
ENVELOPES, FILES, 
i s«FILE. POCKETS, 
mmr FOLDERS and 

Other Specialties 


NATIONAL FIBERSTOK 
ENVELOPE CO. 
429-447 Moyer Street 
PHILADELPHIA 


21 Park Row, NEW YORK 


Merchants Laclede Bldg. 
ST. LOUIS 
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Label Holder Envelopes “Congress Tie” Expanding Envelopes aN 


(xt ' : ) 
Pee = im Ge, Ge ©. Ge OO oe oO CD eet 


$2. OOS SE 





SSUUUUEAEOUOEEOEOEREREOUUSOGOGRAOOUSEEOOUEEENOOEEROUOOROUUOEOCOUEOEUUUEROOOEROUOUEEOUUOEROUGOEEUGO/CUCEEOOEREGUGEREGSOESECOOGEUOOOGEROOOUEEOOOOGEEOOOOREUEOOEEEE ES 


0.K. Even Print Device '%: Multigraph 


Every Letter an Original 


eu invested your money in the Multigraph to attain results in 
your advertising—do you realize that the heavy short line re- 


duces those results? 


Your prospect knows that with actual typewntten letters the 
“Dear Sir’ and “Yours truly” are not heavier than the body of the 
letter. To keep him from throwing your letters in the waste-basket, 
you possibly tried filing down the type to _— the impression, and 
spoiled whole fonts of type so that many characters failed to print up 
on subsequent letters. hy take a chance on this when you can 


remedy the whole matter with the 


O.K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O.K. MULTIGRAPHING CO.), Lincoln Bldg., Philadelphia, Pa. 


SSUUUUREDEOEUDEOEOOOOEONOGNOROOEONE 
1 
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ail Big Men 


and the 
Faultless 


The leading auditing com- 
panies are expressing their 
approval of the Faultless 
Flexi-Post Binders by in- 
stalling them in the big 
corporations throughout the 
United States. 
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The Reasons 


The exclusive link post construction, with two-inch 
expansion at all times, makes it a binder adjustable fo 
varying capacities, doing away with the need of extra 
binders. Positive locking feature holds one sheet or a 
thousand sheets under a firm compression. 






Posts never protrude through cover. Saves vault space. 


Sold by Leading Stationers Write for catalog “AO” 


Faultless Flexi-Post Binder eam ae 


MILWAUKEE CHICAGO NEW YORK 
° ° ° M th i 
“The Binder that Grows with the Business’’ ee teat Desicts tn the Wola < 



























THE 


FURNAS 
LINE 








The dealer who has SRT eee vO a 
perfect confidence in < a cal 
the merits of his mer- : : 
chandise has an im- y 
portant advantage. No. 330 open * 

Confidence gives an air of en- 

thusiasm to his establishment 

which is readily sensed by 

patrons. 
Either the casual survey or the careful appraisal of all points in 
Furnas pieces, never fails to engender a deep and lasting confidence in 
its quality and dependability. 


FURNAS OFFICE FURNITURE COMPANY Indianapolis, Ind. 
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FOR long, hard service, Byron 
Weston Co. Ledger Paper is un- 
equalled. It is firm and flexible, with 
a perfect writing surface, smooth 


and hard. 


WAVERLY LEDGER Paper is an excellent 
medium-priced commercial stock, corre 










BYRON 
WESTON CO. 
LINEN RECORD 






sponding in grade with the Flexo ( Hinged 
Ledger Paper. 

FLEXO LEDGER Paper has the famous 
Weston Built-in-the-paper hinge. A con 
venient sheet of very high quality at 








reasonable price. 


MADE ESPECIALLY for Machine Book 
keeping, Typocount Ledger Paper has a: 
unusual strength and flexibility. Its writ- 
ing surface is particularly adapted for ma 
chine work. 








DEFIANCE BOND 


DEFIANCE BOND is a correspondence 
paper of the quality and standing of Byron 


We will send sectional sample books o, 
any or all of these papers upon request. Weston Co. Ledger Paper. Made for 
high grade business purposes. 


BYRON WESTON COMPANY - - - - DALTON, MASS. 


17 
ill 











Impressions 


A Magazine for Progressive People 


° | SHERE is no magazine in the world just like Impressions. It treats business as the most 
important thing in material life and shows in a fascinating manner how easy it is to get pleas- 
ure and a living atthesametime. There are no technical articlesinImpressions. The great 

subject of business is handled in a way which provides inspiration for all, whatever their profession 

or trade or calling. Impressions stands for better business and better living in the highest sense 
of the term. It is the monthly mentor of our biggest business men, and in its own circle, carries 
an influence more powerful than outsiders can understand. It is 
edited by G. E. Whicehouse, who, in a remarkably short time, has 
earned for himself an international reputation for being the most 

interesting, yet fearless, writer on business subjects. He writes a 

large part of the magazine each month; says what he thinks, and Two Dollars 

thinks so nearly right that big men believe in him and applaud his 
A Year 


views. Impressions is a big magazine, 11x93 in., with 96 








pages, full of sound editorials and high grade advertising. If you 
believe in progress, you will like this magazine, though you may Send a two dollar bill 


not agree with everything it prints. —-you will get it back 
‘ 4 right away if the first 
Impressions Publishing Co., Ltd. | sumbertaitstosstisty 


36 King St., Covent Garden, London, W. C. 2., England 
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The First Portland Business Show 


September 19th to 24th, inclusive, 1921 


will create business in the Pacific Northwest. 


The Exposition will most quickly and effectively educate and influence large 
numbers of executives to economize—by using efficient equipment and administra- 
tive methods. The Show will stimulate sales of such equipment and service. 
This statement is confirmed by the experience of exhibitors in the Seattle, San 
Francisco and Los Angeles Business Shows. | 


SOME SPACE IS STILL AVAILABLE 


But act quickly. Send immediately for particulars. 


BUSINESS EXPOSITION COMPANY | 


321 Washington Street, Portland, Oregon 
NATHAN W. TUPPER, President WALDO T. TUPPER, Secretary-Treasurer 


No other single means of sales results equals actual demonstration of the product to the people. 

















Exclusive Agency Proposition 
for Byron Typewriter Cabinets 


Offers splendid profits and quick turnovers, because the “‘Byron” 
embodies 30 distinctive, time, space and money saving features 
that will immediately appeal to your trade, in fact the “Byron” 
sells on sight. Eight distinctive models to select from. 


In point of construction, beauty of finish and 
design, the “Byron” is in a class by itself. 
The exclusive agency for the ‘‘Byron’’ has proved one of 

the best assets to dealers everywhere. Our national ad- 
vertising campaign produces thousands of real inquiries 

on which our dealers cash in. 

Get lined up wich the livest and most profitable proposi- 
tion.—*‘It pays to sell the Byron.’’ 


Write us today for interesting Agency Proposition 


Byron Typewriter Cabinet Co. 


Woodland Avenue 


LOUISVILLE, KY. 
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Flat Top, Roll Top and Typewniter Desks 


MAHOGANY AND OAK 


No. 9172 (closed back) 





VALLEY CITY DESKS 


We shall be pleased to send new catalog to dealers 
VALLEY CITY DESK COMPANY - Grand Rapids, Michigan 











SVNUNNAYANVUNAIIAOUSLVUAAA AE URGE A 


“Mi ia 99 To us “M. B.” stands for “MON BUREAU” 
To you “M. B” stands for “MORE BUSINESS” 


This business 4 ome is the most valuable medium for you if you want to 
sell your goods in 


rance. And why should you not? Don't you know that 
American goods and especially Office furniture and 


modern office appliances are very popular and 
much needed there? 

M. B. claims to be the most valuable advertising medium 
in France as far as business circles are concerned. This is 
a very logical and simple proposition; M. B. has been the 
first publication to advocate modern business methods in 
France. So it’s no wonder if it is read practically by 
every progressive firm in the country. Not only is it 
read, but it is carefully kept for reference and this 
accounts for the wonderful selling power of its publicity. 


MON BUREAU is particularly fitted to render you 
signal services if you wish to extend your trade on the 
Continent of Europe, in France, Belgium, Switzerland, 
Spain, Italy and Rumania. 


Ask for a free copy. It is very likely to mean a most profitable 
turn in your affairs. 


The Advertising Manager MON BUREAU ss paais’}-°FRANCE 
ea Nt A i HMM HU 
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ONLINE 
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chairs 
built right: 


Ten months ago a new line of Murphy Office 
Chairs was placed on the market. In that 
time the line has gained a reputation among 
experienced office furnicure men, for superior 
quality in materials, design and workmanship. 


Every chair we make is designed in our own 
factory, by men who have made a life study 
of chair making. Every construction feature 
that will make for strength and comfort is 
given their careful consideration. No de- 
tail is too small to consider in turning ‘out 
the best office chairs money can buy. 


We manufacture a complete line of chairs 
and stools for the office. 


Murphy Gair @mpany 


INCORPORATED 
Owensboro, Kentucky 





No. 260 





MEILINK “MASTER MODEL” SAFES 


IN SMALL BUSINESS SIZES 


Inside Sizes 
No. 88—17”" High, 133” Wide, 223” Deep 
No. 90—20” High, 15" Wide, 14” Deep 
No. 92—24” High, 18” Wide, 14” Deep 
May be used with Cabinet as shown, and 
as many adjustable shelves as desired, 


or with full size adjustable shelves with- 
out Cabinet. 


Small Safes for BUSINESS or HOME 
USE have always been sold on price. 





With the enormous need of better Fire and Thief Protection, 
we have designed three sizes to meet these requirements. 


A Fire Resistance Laboratory test of 11/2 hours at 1800° F. proves its efficiency. 


THE MEILINK STEEL SAFE CO. 


TOLEDO, OHIO 
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Special Cabinet Work 


There are times when every business office re- 
quires special cabinets to accommodate odd size 
record cards, forms, documents, invoices, folders, 
etc., and demands fine cabinet work that har- 
monizes and fits in with its present filing equip- 
ment. 


An ever-increasing demand for Browne-Morse 
Special Business Furniture has resulted in the es- 
tablishment of a large department devoted to this 
Special Cabinet work. 


This department, with its skilled cabinet workers, 
special machinery and increased facilities, enables 
Browne-Morse Dealers to better serve their cus- 
tomers, by supplying the original designs re- 
quired. 


Besides giving a better service—it is very profit- 
able to Browne-Morse Dealers. 


Browne-Morse Company 


Builders of Quality Filing Equipment 
and Supplies 
16 McKinney Avenue Muskegon, Michigan 


BRANCHES: 


343 Broadway, New York City 905 Liberty Avenue, Pittsburgh 


16-18 So. Twenty-first St., Philadelphia 


109 N. Frederick St., Baltimore 
85-87-89 Portland St., Boston 


193 E. Jefferson Ave., Detroit 
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Service to the Public 


Exhibitors in the National Business 
Shows are rendering valuable ser- 
vice to the public by making it easy 
to get expert advice on the best 
methods and equipment for effi- 
cient business administration. 

To give more and better service to the 
public is the aim of the exhibitors in the 
big National Business Shows in Chicago 
and New York this Fall. The facilities 
will be the best ever offered and never 
before have so many prominent manufac- 


turers combined to serve the public at 
one time and place. 


Progressive office appliance manufacturers 
are evidencing their confidence in the 
future of their industry and of American 
business by co-operating to make the 


National Business Shows this Fall the best 
in every way that have ever been held. 


1921 National Business Show Dates— 


Chicago: Week of September 19th. 
New York: Week of October 17th. 


ANNUAL BUSINESS SHOW CO. 


Frank E. Tupper, President 


50 Church Street NEW YORK 
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Will YOU Get the Repeat Order? 4 


Here are the Directors of a bank that has been enjoying the prestige 
and profits of an Invincible Safe Deposit Box installation. They have 
outgrown their present installation and are deciding to add to their 
equipment. Such meetings are being held frequently the country over. 

If you are an Invincible dealer, you receive the repeat orders that 
invariably follow an initial Invincible installation. Thus is shown the 
advantage of the sectional feature. The equipment grows with the 
bank’s needs. Additional sections can be added as required. This means 
repeat business for you. 


The Patented 
“Lock Behind the Lock’”’ 


“The Lock Behind the Lock” puts Invincible Safe Deposit Boxes in 
a class by themselves. A heavy steel bar placed flush back of the lock 
makes sledging in of the lock impossible. It assures the renter of double 
protection. No other safe deposit boxes have this remarkable feature. 
Here is a strong sales point which Invincible dealers are using with tell- 
ing effect. 
Remember that every Invincible sale is made through a local 
dealer. Write immediately for our attractive proposition. 


INVINCIBLE METAL FURNITURE CO. 


MANITOWOC WISCONSIN 


TMM A HLNLLULUUELMHL LALLA QU SC nn 
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DIN\YONICUB ILE 
GAGE DEPOSIT BOXES: 
"The Lock Behind the Lock” 
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Integrity 




















Square Dealin? 




















Progress 
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Don’t Miss the Conven- 
tion at Atlantic City 


After a year of hard and often perplexing, 
tasks in your own business, you need the 
inspiration and contact which can be 
enjoyed only through attending, the preat 
1921 Convention at Atlantic City, October 
10, 11, 12 and 13. 


From cities, towns, villages and hamlets, 
stationers of this country will gather in 
one common meeting, place—the Play- 
pround of the World—Atlantic City. 
Here they will open up frankly, man to 
man and as friend to friend, exchanging ex- 
periences, seekin’ sugzestions and advice, 
and each of them eager for the advance- 
ment not only of his own individual busi- 
iness, but of the great industry as a whole. 


Come, friend, and bring, your worries with 
you—for this is the place to et rid of them 
permanently. ‘Pack up your troubles in 
your old kit ba’ and smile, smile, smile.” 


Bring, friend wife, and if you have a son 
who is to succeed you in business, bring, 
him alon?, that he may learn improved 
methods in conducting, business. 


Mark up your calendar and start your 
vacation fund now. 


October 10-11-12-13 
BE THERE! 


213 
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Real Fun 
and Enjoyment 








| 


National Association 
of Stationers and 
Manufacturers 


of the U.S.A. 


This is the emblem of 
the Association. It 
stands for Integrity, 
Square Dealing and 
Propress. 
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AT THE CHAMPS ELYSEES GRAND PALAIS 
from July 15 to 31, 1921, will be held an 


EXPOSITION 


of Modern Office Equipment and Methods Pertaining 


to Commercial and Industrial Organization 
THE EXPOSITION WILL EMBRACE. THE FOLLOWING SECTIONS 


SECTION |—OFFICE MACHINES AND DEVICES 


Typewriters, bookkeeping machines, calculating and adding machines, tabu- 
ating machines, shorthand machines, dictating machines, duplicators, addressing 
machines, folding machines. stamping machines. etc. 

Time-clocks, in-and out-boards, coin handling machines, dating time stamps. 
cash registers, coin paying machines, coin sorters and counters, etc. 


SECTION 2—OFFICE FURNITURE 
Flat top desks, roll top desks, swivel chairs, office chairs, chairs for typists. 
filing cabinets, card files. bookcases of all kinds, furniture in wood and meta!; 
safes, etc. Complete equipment for offices and stores. 


SECTION 3—COMMERCIAL ORGANIZATION 
Methods and systems for perfecting commercial routine; filing methods. Gen- 
eral accounting and industrial accounting, stenography. typewriting. business 
education, modern languages, etc. 
Methods and processes in the organization of the various branches of a com 
mercial house: pur chasing, sales, store, correspondence, accounting, etc. 


SECTION 4—OFFICE STATIONERY AND SUPPLIES 


Carbon paper, typewriter ribbons, loose leaf books and binders, ledger binders 
pocket memorandum books and ring books, box files, small card files, filing 
cards, guides, etc. 

Paper fastening devices, mai! sorters, envelopes and window envelopes, meta! 
pens, stylographic pens and fountain pens, rulers, etc. 


SECTION 5—General Information, Propaganda Institutions 


The trade press institutions of propaganda for the development of French com- 
merce in foreign countries, technical books pertaining to commerce and industry. 


SECTION 6—Advertising, the Arts Applied to Commerce 
and Industry 


Advertising in all its forms, organization of sales campaigns, teaching o 
advertising, advertising councils. 
The art of advertising illustration, photo engraving, printing, the artisa s of 
advertising. 
Posters, catalogs, papers. 
SECTION 7—Office Hygiene, Lighting, Heating. Modern Aid to Comfort 
Central heating, lighting and heating by gas or electricity. 


SECTION 8—TELEPHONES, ELEVATORS, SCALES 


Public telephone systems, intercommunicating systems, call and signal! sys- 
tems, etc. Electric clock systems, chronometers, freight elevators, letter chutes 
passenger elevators, scales and weighing machines. etc. 


SECTION 9—MEASURES OF SOCIAL FORESIGHT 


Insurance in favor of the employer and the oa. 
Measures to protect against accidents meral preventive measures 
Profit sharing plans, plans to provide for large {amilies. etc. 


SECTION !0—Commercial Transportation. 


Customs houses. Railroads. ocean and river transportation. 
by automobile. 

The functioning of transport vehicles, automobiles, delivery wagons 
carrying bicycles, ordinary bicycles, electric vehicles, etc. 


SECTION 1|!—Packing. Advertising by Means of the Package 


Metal containers, paper containers. Other means of guaranteeing the con 
dition of merchandise. Advertising by means of the package. 


SECTION 12—PATENTS AND TRADEMARKS 


Patent agencies. Designs and trademarks. Patent and trademark protectior 


Customs 
Transportation 


» package 


CHAMBRE SYNDICALE DE L’ORGANISATION COMMERCIALE 
ET DES INDUSTRIES ET PROFESSIONS QUIS’'Y RATTACHMENT 


(Syndicale Chamber of Commercial Organization and the Industries and Professions Allied Therewith 


10, RUE DE LANCRY, PARIS (Xe) 
COMMISSARIAT GENERAL: 52, RUE DES SAINTS-PERES, PARIS (VIIe) 
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Machine 


rhis interesting booklet 
will be sent to you if 
you will pin the coupon 
below to your letterhead 
and mail to us. 





A Georgia newspaper writes: 
“We use two Coronas in our busi- 
ness office and they perform magni- 
ficently, They are preferred to the 

big machines we have.’ 


The secretary to a Rochester ex- 
ecutive says: “Il am using Corona 
practically all day. I should hate 
to have to go back to the big ma- 

chine.’ 

“I do all my work on Corona,” 
says the manager of a Buffalo shop. 
“Tt saves me the cost of a stenog- 
rapher.”’ 


OFFICE APPLI 


Turn her spare time 


AN ¢ 


into money with Corona 


asa typewriter to be used only 
at home, or on the road—but 
you will be surprised to find how 
useful Corona can be around the 


office. 


Your telephone girl, for instance. 
With Corona at her elbow, she can 
address envelopes, write letters, 


make out bills, do a hundred odd 


jobs in the course of a day. 


Press sven you think of Corona 


Corona will do anything a “‘heavy” 
machine will do, and will stand even 
rougher treatment—and it has this 
one great advantage— it weighs only 
a little over six pounds, so that it 
may be set out of the way whenever 
the space is required for some- 
thing else. 


If someone in the office has work to 
finish up at home, Corona will be 
the greatest kind of a help. In fact, 


CoronA 


The Personal Writing Machine 


TRADE micro 
Built by 
CORONA TYPEWRITER CO., Inc 
GROTON, N. Y. 


you will find that the whole office 


will fall in love with this tireless, . 


willing little worker. 


This is a year when the difference 
between profit and loss may de- 
pend upon the wasted time of a 
few employees. Several offices re- 
port that Corona is saving them 
the cost of an extra stenographer. 


For the price of a single “heavy” 
machine you can have two Coronas. 
Then why not get a Corona for your 
telephone girl, and one for your 
mailing, filing or shipping depart- 
ments as well? 


Corona weighs but 64% pounds, yet 
its war record proves that no type- 
writer will stand harder use and 
abuse. It costs but $50, including 
the case, and we don’t know any- 
thing $50 will buy that will give 
more pleasure and satisfaction. 








PRR, scinitercins 








Send - yous ae. : 
teresti oo e 
No. 16 shout Canam. 
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TENSION 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENCO line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
! Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself 
an education in mail containers. Send 
for a copy. It’s yours for the asking. 





The Tension Envelope Co. Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 


Telephone Sunset 6000 
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FEDERAL UISIBLES } 





These machines embody the latest ideas in 
Adding Machine and Typewriter Construction 


They are designed and built to do the most work with the least effort on the part of the operator. 
Note carefully the following superior features of the Federal Adding and Listing Machine. 


Total Wheels and Printed Items in plain sight. Correction, Repeat, Non-Add, Non-Print, Total 
and Sub-Total Keys all on the keyboard within most convenient reach. Flexible Keyboard. Total 
and Sub-Total keys can be used as General Correction keys. Only one stroke of handle is neces- 
sary to take Totals and Sub-Totals. Short and easy handle to pull. All parts quickly accessible 
and interchangeable. Manufactured by Colt Patent Fire Arms Manufacturing Company, of 
Hartford, Conn., under patents of The Federal Adding Machine Corporation. 


The Federal Typewriter is unequalled for speed and convenience of operation. Seven different 
sizes of carriages, up to 27 inches in width, instantly interchangeable. Has exceptional mani- 
folding capabilities. Feed Pressure equalized. Tabulating and Margin Release Keys and Bi- 
chrome Ribbon Shift on keyboard. Paper Feed and Back Space Levers close to keyboard. In- 
terchangeable Platens. Ribbon spools are instantly removable and interchangeable. Rapid car- 
riage escapement, and many other desirable features. European Languages. 


We have some desirable territories still open and will be pleased to consider applications from firms or indi- 
viduals who have the qualifications to act as exclusive dealers in their respective markets. 


_— _— yAcHine ORPORATION 


251 FOURTH AVENUE, NEW YORE CITY, U.S. A. 
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Practically every filing need, at whatever price the cus- 
tomer indicates, is met by dealers who concentrate upon 
the complete nationally advertised line of Macey steel 
and wood files. Uniform stock patterns in vertical, hori- 
zontal and counter height units, with interchangeable 
insert drawers in variety, provide this flexibility 











Not only does the line of Macey Sectional Bookcases 
embrace uniformly finished, standard styles for ordinary 
office use. To harmonize with fine office suites there 
are splendidly made period designs. Each section has 
that exclusive Macey feature, the even-gliding, never- 
sticking door mechanism. Invariably it clinches the sale 


The new Macey catalog is just off 
the press. Write for it, together 
with latest prices and discounts 


LINE 





Steel Files, Wood Files, Filing Supplies, Stee! Safes, 
Office Desks, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, «Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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Telephone Book Holder 
OPEN-BOOK-REST 


PATENTED 


The Telephone and Telephone Book Ho‘der is manufactured to serve several purposes. Without the Telephone 
Extension, the Book Holder alone is especially adapted for Telephone Switchboards, and without the Book Holder, 
the Telephone Extension Arm is the most practical and efficient on the market. 

The Telephone Book Holder is also adapted for the wall, giving service for the Telephone, also holding City Di- 
rectories, Reference and Bill Books, Catalogs and Periodicals. The generality of the whole device is recognized as 
the best selling Telephone and Book Holder appliance on the market. 

Your Telephone Directory is always OPEN, even when CLOSED, holding a busy telephone subscriber’s number 
where you left it. Your telephone is attached to an extension, systematizing the Telephone Directory and the Tele- 
phone in the most up to date manner. Your Telephone and Telephone Directory are OFF YOUR DESK and yet 
ON YOUR DESK—sounds strange, but these are exactly the reasons that office efficiency experts endorse the Tele- 
phone and Telephone Book Holder, because it saves TIME, LABOR and WORRY. 


Double Flat Top Desk Single Flat Top Desk 


$10 


For any 


Desk 
Outfit 





The Telephone 
and _ “Telephone 
Book Holder and 
Telephone Exten- 
sion can be at- 
tached to the right 
or left end of ei- 
ther a flat top or 
roll top desk—it re- 
volves in any direc- 
tion—also in the 
center of a double 
flat top desk, re- 
volving in such a 
way as to serve 
both occupants of 
the desk. 


ORDER 
ONE 
NOW 


We have just completed and equipped a factory in Dansville, New York, where we manufacture our device 
entirely, and are now in production, and in position to allot territory to Distributors and Sales Organiza- 
tions thruout the United States. We invite correspondence. Write us fully and frankly. Tell us exactly 
what territory you can cover, and any other facts that you think we should know. Your letter will be 
given immediate and full consideration. 


Address all correspondence to THE TELEPHONE BOOK HOLDER CO. of NEW YORK, Inc. 
The Associated Service Building, 256-268 Main Street, Buffalo, New York, Department A. 


Factory—DANSVILLE, N. Y. 
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Quality Products 


2c at ae meee oe 


Normalcy in Steel 


Steel furniture and filing de- 
vices are the preferred equipment 
for the modern office. From now 
on a steadily growing demand will 
be noticed. Dealers should be 
prepared to meet it with a full ex- 
hibition of all standard units 
backed by a sufficient warehouse 
stock to fill orders promptly. 


The Canton Line now and 
always presents minimum cost for 
value. It is selling coday at pre- 
war prices. A combination of 
quantity purchasing power, stand- 
ardized construction methods 
and conservative overhead makes 
the low cost possible. 

The Canton Line is sold nearly every- 
where but a few territories are still open. 
If one of these happens to be yours you 
will be interested in our “different from 
others” feature of our exclusive agency 
agreement. 


In addition to our full stock line we 




















build special or built-to-order work. Let 
us handle your special jobs. 





The Canton 


Art Metal Company 
920 Market Avenue, South 


Canton, Ohio 


U.S. A. 











“The Controlled-key feature of the Comptometer 
flags an average of 25 mistakes a day 


M. Bolster, Cost o vis- 7 — es 

Dcurmneniiin tee peg sag Now A green | a el . 
‘“‘Our constant use of the Comptometer is the : 
direct result of tests conducted with other calculating 
machines. 
“‘The Comptometer does all of the calcu- 
lating work necessary in computing our unit production 
costs. Inasmuch as these costs are figured on single 
parts, absolute accuracy is a big factor because errors 
would be multiplied many times when establishing cost 
totals on quantity lots. 
“Once each week our Comptometer figures 
the payroll. The job is always completed in half a day. 
Three hundred employee accounts are carried. 
‘‘The Controlled-key feature of the Compto- as oe : 
meter is, I believe, an absolute necessity in machines Comptometers at work in the Davis-Bournonville Co., New Jersey, N. Y. 
of this type. Our operator also considers the Controlled- 
key indispensable. By actual count we have found 
that it flags an average of 25 mistakes a day. Hunting 
for these after the job is done would require valuable 
time and cause recalculating. Felt & Tarrant, 
“Our Comptometer is easily saving an extra it's not a Comptometer. 
salary item equal to $1,080.00 a year. Considering this 
alone, the machine clears its cost in the first few months.”’ 


FELT & TARRANT MFG. CO., 1713-35 N. Paulina St., CHICAGO 


CONTROLLED KEY 






If not made by 
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WHAT THEY ARE SAYING 
About the New No. 5 Model 
Woodstock Typewriter 





InTELEGRAMS ‘weictoen 
n Received Daily 
From M. 8. Jones, Columbia, 8. C. 
‘New Woodstock is a peach; ship two quick, 


Pica type’’. 


From Lawrence Typewriter Exchange, Lawrence, Kansas 


‘“‘Machines received Monday and sold Tuesday. The im- : 
proved model is sure a winner and sells like hot cakes. 
Ship two more immediately.”’ 


Pleasing 


From Peoria Typewriter Company, Peoria, Illinois 


: 
h C “The new 5 Model is a winner. Rush 10 more. This ; 
t e ustomer makes 30 for us in ten days.” 
CQ. Mr. John D. McInerney, of Harlan County Ranger, Repub- 
lican City, Nebr., says:— 
“T am using the new Woodstock No. 5 and think it is 
without exception the greatest typewriter manufac- 


Pleasin a | 
the ss WHAT DO YOU SAY? ) 






Woodstock Typewriter Company 35 N. Dearborn St., Chicago, U.S. A. 

















He 


Were you to visit the giant 
Oliver factory and see this super- 
sla) Lebel 
ure, you's on its unques- 
‘ You'd be amazed at the infinite 
caré? You'd think instantly of 
ymaking. From crude metal 





put through a rigid regime. A task 
is demanded of it that is never du- 
plicated after it leaves the factory. 

A patented device makes it op- 


erate at the rate of 200 words per 
minute—faster than human hands 


can ever type. 


Comparison, too, would be up- 
permost in your mind. Youd 
agree that the Oliver is sturdier 
in construction, simpler in design, 
and more finely finished. 














A finer typewriter 
© at a fair price 


Over 900,000 Olivers have been 
sold—many to the largest con- 
cerns in the country, concerns 
which prefer the Oliver because 
they demand the best. 


You, too, can obtain this extra 
serviceability and unusual econ- 
omy by choosing the Oliver as 
your typewriter. 


The Oliver Typewriter Company 
152-A Oliver Typewriter Building 


Chicago, IIL. 





tod om inspection,” where the 
iver, like 4 fine automobile, is 


. SAVE $36. The Oliver was priced at $100 before the 
. & War. Ww you can obtain it for only $64—the identical 
-” modelj brand inew—not rebuilt, not second hand. This 
: saving is due to our simplified method of distribution. 
* You may now buy direct from us, thus saving the high 
- cost of selling that formerly cost typewriter buyers $36. 
Mail us the coupon to get an Oliver for five days’ free 
_ trial. Give it every test. Then keep it or return it. You 
are the sole judge. If you keep it, pay us at the rate of 
$4 per'month, until the $64 is paid. If you wish further 
information before ordering a Free Trial Oliver, check 
the coupon. 


THE OLIVER TYPEWRITER COMPANY 
152-A Oliver Typewriter Bidg., Chicago, Ill. 
0 Ship me a new Oliver Nine for five days free inspection. If 


I keep it, I will pay $64 at the rate of $4 per month. The 
titie to remain in you until fully paid for. 


ee NIRS OIG BF cic cbicctmsatattentricenncssecnnpeabigeellinceennemneensvetettinanennsceresquenceece 
This does not place me under any obligation to buy. If I choose 
to return the Oliver, I will ship it back at your expense at the 
end of five days. 
Do not send a machine until I order it. Mail me your book 
— “The High Cost of! Typewriters— The Reason and the 
Remedy,” your de luxe catalog and further information. 
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I aa as, cescennaienendaetuipecadevuesescenssscoubaqnensoasunes 





NE I OO is. nceeonncenuitiiteeenntettinnenentintuinitinoeeemereete 








Occupation or Business. 











